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	Order	Variable	Description	Category
	1	CIBASLGP	Household Population 19+ (21+ in Quebec, 18+ in Alberta)	Basics
	2	CI238990001	Usage - Ever Consumed - Yes	Cannabis Consumption
	3	CI238990102	Usage - Ever Consumed - No	Cannabis Consumption
	4	CI239020301	Usage - Current User	Cannabis Consumption
	5	CI239020402	Usage - Not a current user	Cannabis Consumption
	6	CI239050601	Usage - Frequency Consumed - Daily	Cannabis Consumption
	7	CI239050702	Usage - Frequency Consumed - Weekly	Cannabis Consumption
	8	CI239050803	Usage - Frequency Consumed - Monthly	Cannabis Consumption
	9	CI239050904	Usage - Frequency Consumed - Every couple of months	Cannabis Consumption
	10	CI239051005	Usage - Frequency Consumed - A couple times a year	Cannabis Consumption
	11	CI239051106	Usage - Frequency Consumed - Less often	Cannabis Consumption
	12	CI239051207	Usage - Frequency Consumed - Consumed in the past but not anymore	Cannabis Consumption
	13	CI239242501	Usage - Recency of Use - Yesterday	Cannabis Consumption
	14	CI239242601	Usage - Recency of Use - Past week	Cannabis Consumption
	15	CI239242701	Usage - Recency of Use - Past month	Cannabis Consumption
	16	CI239242801	Usage - Recency of Use - Past 3 months	Cannabis Consumption
	17	CI239242901	Usage - Recency of Use - Past 6 months	Cannabis Consumption
	18	CI239243001	Usage - Recency of Use - Past year	Cannabis Consumption
	19	CI239243101	Usage - Recency of Use - More than a year ago (!)	Cannabis Consumption
	20	CI239333401	Usage - What Time Of Day - In The Morning	Cannabis Consumption
	21	CI239333502	Usage - What Time Of Day - During The Day	Cannabis Consumption
	22	CI239333603	Usage - What Time Of Day - In The Evening	Cannabis Consumption
	23	CI239383901	Usage - How Long Have You Been Using - Less Than A Year	Cannabis Consumption
	24	CI239384002	Usage - How Long Have You Been Using - 1 - 5 Years	Cannabis Consumption
	25	CI239384103	Usage - How Long Have You Been Using - 6 - 10 Years	Cannabis Consumption
	26	CI239384204	Usage - How Long Have You Been Using - 11 - 15 Years	Cannabis Consumption
	27	CI239384305	Usage - How Long Have You Been Using - 16 - 20 Years	Cannabis Consumption
	28	CI239384406	Usage - How Long Have You Been Using - More Than 20 Years	Cannabis Consumption
	29	CI23938MI0I	Usage - How Long Have You Been Using - Incidence	Cannabis Consumption
	30	CI239384M0C	Usage - How Long Have You Been Using - Consumption (Years)	Cannabis Consumption
	31	CI23958620	Usage - How Do You Consume Cannabis [Any] - Bud/Flower	Cannabis Consumption
	32	CI23958660	Usage - How Do You Consume Cannabis [Any] - Vapes	Cannabis Consumption
	33	CI23958700	Usage - How Do You Consume Cannabis [Any] - Edibles	Cannabis Consumption
	34	CI23958740	Usage - How Do You Consume Cannabis [Any] - Pre-Rolled Joints	Cannabis Consumption
	35	CI23958780	Usage - How Do You Consume Cannabis [Any] - Concentrates (e.g. Hash, Resin, Sugar Wax, Crumble, Budder, Shatter, etc.)	Cannabis Consumption
	36	CI23958820	Usage - How Do You Consume Cannabis [Any] - Hot Beverages	Cannabis Consumption
	37	CI23958860	Usage - How Do You Consume Cannabis [Any] - Cold Beverages	Cannabis Consumption
	38	CI23958900	Usage - How Do You Consume Cannabis [Any] - Topicals	Cannabis Consumption
	39	CI23958940	Usage - How Do You Consume Cannabis [Any] - Liquid Tinctures & Sub-Lingual (i.e. Under The Tongue)	Cannabis Consumption
	40	CI23958980	Usage - How Do You Consume Cannabis [Any] - Capsules/Soft Gels	Cannabis Consumption
	41	CI23958020	Usage - How Do You Consume Cannabis [Any] - Spray	Cannabis Consumption
	42	CI23958060	Usage - How Do You Consume Cannabis [Any] - Other	Cannabis Consumption
	43	CI239596301	Usage - How Do You Consume Cannabis [Most Oft] - Bud/Flower	Cannabis Consumption
	44	CI239596701	Usage - How Do You Consume Cannabis [Most Oft] - Vapes	Cannabis Consumption
	45	CI239597101	Usage - How Do You Consume Cannabis [Most Oft] - Edibles	Cannabis Consumption
	46	CI239597501	Usage - How Do You Consume Cannabis [Most Oft] - Pre-Rolled Joints	Cannabis Consumption
	47	CI239597901	Usage - How Do You Consume Cannabis [Most Oft] - Concentrates (e.g. Hash, Resin, Sugar Wax, Crumble, Budder, Shatter, etc.)	Cannabis Consumption
	48	CI239598301	Usage - How Do You Consume Cannabis [Most Oft] - Hot Beverages (^)	Cannabis Consumption
	49	CI239598701	Usage - How Do You Consume Cannabis [Most Oft] - Cold Beverages (!)	Cannabis Consumption
	50	CI239599101	Usage - How Do You Consume Cannabis [Most Oft] - Topicals	Cannabis Consumption
	51	CI239599501	Usage - How Do You Consume Cannabis [Most Oft] - Liquid Tinctures & Sub-Lingual (i.e. Under The Tongue)	Cannabis Consumption
	52	CI239599901	Usage - How Do You Consume Cannabis [Most Oft] - Capsules/Soft Gels (!)	Cannabis Consumption
	53	CI239606401	Usage - How Do You Consume Cannabis [Sometimes] - Bud/Flower	Cannabis Consumption
	54	CI239606801	Usage - How Do You Consume Cannabis [Sometimes] - Vapes	Cannabis Consumption
	55	CI239607201	Usage - How Do You Consume Cannabis [Sometimes] - Edibles	Cannabis Consumption
	56	CI239607601	Usage - How Do You Consume Cannabis [Sometimes] - Pre-Rolled Joints	Cannabis Consumption
	57	CI239608001	Usage - How Do You Consume Cannabis [Sometimes] - Concentrates (e.g. Hash, Resin, Sugar Wax, Crumble, Budder, Shatter, etc.)	Cannabis Consumption
	58	CI239608401	Usage - How Do You Consume Cannabis [Sometimes] - Hot Beverages	Cannabis Consumption
	59	CI239608801	Usage - How Do You Consume Cannabis [Sometimes] - Cold Beverages	Cannabis Consumption
	60	CI239609201	Usage - How Do You Consume Cannabis [Sometimes] - Topicals	Cannabis Consumption
	61	CI239609601	Usage - How Do You Consume Cannabis [Sometimes] - Liquid Tinctures & Sub-Lingual (i.e. Under The Tongue)	Cannabis Consumption
	62	CI239600001	Usage - How Do You Consume Cannabis [Sometimes] - Capsules/Soft Gels	Cannabis Consumption
	63	CI239600401	Usage - How Do You Consume Cannabis [Sometimes] - Spray	Cannabis Consumption
	64	CI239600801	Usage - How Do You Consume Cannabis [Sometimes] - Other	Cannabis Consumption
	65	CI231161801	Usage - Product Type Interested In - Bud/Flower/Pre-Rolled Joints	Cannabis Consumption
	66	CI231161901	Usage - Product Type Interested In - Vapes	Cannabis Consumption
	67	CI231162001	Usage - Product Type Interested In - Edibles	Cannabis Consumption
	68	CI231162201	Usage - Product Type Interested In - Concentrates (e.g. Hash, Resin, Sugar Wax, Crumble, Budder, Shatter, etc.)	Cannabis Consumption
	69	CI231162301	Usage - Product Type Interested In - Hot Beverages	Cannabis Consumption
	70	CI231162401	Usage - Product Type Interested In - Cold Beverages	Cannabis Consumption
	71	CI231162501	Usage - Product Type Interested In - Topicals	Cannabis Consumption
	72	CI231162601	Usage - Product Type Interested In - Liquid Tinctures & Sub-Lingual (i.e. Under The Tongue)	Cannabis Consumption
	73	CI231162701	Usage - Product Type Interested In - Capsules/Soft Gels	Cannabis Consumption
	74	CI231162801	Usage - Product Type Interested In - Spray	Cannabis Consumption
	75	CI231162901	Usage - Product Type Interested In - Other	Cannabis Consumption
	76	CI23013170	Edibles - Type Consumed [Any] - Gummy Bears	Edible/Beverage Consumption
	77	CI23013210	Edibles - Type Consumed [Any] - Cookies	Edible/Beverage Consumption
	78	CI23013250	Edibles - Type Consumed [Any] - Brownies	Edible/Beverage Consumption
	79	CI23013290	Edibles - Type Consumed [Any] - Chocolate/Truffles	Edible/Beverage Consumption
	80	CI23013330	Edibles - Type Consumed [Any] - Candy, Lozenges, And Gum	Edible/Beverage Consumption
	81	CI23013370	Edibles - Type Consumed [Any] - Cakes/Pies	Edible/Beverage Consumption
	82	CI23013410	Edibles - Type Consumed [Any] - Caramels/Chews/Taffy	Edible/Beverage Consumption
	83	CI23013450	Edibles - Type Consumed [Any] - Mints	Edible/Beverage Consumption
	84	CI23013490	Edibles - Type Consumed [Any] - Ingredients (Cooking Oil, Flour, Sugar, etc.)	Edible/Beverage Consumption
	85	CI23013530	Edibles - Type Consumed [Any] - Granola	Edible/Beverage Consumption
	86	CI23013570	Edibles - Type Consumed [Any] - Savory-Prepared Meals	Edible/Beverage Consumption
	87	CI23013610	Edibles - Type Consumed [Any] - Savory Snacks	Edible/Beverage Consumption
	88	CI23013650	Edibles - Type Consumed [Any] - Other	Edible/Beverage Consumption
	89	CI230141801	Edibles - Type Consumed [Pre-Packaged] - Gummy Bears	Edible/Beverage Consumption
	90	CI230142201	Edibles - Type Consumed [Pre-Packaged] - Cookies	Edible/Beverage Consumption
	91	CI230142601	Edibles - Type Consumed [Pre-Packaged] - Brownies	Edible/Beverage Consumption
	92	CI230143001	Edibles - Type Consumed [Pre-Packaged] - Chocolate/Truffles	Edible/Beverage Consumption
	93	CI230143401	Edibles - Type Consumed [Pre-Packaged] - Candy, Lozenges, And Gum	Edible/Beverage Consumption
	94	CI230143801	Edibles - Type Consumed [Pre-Packaged] - Cakes/Pies	Edible/Beverage Consumption
	95	CI230144201	Edibles - Type Consumed [Pre-Packaged] - Caramels/Chews/Taffy	Edible/Beverage Consumption
	96	CI230144601	Edibles - Type Consumed [Pre-Packaged] - Mints	Edible/Beverage Consumption
	97	CI230145001	Edibles - Type Consumed [Pre-Packaged] - Ingredients (Cooking Oil, Flour, Sugar, etc.)	Edible/Beverage Consumption
	98	CI230145401	Edibles - Type Consumed [Pre-Packaged] - Granola	Edible/Beverage Consumption
	99	CI230145801	Edibles - Type Consumed [Pre-Packaged] - Savory-Prepared Meals	Edible/Beverage Consumption
	100	CI230146201	Edibles - Type Consumed [Pre-Packaged] - Savory Snacks	Edible/Beverage Consumption
	101	CI230146601	Edibles - Type Consumed [Pre-Packaged] - Other	Edible/Beverage Consumption
	102	CI230151901	Edibles - Type Consumed [Made Myself] - Gummy Bears	Edible/Beverage Consumption
	103	CI230152301	Edibles - Type Consumed [Made Myself] - Cookies	Edible/Beverage Consumption
	104	CI230152701	Edibles - Type Consumed [Made Myself] - Brownies	Edible/Beverage Consumption
	105	CI230153101	Edibles - Type Consumed [Made Myself] - Chocolate/Truffles	Edible/Beverage Consumption
	106	CI230153501	Edibles - Type Consumed [Made Myself] - Candy, Lozenges, And Gum	Edible/Beverage Consumption
	107	CI230153901	Edibles - Type Consumed [Made Myself] - Cakes/Pies	Edible/Beverage Consumption
	108	CI230154301	Edibles - Type Consumed [Made Myself] - Caramels/Chews/Taffy	Edible/Beverage Consumption
	109	CI230154701	Edibles - Type Consumed [Made Myself] - Mints	Edible/Beverage Consumption
	110	CI230155101	Edibles - Type Consumed [Made Myself] - Ingredients (Cooking Oil, Flour, Sugar, etc.)	Edible/Beverage Consumption
	111	CI230155501	Edibles - Type Consumed [Made Myself] - Granola	Edible/Beverage Consumption
	112	CI230155901	Edibles - Type Consumed [Made Myself] - Savory-Prepared Meals	Edible/Beverage Consumption
	113	CI230156301	Edibles - Type Consumed [Made Myself] - Savory Snacks	Edible/Beverage Consumption
	114	CI230156701	Edibles - Type Consumed [Made Myself] - Other	Edible/Beverage Consumption
	115	CI231070801	Beverages - Type Consumed - Drops, Mixes, And Elixirs	Edible/Beverage Consumption
	116	CI231070901	Beverages - Type Consumed - Water	Edible/Beverage Consumption
	117	CI231071001	Beverages - Type Consumed - Carbonated Ready To Drink	Edible/Beverage Consumption
	118	CI231071101	Beverages - Type Consumed - Non-Carbonated Ready To Drink	Edible/Beverage Consumption
	119	CI231071201	Beverages - Type Consumed - Fruit Drinks, Iced Tea, And Lemonade	Edible/Beverage Consumption
	120	CI231071301	Beverages - Type Consumed - Tea	Edible/Beverage Consumption
	121	CI231071401	Beverages - Type Consumed - Other	Edible/Beverage Consumption
	122	CI231313301	Edibles - Likely To Consume - Gummy Bears, Candy, Lozenges, And Gum	Edible/Beverage Consumption
	123	CI231313401	Edibles - Likely To Consume - Cookies	Edible/Beverage Consumption
	124	CI231313501	Edibles - Likely To Consume - Brownies	Edible/Beverage Consumption
	125	CI231313601	Edibles - Likely To Consume - Chocolate/Truffles	Edible/Beverage Consumption
	126	CI231313901	Edibles - Likely To Consume - Cakes/Pies/Granola	Edible/Beverage Consumption
	127	CI231314001	Edibles - Likely To Consume - Caramels/Chews/Taffy	Edible/Beverage Consumption
	128	CI231314101	Edibles - Likely To Consume - Mints	Edible/Beverage Consumption
	129	CI231314401	Edibles - Likely To Consume - Savory-Prepared Meals/Savory Snacks (e.g. Chips)	Edible/Beverage Consumption
	130	CI231314701	Edibles - Likely To Consume - Other	Edible/Beverage Consumption
	131	CI232343501	Medical Use - Have Prescription - Yes	Medical Consumption
	132	CI232343602	Medical Use - Have Prescription - No	Medical Consumption
	133	CI232383901	Medical Use - Conditions Used For - Menstrual Cramps	Medical Consumption
	134	CI232384201	Medical Use - Conditions Used For - Migraine/Headache	Medical Consumption
	135	CI232384301	Medical Use - Conditions Used For - Joint Pain (e.g. Arthritis)	Medical Consumption
	136	CI232384401	Medical Use - Conditions Used For - Back/Neck Pain	Medical Consumption
	137	CI232384501	Medical Use - Conditions Used For - Chronic Pain (e.g. Fibromyalgia)	Medical Consumption
	138	CI232384601	Medical Use - Conditions Used For - Stress	Medical Consumption
	139	CI232384701	Medical Use - Conditions Used For - Anxiety	Medical Consumption
	140	CI232384801	Medical Use - Conditions Used For - Depression	Medical Consumption
	141	CI232385001	Medical Use - Conditions Used For - Fatigue	Medical Consumption
	142	CI232385301	Medical Use - Conditions Used For - Insomnia/Sleeplessness	Medical Consumption
	143	CI232385401	Medical Use - Conditions Used For - Irritability	Medical Consumption
	144	CI232385801	Medical Use - Conditions Used For - Other	Medical Consumption
	145	CI232385901	Medical Use - Conditions Used For - None	Medical Consumption
	146	CI232616201	Medical Use - What Prompted Usage - Failure Of Initial Remedy/Treatment/Therapy	Medical Consumption
	147	CI232616301	Medical Use - What Prompted Usage - Side Effects Of Initial Remedy/Treatment/Therapy	Medical Consumption
	148	CI232616401	Medical Use - What Prompted Usage - Preference For A 'Natural' Product	Medical Consumption
	149	CI232616501	Medical Use - What Prompted Usage - I Believe That It Is A Safer Product	Medical Consumption
	150	CI232616601	Medical Use - What Prompted Usage - Positive Experiences During Recreational Use	Medical Consumption
	151	CI232616701	Medical Use - What Prompted Usage - Advised By A Medical Professional	Medical Consumption
	152	CI232616901	Medical Use - What Prompted Usage - Advised By A Friend/Relative/Acquaintance	Medical Consumption
	153	CI232617001	Medical Use - What Prompted Usage - Learned The Benefits Of Cannabis Through Media	Medical Consumption
	154	CI232617101	Medical Use - What Prompted Usage - Other	Medical Consumption
	155	CI232737601	Medical Use - Efficacy Vs Modern Medicine - Effective	Medical Consumption
	156	CI232737703	Medical Use - Efficacy Vs Modern Medicine - No Difference	Medical Consumption
	157	CI232737803	Medical Use - Efficacy Vs Modern Medicine - Not Effective	Medical Consumption
	158	CI239464701	Amount Spent [Avg Mth] - Less Than $10	Cannabis Purchases
	159	CI239464802	Amount Spent [Avg Mth] - $10 - $19.99	Cannabis Purchases
	160	CI239464903	Amount Spent [Avg Mth] - $20 - $39.99	Cannabis Purchases
	161	CI239465004	Amount Spent [Avg Mth] - $40 - $59.99	Cannabis Purchases
	162	CI239465105	Amount Spent [Avg Mth] - $60 - $79.99	Cannabis Purchases
	163	CI239465206	Amount Spent [Avg Mth] - $80 - $99.99	Cannabis Purchases
	164	CI239465307	Amount Spent [Avg Mth] - $100 - $149.99	Cannabis Purchases
	165	CI239465501	Amount Spent [Avg Mth] - More Than $150	Cannabis Purchases
	166	CI23946MI0I	Amount Spent [Avg Mth] - Incidence	Cannabis Purchases
	167	CI239468M0C	Amount Spent [Avg Mth] - Consumption (Dollars)	Cannabis Purchases
	168	CI232899001	Purchasing - Important Factors - Smell	Cannabis Purchases
	169	CI232899101	Purchasing - Important Factors - Taste	Cannabis Purchases
	170	CI232899201	Purchasing - Important Factors - Price	Cannabis Purchases
	171	CI232899301	Purchasing - Important Factors - How The Bud/Flower Looks Or Feels	Cannabis Purchases
	172	CI232899401	Purchasing - Important Factors - Packaging	Cannabis Purchases
	173	CI232899501	Purchasing - Important Factors - Quality	Cannabis Purchases
	174	CI232899601	Purchasing - Important Factors - Form (e.g. Bud/Flower, Pre-Roll, Concentrate, Edible, etc.)	Cannabis Purchases
	175	CI232899701	Purchasing - Important Factors - Consistent Dosage	Cannabis Purchases
	176	CI232899801	Purchasing - Important Factors - Strain/Species	Cannabis Purchases
	177	CI232899901	Purchasing - Important Factors - Indica	Cannabis Purchases
	178	CI232890001	Purchasing - Important Factors - Sativa	Cannabis Purchases
	179	CI232890101	Purchasing - Important Factors - THC Dominance	Cannabis Purchases
	180	CI232890201	Purchasing - Important Factors - CBD Dominance	Cannabis Purchases
	181	CI232890301	Purchasing - Important Factors - Balanced CBD And THC	Cannabis Purchases
	182	CI232890401	Purchasing - Important Factors - Best Before Date	Cannabis Purchases
	183	CI232890501	Purchasing - Important Factors - Packaged On Date	Cannabis Purchases
	184	CI232890601	Purchasing - Important Factors - Ingredients	Cannabis Purchases
	185	CI232890701	Purchasing - Important Factors - Flavours	Cannabis Purchases
	186	CI232890801	Purchasing - Important Factors - Origin	Cannabis Purchases
	187	CI232890901	Purchasing - Important Factors - Size	Cannabis Purchases
	188	CI232891001	Purchasing - Important Factors - Other	Cannabis Purchases
	189	CI233121301	Purchasing - Bud/Flowers - Frequency - Daily	Cannabis Purchases
	190	CI233121402	Purchasing - Bud/Flowers - Frequency - Weekly	Cannabis Purchases
	191	CI233121503	Purchasing - Bud/Flowers - Frequency - Monthly	Cannabis Purchases
	192	CI233121604	Purchasing - Bud/Flowers - Frequency - Every 3 Months	Cannabis Purchases
	193	CI233121701	Purchasing - Bud/Flowers - Frequency - Every 6 Months Or Less Often/Obtain For Free	Cannabis Purchases
	194	CI233232601	Purchasing - Bud/Flowers - Spending Per Purchase - $25 Or Less	Cannabis Purchases
	195	CI233232702	Purchasing - Bud/Flowers - Spending Per Purchase - $26 -$50	Cannabis Purchases
	196	CI233232803	Purchasing - Bud/Flowers - Spending Per Purchase - $51 - $75	Cannabis Purchases
	197	CI233233102	Purchasing - Bud/Flowers - Spending Per Purchase - $76 - $150	Cannabis Purchases
	198	CI23323MI0I	Purchasing - Bud/Flowers - Spending Per Purchase - Incidence	Cannabis Purchases
	199	CI233237M0C	Purchasing - Bud/Flowers - Spending Per Purchase - Consumption (Dollars)	Cannabis Purchases
	200	CI233233203	Purchasing - Bud/Flowers - Spending Per Purchase - Over $150	Cannabis Purchases
	201	CI23323370	Purchasing - Bud/Flowers - Spending Per Purchase - Don't Know	Cannabis Purchases
	202	CI233395001	Purchasing - Bud/Flowers - Grams Per Purchase - 5g Or Less	Cannabis Purchases
	203	CI233395102	Purchasing - Bud/Flowers - Grams Per Purchase - 6g - 20g	Cannabis Purchases
	204	CI233395203	Purchasing - Bud/Flowers - Grams Per Purchase - 21g Or More	Cannabis Purchases
	205	CI23339MI0I	Purchasing - Bud/Flowers - Grams Per Purchase - Incidence	Cannabis Purchases
	206	CI233395M0C	Purchasing - Bud/Flowers - Grams Per Purchase - Consumption (Grams)	Cannabis Purchases
	207	CI233395304	Purchasing - Bud/Flowers - Grams Per Purchase - Don't Know	Cannabis Purchases
	208	CI233545501	Purchasing - Price Paid [$/gram) - Less than $5	Cannabis Purchases
	209	CI233545602	Purchasing - Price Paid [$/gram) - $5-$7	Cannabis Purchases
	210	CI233545703	Purchasing - Price Paid [$/gram) - $8-$10	Cannabis Purchases
	211	CI233545804	Purchasing - Price Paid [$/gram) - $11-$15	Cannabis Purchases
	212	CI233545901	Purchasing - Price Paid [$/gram) - More than $16	Cannabis Purchases
	213	CI23354MI0I	Purchasing - Price Paid [$/Gram) - Incidence	Cannabis Purchases
	214	CI233546M0C	Purchasing - Price Paid [$/Gram) - Consumption (Dollars)	Cannabis Purchases
	215	CI233546308	Purchasing - Price Paid [$/Gram) - Don't know	Cannabis Purchases
	216	CI233656702	Purchasing - Edibles - Frequency - Weekly	Cannabis Purchases
	217	CI233656803	Purchasing - Edibles - Frequency - Monthly	Cannabis Purchases
	218	CI233656904	Purchasing - Edibles - Frequency - Every 3 Months	Cannabis Purchases
	219	CI233657001	Purchasing - Edibles - Frequency - Every 6 Months Or Less Often/Obtain For Free	Cannabis Purchases
	220	CI233657408	Purchasing - Edibles - Frequency - Don't Know	Cannabis Purchases
	221	CI233767901	Purchasing - Edibles - Spending Per Purchase - $25 Or Less	Cannabis Purchases
	222	CI233768002	Purchasing - Edibles - Spending Per Purchase - $26 -$50	Cannabis Purchases
	223	CI233768103	Purchasing - Edibles - Spending Per Purchase - $51 - $75	Cannabis Purchases
	224	CI233768202	Purchasing - Edibles - Spending Per Purchase - More than $75	Cannabis Purchases
	225	CI23376MI0I	Purchasing - Edibles - Spending Per Purchase - Incidence	Cannabis Purchases
	226	CI233769M0C	Purchasing - Edibles - Spending Per Purchase - Consumption (Dollars)	Cannabis Purchases
	227	CI23376890	Purchasing - Edibles - Spending Per Purchase - Don't know	Cannabis Purchases
	228	CI233919302	Purchasing - Vaping Devices - Frequency - Weekly	Cannabis Purchases
	229	CI233919403	Purchasing - Vaping Devices - Frequency - Monthly	Cannabis Purchases
	230	CI233919504	Purchasing - Vaping Devices - Frequency - Every 3 Months	Cannabis Purchases
	231	CI233919601	Purchasing - Vaping Devices - Frequency - Every 6 Months Or Less Often/Obtain For Free	Cannabis Purchases
	232	CI233910008	Purchasing - Vaping Devices - Frequency - Don't Know	Cannabis Purchases
	233	CI234020501	Purchasing - Vaping Devices - Spending Per Purchase - $25 or Less	Cannabis Purchases
	234	CI234020602	Purchasing - Vaping Devices - Spending Per Purchase - $26 -$50	Cannabis Purchases
	235	CI234020703	Purchasing - Vaping Devices - Spending Per Purchase - $51 - $75	Cannabis Purchases
	236	CI234020802	Purchasing - Vaping Devices - Spending Per Purchase - More than $75	Cannabis Purchases
	237	CI23402MI0I	Purchasing - Vaping Devices - Spending Per Purchase - Incidence	Cannabis Purchases
	238	CI234020M0C	Purchasing - Vaping Devices - Spending Per Purchase - Consumption (Dollars)	Cannabis Purchases
	239	CI23402150	Purchasing - Vaping Devices - Spending Per Purchase - Don't know	Cannabis Purchases
	240	CI234171902	Purchasing - Other Forms - Frequency - Weekly	Cannabis Purchases
	241	CI234172003	Purchasing - Other Forms - Frequency - Monthly	Cannabis Purchases
	242	CI234172104	Purchasing - Other Forms - Frequency - Every 3 Months	Cannabis Purchases
	243	CI234172201	Purchasing - Other Forms - Frequency - Every 6 Months Or Less Often/Obtain For Free	Cannabis Purchases
	244	CI234172608	Purchasing - Other Forms - Frequency - Don't know	Cannabis Purchases
	245	CI234282900	Purchasing - Other Forms - Spending Per Purchase - $10 or Less	Cannabis Purchases
	246	CI234283001	Purchasing - Other Forms - Spending Per Purchase - $11 -$25	Cannabis Purchases
	247	CI234283102	Purchasing - Other Forms - Spending Per Purchase - $26 - $50	Cannabis Purchases
	248	CI234283203	Purchasing - Other Forms - Spending Per Purchase - $51 - $75	Cannabis Purchases
	249	CI234283301	Purchasing - Other Forms - Spending Per Purchase - More than $75	Cannabis Purchases
	250	CI23428MI0I	Purchasing - Other Forms - Spending Per Purchase - Incidence	Cannabis Purchases
	251	CI234282M0C	Purchasing - Other Forms - Spending Per Purchase - Consumption (Dollars)	Cannabis Purchases
	252	CI23428400	Purchasing - Other Forms - Spending Per Purchase - Don't know	Cannabis Purchases
	253	CI234424301	Purchasing - Distance Travelled - Under 5 Km	Cannabis Purchases
	254	CI234424402	Purchasing - Distance Travelled - 5  10 Km	Cannabis Purchases
	255	CI234424503	Purchasing - Distance Travelled - 10  15 Km	Cannabis Purchases
	256	CI234424601	Purchasing - Distance Travelled - Over 15 Km	Cannabis Purchases
	257	CI23442MI0I	Purchasing - Distance Travelled - Incidence	Cannabis Purchases
	258	CI234423M0C	Purchasing - Distance Travelled - Consumption (Kilometres)	Cannabis Purchases
	259	CI234515201	In-Store Experience - Important Factors - Knowledgeable Staff	Retail Experience
	260	CI234515301	In-Store Experience - Important Factors - Product Variety And Selection	Retail Experience
	261	CI234515401	In-Store Experience - Important Factors - Friendly Staff	Retail Experience
	262	CI234515501	In-Store Experience - Important Factors - Samples	Retail Experience
	263	CI234515601	In-Store Experience - Important Factors - Product Recommendations	Retail Experience
	264	CI234515701	In-Store Experience - Important Factors - New Product Highlights	Retail Experience
	265	CI234515801	In-Store Experience - Important Factors - Accessories And Paraphernalia	Retail Experience
	266	CI234515901	In-Store Experience - Important Factors - Educational Material	Retail Experience
	267	CI234516001	In-Store Experience - Important Factors - Sales/Promotions	Retail Experience
	268	CI234516101	In-Store Experience - Important Factors - Loyalty Program	Retail Experience
	269	CI234516201	In-Store Experience - Important Factors - Other	Retail Experience
	270	CI234646501	Online Experience - Important Factors - Chat	Retail Experience
	271	CI234646601	Online Experience - Important Factors - Product Variety And Selection	Retail Experience
	272	CI234646701	Online Experience - Important Factors - Product Recommendations	Retail Experience
	273	CI234646801	Online Experience - Important Factors - New Product Highlights	Retail Experience
	274	CI234646901	Online Experience - Important Factors - Educational Material	Retail Experience
	275	CI234647001	Online Experience - Important Factors - Sales And Promotions	Retail Experience
	276	CI234647101	Online Experience - Important Factors - Loyalty Program	Retail Experience
	277	CI234647201	Online Experience - Important Factors - Click-And-Collect	Retail Experience
	278	CI234647301	Online Experience - Important Factors - Home Delivery	Retail Experience
	279	CI234647401	Online Experience - Important Factors - Free Shipping	Retail Experience
	280	CI234647501	Online Experience - Important Factors - Other	Retail Experience
	281	CI234777801	Purchasing - Market Source - Legal  In-Line With Provincial Regulations	Retail Experience
	282	CI234777901	Purchasing - Market Source - Illicit/Illegal Market  Sources That Are Not Government Licensed	Retail Experience
	283	CI234778001	Purchasing - Market Source - Don't Know	Retail Experience
	284	CI234778101	Purchasing - Market Source - Prefer Not To Answer	Retail Experience
	285	CI234838401	Purchasing - Legal Sources - In-Store	Retail Experience
	286	CI234838501	Purchasing - Legal Sources - Online Delivered To Your Home	Retail Experience
	287	CI234838601	Purchasing - Legal Sources - Online Picked Up At Store	Retail Experience
	288	CI234838901	Purchasing - Legal Sources - Homegrown/Medical Cannabis Provider	Retail Experience
	289	CI235030401	Purchasing - Reasons For Not Buying Legally - Cost	Retail Experience
	290	CI235030501	Purchasing - Reasons For Not Buying Legally - Convenience/Lack Of Availability From Legal Channels	Retail Experience
	291	CI235030601	Purchasing - Reasons For Not Buying Legally - I'm Concerned About Privacy/Buying Online With A Credit Card	Retail Experience
	292	CI235030701	Purchasing - Reasons For Not Buying Legally - I Trust/Have A Good Relationship With My Current Source	Retail Experience
	293	CI235031601	Purchasing - Reasons For Not Buying Legally - Other	Retail Experience
	294	CI236616201	Personally Aware of Brand - Canopy - 7 Acres	Brand Awareness
	295	CI236616301	Personally Aware of Brand - Canopy - Ace Valley	Brand Awareness
	296	CI236616501	Personally Aware of Brand - Canopy - Deep Space	Brand Awareness
	297	CI236616601	Personally Aware of Brand - Canopy - Doja	Brand Awareness
	298	CI236616901	Personally Aware of Brand - Canopy - Simple Stash	Brand Awareness
	299	CI236617001	Personally Aware of Brand - Canopy - Spectrum Therapeutics	Brand Awareness
	300	CI236617101	Personally Aware of Brand - Canopy - Tokyo Smoke	Brand Awareness
	301	CI236617201	Personally Aware of Brand - Canopy - Tweed	Brand Awareness
	302	CI236617301	Personally Aware of Brand - Canopy - Twd.	Brand Awareness
	303	CI236617501	Personally Aware of Brand - Aurora - Aurora (Drift)	Brand Awareness
	304	CI236617601	Personally Aware of Brand - Aurora - Altavie	Brand Awareness
	305	CI236617701	Personally Aware of Brand - Aurora - Daily Special	Brand Awareness
	306	CI236617801	Personally Aware of Brand - Aurora - San Rafael '71	Brand Awareness
	307	CI236617901	Personally Aware of Brand - Aurora - Whistler Cannabis Co.	Brand Awareness
	308	CI236618001	Personally Aware of Brand - HEXO - 48North	Brand Awareness
	309	CI236618101	Personally Aware of Brand - HEXO - Hexo	Brand Awareness
	310	CI236618201	Personally Aware of Brand - HEXO - Namaste	Brand Awareness
	311	CI236618301	Personally Aware of Brand - HEXO - Original Stash	Brand Awareness
	312	CI236618501	Personally Aware of Brand - HEXO - Redecan	Brand Awareness
	313	CI236618601	Personally Aware of Brand - HEXO - Up	Brand Awareness
	314	CI236618701	Personally Aware of Brand - Organigram - Edison	Brand Awareness
	315	CI236618801	Personally Aware of Brand - Organigram - Shred	Brand Awareness
	316	CI236618901	Personally Aware of Brand - Organigram - Trailblazer	Brand Awareness
	317	CI236619001	Personally Aware of Brand - Tilray - Brocken Coast	Brand Awareness
	318	CI236619101	Personally Aware of Brand - Tilray - Canaca	Brand Awareness
	319	CI236619401	Personally Aware of Brand - Tilray - Good Supply	Brand Awareness
	320	CI236619501	Personally Aware of Brand - Tilray - Riff	Brand Awareness
	321	CI236619601	Personally Aware of Brand - Tilray - Solei	Brand Awareness
	322	CI236619701	Personally Aware of Brand - Tilray - The Batch	Brand Awareness
	323	CI236619801	Personally Aware of Brand - Cronos Groups - Cove	Brand Awareness
	324	CI236619901	Personally Aware of Brand - Cronos Groups - Peace Naturals	Brand Awareness
	325	CI236610001	Personally Aware of Brand - Cronos Groups - Spinach Cannabis	Brand Awareness
	326	CI236610101	Personally Aware of Brand - Other - Canna Farms	Brand Awareness
	327	CI236610201	Personally Aware of Brand - Other - Flowr	Brand Awareness
	328	CI236610401	Personally Aware of Brand - Other - Houseplant	Brand Awareness
	329	CI236610501	Personally Aware of Brand - Other - Royal High	Brand Awareness
	330	CI236610601	Personally Aware of Brand - Other	Brand Awareness
	331	CI231495001	Usage - Motive To Consume - Relax/Unwind	Consumption Motives
	332	CI231495101	Usage - Motive To Consume - Have Fun	Consumption Motives
	333	CI231495201	Usage - Motive To Consume - Remedy/Treatment/Therapy	Consumption Motives
	334	CI231495301	Usage - Motive To Consume - Improve The Mood	Consumption Motives
	335	CI231495401	Usage - Motive To Consume - Make Activities Interesting	Consumption Motives
	336	CI231495501	Usage - Motive To Consume - Courage	Consumption Motives
	337	CI231495601	Usage - Motive To Consume - Pain Relief	Consumption Motives
	338	CI231495701	Usage - Motive To Consume - Increase Creativity	Consumption Motives
	339	CI231495801	Usage - Motive To Consume - Help Concentration	Consumption Motives
	340	CI231495901	Usage - Motive To Consume - Meditate	Consumption Motives
	341	CI231496001	Usage - Motive To Consume - Improve Sex Life	Consumption Motives
	342	CI231496101	Usage - Motive To Consume - Heighten The Senses	Consumption Motives
	343	CI231496201	Usage - Motive To Consume - Help Connect With Others	Consumption Motives
	344	CI231496301	Usage - Motive To Consume - Celebrations	Consumption Motives
	345	CI231496401	Usage - Motive To Consume - As A Sleep Aid	Consumption Motives
	346	CI231496501	Usage - Motive To Consume - As An Alternate To Alcohol	Consumption Motives
	347	CI231496601	Usage - Motive To Consume - As A Compliment To Alcohol	Consumption Motives
	348	CI231496701	Usage - Motive To Consume - Other	Consumption Motives
	349	CI231697001	Usage - How It Helps Me Relax - Relaxes My Body/Muscles	Consumption Motives
	350	CI231697101	Usage - How It Helps Me Relax - Relieves Stress/Anxiety/Relax My Mind	Consumption Motives
	351	CI231697201	Usage - How It Helps Me Relax - Helps Me Decompress From The Day	Consumption Motives
	352	CI231697301	Usage - How It Helps Me Relax - Helps Me Get Better Sleep	Consumption Motives
	353	CI231697401	Usage - How It Helps Me Relax - Keep Myself Calm	Consumption Motives
	354	CI231697501	Usage - How It Helps Me Relax - Makes Me More Carefree	Consumption Motives
	355	CI231697601	Usage - How It Helps Me Relax - Makes Me Quiet/Less Talkative	Consumption Motives
	356	CI231697701	Usage - How It Helps Me Relax - Makes Me Mindless/Spaced Out	Consumption Motives
	357	CI231809101	Usage - Impact on Consumption of Salty Snacks - Consume More	Impact on Consumption of Other Products
	358	CI231800202	Usage - Impact on Consumption of Salty Snacks - No Impact	Impact on Consumption of Other Products
	359	CI231801303	Usage - Impact on Consumption of Salty Snacks - Consume Less	Impact on Consumption of Other Products
	360	CI231819201	Usage - Impact on Consumption of Chocolate/Candy - Consume More	Impact on Consumption of Other Products
	361	CI231810302	Usage - Impact on Consumption of Chocolate/Candy - No Impact	Impact on Consumption of Other Products
	362	CI231811403	Usage - Impact on Consumption of Chocolate/Candy - Consume Less	Impact on Consumption of Other Products
	363	CI231829301	Usage - Impact on Consumption of Fast Food - Consume More	Impact on Consumption of Other Products
	364	CI231820402	Usage - Impact on Consumption of Fast Food - No Impact	Impact on Consumption of Other Products
	365	CI231821503	Usage - Impact on Consumption of Fast Food - Consume Less	Impact on Consumption of Other Products
	366	CI231839401	Usage - Impact on Consumption of Frozen Food - Consume More	Impact on Consumption of Other Products
	367	CI231830502	Usage - Impact on Consumption of Frozen Food - No Impact	Impact on Consumption of Other Products
	368	CI231831603	Usage - Impact on Consumption of Frozen Food - Consume Less	Impact on Consumption of Other Products
	369	CI231849501	Usage - Impact on Consumption of Vaping (Non-Cannabis) - Consume More	Impact on Consumption of Other Products
	370	CI231840602	Usage - Impact on Consumption of Vaping (Non-Cannabis) - No Impact	Impact on Consumption of Other Products
	371	CI231841703	Usage - Impact on Consumption of Vaping (Non-Cannabis) - Consume Less	Impact on Consumption of Other Products
	372	CI231859601	Usage - Impact on Consumption of Pop/Soda - Consume More	Impact on Consumption of Other Products
	373	CI231850702	Usage - Impact on Consumption of Pop/Soda - No Impact	Impact on Consumption of Other Products
	374	CI231851803	Usage - Impact on Consumption of Pop/Soda - Consume Less	Impact on Consumption of Other Products
	375	CI231869701	Usage - Impact on Consumption of Cigarettes - Consume More	Impact on Consumption of Other Products
	376	CI231860802	Usage - Impact on Consumption of Cigarettes - No Impact	Impact on Consumption of Other Products
	377	CI231861903	Usage - Impact on Consumption of Cigarettes - Consume Less	Impact on Consumption of Other Products
	378	CI231879801	Usage - Impact on Consumption of Alcohol - Consume More	Impact on Consumption of Other Products
	379	CI231870902	Usage - Impact on Consumption of Alcohol - No Impact	Impact on Consumption of Other Products
	380	CI231872003	Usage - Impact on Consumption of Alcohol - Consume Less	Impact on Consumption of Other Products
	381	CI231889901	Usage - Impact on Consumption of Pain Medication - Consume More	Impact on Consumption of Other Products
	382	CI231881002	Usage - Impact on Consumption of Pain Medication - No Impact	Impact on Consumption of Other Products
	383	CI231882103	Usage - Impact on Consumption of Pain Medication - Consume Less	Impact on Consumption of Other Products
	384	CI231890001	Usage - Impact on Consumption of Other Medication - Consume More	Impact on Consumption of Other Products
	385	CI231891102	Usage - Impact on Consumption of Other Medication - No Impact	Impact on Consumption of Other Products
	386	CI231892203	Usage - Impact on Consumption of Other Medication - Consume Less	Impact on Consumption of Other Products
	387	CI238596301	Perception - Alcohol - Completely Acceptable	Perception, Knowledge, and Information Source
	388	CI238596702	Perception - Alcohol - Somewhat Acceptable	Perception, Knowledge, and Information Source
	389	CI238597103	Perception - Alcohol - Undecided	Perception, Knowledge, and Information Source
	390	CI238597504	Perception - Alcohol - Somewhat Unacceptable	Perception, Knowledge, and Information Source
	391	CI238597905	Perception - Alcohol - Completely Unacceptable	Perception, Knowledge, and Information Source
	392	CI238606401	Perception - Cannabis - Completely Acceptable	Perception, Knowledge, and Information Source
	393	CI238606802	Perception - Cannabis - Somewhat Acceptable	Perception, Knowledge, and Information Source
	394	CI238607203	Perception - Cannabis - Undecided	Perception, Knowledge, and Information Source
	395	CI238607604	Perception - Cannabis - Somewhat Unacceptable	Perception, Knowledge, and Information Source
	396	CI238608005	Perception - Cannabis - Completely Unacceptable	Perception, Knowledge, and Information Source
	397	CI238616501	Perception - Tobacco - Completely Acceptable	Perception, Knowledge, and Information Source
	398	CI238616902	Perception - Tobacco - Somewhat Acceptable	Perception, Knowledge, and Information Source
	399	CI238617303	Perception - Tobacco - Undecided	Perception, Knowledge, and Information Source
	400	CI238617704	Perception - Tobacco - Somewhat Unacceptable	Perception, Knowledge, and Information Source
	401	CI238618105	Perception - Tobacco - Completely Unacceptable	Perception, Knowledge, and Information Source
	402	CI238868701	Knowledge - Understand Difference Between THC And CBD - Yes	Perception, Knowledge, and Information Source
	403	CI238868802	Knowledge - Understand Difference Between THC And CBD - Somewhat	Perception, Knowledge, and Information Source
	404	CI238868903	Knowledge - Understand Difference Between THC And CBD - No	Perception, Knowledge, and Information Source
	405	CI238919401	Knowledge - Aware Of Health Benefits Of CBD - Yes	Perception, Knowledge, and Information Source
	406	CI238919702	Knowledge - Aware Of Health Benefits Of CBD - Somewhat	Perception, Knowledge, and Information Source
	407	CI238910003	Knowledge - Aware Of Health Benefits Of CBD - No	Perception, Knowledge, and Information Source
	408	CI238929501	Knowledge - Aware Of Health Benefits Of THC - Yes	Perception, Knowledge, and Information Source
	409	CI238929802	Knowledge - Aware Of Health Benefits Of THC - Somewhat	Perception, Knowledge, and Information Source
	410	CI238920103	Knowledge - Aware Of Health Benefits Of THC - No	Perception, Knowledge, and Information Source
	411	CI239050801	Cannabis Information Source - Television/Radio	Perception, Knowledge, and Information Source
	412	CI239050901	Cannabis Information Source - Social Media	Perception, Knowledge, and Information Source
	413	CI239051001	Cannabis Information Source - Search Engines (e.g. Google, Bing)	Perception, Knowledge, and Information Source
	414	CI239051101	Cannabis Information Source - Websites	Perception, Knowledge, and Information Source
	415	CI239051201	Cannabis Information Source - Government Websites	Perception, Knowledge, and Information Source
	416	CI239051501	Cannabis Information Source - Magazine/Newspapers	Perception, Knowledge, and Information Source
	417	CI239051601	Cannabis Information Source - YouTube	Perception, Knowledge, and Information Source
	418	CI239051701	Cannabis Information Source - Friends/Family	Perception, Knowledge, and Information Source
	419	CI239051801	Cannabis Information Source - People That Use Cannabis	Perception, Knowledge, and Information Source
	420	CI239051901	Cannabis Information Source - Cannabis Retailers	Perception, Knowledge, and Information Source
	421	CI239052001	Cannabis Information Source - Other (!)	Perception, Knowledge, and Information Source
	422	CI239052101	Cannabis Information Source - None	Perception, Knowledge, and Information Source
	423	CI237535601	Potential User - Likelihood To Use In Future - Likely	Potential User Traits
	424	CI237535703	Potential User - Likelihood To Use In Future - Undecided	Potential User Traits
	425	CI237535802	Potential User - Likelihood To Use In Future - Unlikely	Potential User Traits
	426	CI237626301	Potential User - Reason For No Past Usage - Cost	Potential User Traits
	427	CI237626401	Potential User - Reason For No Past Usage - Concerned About Privacy/ Buying Online With A Credit Card	Potential User Traits
	428	CI237626601	Potential User - Reason For No Past Usage - Prefer A Recommendation From A Medical Professional	Potential User Traits
	429	CI237626801	Potential User - Reason For No Past Usage - Morally Or Socially Opposed	Potential User Traits
	430	CI237627001	Potential User - Reason For No Past Usage - Worried About Its Long-Term Effects	Potential User Traits
	431	CI237627101	Potential User - Reason For No Past Usage - Worried About Addiction	Potential User Traits
	432	CI237627301	Potential User - Reason For No Past Usage - Confused Around What Is Legal/Because Of Its Initial Illegal Status	Potential User Traits
	433	CI237627501	Potential User - Reason For No Past Usage - Judgement By Others	Potential User Traits
	434	CI237627601	Potential User - Reason For No Past Usage - Worried About The Kind Of High	Potential User Traits
	435	CI237627701	Potential User - Reason For No Past Usage - Don't Want The High	Potential User Traits
	436	CI237627801	Potential User - Reason For No Past Usage - Concerned It May Trigger Medical Conditions	Potential User Traits
	437	CI237627901	Potential User - Reason For No Past Usage - Not Interested	Potential User Traits
	438	CI237628001	Potential User - Reason For No Past Usage - Other Reason	Potential User Traits
	439	CI237828301	Potential User - Motivation To Use - Relax/Unwind	Potential User Traits
	440	CI237828501	Potential User - Motivation To Use - Have Fun/Make Activities Interesting	Potential User Traits
	441	CI237828601	Potential User - Motivation To Use - Remedy/Treatment/Therapy	Potential User Traits
	442	CI237828701	Potential User - Motivation To Use - Improve The Mood	Potential User Traits
	443	CI237829001	Potential User - Motivation To Use - Pain Relief	Potential User Traits
	444	CI237829201	Potential User - Motivation To Use - Increase Creativity/Help Concentration	Potential User Traits
	445	CI237829701	Potential User - Motivation To Use - Heighten The Senses/Improve Sex Life/Meditate	Potential User Traits
	446	CI237829901	Potential User - Motivation To Use - Help Connect With Others/Courage	Potential User Traits
	447	CI237820101	Potential User - Motivation To Use - As A Sleep Aid	Potential User Traits
	448	CI237820201	Potential User - Motivation To Use - As An Alternative To Alcohol	Potential User Traits
	449	CI237820401	Potential User - Motivation To Use - Other	Potential User Traits
	450	CI238060801	Potential User - Likely Use To Remedy - Terminal Illness	Potential User Traits
	451	CI238060901	Potential User - Likely Use To Remedy - Long-Term Disease/Condition (e.g. Ulcerative Colitis, Epilepsy, Glaucoma)	Potential User Traits
	452	CI238061001	Potential User - Likely Use To Remedy - Migraine/Headache	Potential User Traits
	453	CI238061101	Potential User - Likely Use To Remedy - Joint Pain (e.g. Arthritis)	Potential User Traits
	454	CI238061201	Potential User - Likely Use To Remedy - Back/Neck Pain	Potential User Traits
	455	CI238061301	Potential User - Likely Use To Remedy - Chronic Pain (e.g. Fibromyalgia)	Potential User Traits
	456	CI238061401	Potential User - Likely Use To Remedy - Stress	Potential User Traits
	457	CI238061501	Potential User - Likely Use To Remedy - Anxiety	Potential User Traits
	458	CI238061601	Potential User - Likely Use To Remedy - Depression	Potential User Traits
	459	CI238061801	Potential User - Likely Use To Remedy - Fatigue	Potential User Traits
	460	CI238062101	Potential User - Likely Use To Remedy - Insomnia/Sleeplessness	Potential User Traits
	461	CI238062401	Potential User - Likely Use To Remedy - Other Pain Management	Potential User Traits
	462	CI238068801	Potential User - Likely Use To Remedy - Other	Potential User Traits
	463	CI238283501	Potential User - Reasons For Using It As A Remedy - Failure/Side Effect Of Current Remedy/Treatment/Therapy	Potential User Traits
	464	CI238283601	Potential User - Reasons For Using It As A Remedy - Preference For A 'Natural' Product/I Believe It Is A Safer Product	Potential User Traits
	465	CI238283701	Potential User - Reasons For Using It As A Remedy - Advised By A Medical Professional/Friend/Relative/Acquaintance	Potential User Traits
	466	CI238283801	Potential User - Reasons For Using It As A Remedy - Learned The Benefits Of Cannabis Through Media (!)	Potential User Traits
	467	CI238414401	Potential User - Most Likely Would Use - Bud/Flower/Pre-Rolled Joints	Potential User Traits
	468	CI238414501	Potential User - Most Likely Would Use - Vapes/Concentrates	Potential User Traits
	469	CI238414601	Potential User - Most Likely Would Use - Edibles	Potential User Traits
	470	CI238414901	Potential User - Most Likely Would Use - Hot Beverages	Potential User Traits
	471	CI238415001	Potential User - Most Likely Would Use - Cold Beverages	Potential User Traits
	472	CI238415101	Potential User - Most Likely Would Use - Topicals	Potential User Traits
	473	CI238415301	Potential User - Most Likely Would Use - Liquid Tinctures & Sub-Lingual (i.e. Under The Tongue)/Spray	Potential User Traits
	474	CI238415401	Potential User - Most Likely Would Use - Capsules/Soft Gels	Potential User Traits
	475	CI238415701	Potential User - Most Likely Would Use - Don't Know	Potential User Traits
	476	CI23931330	Views - Use Of Cannabis Damages Physical/Mental Health - Agree	Psychographics
	477	CI239313603	Views - Use Of Cannabis Damages Physical/Mental Health - Neutral	Psychographics
	478	CI23931370	Views - Use Of Cannabis Damages Physical/Mental Health - Disagree	Psychographics
	479	CI23940420	Views - Use Of Cannabis Is Better Than Alcohol - Agree	Psychographics
	480	CI239404503	Views - Use Of Cannabis Is Better Than Alcohol - Neutral	Psychographics
	481	CI23940460	Views - Use Of Cannabis Is Better Than Alcohol - Disagree	Psychographics
	482	CI23949510	Views - Cannabis Should Not Be Consumed With Alcohol - Agree	Psychographics
	483	CI239495403	Views - Cannabis Should Not Be Consumed With Alcohol - Neutral	Psychographics
	484	CI23949550	Views - Cannabis Should Not Be Consumed With Alcohol - Disagree	Psychographics
	485	CI23958600	Views - Cannabis Is An Alternate Form Of Treatment To Some Medical Conditions - Agree	Psychographics
	486	CI239586303	Views - Cannabis Is An Alternate Form Of Treatment To Some Medical Conditions - Neutral	Psychographics
	487	CI23958640	Views - Cannabis Is An Alternate Form Of Treatment To Some Medical Conditions - Disagree	Psychographics
	488	CI23967690	Views - Cannabis Has Health Benefits But It Should Not Make Me High - Agree	Psychographics
	489	CI239677203	Views - Cannabis Has Health Benefits But It Should Not Make Me High - Neutral	Psychographics
	490	CI23967730	Views - Cannabis Has Health Benefits But It Should Not Make Me High - Disagree	Psychographics
	491	CI23976780	Views - In Consuming Cannabis/Cannabis-Infused Products, I'm Not Sure What Dosage Is Safe Or Legal - Agree	Psychographics
	492	CI239768103	Views - In Consuming Cannabis/Cannabis-Infused Products, I'm Not Sure What Dosage Is Safe Or Legal - Neutral	Psychographics
	493	CI23976820	Views - In Consuming Cannabis/Cannabis-Infused Products, I'm Not Sure What Dosage Is Safe Or Legal - Disagree	Psychographics
	494	CI23985870	Views - I Would Consider Giving My Pet CBD Supplements - Agree	Psychographics
	495	CI239859003	Views - I Would Consider Giving My Pet CBD Supplements - Neutral	Psychographics
	496	CI23985910	Views - I Would Consider Giving My Pet CBD Supplements - Disagree	Psychographics
	497	CI23994960	Views - I Won't Trust Food/Beverage Brands I Regularly Purchase If They Start Selling Products Infused With Cannabis - Agree	Psychographics
	498	CI239949903	Views - I Won't Trust Food/Beverage Brands I Regularly Purchase If They Start Selling Products Infused With Cannabis - Neutral	Psychographics
	499	CI23994000	Views - I Won't Trust Food/Beverage Brands I Regularly Purchase If They Start Selling Products Infused With Cannabis - Disagree	Psychographics
	500	CI23003050	Views - I Need To Know And Trust The Brand When Assessing The Quality And Safety Of Products Derived From/Infused With Cannabis - Agree	Psychographics
	501	CI230030803	Views - I Need To Know And Trust The Brand When Assessing The Quality And Safety Of Products Derived From/Infused With Cannabis - Neutral	Psychographics
	502	CI23003090	Views - I Need To Know And Trust The Brand When Assessing The Quality And Safety Of Products Derived From/Infused With Cannabis - Disagree	Psychographics
	503	CI23012140	Views - I Would Support A Cannabis Company Based On Their Corporate/Social Responsibility (e.g. Low Environmental Impact, Charitability, etc.) - Agree	Psychographics
	504	CI230121703	Views - I Would Support A Cannabis Company Based On Their Corporate/Social Responsibility (e.g. Low Environmental Impact, Charitability, etc.) - Neutral	Psychographics
	505	CI23012180	Views - I Would Support A Cannabis Company Based On Their Corporate/Social Responsibility (e.g. Low Environmental Impact, Charitability, etc.) - Disagree	Psychographics
	506	CI23021230	Views - It's Important For Cannabis Product Brands To Educate People On The Effects And Use Of Their Products - Agree	Psychographics
	507	CI230212603	Views - It's Important For Cannabis Product Brands To Educate People On The Effects And Use Of Their Products - Neutral	Psychographics
	508	CI23021270	Views - It's Important For Cannabis Product Brands To Educate People On The Effects And Use Of Their Products - Disagree	Psychographics
	509	CI23030320	Views - Like Alcohol Ads, Cannabis Advertising Should Be Able To Communicate A Lifestyle - Agree	Psychographics
	510	CI230303503	Views - Like Alcohol Ads, Cannabis Advertising Should Be Able To Communicate A Lifestyle - Neutral	Psychographics
	511	CI23030360	Views - Like Alcohol Ads, Cannabis Advertising Should Be Able To Communicate A Lifestyle - Disagree	Psychographics
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