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	Order	Variable	Description	Category	Variable Type	Consumption Type
	1	BASHHD	Households	Basics	Incidence
	2	SCDS01008I	COVID-19 Impact - I have been shopping at Dollar stores less often since COVID-19 than I did before	COVID-19 Impact	Incidence
	3	SCDS01009I	COVID-19 Impact - I shopped at Dollar stores the same amount before COVID-19 as I do now	COVID-19 Impact	Incidence
	4	SCHW01010I	COVID-19 Impact - Minimize COVID-19 exposure - I am staying home more	COVID-19 Impact	Incidence
	5	SCHW01011I	COVID-19 Impact - Minimize COVID-19 exposure - I am avoiding crowded stores/ public spaces	COVID-19 Impact	Incidence
	6	SCHW01012I	COVID-19 Impact - Minimize COVID-19 exposure - I am spending more time outside (!)	COVID-19 Impact	Incidence
	7	SCHW01013I	COVID-19 Impact - Minimize COVID-19 exposure - I am seeing friends/ family less	COVID-19 Impact	Incidence
	8	SCHW01014I	COVID-19 Impact - Minimize COVID-19 exposure - I have started taking vitamins and supplements	COVID-19 Impact	Incidence
	9	SCHW01015I	COVID-19 Impact - Minimize COVID-19 exposure - I am wearing a mask/ PPE when out of the home	COVID-19 Impact	Incidence
	10	SCHW01016I	COVID-19 Impact - Minimize COVID-19 exposure - I am engaging in more physical activity	COVID-19 Impact	Incidence
	11	SCHW01017I	COVID-19 Impact - Minimize COVID-19 exposure - I am ordering groceries online (!)	COVID-19 Impact	Incidence
	12	SCHW01018I	COVID-19 Impact - Minimize COVID-19 exposure - I have started buying in bulk/ more pantry loading (!)	COVID-19 Impact	Incidence
	13	SCHW01051I	COVID-19 Impact - Organic foods - Purchasing more (!)	COVID-19 Impact	Incidence
	14	SCHW01052I	COVID-19 Impact - Organic foods - Purchasing fewer	COVID-19 Impact	Incidence
	15	SCHW01053I	COVID-19 Impact - Organic foods - Spending more (!)	COVID-19 Impact	Incidence
	16	SCHW01054I	COVID-19 Impact - Organic foods - Unable to afford anymore	COVID-19 Impact	Incidence
	17	SCHM11801I	COVID-19 Impact - Now vs. before pandemic - Ordering food for delivery - Less (^)	COVID-19 Impact	Incidence
	18	SCHM11802I	COVID-19 Impact - Now vs. before pandemic - Ordering food for delivery - Same (^)	COVID-19 Impact	Incidence
	19	SCHM11803I	COVID-19 Impact - Now vs. before pandemic - Ordering food for delivery - More (!)	COVID-19 Impact	Incidence
	20	SCHM11901I	COVID-19 Impact - Now vs. before pandemic - Dining out at restaurant - Less	COVID-19 Impact	Incidence
	21	SCHM11902I	COVID-19 Impact - Now vs. before pandemic - Dining out at restaurant - Same	COVID-19 Impact	Incidence
	22	SCHM11903I	COVID-19 Impact - Now vs. before pandemic - Dining out at restaurant - More (^)	COVID-19 Impact	Incidence
	23	SCHM120A43I	COVID-19 Impact - Meals have played a bigger role in helping me to connect with my family - Agree	COVID-19 Impact	Incidence
	24	SCHM120A42I	COVID-19 Impact - Meals have played a bigger role in helping me to connect with my family - Neutral	COVID-19 Impact	Incidence
	25	SCHM120A41I	COVID-19 Impact - Meals have played a bigger role in helping me to connect with my family - Disagree	COVID-19 Impact	Incidence
	26	SCCS02001I	Online Activity - Have not purchased groceries online but will consider purchasing in the future	Purchase - Online Shopping	Incidence
	27	SCCS02002I	Online Activity - Purchased groceries online at least once in the past 6 months	Purchase - Online Shopping	Incidence
	28	SCCS02003I	Online Activity - Purchased groceries online 6 months ago but didn't purchase recently	Purchase - Online Shopping	Incidence
	29	SCCS02004I	Online Activity - Never purchased groceries online before	Purchase - Online Shopping	Incidence
	30	SCCS02026I	Ordering groceries online saves more time than shopping in-store - Fully Agree (!)	Purchase - Online Shopping	Incidence
	31	SCCS02027I	Ordering groceries online saves more time than shopping in-store - Somewhat Agree	Purchase - Online Shopping	Incidence
	32	SCCS02028I	Shopping for groceries in-store is more convenient than ordering online - Somewhat Agree	Purchase - Online Shopping	Incidence
	33	SCCS02029I	Shopping for groceries in-store is more convenient than ordering online - Fully Agree (!)	Purchase - Online Shopping	Incidence
	34	SCCS02030I	Ordering groceries online can save more ($) than shopping in-store - Fully Agree (^)	Purchase - Online Shopping	Incidence
	35	SCCS02031I	Ordering groceries online can save more ($) than shopping in-store - Somewhat Agree	Purchase - Online Shopping	Incidence
	36	SCCS02032I	Ordering groceries online costs more ($) than shopping in-store - Somewhat Agree	Purchase - Online Shopping	Incidence
	37	SCCS02033I	Ordering groceries online costs more ($) than shopping in-store - Fully Agree	Purchase - Online Shopping	Incidence
	38	SCCS02034I	Enjoy browsing grocery products online - Fully Agree (!)	Purchase - Online Shopping	Incidence
	39	SCCS02035I	Enjoy browsing grocery products online - Somewhat Agree	Purchase - Online Shopping	Incidence
	40	SCCS02036I	Enjoy shopping for groceries in the physical store - Somewhat Agree	Purchase - Online Shopping	Incidence
	41	SCCS02037I	Enjoy shopping for groceries in the physical store - Fully Agree	Purchase - Online Shopping	Incidence
	42	SCCS02038I	The broader the product variety is, the more satisfied I am when shopping - Fully Agree	Purchase - Online Shopping	Incidence
	43	SCCS02039I	The broader the product variety is, the more satisfied I am when shopping - Somewhat Agree	Purchase - Online Shopping	Incidence
	44	SCCS02040I	Browsing for a wide variety of products is time consuming - Somewhat Agree	Purchase - Online Shopping	Incidence
	45	SCCS02041I	Browsing for a wide variety of products is time consuming - Fully Agree (!)	Purchase - Online Shopping	Incidence
	46	SCCS02042I	Enjoy grocery shopping in general - Fully Agree	Purchase - Online Shopping	Incidence
	47	SCCS02043I	Enjoy grocery shopping in general - Somewhat Agree	Purchase - Online Shopping	Incidence
	48	SCCS02044I	Only shop for groceries when I need something - Somewhat Agree	Purchase - Online Shopping	Incidence
	49	SCCS02045I	Only shop for groceries when I need something - Fully Agree	Purchase - Online Shopping	Incidence
	50	SCCS290601	The quality of fresh food products online is as good as in the store - Fully Agree (!)	Purchase - Online Shopping	Incidence
	51	SCCS290602	The quality of fresh food products online is as good as in the store - Somewhat Agree	Purchase - Online Shopping	Incidence
	52	SCCS290603	Don't trust the quality of fresh food products available online - Somewhat Agree	Purchase - Online Shopping	Incidence
	53	SCCS290604	Don't trust the quality of fresh food products available online - Fully Agree	Purchase - Online Shopping	Incidence
	54	SCCS290701	Prefer to make a few large trips for grocery items and fill in with small trips occasionally - Fully Agree	Purchase - Online Shopping	Incidence
	55	SCCS290702	Prefer to make a few large trips for grocery items and fill in with small trips occasionally - Somewhat Agree	Purchase - Online Shopping	Incidence
	56	SCCS290703	Most of my trips for grocery items are small and I rarely make large trips - Somewhat Agree (!)	Purchase - Online Shopping	Incidence
	57	SCCS290704	Most of my trips for grocery items are small and I rarely make large trips - Fully Agree (!)	Purchase - Online Shopping	Incidence
	58	SCCS290801	It's easier to compare prices and the selection of grocery items online - Fully Agree (!)	Purchase - Online Shopping	Incidence
	59	SCCS290802	It's easier to compare prices and the selection of grocery items online - Somewhat Agree	Purchase - Online Shopping	Incidence
	60	SCCS290803	It's easier to compare prices and the selection of grocery items in the store - Somewhat Agree	Purchase - Online Shopping	Incidence
	61	SCCS290804	It's easier to compare prices and the selection of grocery items in the store - Fully Agree	Purchase - Online Shopping	Incidence
	62	SCCS290901	Shop at multiple stores to find the best prices and deals - Fully Agree	Purchase - Online Shopping	Incidence
	63	SCCS290902	Shop at multiple stores to find the best prices and deals - Somewhat Agree	Purchase - Online Shopping	Incidence
	64	SCCS290903	Only shop at one store - Somewhat Agree	Purchase - Online Shopping	Incidence
	65	SCCS290904	Only shop at one store - Fully Agree (!)	Purchase - Online Shopping	Incidence
	66	SCCS02046I	In-Store/Online - Number of times shopped for groceries [Pst 3 Mths] - Incidence	Purchase - Online Shopping	Incidence
	67	SCCS02047C	In-Store/Online - Number of times shopped for groceries [Pst 3 Mths] - Consumption	Purchase - Online Shopping	Consumption	Times
	68	SCCS02048I	In-Store/Online - Shopped in physical stores [Pst 3 Mths] - Incidence	Purchase - Online Shopping	Incidence
	69	SCCS02049C	In-Store/Online - Shopped in physical stores [Pst 3 Mths] - Consumption	Purchase - Online Shopping	Consumption	Times
	70	SCCS02050I	In-Store/Online - Ordered online and picked up from stores [Pst 3 Mths] - Incidence	Purchase - Online Shopping	Incidence
	71	SCCS02051C	In-Store/Online - Ordered online and picked up from stores [Pst 3 Mths] - Consumption	Purchase - Online Shopping	Consumption	Times
	72	SCCS02052I	In-Store/Online - Ordered online and had delivered [Pst 3 Mths] - Incidence	Purchase - Online Shopping	Incidence
	73	SCCS02053C	In-Store/Online - Ordered online and had delivered [Pst 3 Mths] - Consumption	Purchase - Online Shopping	Consumption	Times
	74	SCCS02057I	Online grocery preference - Ordering online and picking up in-store	Purchase - Online Shopping	Incidence
	75	SCCS02058I	Online grocery preference - Ordering online and having it delivered	Purchase - Online Shopping	Incidence
	76	SCCS02059I	Online grocery preference - Both picking up in-store and delivery are fine	Purchase - Online Shopping	Incidence
	77	SCCS02066I	Grocery delivery/pickup - Seen or heard of - Amazon delivery via Amazon.ca	Purchase - Online Shopping	Incidence
	78	SCCS02067I	Grocery delivery/pickup - Seen or heard of - Costco delivery via Costco.ca	Purchase - Online Shopping	Incidence
	79	SCCS02068I	Grocery delivery/pickup - Seen or heard of - IGA (!)	Purchase - Online Shopping	Incidence
	80	SCCS02069I	Grocery delivery/pickup - Seen or heard of - Save-On-Foods via saveonfoods.com	Purchase - Online Shopping	Incidence
	81	SCCS02070I	Grocery delivery/pickup - Seen or heard of - Longo's via grocerygateway.ca (^)	Purchase - Online Shopping	Incidence
	82	SCCS02071I	Grocery delivery/pickup - Seen or heard of - Instacart delivery	Purchase - Online Shopping	Incidence
	83	SCCS02072I	Grocery delivery/pickup - Seen or heard of - PCExpress (Loblaws, No Frills, Valu-mart, Shoppers Drug Mart, etc.)	Purchase - Online Shopping	Incidence
	84	SCCS02073I	Grocery delivery/pickup - Seen or heard of - Metro via metro.ca	Purchase - Online Shopping	Incidence
	85	SCCS02074I	Grocery delivery/pickup - Seen or heard of - Uber Eats delivery	Purchase - Online Shopping	Incidence
	86	SCCS02075I	Grocery delivery/pickup - Seen or heard of - Walmart Grocery	Purchase - Online Shopping	Incidence
	87	SCCS02076I	Grocery delivery/pickup - Considered using - Amazon Grocery Delivery via Amazon.ca	Purchase - Online Shopping	Incidence
	88	SCCS02077I	Grocery delivery/pickup - Considered using - Costco Grocery Delivery via Costco.ca	Purchase - Online Shopping	Incidence
	89	SCCS02079I	Grocery delivery/pickup - Considered using - Save On Foods via saveonfoods.com (!)	Purchase - Online Shopping	Incidence
	90	SCCS02081I	Grocery delivery/pickup - Considered using - Instacart Grocery Delivery (!)	Purchase - Online Shopping	Incidence
	91	SCCS02082I	Grocery delivery/pickup - Considered using - PCExpress (Loblaws, No Frills, Valu-mart, Shoppers Drug Mart, etc.)	Purchase - Online Shopping	Incidence
	92	SCCS02083I	Grocery delivery/pickup - Considered using - Metro via metro.ca (!)	Purchase - Online Shopping	Incidence
	93	SCCS02084I	Grocery delivery/pickup - Considered using - Uber Eats delivery (^)	Purchase - Online Shopping	Incidence
	94	SCCS02085I	Grocery delivery/pickup - Considered using - Walmart Grocery	Purchase - Online Shopping	Incidence
	95	SCCS02095I	Online Grocery Order [Used] - Apps on the smartphone (!)	Purchase - Online Shopping	Incidence
	96	SCCS02096I	Online Grocery Order [Used] - Store website on the desktop/laptop	Purchase - Online Shopping	Incidence
	97	SCCS02097I	Most recent online grocery order - Checked the previous orders (!)	Purchase - Online Shopping	Incidence
	98	SCCS02098I	Most recent online grocery order - Viewed the products on the store flyers in the store apps/websites (!)	Purchase - Online Shopping	Incidence
	99	SCCS02099I	Most recent online grocery order - Checked the store flyers on the apps/websites (Flipp, RedFlagDeals, etc.) (!)	Purchase - Online Shopping	Incidence
	100	SCCS02100I	Most recent online grocery order - Browsing the categories/departments on the first page (^)	Purchase - Online Shopping	Incidence
	101	SCCS02101I	Most recent online grocery order - Searched keywords of products (cheese, eggs, cereal, etc.)	Purchase - Online Shopping	Incidence
	102	SCCS02102I	Online Grocery Order - Usually make an order from scratch	Purchase - Online Shopping	Incidence
	103	SCCS02103I	Grocery delivery/pickup or go to store [Use] - Shop for just a few/specific items - Either pickup or delivery (!)	Purchase - Online Shopping	Incidence
	104	SCCS02104I	Grocery delivery/pickup or go to store [Use] - Shop for just a few/specific items - Buy in-store	Purchase - Online Shopping	Incidence
	105	SCCS02105I	Grocery delivery/pickup or go to store [Use] - Fill-in shopping to replenish/replace - Either pickup or delivery	Purchase - Online Shopping	Incidence
	106	SCCS02106I	Grocery delivery/pickup or go to store [Use] - Fill-in shopping to replenish/replace - Buy in-store	Purchase - Online Shopping	Incidence
	107	SCCS02107I	Grocery delivery/pickup or go to store [Use] - Major stock-up (incl. items not used immediately) - Pickup or delivery	Purchase - Online Shopping	Incidence
	108	SCCS02108I	Grocery delivery/pickup or go to store [Use] - Major stock-up (incl. items not used immediately) - Buy in-store	Purchase - Online Shopping	Incidence
	109	SCCS02109I	Grocery delivery/pickup or go to store [Use] - Special purpose visit or occasion - Either pickup or delivery	Purchase - Online Shopping	Incidence
	110	SCCS02110I	Grocery delivery/pickup or go to store [Use] - Special purpose visit or occasion - Buy in-store	Purchase - Online Shopping	Incidence
	111	SCFB02121I	Where food & beverage was purchased [Pst 6 Mths] - Only in physical store(s)	Purchase - Online Shopping	Incidence
	112	SCFB02122I	Where food & beverage was purchased [Pst 6 Mths] - Both in physical store(s) and online	Purchase - Online Shopping	Incidence
	113	SCHM02123I	Order food for pickup/delivery - App/website [Used] - Uber Eats (!)	Purchase - Online Shopping	Incidence
	114	SCHM02124I	Order food for pickup/delivery - App/website [Used] - SkipTheDishes (!)	Purchase - Online Shopping	Incidence
	115	SCHM02125I	Order food for pickup/delivery - App/website [Used] - Door Dash (!)	Purchase - Online Shopping	Incidence
	116	SCHM02126I	Order food for pickup/delivery - Amount spent, including tax and tips - Less than $16 per person (!)	Purchase - Online Shopping	Incidence
	117	SCHM02127I	Order food for pickup/delivery - Amount spent, including tax and tips - $16-$20 per person (^)	Purchase - Online Shopping	Incidence
	118	SCHM02128I	Order food for pickup/delivery - Amount spent, including tax and tips - More than $20 per person (^)	Purchase - Online Shopping	Incidence
	119	SCSB02129I	Take-out/home-delivery - Sustainable preference - Prefer the containers to be made of recycled material - Strongly Agree	Purchase - Online Shopping	Incidence
	120	SCSB02130I	Take-out/home-delivery - Sustainable preference - Prefer the containers to be made of recycled material - Agree	Purchase - Online Shopping	Incidence
	121	SCSB02131I	Take-out/home-delivery - Sustainable preference - Prefer the containers to be made of recycled material - Neutral	Purchase - Online Shopping	Incidence
	122	SCSB02132I	Take-out/home-delivery - Sustainable preference - Prefer the containers to be made of recycled material - Disagree (^)	Purchase - Online Shopping	Incidence
	123	SCSB02133I	Take-out/home-delivery - Sustainable preference - Prefer the containers to be made of recycled material - Strongly disagree (^)	Purchase - Online Shopping	Incidence
	124	SCSB02134I	Take-out/home-delivery - Sustainable preference - Containers, if plastic, should be biodegradable - Strongly Agree	Purchase - Online Shopping	Incidence
	125	SCSB02135I	Take-out/home-delivery - Sustainable preference - Containers, if plastic, should be biodegradable - Agree	Purchase - Online Shopping	Incidence
	126	SCSB02136I	Take-out/home-delivery - Sustainable preference - Containers, if plastic, should be biodegradable - Neutral	Purchase - Online Shopping	Incidence
	127	SCSB02137I	Take-out/home-delivery - Sustainable preference - Containers, if plastic, should be biodegradable - Disagree (^)	Purchase - Online Shopping	Incidence
	128	SCSB02138I	Take-out/home-delivery - Sustainable preference - Containers, if plastic, should be biodegradable - Strongly disagree (^)	Purchase - Online Shopping	Incidence
	129	SCSB02139I	Take-out/home-delivery - Sustainable preference - Containers should be made of material that keep food hot - Strongly Agree (^)	Purchase - Online Shopping	Incidence
	130	SCSB02140I	Take-out/home-delivery - Sustainable preference - Containers should be made of material that keep food hot - Agree	Purchase - Online Shopping	Incidence
	131	SCSB02141I	Take-out/home-delivery - Sustainable preference - Containers should be made of material that keep food hot - Neutral	Purchase - Online Shopping	Incidence
	132	SCSB02142I	Take-out/home-delivery - Sustainable preference - Containers should be made of material that keep food hot - Disagree	Purchase - Online Shopping	Incidence
	133	SCSB02143I	Take-out/home-delivery - Sustainable preference - Containers should be made of material that keep food hot - Strongly disagree	Purchase - Online Shopping	Incidence
	134	SCSB02144I	Take-out/home-delivery - Sustainable preference - Recyclable food containers are not hygienic/safe - Strongly Agree (^)	Purchase - Online Shopping	Incidence
	135	SCSB02145I	Take-out/home-delivery - Sustainable preference - Recyclable food containers are not hygienic/safe - Agree (!)	Purchase - Online Shopping	Incidence
	136	SCSB02146I	Take-out/home-delivery - Sustainable preference - Recyclable food containers are not hygienic/safe - Neutral	Purchase - Online Shopping	Incidence
	137	SCSB02147I	Take-out/home-delivery - Sustainable preference - Recyclable food containers are not hygienic/safe - Disagree	Purchase - Online Shopping	Incidence
	138	SCSB02148I	Take-out/home-delivery - Sustainable preference - Recyclable food containers are not hygienic/safe - Strongly disagree	Purchase - Online Shopping	Incidence
	139	SCSB02149I	Take-out/home-delivery - Sustainable preference - Willing to bring box from home to pack the leftovers - Strongly Agree	Purchase - Online Shopping	Incidence
	140	SCSB02150I	Take-out/home-delivery - Sustainable preference - Willing to bring box from home to pack the leftovers - Agree	Purchase - Online Shopping	Incidence
	141	SCSB02151I	Take-out/home-delivery - Sustainable preference - Willing to bring box from home to pack the leftovers - Neutral	Purchase - Online Shopping	Incidence
	142	SCSB02152I	Take-out/home-delivery - Sustainable preference - Willing to bring box from home to pack the leftovers - Disagree	Purchase - Online Shopping	Incidence
	143	SCSB02153I	Take-out/home-delivery - Sustainable preference - Willing to bring box from home to pack the leftovers - Strongly disagree (!)	Purchase - Online Shopping	Incidence
	144	SCSB02154I	Take-out/home-delivery - Sustainable preference - Would like edible cutlery (take away or dine in) - Strongly Agree (!)	Purchase - Online Shopping	Incidence
	145	SCSB02155I	Take-out/home-delivery - Sustainable preference - Would like edible cutlery (take away or dine in) - Agree	Purchase - Online Shopping	Incidence
	146	SCSB02156I	Take-out/home-delivery - Sustainable preference - Would like edible cutlery (take away or dine in) - Neutral	Purchase - Online Shopping	Incidence
	147	SCSB02157I	Take-out/home-delivery - Sustainable preference - Would like edible cutlery (take away or dine in) - Disagree	Purchase - Online Shopping	Incidence
	148	SCSB02158I	Take-out/home-delivery - Sustainable preference - Would like edible cutlery (take away or dine in) - Strongly disagree	Purchase - Online Shopping	Incidence
	149	SCSB02159I	Take-out/home-delivery - Sustainable preference - Wasted food doesn't harm the environment - Strongly Agree (^)	Purchase - Online Shopping	Incidence
	150	SCSB02160I	Take-out/home-delivery - Sustainable preference - Wasted food doesn't harm the environment - Agree (!)	Purchase - Online Shopping	Incidence
	151	SCSB02161I	Take-out/home-delivery - Sustainable preference - Wasted food doesn't harm the environment - Neutral	Purchase - Online Shopping	Incidence
	152	SCSB02162I	Take-out/home-delivery - Sustainable preference - Wasted food doesn't harm the environment - Disagree	Purchase - Online Shopping	Incidence
	153	SCSB02163I	Take-out/home-delivery - Sustainable preference - Wasted food doesn't harm the environment - Strongly disagree	Purchase - Online Shopping	Incidence
	154	SCCS03001I	Follow membership or use credit card - Air Miles	Purchase - Products & Loyalty	Incidence
	155	SCCS03002I	Follow membership or use credit card - Amazon Prime	Purchase - Products & Loyalty	Incidence
	156	SCCS03003I	Follow membership or use credit card - Costco membership	Purchase - Products & Loyalty	Incidence
	157	SCCS03004I	Follow membership or use credit card - PC Optimum	Purchase - Products & Loyalty	Incidence
	158	SCCS03005I	Follow membership or use credit card - Walmart Mastercard (!)	Purchase - Products & Loyalty	Incidence
	159	SCFB03006I	Local Products - How much more are you willing to pay - Nothing more	Purchase - Products & Loyalty	Incidence
	160	SCFB03007I	Local Products - How much more are you willing to pay - 1%-5% more	Purchase - Products & Loyalty	Incidence
	161	SCFB03008I	Local Products - How much more are you willing to pay - 6%-10% more	Purchase - Products & Loyalty	Incidence
	162	SCFB03009I	Local Products - How much more are you willing to pay - More than 10% (!)	Purchase - Products & Loyalty	Incidence
	163	SCSB03070I	Products purchased [Pst 6 Mths] - Laundry care products (e.g. fabric softener, stain remover, dryer sheets)	Purchase - Products & Loyalty	Incidence
	164	SCSB03071I	Products purchased [Pst 6 Mths] - Female hygiene products (e.g. tampons, sanitary wipes/towelettes)	Purchase - Products & Loyalty	Incidence
	165	SCSB03072I	Products purchased [Pst 6 Mths] - Home care products (e.g. dishwashing liquid, kitchen cleaner, bathroom cleaner, etc.)	Purchase - Products & Loyalty	Incidence
	166	SCSB03073I	Products purchased [Pst 6 Mths] - Hair care products (e.g. shampoo, conditioner)	Purchase - Products & Loyalty	Incidence
	167	SCSB03074I	Products purchased [Pst 6 Mths] - Oral care products (e.g. toothpaste, mouthwash)	Purchase - Products & Loyalty	Incidence
	168	SCSB03075I	Products purchased [Pst 6 Mths] - Skin care products (e.g. moisturizer)	Purchase - Products & Loyalty	Incidence
	169	SCSB03076I	Products purchased [Pst 6 Mths] - Cosmetics (e.g. make up, lipstick)	Purchase - Products & Loyalty	Incidence
	170	SCSB03077I	Products purchased [Pst 6 Mths] - Baby care products (e.g. diapers, creams) (^)	Purchase - Products & Loyalty	Incidence
	171	SCSB03078I	Products purchased [Pst 6 Mths] - Household paper (bathroom tissue, paper towels, facial tissue)	Purchase - Products & Loyalty	Incidence
	172	SCSB03079I	Products purchased [Pst 6 Mths] - Dairy products (e.g. milk, cheese)	Purchase - Products & Loyalty	Incidence
	173	SCSB03080I	Products purchased [Pst 6 Mths] - Vegan products (e.g. tofu)	Purchase - Products & Loyalty	Incidence
	174	SCSB03081I	Products purchased [Pst 6 Mths] - Fresh produce (e.g. fruits, vegetables)	Purchase - Products & Loyalty	Incidence
	175	SCSB03082I	Products purchased [Pst 6 Mths] - Meat (e.g. chicken, beef, pork, turkey etc.)	Purchase - Products & Loyalty	Incidence
	176	SCSB03083I	Products purchased [Pst 6 Mths] - Fish	Purchase - Products & Loyalty	Incidence
	177	SCSB03084I	Products purchased [Pst 6 Mths] - Plant based meat alternatives (!)	Purchase - Products & Loyalty	Incidence
	178	SCSB03086I	Products purchased [Pst 6 Mths] - Carbonated/non-carbonated beverages	Purchase - Products & Loyalty	Incidence
	179	SCSB03087I	Products purchased [Pst 6 Mths] - Breakfast cereals	Purchase - Products & Loyalty	Incidence
	180	SCSB03088I	Products purchased [Pst 6 Mths] - Ready-to-eat foods (e.g. rotisserie chicken, pizza, fries, salad, etc.)	Purchase - Products & Loyalty	Incidence
	181	SCSB03089I	Products purchased [Pst 6 Mths] - Sweet spreads (e.g. peanut butter, almond butter, jams, honey etc.)	Purchase - Products & Loyalty	Incidence
	182	SCSB03092I	Products purchased [Pst 6 Mths] - Dairy alternatives (e.g. plant based butter, soy milk, almond milk, etc.)	Purchase - Products & Loyalty	Incidence
	183	SCSB03093I	Products purchased [Pst 6 Mths] - Garbage bags	Purchase - Products & Loyalty	Incidence
	184	SCSB03094I	Products purchased [Pst 6 Mths] - Food storage/containers	Purchase - Products & Loyalty	Incidence
	185	SCSB03095I	Products purchased [Pst 6 Mths] - Parchment papers/wax papers/plastic wraps	Purchase - Products & Loyalty	Incidence
	186	SCSB03096I	Products purchased [Pst 6 Mths] - Clothing & shoes	Purchase - Products & Loyalty	Incidence
	187	SCSB03097I	Products purchased [Pst 6 Mths] - Pet care (e.g., pet foods, pet treats, pet accessories, etc.)	Purchase - Products & Loyalty	Incidence
	188	SCSB03098I	Products purchased [Pst 6 Mths] - Lighting (e.g., bulb, lamp, etc.)	Purchase - Products & Loyalty	Incidence
	189	SCSB780030	Products purchased [Pst 6 Mths] - Electronics	Purchase - Products & Loyalty	Incidence
	190	SCSB780031	Products purchased [Pst 6 Mths] - None of the above (^)	Purchase - Products & Loyalty	Incidence
	191	SCDS04001I	Physical grocery store - Shopped at [Pst 6 Mths] - Atlantic Superstore (^)	Grocery & Retailers	Incidence
	192	SCDS04002I	Physical grocery store - Shopped at [Pst 6 Mths] - Costco	Grocery & Retailers	Incidence
	193	SCDS04003I	Physical grocery store - Shopped at [Pst 6 Mths] - Food Basics	Grocery & Retailers	Incidence
	194	SCDS04004I	Physical grocery store - Shopped at [Pst 6 Mths] - FreshCo. (!)	Grocery & Retailers	Incidence
	195	SCDS04005I	Physical grocery store - Shopped at [Pst 6 Mths] - IGA/IGA Extra (!)	Grocery & Retailers	Incidence
	196	SCDS04006I	Physical grocery store - Shopped at [Pst 6 Mths] - Loblaws (!)	Grocery & Retailers	Incidence
	197	SCDS04007I	Physical grocery store - Shopped at [Pst 6 Mths] - Maxi/Maxi & Cie (!)	Grocery & Retailers	Incidence
	198	SCDS04008I	Physical grocery store - Shopped at [Pst 6 Mths] - Metro/Metro Plus	Grocery & Retailers	Incidence
	199	SCDS04009I	Physical grocery store - Shopped at [Pst 6 Mths] - No Frills	Grocery & Retailers	Incidence
	200	SCDS04010I	Physical grocery store - Shopped at [Pst 6 Mths] - Real Canadian Superstore	Grocery & Retailers	Incidence
	201	SCDS04011I	Physical grocery store - Shopped at [Pst 6 Mths] - Safeway	Grocery & Retailers	Incidence
	202	SCDS04012I	Physical grocery store - Shopped at [Pst 6 Mths] - Save On Foods (!)	Grocery & Retailers	Incidence
	203	SCDS04013I	Physical grocery store - Shopped at [Pst 6 Mths] - Sobeys	Grocery & Retailers	Incidence
	204	SCDS04014I	Physical grocery store - Shopped at [Pst 6 Mths] - Super C (!)	Grocery & Retailers	Incidence
	205	SCDS04015I	Physical grocery store - Shopped at [Pst 6 Mths] - Walmart/Walmart Supercentre	Grocery & Retailers	Incidence
	206	SCDS04016I	Physical grocery store - Shopped at [Pst 6 Mths] - Your Independent Grocer (!)	Grocery & Retailers	Incidence
	207	SCDS04017I	Grocery stores - Spend Most - Costco (!)	Grocery & Retailers	Incidence
	208	SCDS04018I	Grocery stores - Spend Most - No Frills (!)	Grocery & Retailers	Incidence
	209	SCDS04019I	Grocery stores - Spend Most - Real Canadian Superstore (!)	Grocery & Retailers	Incidence
	210	SCDS04020I	Grocery stores - Spend Most - Walmart/Walmart Supercentre (!)	Grocery & Retailers	Incidence
	211	SCFB04021I	Influence Purchase Decision - Price per gram - Most Important (!)	Grocery & Retailers	Incidence
	212	SCFB04022I	Influence Purchase Decision - Price per gram - Important (!)	Grocery & Retailers	Incidence
	213	SCFB04023I	Influence Purchase Decision - Price per gram - Neutral (!)	Grocery & Retailers	Incidence
	214	SCFB04024I	Influence Purchase Decision - Price per gram - Not Important (!)	Grocery & Retailers	Incidence
	215	SCFB04025I	Influence Purchase Decision - Price per gram - Least Important (!)	Grocery & Retailers	Incidence
	216	SCFB04026I	Influence Purchase Decision - Quality - Most Important (!)	Grocery & Retailers	Incidence
	217	SCFB04027I	Influence Purchase Decision - Quality - Important	Grocery & Retailers	Incidence
	218	SCFB04028I	Influence Purchase Decision - Quality - Neutral	Grocery & Retailers	Incidence
	219	SCFB04029I	Influence Purchase Decision - Quality - Not Important	Grocery & Retailers	Incidence
	220	SCFB04030I	Influence Purchase Decision - Quality - Least Important (!)	Grocery & Retailers	Incidence
	221	SCFB04031I	Influence Purchase Decision - Brand - Most Important (^)	Grocery & Retailers	Incidence
	222	SCFB04032I	Influence Purchase Decision - Brand - Important (^)	Grocery & Retailers	Incidence
	223	SCFB04033I	Influence Purchase Decision - Brand - Neutral (!)	Grocery & Retailers	Incidence
	224	SCFB04034I	Influence Purchase Decision - Brand - Not Important (!)	Grocery & Retailers	Incidence
	225	SCFB04035I	Influence Purchase Decision - Brand - Least Important	Grocery & Retailers	Incidence
	226	SCFB04036I	Influence Purchase Decision - Country of origin - Most Important (^)	Grocery & Retailers	Incidence
	227	SCFB04037I	Influence Purchase Decision - Country of origin - Important (^)	Grocery & Retailers	Incidence
	228	SCFB04038I	Influence Purchase Decision - Country of origin - Neutral (^)	Grocery & Retailers	Incidence
	229	SCFB04039I	Influence Purchase Decision - Country of origin - Not Important (^)	Grocery & Retailers	Incidence
	230	SCFB04040I	Influence Purchase Decision - Country of origin - Least Important (!)	Grocery & Retailers	Incidence
	231	SCFB04041I	Influence Purchase Decision - Calories - Most Important (^)	Grocery & Retailers	Incidence
	232	SCFB04042I	Influence Purchase Decision - Calories - Important (^)	Grocery & Retailers	Incidence
	233	SCFB04043I	Influence Purchase Decision - Calories - Neutral (!)	Grocery & Retailers	Incidence
	234	SCFB04044I	Influence Purchase Decision - Calories - Not Important (!)	Grocery & Retailers	Incidence
	235	SCFB04045I	Influence Purchase Decision - Calories - Least Important (!)	Grocery & Retailers	Incidence
	236	SCFB04046I	Influence Purchase Decision - Taste - Most Important	Grocery & Retailers	Incidence
	237	SCFB04047I	Influence Purchase Decision - Taste - Important	Grocery & Retailers	Incidence
	238	SCFB04048I	Influence Purchase Decision - Taste - Neutral	Grocery & Retailers	Incidence
	239	SCFB04049I	Influence Purchase Decision - Taste - Not Important (!)	Grocery & Retailers	Incidence
	240	SCFB04050I	Influence Purchase Decision - Taste - Least Important (^)	Grocery & Retailers	Incidence
	241	SCFB04051I	Influence Purchase Decision - Flavour/variety - Most Important (^)	Grocery & Retailers	Incidence
	242	SCFB04052I	Influence Purchase Decision - Flavour/variety - Important (!)	Grocery & Retailers	Incidence
	243	SCFB04053I	Influence Purchase Decision - Flavour/variety - Neutral	Grocery & Retailers	Incidence
	244	SCFB04054I	Influence Purchase Decision - Flavour/variety - Not Important	Grocery & Retailers	Incidence
	245	SCFB04055I	Influence Purchase Decision - Flavour/variety - Least Important (!)	Grocery & Retailers	Incidence
	246	SCFB04056I	Influence Purchase Decision - Food labelling (e.g., nutrition facts, allergens, ingredient list, etc.) - Most Important	Grocery & Retailers	Incidence
	247	SCFB04057I	Influence Purchase Decision - Food labelling (e.g., nutrition facts, allergens, ingredient list, etc.) - Important (!)	Grocery & Retailers	Incidence
	248	SCFB04058I	Influence Purchase Decision - Food labelling (e.g., nutrition facts, allergens, ingredient list, etc.) - Neutral (!)	Grocery & Retailers	Incidence
	249	SCFB04059I	Influence Purchase Decision - Food labelling (e.g., nutrition facts, allergens, ingredient list, etc.) - Not Important (!)	Grocery & Retailers	Incidence
	250	SCFB04060I	Influence Purchase Decision - Food labelling (e.g., nutrition facts, allergens, ingredient list, etc.) - Least Important (!)	Grocery & Retailers	Incidence
	251	SCFB04061I	Influence Purchase Decision - Sales/promotions - Most Important	Grocery & Retailers	Incidence
	252	SCFB04062I	Influence Purchase Decision - Sales/promotions - Important	Grocery & Retailers	Incidence
	253	SCFB04063I	Influence Purchase Decision - Sales/promotions - Neutral	Grocery & Retailers	Incidence
	254	SCFB04064I	Influence Purchase Decision - Sales/promotions - Not Important (!)	Grocery & Retailers	Incidence
	255	SCFB04065I	Influence Purchase Decision - Sales/promotions - Least Important (!)	Grocery & Retailers	Incidence
	256	SCFB04066I	Influence Purchase Decision - Pack size - Most Important (^)	Grocery & Retailers	Incidence
	257	SCFB04067I	Influence Purchase Decision - Pack size - Important (^)	Grocery & Retailers	Incidence
	258	SCFB04068I	Influence Purchase Decision - Pack size - Neutral (!)	Grocery & Retailers	Incidence
	259	SCFB04069I	Influence Purchase Decision - Pack size - Not Important (!)	Grocery & Retailers	Incidence
	260	SCFB04070I	Influence Purchase Decision - Pack size - Least Important	Grocery & Retailers	Incidence
	261	SCFB04071I	Influence Purchase Decision - Expiry/best before date - Most Important	Grocery & Retailers	Incidence
	262	SCFB04072I	Influence Purchase Decision - Expiry/best before date - Important	Grocery & Retailers	Incidence
	263	SCFB04073I	Influence Purchase Decision - Expiry/best before date - Neutral (!)	Grocery & Retailers	Incidence
	264	SCFB04074I	Influence Purchase Decision - Expiry/best before date - Not Important	Grocery & Retailers	Incidence
	265	SCFB04075I	Influence Purchase Decision - Expiry/best before date - Least Important	Grocery & Retailers	Incidence
	266	SCFB04076I	Purchased food or beverage from the following website or e-commerce platform/app - amazon.ca (!)	Grocery & Retailers	Incidence
	267	SCFB04077I	Purchased food or beverage from the following website or e-commerce platform/app - pcexpress.ca (^)	Grocery & Retailers	Incidence
	268	SCFB04078I	Purchased food or beverage from the following website or e-commerce platform/app - walmart.ca (!)	Grocery & Retailers	Incidence
	269	SCFB04079I	Online grocery website includes the nutrition facts table of a product - Neutral or Not Important (^)	Grocery & Retailers	Incidence
	270	SCFB04080I	Online grocery website includes the nutrition facts table of a product - Somewhat important (!)	Grocery & Retailers	Incidence
	271	SCFB04081I	Online grocery website includes the nutrition facts table of a product - Very important (!)	Grocery & Retailers	Incidence
	272	SCFB04082I	Online grocery website includes the ingredients of a product - Neutral or Not Important (^)	Grocery & Retailers	Incidence
	273	SCFB04083I	Online grocery website includes the ingredients of a product - Somewhat important (^)	Grocery & Retailers	Incidence
	274	SCFB04084I	Online grocery website includes the ingredients of a product - Very important (!)	Grocery & Retailers	Incidence
	275	SCFB04085I	Production certifications [Seen] - Dairy Farmers of Canada	Grocery & Retailers	Incidence
	276	SCFB04086I	Production certifications [Seen] - Canada Organic / Biologique Canada	Grocery & Retailers	Incidence
	277	SCFB04087I	Production certifications [Seen] - USDA Organic	Grocery & Retailers	Incidence
	278	SCFB04088I	Production certifications [Seen] - Aliments du Quebec	Grocery & Retailers	Incidence
	279	SCFB04089I	Production certifications [Seen] - Ontario Made	Grocery & Retailers	Incidence
	280	SCFB04090I	Production certifications [Seen] - None of the above	Grocery & Retailers	Incidence
	281	SCHM04091I	Shopped at for groceries/household items [Pst 3 Mths] - Atlantic Superstore (!)	Grocery & Retailers	Incidence
	282	SCHM04092I	Shopped at for groceries/household items [Pst 3 Mths] - Costco	Grocery & Retailers	Incidence
	283	SCHM04093I	Shopped at for groceries/household items [Pst 3 Mths] - Co-op (!)	Grocery & Retailers	Incidence
	284	SCHM04094I	Shopped at for groceries/household items [Pst 3 Mths] - Food Basics	Grocery & Retailers	Incidence
	285	SCHM04095I	Shopped at for groceries/household items [Pst 3 Mths] - Freshco (!)	Grocery & Retailers	Incidence
	286	SCHM04096I	Shopped at for groceries/household items [Pst 3 Mths] - IGA/IGA Extra (!)	Grocery & Retailers	Incidence
	287	SCHM04097I	Shopped at for groceries/household items [Pst 3 Mths] - Loblaws (!)	Grocery & Retailers	Incidence
	288	SCHM04098I	Shopped at for groceries/household items [Pst 3 Mths] - Maxi/Maxi And Cie (!)	Grocery & Retailers	Incidence
	289	SCHM04099I	Shopped at for groceries/household items [Pst 3 Mths] - Metro/Metro Plus	Grocery & Retailers	Incidence
	290	SCHM04100I	Shopped at for groceries/household items [Pst 3 Mths] - No Frills	Grocery & Retailers	Incidence
	291	SCHM04101I	Shopped at for groceries/household items [Pst 3 Mths] - Real Canadian Superstore	Grocery & Retailers	Incidence
	292	SCHM04102I	Shopped at for groceries/household items [Pst 3 Mths] - Safeway	Grocery & Retailers	Incidence
	293	SCHM04103I	Shopped at for groceries/household items [Pst 3 Mths] - Save-On-Foods	Grocery & Retailers	Incidence
	294	SCHM04104I	Shopped at for groceries/household items [Pst 3 Mths] - Sobeys	Grocery & Retailers	Incidence
	295	SCHM04105I	Shopped at for groceries/household items [Pst 3 Mths] - Walmart/Walmart Supercentre	Grocery & Retailers	Incidence
	296	SCHM04106I	Shopped at for groceries/household items [Pst 3 Mths] - Your Independent Grocer (!)	Grocery & Retailers	Incidence
	297	SCHW04107I	Grocery/food stores - Shopped at [Pst 6 Mths] - Atlantic Superstore (!)	Grocery & Retailers	Incidence
	298	SCHW04108I	Grocery/food stores - Shopped at [Pst 6 Mths] - Costco	Grocery & Retailers	Incidence
	299	SCHW04109I	Grocery/food stores - Shopped at [Pst 6 Mths] - Food Basics	Grocery & Retailers	Incidence
	300	SCHW04110I	Grocery/food stores - Shopped at [Pst 6 Mths] - Fresco.	Grocery & Retailers	Incidence
	301	SCHW04111I	Grocery/food stores - Shopped at [Pst 6 Mths] - IGA/IGA Extra	Grocery & Retailers	Incidence
	302	SCHW04112I	Grocery/food stores - Shopped at [Pst 6 Mths] - Loblaws (!)	Grocery & Retailers	Incidence
	303	SCHW04113I	Grocery/food stores - Shopped at [Pst 6 Mths] - Maxi/Maxi & Cie	Grocery & Retailers	Incidence
	304	SCHW04114I	Grocery/food stores - Shopped at [Pst 6 Mths] - Metro/Metro Plus	Grocery & Retailers	Incidence
	305	SCHW04115I	Grocery/food stores - Shopped at [Pst 6 Mths] - No Frills	Grocery & Retailers	Incidence
	306	SCHW04116I	Grocery/food stores - Shopped at [Pst 6 Mths] - Real Canadian Superstore	Grocery & Retailers	Incidence
	307	SCHW04117I	Grocery/food stores - Shopped at [Pst 6 Mths] - Safeway	Grocery & Retailers	Incidence
	308	SCHW04118I	Grocery/food stores - Shopped at [Pst 6 Mths] - Save-On-Foods	Grocery & Retailers	Incidence
	309	SCHW04119I	Grocery/food stores - Shopped at [Pst 6 Mths] - Sobeys	Grocery & Retailers	Incidence
	310	SCHW04120I	Grocery/food stores - Shopped at [Pst 6 Mths] - Super C	Grocery & Retailers	Incidence
	311	SCHW04121I	Grocery/food stores - Shopped at [Pst 6 Mths] - T&T (!)	Grocery & Retailers	Incidence
	312	SCHW04122I	Grocery/food stores - Shopped at [Pst 6 Mths] - Walmart/Walmart Supercentre	Grocery & Retailers	Incidence
	313	SCHW04123I	Grocery/food stores - Shopped at [Pst 6 Mths] - Your Independent Grocer	Grocery & Retailers	Incidence
	314	SCHW04124I	Grocery/food stores - Shopped at [Pst 6 Mths] - Jean Coutu (!)	Grocery & Retailers	Incidence
	315	SCHW04125I	Grocery/food stores - Shopped at [Pst 6 Mths] - Pharmaprix (!)	Grocery & Retailers	Incidence
	316	SCHW04126I	Grocery/food stores - Shopped at [Pst 6 Mths] - Shoppers Drug Mart	Grocery & Retailers	Incidence
	317	SCHW04127I	Grocery/food stores - Shopped at [Pst 6 Mths] - Amazon.ca	Grocery & Retailers	Incidence
	318	SCHW04128I	Grocery/food stores - Shopped at [Pst 6 Mths] - Costco.ca (!)	Grocery & Retailers	Incidence
	319	SCHW04129I	Grocery/food stores - Shopped at [Pst 6 Mths] - Walmart.ca	Grocery & Retailers	Incidence
	320	SCHW04130I	Grocery/food stores - Shopped at [Pst 6 Mths] - Other (!)	Grocery & Retailers	Incidence
	321	SCHW04131I	Grocery/food stores - Retailers - Shop [Mst Often] - Costco	Grocery & Retailers	Incidence
	322	SCHW04132I	Grocery/food stores - Retailers - Shop [Mst Often] - No Frills	Grocery & Retailers	Incidence
	323	SCHW04133I	Grocery/food stores - Retailers - Shop [Mst Often] - Real Canadian Superstore	Grocery & Retailers	Incidence
	324	SCHW04134I	Grocery/food stores - Retailers - Shop [Mst Often] - Walmart/Walmart Supercentre	Grocery & Retailers	Incidence
	325	SCDS05001I	Dollar Store - Competitor - Shopped or placed an order in person [Pst 6 Mths] - Dollar stores (e.g., Dollarama, Dollar Tree, etc.)	Dollar Store	Incidence
	326	SCDS05002I	Dollar Store - Competitor - Shopped or placed an order in person [Pst 6 Mths] - Walmart/Walmart Supercenter	Dollar Store	Incidence
	327	SCDS05003I	Dollar Store - Competitor - Shopped or placed an order in person [Pst 6 Mths] - walmart.ca (online)	Dollar Store	Incidence
	328	SCDS05004I	Dollar Store - Competitor - Shopped or placed an order in person [Pst 6 Mths] - Costco	Dollar Store	Incidence
	329	SCDS05005I	Dollar Store - Competitor - Shopped or placed an order in person [Pst 6 Mths] - costco.ca (online)	Dollar Store	Incidence
	330	SCDS05006I	Dollar Store - Shopped at (Pst 6 Mths] - Once a week or more (!)	Dollar Store	Incidence
	331	SCDS05007I	Dollar Store - Shopped at (Pst 6 Mths] - 2-3 times a month	Dollar Store	Incidence
	332	SCDS05008I	Dollar Store - Shopped at (Pst 6 Mths] - Once a month	Dollar Store	Incidence
	333	SCDS05009I	Dollar Store - Shopped at (Pst 6 Mths] - Less than once a month	Dollar Store	Incidence
	334	SCDS05010I	Reason for shopping at dollar stores - Easy to get in and out	Dollar Store	Incidence
	335	SCDS05011I	Reason for shopping at dollar stores - Fast to get in and out	Dollar Store	Incidence
	336	SCDS05012I	Reason for shopping at dollar stores - Employees are friendly (!)	Dollar Store	Incidence
	337	SCDS05013I	Reason for shopping at dollar stores - Closer to my home	Dollar Store	Incidence
	338	SCDS05014I	Reason for shopping at dollar stores - It is on a route I regularly travel (!)	Dollar Store	Incidence
	339	SCDS05015I	Reason for shopping at dollar stores - I expect to find the items I want in stock	Dollar Store	Incidence
	340	SCDS05016I	Reason for shopping at dollar stores - I can get everything I need in one trip (!)	Dollar Store	Incidence
	341	SCDS05017I	Reason for shopping at dollar stores - The items I want are available at the most affordable price	Dollar Store	Incidence
	342	SCDS05018I	Reason for shopping at dollar stores - It is a good way to stretch my budget	Dollar Store	Incidence
	343	SCDS05019I	Reason for shopping at dollar stores - They offer good discounts or deals on item(s) I want	Dollar Store	Incidence
	344	SCDS05020I	Reason for shopping at dollar stores - They maintain good sanitary conditions (!)	Dollar Store	Incidence
	345	SCDS05021I	Reason for shopping at dollar stores - Store is open when I need to shop	Dollar Store	Incidence
	346	SCDS05022I	Reason for shopping at dollar stores - They have brands I want (!)	Dollar Store	Incidence
	347	SCDS05023I	Reason for shopping at dollar stores - They offer contactless payment options (!)	Dollar Store	Incidence
	348	SCDS05024I	Type of trips taken to dollar stores [Pst 6 Mths] - A trip for an immediate need	Dollar Store	Incidence
	349	SCDS05025I	Type of trips taken to dollar stores [Pst 6 Mths] - A fill-in shopping trip (!)	Dollar Store	Incidence
	350	SCDS05026I	Type of trips taken to dollar stores [Pst 6 Mths] - A routine shopping trip	Dollar Store	Incidence
	351	SCDS05027I	Type of trips taken to dollar stores [Pst 6 Mths] - A stock-up trip	Dollar Store	Incidence
	352	SCDS05028I	Type of trips taken to dollar stores [Pst 6 Mths] - A trip to browse or treasure hunt	Dollar Store	Incidence
	353	SCDS05029I	Type of trips taken to dollar stores [Pst 6 Mths] - A trip for a seasonal item	Dollar Store	Incidence
	354	SCDS05030I	Type of trips taken to dollar stores [Pst 6 Mths] - A trip to shop for a special occasion	Dollar Store	Incidence
	355	SCDS05031I	Dollar Store - How likely to shop at Dollar store again - Definitely	Dollar Store	Incidence
	356	SCDS05032I	Dollar Store - How likely to shop at Dollar store again - Probably	Dollar Store	Incidence
	357	SCDS05033I	Item purchased - Beverages (alcohol, bottled water, soda, coffee, juice, etc.) (!)	Dollar Store	Incidence
	358	SCDS05034I	Item purchased - Packaged foods (canned soup, cereal, dry pasta, etc.)	Dollar Store	Incidence
	359	SCDS05035I	Item purchased - Snack foods (e.g. chips, candy, cookies, nuts, etc.)	Dollar Store	Incidence
	360	SCDS05036I	Item purchased - Health / beauty products	Dollar Store	Incidence
	361	SCDS05037I	Item purchased - Pet care products	Dollar Store	Incidence
	362	SCDS05038I	Item purchased - Household care / cleaning products	Dollar Store	Incidence
	363	SCDS05039I	Item purchased - Office supplies for back-to-school (e.g. paper, pens, binders, etc.)	Dollar Store	Incidence
	364	SCDS05040I	Item purchased - Office supplies for home/office (e.g. paper, pens, binders, etc.)	Dollar Store	Incidence
	365	SCDS05041I	Item purchased - Greeting cards	Dollar Store	Incidence
	366	SCDS05042I	Item purchased - Gift wrap / gift bags / tissue paper	Dollar Store	Incidence
	367	SCDS05043I	Item purchased - Glassware (!)	Dollar Store	Incidence
	368	SCDS05044I	Item purchased - Birthday party supplies (e.g. balloons, streamers, paper plates, etc.)	Dollar Store	Incidence
	369	SCDS05045I	Item purchased - Seasonal decorations (e.g. Halloween, Christmas, etc.)	Dollar Store	Incidence
	370	SCDS05046I	Item purchased - Tableware / tablecloths / plates	Dollar Store	Incidence
	371	SCDS05047I	Item purchased - Storage items (e.g. boxes, jars, tubs, etc.)	Dollar Store	Incidence
	372	SCDS05048I	Item purchased - Household décor items (e.g. candles, frames, vases, etc.)	Dollar Store	Incidence
	373	SCDS05049I	Item purchased - Crafts	Dollar Store	Incidence
	374	SCDS05050I	Item purchased - Books (!)	Dollar Store	Incidence
	375	SCDS05051I	Item purchased - Gardening products	Dollar Store	Incidence
	376	SCDS05052I	Item purchased - Tools / hardware products	Dollar Store	Incidence
	377	SCDS05053I	Item purchased - Toys (!)	Dollar Store	Incidence
	378	SCDS05054I	Preferred store for purchase of - Snack foods (e.g. chips, candy, cookies, nuts, etc.) - Dollar stores (!)	Dollar Store	Incidence
	379	SCDS05055I	Preferred store for purchase of - Snack foods (e.g. chips, candy, cookies, nuts, etc.) - Grocery stores	Dollar Store	Incidence
	380	SCDS05056I	Preferred store for purchase of - Snack foods (e.g. chips, candy, cookies, nuts, etc.) - Walmart/Walmart supercenter (!)	Dollar Store	Incidence
	381	SCDS05057I	Preferred store for purchase of - Household care / cleaning products - Dollar stores (!)	Dollar Store	Incidence
	382	SCDS05058I	Preferred store for purchase of - Household care / cleaning products - Grocery stores (!)	Dollar Store	Incidence
	383	SCDS05059I	Preferred store for purchase of - Household care / cleaning products - Walmart/Walmart supercenter (!)	Dollar Store	Incidence
	384	SCDS05060I	Dollar Store - Product Selection [Satisfaction] - Beverages (alcoholic, bottled water, soda, coffee, tea, juice) - Agree (!)	Dollar Store	Incidence
	385	SCDS05061I	Dollar Store - Product Selection [Satisfaction] - Packaged foods (soup, cereal, dry pasta, peanut butter, etc.) - Agree	Dollar Store	Incidence
	386	SCDS05062I	Dollar Store - Product Selection [Satisfaction] - Snack foods (chips, candy, cookies, nuts, etc.) - Agree	Dollar Store	Incidence
	387	SCDS05063I	Dollar Store - Product Selection [Satisfaction] - Health / beauty products - Agree (!)	Dollar Store	Incidence
	388	SCDS05064I	Dollar Store - Product Selection [Satisfaction] - Pet care products - Agree (!)	Dollar Store	Incidence
	389	SCDS05065I	Dollar Store - Product Selection [Satisfaction] - Household care / cleaning products - Agree	Dollar Store	Incidence
	390	SCDS05066I	Dollar Store - Product Selection [Satisfaction] - Office supplies for back-to-school (paper, pens, binders) - Agree (!)	Dollar Store	Incidence
	391	SCDS05067I	Dollar Store - Product Selection [Satisfaction] - Office supplies for home/office (paper, pens, binders) - Agree	Dollar Store	Incidence
	392	SCDS05068I	Dollar Store - Product Selection [Satisfaction] - Greeting cards - Agree	Dollar Store	Incidence
	393	SCDS05069I	Dollar Store - Product Selection [Satisfaction] - Gift wrap / gift bags / tissue paper - Agree	Dollar Store	Incidence
	394	SCDS05070I	Dollar Store - Product Selection [Satisfaction] - Glassware - Agree (!)	Dollar Store	Incidence
	395	SCDS05071I	Dollar Store - Product Selection [Satisfaction] - Birthday party supplies (balloons, streamers, paper plates) - Agree	Dollar Store	Incidence
	396	SCDS05072I	Dollar Store - Product Selection [Satisfaction] - Seasonal decorations (Halloween, Christmas, etc.) - Agree	Dollar Store	Incidence
	397	SCDS05073I	Dollar Store - Product Selection [Satisfaction] - Tableware / tablecloths / plates - Agree	Dollar Store	Incidence
	398	SCDS05074I	Dollar Store - Product Selection [Satisfaction] - Storage items (boxes, jars, tubs, etc.) - Agree	Dollar Store	Incidence
	399	SCDS05075I	Dollar Store - Product Selection [Satisfaction] - Household décor items (candles, frames, vases, etc.) - Agree	Dollar Store	Incidence
	400	SCDS05076I	Dollar Store - Product Selection [Satisfaction] - Crafts - Agree	Dollar Store	Incidence
	401	SCDS05077I	Dollar Store - Product Selection [Satisfaction] - Gardening products - Agree	Dollar Store	Incidence
	402	SCDS05078I	Dollar Store - Product Selection [Satisfaction] - Tools / hardware products - Agree (!)	Dollar Store	Incidence
	403	SCHM06001I	Purchased meal kit(s) [Pst Mth] - Yes (!)	Meal Type - General	Incidence
	404	SCHM06002I	Purchased meal kit(s) [Pst Mth] - No	Meal Type - General	Incidence
	405	SCHM06003I	Received meal kit(s) as part of a subscription service [Pst 6 Mths] - Yes (^)	Meal Type - General	Incidence
	406	SCHM06004I	Meal kits [Pst 6 Mths] - Avoid Reason - Too expensive compared to buying the same products in grocery stores	Meal Type - General	Incidence
	407	SCHM06005I	Meal kits [Pst 6 Mths] - Avoid Reason - Too expensive compared to eating at a restaurant	Meal Type - General	Incidence
	408	SCHM06006I	Meal kits [Pst 6 Mths] - Avoid Reason - It takes more time to plan and order a meal kit than I like (!)	Meal Type - General	Incidence
	409	SCHM06007I	Meal kits [Pst 6 Mths] - Avoid Reason - It takes more time to prepare than I like (!)	Meal Type - General	Incidence
	410	SCHM06008I	Meal kits [Pst 6 Mths] - Avoid Reason - I can't pick and choose the ingredients in my meal kit	Meal Type - General	Incidence
	411	SCHM06009I	Meal kits [Pst 6 Mths] - Avoid Reason - I can't inspect fresh goods before buying	Meal Type - General	Incidence
	412	SCHM06010I	Meal kits [Pst 6 Mths] - Avoid Reason - Delivery times can be hard to schedule (!)	Meal Type - General	Incidence
	413	SCHM06011I	Meal kits [Pst 6 Mths] - Avoid Reason - It's easier to shop for fresh goods in grocery stores	Meal Type - General	Incidence
	414	SCHM06012I	Meal kits [Pst 6 Mths] - Avoid Reason - The menu doesn't look attractive (!)	Meal Type - General	Incidence
	415	SCHM06013I	Meal kits [Pst 6 Mths] - Avoid Reason - The menu can't be customized to my needs (!)	Meal Type - General	Incidence
	416	SCHM06014I	Meal kits [Pst 6 Mths] - Avoid Reason - The portion size is too small (!)	Meal Type - General	Incidence
	417	SCHM06015I	Meal kits [Pst 6 Mths] - Avoid Reason - The packaging is not environmentally friendly (!)	Meal Type - General	Incidence
	418	SCHM06016I	Meal kits [Pst 6 Mths] - Avoid Reason - Meal kits are not delivered/available in my area (^)	Meal Type - General	Incidence
	419	SCHM06017I	Meal kits [Pst 6 Mths] - Avoid Reason - I enjoy creating meals from scratch	Meal Type - General	Incidence
	420	SCHM06018I	Meal kits [Pst 6 Mths] - Avoid Reason - Not everyone in household will eat from the meal kit (!)	Meal Type - General	Incidence
	421	SCHM06019I	Meal kits [Pst 6 Mths] - Avoid Reason - I am concerned about the food safety of refrigerated items that are delivered (!)	Meal Type - General	Incidence
	422	SCHM06021I	Meal kits [Pst 6 Mths] - Avoid Reason - I don't know much about meal kits / I have never heard of them (!)	Meal Type - General	Incidence
	423	SCHM06020I	Meal kits [Pst 6 Mths] - Avoid Reason - Other (!)	Meal Type - General	Incidence
	424	SCHM06022I	Eating out (fast food or full service) - Visit since reopening - Yes	Meal Type - General	Incidence
	425	SCHM06023I	Eating out (fast food or full service) - Visit since reopening - No	Meal Type - General	Incidence
	426	SCHM06024I	How often have you visited a restaurant [Pst 3 Mths] - Once a week or more (!)	Meal Type - General	Incidence
	427	SCHM06025I	How often have you visited a restaurant [Pst 3 Mths] - 2-3 times a month	Meal Type - General	Incidence
	428	SCHM06026I	How often have you visited a restaurant [Pst 3 Mths] - Once a month	Meal Type - General	Incidence
	429	SCHM06027I	How often have you visited a restaurant [Pst 3 Mths] - Less than once a Month	Meal Type - General	Incidence
	430	SCHM06028I	Ordered meal kit from company (e.g. Chefs Plate, Goodfood, HelloFresh, etc.) and had it delivered to my home (^)	Meal Type - General	Incidence
	431	SCHM07001I	Meal type - Lunch - Cooked meal at home and consumed it the same day	Meal Type - Breakfast, Lunch and Dinner	Incidence
	432	SCHM07002I	Meal type - Lunch - Consumed meal leftovers that were cooked at home	Meal Type - Breakfast, Lunch and Dinner	Incidence
	433	SCHM07003I	Meal type - Lunch - Heated up a frozen prepared meal (e.g. pizza, frozen lunches, french fries, etc.)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	434	SCHM07004I	Meal type - Lunch - Meal prep / batch cooking	Meal Type - Breakfast, Lunch and Dinner	Incidence
	435	SCHM07005I	Meal type - Lunch - Purchased prepared foods (for takeout or dine-in) from a retailer's prepared foods counter	Meal Type - Breakfast, Lunch and Dinner	Incidence
	436	SCHM07006I	Meal type - Lunch - Food ordering delivery service (e.g. Uber Eats, Skip the Dishes, etc.) (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	437	SCHM07007I	Meal type - Lunch - Ordered food for delivery directly from the restaurant (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	438	SCHM07008I	Meal type - Lunch - Ordered takeout food for pickup at the restaurant or at the drive thru	Meal Type - Breakfast, Lunch and Dinner	Incidence
	439	SCHM07009I	Meal type - Lunch - Sit-down meal at a fast food restaurant	Meal Type - Breakfast, Lunch and Dinner	Incidence
	440	SCHM07010I	Meal type - Lunch - Sit-down meal at a full-service restaurant	Meal Type - Breakfast, Lunch and Dinner	Incidence
	441	SCHM07011I	Meal type - Lunch - Did not have / skipped meal on at least one occasion in the past 12 months	Meal Type - Breakfast, Lunch and Dinner	Incidence
	442	SCHM07012I	Meal type - Dinner - Cooked meal at home and consumed it the same day	Meal Type - Breakfast, Lunch and Dinner	Incidence
	443	SCHM07013I	Meal type - Dinner - Consumed meal leftovers that were cooked at home	Meal Type - Breakfast, Lunch and Dinner	Incidence
	444	SCHM07014I	Meal type - Dinner - Heated up a frozen prepared meal (e.g. pizza, frozen dinners, french fries, etc.)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	445	SCHM07015I	Meal type - Dinner - Meal prep / batch cooking	Meal Type - Breakfast, Lunch and Dinner	Incidence
	446	SCHM07016I	Meal type - Dinner - Used a meal kit (e.g. Chefs Plate, Goodfood, Hello Fresh, etc.) (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	447	SCHM07017I	Meal type - Dinner - Purchased prepared foods (for takeout or dine-in) from a retailer's prepared foods counter	Meal Type - Breakfast, Lunch and Dinner	Incidence
	448	SCHM07018I	Meal type - Dinner - Food ordering delivery service (e.g. Uber Eats, Skip the Dishes, etc.)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	449	SCHM07019I	Meal type - Dinner - Ordered food for delivery directly from the restaurant	Meal Type - Breakfast, Lunch and Dinner	Incidence
	450	SCHM07020I	Meal type - Dinner - Ordered takeout food for pickup at the restaurant or at the drive thru	Meal Type - Breakfast, Lunch and Dinner	Incidence
	451	SCHM07021I	Meal type - Dinner - Sit-down meal at a fast food restaurant	Meal Type - Breakfast, Lunch and Dinner	Incidence
	452	SCHM07022I	Meal type - Dinner - Sit-down meal at a full-service restaurant	Meal Type - Breakfast, Lunch and Dinner	Incidence
	453	SCHM07023I	Meal type - Dinner - Did not have / skipped meal on at least one occasion in the past 12 months	Meal Type - Breakfast, Lunch and Dinner	Incidence
	454	SCHM07024I	Lunch meal options [Times per Week] - Cooked meal at home and consumed it the same day - One (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	455	SCHM07025I	Lunch meal options [Times per Week] - Cooked meal at home and consumed it the same day - Two	Meal Type - Breakfast, Lunch and Dinner	Incidence
	456	SCHM07026I	Lunch meal options [Times per Week] - Cooked meal at home and consumed it the same day - Three	Meal Type - Breakfast, Lunch and Dinner	Incidence
	457	SCHM07027I	Lunch meal options [Times per Week] - Cooked meal at home and consumed it the same day - Four	Meal Type - Breakfast, Lunch and Dinner	Incidence
	458	SCHM07028I	Lunch meal options [Times per Week] - Cooked meal at home and consumed it the same day - Five (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	459	SCHM07029I	Lunch meal options [Times per Week] - Cooked meal at home and consumed it the same day - Six (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	460	SCHM07030I	Lunch meal options [Times per Week] - Cooked meal at home and consumed it the same day - Seven (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	461	SCHM07031I	Lunch meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - One	Meal Type - Breakfast, Lunch and Dinner	Incidence
	462	SCHM07032I	Lunch meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - Two	Meal Type - Breakfast, Lunch and Dinner	Incidence
	463	SCHM07033I	Lunch meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - Three (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	464	SCHM07034I	Lunch meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - Four or more	Meal Type - Breakfast, Lunch and Dinner	Incidence
	465	SCHM07035I	Lunch meal options [Times per Week] - Heated up a frozen prepared meal (pizza, frozen dinners, wings, fries, etc.) - One	Meal Type - Breakfast, Lunch and Dinner	Incidence
	466	SCHM07036I	Lunch meal options [Times per Week] - Heated up a frozen prepared meal (pizza, frozen dinners, wings, fries, etc.) - Two or more (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	467	SCHM07037I	Lunch meal options [Times per Week] - Meal prep/batch cooking (meals in advance, containers for later consumption) - One (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	468	SCHM07038I	Lunch meal options [Times per Week] - Meal prep/batch cooking (meals in advance, containers for later consumption) - Two or more (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	469	SCHM07039I	Lunch meal options [Times per Week] - Purchased ready-to-eat / prepared foods from prepared foods counter - At least one	Meal Type - Breakfast, Lunch and Dinner	Incidence
	470	SCHM07040I	Lunch meal options [Times per Week] - Order food for pickup/delivery through app/website - At least one (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	471	SCHM07041I	Lunch meal options [Times per Week] - Ordered directly from restaurant - At least one (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	472	SCHM07042I	Lunch meal options [Times per Week] - Ordered takeout food for pickup at the restaurant or at the drive thru for meal - At least one	Meal Type - Breakfast, Lunch and Dinner	Incidence
	473	SCHM07043I	Lunch meal options [Times per Week] - Sit-down meal at a fast food restaurant - At least one (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	474	SCHM07044I	Lunch meal options [Times per Week] - Sit-down meal at a full-service restaurant - At least one (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	475	SCHM07045I	Lunch meal options [Times per Week] - Did not have/skipped meal - At least one	Meal Type - Breakfast, Lunch and Dinner	Incidence
	476	SCHM07046I	Factors considered when purchasing meal for lunch - Quality - Important (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	477	SCHM07047I	Factors considered when purchasing meal for lunch - Quality - Neutral	Meal Type - Breakfast, Lunch and Dinner	Incidence
	478	SCHM07048I	Factors considered when purchasing meal for lunch - Quality - Not Important	Meal Type - Breakfast, Lunch and Dinner	Incidence
	479	SCHM07049I	Factors considered when purchasing meal for lunch - Cost - Important (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	480	SCHM07050I	Factors considered when purchasing meal for lunch - Cost - Neutral	Meal Type - Breakfast, Lunch and Dinner	Incidence
	481	SCHM07051I	Factors considered when purchasing meal for lunch - Cost - Not Important	Meal Type - Breakfast, Lunch and Dinner	Incidence
	482	SCHM07052I	Factors considered when purchasing meal for lunch - Prep time - Important (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	483	SCHM07053I	Factors considered when purchasing meal for lunch - Prep time - Neutral	Meal Type - Breakfast, Lunch and Dinner	Incidence
	484	SCHM07054I	Factors considered when purchasing meal for lunch - Prep time - Not important	Meal Type - Breakfast, Lunch and Dinner	Incidence
	485	SCHM07055I	Factors considered when purchasing meal for dinner - Quality - Not Important	Meal Type - Breakfast, Lunch and Dinner	Incidence
	486	SCHM07056I	Factors considered when purchasing meal for dinner - Quality - Neutral	Meal Type - Breakfast, Lunch and Dinner	Incidence
	487	SCHM07057I	Factors considered when purchasing meal for dinner - Quality - Important (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	488	SCHM07058I	Factors considered when purchasing meal for dinner - Cost - Not important	Meal Type - Breakfast, Lunch and Dinner	Incidence
	489	SCHM07059I	Factors considered when purchasing meal for dinner - Cost - Neutral	Meal Type - Breakfast, Lunch and Dinner	Incidence
	490	SCHM07060I	Factors considered when purchasing meal for dinner - Cost - Important (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	491	SCHM07061I	Factors considered when purchasing meal for dinner - Prep time - Not important	Meal Type - Breakfast, Lunch and Dinner	Incidence
	492	SCHM07062I	Factors considered when purchasing meal for dinner - Prep time - Neutral	Meal Type - Breakfast, Lunch and Dinner	Incidence
	493	SCHM07063I	Factors considered when purchasing meal for dinner - Prep time - Important (^)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	494	SCHM07064I	Dinner meal options [Times per Week] - Cooked meal at home and consumed it the same day - One (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	495	SCHM07065I	Dinner meal options [Times per Week] - Cooked meal at home and consumed it the same day - Two (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	496	SCHM07066I	Dinner meal options [Times per Week] - Cooked meal at home and consumed it the same day - Three	Meal Type - Breakfast, Lunch and Dinner	Incidence
	497	SCHM07067I	Dinner meal options [Times per Week] - Cooked meal at home and consumed it the same day - Four	Meal Type - Breakfast, Lunch and Dinner	Incidence
	498	SCHM07068I	Dinner meal options [Times per Week] - Cooked meal at home and consumed it the same day - Five	Meal Type - Breakfast, Lunch and Dinner	Incidence
	499	SCHM07069I	Dinner meal options [Times per Week] - Cooked meal at home and consumed it the same day - Six (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	500	SCHM07070I	Dinner meal options [Times per Week] - Cooked meal at home and consumed it the same day - Seven	Meal Type - Breakfast, Lunch and Dinner	Incidence
	501	SCHM07071I	Dinner meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - One	Meal Type - Breakfast, Lunch and Dinner	Incidence
	502	SCHM07072I	Dinner meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - Two	Meal Type - Breakfast, Lunch and Dinner	Incidence
	503	SCHM07073I	Dinner meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - Three (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	504	SCHM07074I	Dinner meal options [Times per Week] - Consumed meal leftovers that were cooked at home on a previous day - Four or more (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	505	SCHM07075I	Dinner meal options [Times per Week] - Heated up a frozen prepared meal (pizza, frozen dinners, wings, fries, etc.) - One	Meal Type - Breakfast, Lunch and Dinner	Incidence
	506	SCHM07076I	Dinner meal options [Times per Week] - Heated up a frozen prepared meal (pizza, frozen dinners, wings, fries, etc.) - Two or more (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	507	SCHM07077I	Dinner meal options [Times per Week] - Meal prep/batch cooking (meals in advance, containers for later consumption) - One (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	508	SCHM07078I	Dinner meal options [Times per Week] - Meal prep/batch cooking (meals in advance, containers for later consumption) - Two or more (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	509	SCHM07079I	Dinner meal options [Times per Week] - Purchased ready-to-eat / prepared foods from prepared foods counter - At least one	Meal Type - Breakfast, Lunch and Dinner	Incidence
	510	SCHM07080I	Dinner meal options [Times per Week] - Order food for pickup/delivery through app/website - At least one (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	511	SCHM07081I	Dinner meal options [Times per Week] - Ordered directly from restaurant - At least one (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	512	SCHM07082I	Dinner meal options [Times per Week] - Ordered takeout food for pickup at the restaurant or at the drive thru for meal - At least one	Meal Type - Breakfast, Lunch and Dinner	Incidence
	513	SCHM07083I	Dinner meal options [Times per Week] - Sit-down meal at a fast food restaurant - At least one (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	514	SCHM07084I	Dinner meal options [Times per Week] - Sit-down meal at a full-service restaurant - At least one	Meal Type - Breakfast, Lunch and Dinner	Incidence
	515	SCHM07085I	Dinner meal options [Times per Week] - Did not have/skipped meal - At least one (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	516	SCHW07086I	Breakfast routine - I do not typically eat breakfast - Weekdays	Meal Type - Breakfast, Lunch and Dinner	Incidence
	517	SCHW07087I	Breakfast routine - I do not typically eat breakfast - Weekends	Meal Type - Breakfast, Lunch and Dinner	Incidence
	518	SCHW07088I	Breakfast routine - I eat breakfast on the go - Weekdays	Meal Type - Breakfast, Lunch and Dinner	Incidence
	519	SCHW07089I	Breakfast routine - I eat breakfast on the go - Weekends (!)	Meal Type - Breakfast, Lunch and Dinner	Incidence
	520	SCHW07090I	Breakfast routine - I eat a sit-down breakfast - Weekdays	Meal Type - Breakfast, Lunch and Dinner	Incidence
	521	SCHW07091I	Breakfast routine - I eat a sit-down breakfast - Weekends	Meal Type - Breakfast, Lunch and Dinner	Incidence
	522	SCHM08001I	Ready-to-eat - Reason - Convenient / saves time	Meal Type - Ready-to-eat	Incidence
	523	SCHM08002I	Ready-to-eat - Reason - Affordable	Meal Type - Ready-to-eat	Incidence
	524	SCHM08003I	Ready-to-eat - Reason - My entire household enjoys ready-to-eat/prepared foods (!)	Meal Type - Ready-to-eat	Incidence
	525	SCHM08004I	Ready-to-eat - Reason - Ready-to-eat / prepared foods are a fun treat / special occasion meal for my household / family	Meal Type - Ready-to-eat	Incidence
	526	SCHM08005I	Ready-to-eat - Reason - Wide variety of options offered (!)	Meal Type - Ready-to-eat	Incidence
	527	SCHM08006I	Ready-to-eat - Reason - I trust the store can ensure customers safety (!)	Meal Type - Ready-to-eat	Incidence
	528	SCHM08007I	Ready-to-eat - Reason - Healthy options offered (^)	Meal Type - Ready-to-eat	Incidence
	529	SCHM08008I	Ready-to-eat - Reason - Fresh / high-quality options offered (!)	Meal Type - Ready-to-eat	Incidence
	530	SCHM08009I	Ready-to-eat - Reason - Taste	Meal Type - Ready-to-eat	Incidence
	531	SCHM08010I	Ready-to-eat - Reason - Ready-to-eat/prepared foods are better than what I can get at a restaurant (^)	Meal Type - Ready-to-eat	Incidence
	532	SCHM08011I	Ready-to-eat - Reason - I purchased on impulse / last-minute decision when I saw it in-store	Meal Type - Ready-to-eat	Incidence
	533	SCHM08012I	Ready-to-eat - Reason - I just didn't feel like cooking	Meal Type - Ready-to-eat	Incidence
	534	SCHM08013I	Ready-to-eat - Reason - I was doing my grocery shopping anyway, so I decided to pick it up	Meal Type - Ready-to-eat	Incidence
	535	SCHM08014I	Ready-to-eat - Reason - I had no time to cook/cooking is stressful (!)	Meal Type - Ready-to-eat	Incidence
	536	SCHM08015I	Ready-to-eat - Reason - Requires little to no cleanup	Meal Type - Ready-to-eat	Incidence
	537	SCHM08016I	Ready-to-eat - Reason - Quality considered when purchasing meal for lunch (!)	Meal Type - Ready-to-eat	Incidence
	538	SCHM08017I	Ready-to-eat - Avoid retailer reason - Limited food options to choose from	Meal Type - Ready-to-eat	Incidence
	539	SCHM08018I	Ready-to-eat - Avoid retailer reason - High prices	Meal Type - Ready-to-eat	Incidence
	540	SCHM08019I	Ready-to-eat - Avoid retailer reason - Rarely offers sales/promotions (!)	Meal Type - Ready-to-eat	Incidence
	541	SCHM08020I	Ready-to-eat - Avoid retailer reason - Poor quality prepared foods and hot meal solutions	Meal Type - Ready-to-eat	Incidence
	542	SCHM08021I	Ready-to-eat - Avoid retailer reason - Out of stock	Meal Type - Ready-to-eat	Incidence
	543	SCHM08022I	Ready-to-eat - Avoid retailer reason - Limited store hours (!)	Meal Type - Ready-to-eat	Incidence
	544	SCHM08023I	Ready-to-eat - Avoid retailer reason - Slow/inefficient store checkout (!)	Meal Type - Ready-to-eat	Incidence
	545	SCHM08024I	Ready-to-eat - Avoid retailer reason - Doesn't offer an attractive reward/loyalty program (^)	Meal Type - Ready-to-eat	Incidence
	546	SCHM08025I	Ready-to-eat - Avoid retailer reason - Not located close to where I live/work/commute	Meal Type - Ready-to-eat	Incidence
	547	SCHM08026I	Ready-to-eat - Avoid retailer reason - Doesn't offer good portion sizes	Meal Type - Ready-to-eat	Incidence
	548	SCHM08027I	Ready-to-eat - Avoid retailer reason - Food is not fresh	Meal Type - Ready-to-eat	Incidence
	549	SCHM08028I	Ready-to-eat - Avoid retailer reason - Unavailability of options to suit different dietary needs (^)	Meal Type - Ready-to-eat	Incidence
	550	SCHM08029I	Ready-to-eat - Food purchased [Pst Mths] - Rotisserie chicken	Meal Type - Ready-to-eat	Incidence
	551	SCHM08030I	Ready-to-eat - Food purchased [Pst Mths] - Chicken wings (!)	Meal Type - Ready-to-eat	Incidence
	552	SCHM08031I	Ready-to-eat - Food purchased [Pst Mths] - Fried chicken (!)	Meal Type - Ready-to-eat	Incidence
	553	SCHM08032I	Ready-to-eat - Food purchased [Pst Mths] - Potatoes (e.g. potato wedges, french fries, roasted potatoes, etc.)	Meal Type - Ready-to-eat	Incidence
	554	SCHM08033I	Ready-to-eat - Food purchased [Pst Mths] - Pizza	Meal Type - Ready-to-eat	Incidence
	555	SCHM08034I	Ready-to-eat - Food purchased [Pst Mths] - Sushi rolls (!)	Meal Type - Ready-to-eat	Incidence
	556	SCHM08035I	Ready-to-eat - Food purchased [Pst Mths] - Sandwiches / wraps	Meal Type - Ready-to-eat	Incidence
	557	SCHM08036I	Ready-to-eat - Food purchased [Pst Mths] - Salad	Meal Type - Ready-to-eat	Incidence
	558	SCHM08037I	Ready-to-eat - Food purchased [Pst Mths] - Pasta dishes (!)	Meal Type - Ready-to-eat	Incidence
	559	SCHM08038I	Ready-to-eat - Food purchased [Pst Mths] - Appetizers (e.g. spring rolls, dips, samosas, meatballs, etc.) (!)	Meal Type - Ready-to-eat	Incidence
	560	SCHM08039I	Ready-to-eat - Purchased from retailer [Pst 12 Mths] - Costco	Meal Type - Ready-to-eat	Incidence
	561	SCHM08040I	Ready-to-eat - Purchased from retailer [Pst 12 Mths] - Metro/Metro Plus (!)	Meal Type - Ready-to-eat	Incidence
	562	SCHM08041I	Ready-to-eat - Purchased from retailer [Pst 12 Mths] - Real Canadian Superstore (!)	Meal Type - Ready-to-eat	Incidence
	563	SCHM08042I	Ready-to-eat - Purchased from retailer [Pst 12 Mths] - Sobeys (^)	Meal Type - Ready-to-eat	Incidence
	564	SCHM08043I	Ready-to-eat - Purchased from retailer [Pst 12 Mths] - Walmart/Walmart Supercentre (!)	Meal Type - Ready-to-eat	Incidence
	565	SCHM08044I	Ready-to-eat - Purchased for occasion [Mst Rcnt] - Added in-store food/drink to meal that was not-ready-to-eat - Yes	Meal Type - Ready-to-eat	Incidence
	566	SCHM08045I	Ready-to-eat - Purchased for occasion [Mst Rcnt] - Added in-store food/drink to meal that was not-ready-to-eat - No	Meal Type - Ready-to-eat	Incidence
	567	SCHM08046I	Ready-to-eat - Purchased add on item [Mst Rcnt] - Bottled / canned beverages (^)	Meal Type - Ready-to-eat	Incidence
	568	SCHM08047I	Ready-to-eat - Purchased add on item [Mst Rcnt] - Bagged salad (^)	Meal Type - Ready-to-eat	Incidence
	569	SCHM08048I	Ready-to-eat - Purchased add on item [Mst Rcnt] - Vegetables / fruit (!)	Meal Type - Ready-to-eat	Incidence
	570	SCHM08049I	Ready-to-eat - Purchased add on item [Mst Rcnt] - Bread (^)	Meal Type - Ready-to-eat	Incidence
	571	SCHM08050I	Ready-to-eat - Purchased for occasion [Mst Rcnt] - Added food/drink that I already had at home - Yes	Meal Type - Ready-to-eat	Incidence
	572	SCHM08051I	Ready-to-eat - Purchased for occasion [Mst Rcnt] - Added food/drink that I already had at home - No	Meal Type - Ready-to-eat	Incidence
	573	SCHM08052I	Ready-to-eat - Added food/drink from home [Mst Rcnt] - Beverage(s) (e.g. pop / soda, milk, water, etc.)	Meal Type - Ready-to-eat	Incidence
	574	SCHM08053I	Ready-to-eat - Added food/drink from home [Mst Rcnt] - Homemade salad (!)	Meal Type - Ready-to-eat	Incidence
	575	SCHM08054I	Ready-to-eat - Added food/drink from home [Mst Rcnt] - Vegetables / fruit (!)	Meal Type - Ready-to-eat	Incidence
	576	SCHM08055I	Ready-to-eat - Added food/drink from home [Mst Rcnt] - Bread (^)	Meal Type - Ready-to-eat	Incidence
	577	SCHM08056I	Ready-to-eat - Added food/drink from home [Mst Rcnt] - Dessert (e.g. ice cream, cookies, cake, etc.) (!)	Meal Type - Ready-to-eat	Incidence
	578	SCHM08057I	Ready-to-eat - Average meal cost [$] - Incidence	Meal Type - Ready-to-eat	Incidence
	579	SCHM08057C	Ready-to-eat - Average meal cost [$] - Consumption	Meal Type - Ready-to-eat	Consumption	Dollars
	580	SCHM08058I	Purchased ready-to-eat - When eat - Same day	Meal Type - Ready-to-eat	Incidence
	581	SCHM08059I	Purchased ready-to-eat - When eat - Sometimes later day in the week (!)	Meal Type - Ready-to-eat	Incidence
	582	SCHM08060I	Purchased ready-to-eat - When eat - Same day and later in the week (^)	Meal Type - Ready-to-eat	Incidence
	583	SCHM08070I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - Too expensive	Meal Type - Ready-to-eat	Incidence
	584	SCHM08071I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - My household doesn't like them (!)	Meal Type - Ready-to-eat	Incidence
	585	SCHM08072I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - Not enough variety offered (^)	Meal Type - Ready-to-eat	Incidence
	586	SCHM08073I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - No healthy options offered (!)	Meal Type - Ready-to-eat	Incidence
	587	SCHM08074I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - Do not taste good / don't think they would taste good (^)	Meal Type - Ready-to-eat	Incidence
	588	SCHM08075I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - Foods offered are not better than what I can cook at home	Meal Type - Ready-to-eat	Incidence
	589	SCHM08076I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - Foods offered are not better than restaurant foods (^)	Meal Type - Ready-to-eat	Incidence
	590	SCHM08077I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - It's a hassle to go into the store to pick up foods (!)	Meal Type - Ready-to-eat	Incidence
	591	SCHM08078I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - Prefer home-cooked meals	Meal Type - Ready-to-eat	Incidence
	592	SCHM08079I	Ready-to-eat - Reason for non-purchase [Pst 12 Mths] - Prefer cooking	Meal Type - Ready-to-eat	Incidence
	593	SCHM08080I	Ready-to-eat - Motivate to purchase [More Oft] - More affordable	Meal Type - Ready-to-eat	Incidence
	594	SCHM08081I	Ready-to-eat - Motivate to purchase [More Oft] - Offered more sales/promotions	Meal Type - Ready-to-eat	Incidence
	595	SCHM08082I	Ready-to-eat - Motivate to purchase [More Oft] - Offered more variety (!)	Meal Type - Ready-to-eat	Incidence
	596	SCHM08083I	Ready-to-eat - Motivate to purchase [More Oft] - Offered healthier options (!)	Meal Type - Ready-to-eat	Incidence
	597	SCHM08084I	Ready-to-eat - Motivate to purchase [More Oft] - Offered more fresh/high-quality options (!)	Meal Type - Ready-to-eat	Incidence
	598	SCHM08085I	Ready-to-eat - Motivate to purchase [More Oft] - Better taste (^)	Meal Type - Ready-to-eat	Incidence
	599	SCHM08086I	Ready-to-eat - Motivate to purchase [More Oft] - Better than home cooking (!)	Meal Type - Ready-to-eat	Incidence
	600	SCHM08087I	Ready-to-eat - Motivate to purchase [More Oft] - If it was better than restaurant food (^)	Meal Type - Ready-to-eat	Incidence
	601	SCHM08088I	Ready-to-eat - Motivate to purchase [More Oft] - If free samples were offered store (^)	Meal Type - Ready-to-eat	Incidence
	602	SCHM08089I	Ready-to-eat - Motivate to purchase [More Oft] - If they bundled all parts of the meal together (i.e. , sides, drinks) (!)	Meal Type - Ready-to-eat	Incidence
	603	SCHM08090I	Ready-to-eat - Motivate to purchase [More Oft] - Nothing would motivate me to buy them more often (!)	Meal Type - Ready-to-eat	Incidence
	604	SCHM08091I	Ready-to-eat - Not shopped at Walmart - Reason - Limited options (!)	Meal Type - Ready-to-eat	Incidence
	605	SCHM08092I	Ready-to-eat - Not shopped at Walmart - Reason - Poor quality (^)	Meal Type - Ready-to-eat	Incidence
	606	SCHM08093I	Ready-to-eat - Not shopped at Walmart - Reason - No Walmart nearby (!)	Meal Type - Ready-to-eat	Incidence
	607	SCHM08094I	Ready-to-eat - Not shopped at Walmart - Reason - Other (!)	Meal Type - Ready-to-eat	Incidence
	608	SCHW09001I	Organic food associations - Minimal to no chemical pesticides and artificial fertilizers	Food - Organic	Incidence
	609	SCHW09002I	Organic food associations - Foods that are produced through processes that are free of genetically engineered and/or modified organisms (GMOs)	Food - Organic	Incidence
	610	SCHW09003I	Organic food associations - Less harmful to/protects the environment	Food - Organic	Incidence
	611	SCHW09004I	Organic food associations - Healthier/more nutritious	Food - Organic	Incidence
	612	SCHW09005I	Organic food associations - Special attention to the safe treatment/welfare of animals	Food - Organic	Incidence
	613	SCHW09006I	Organic food associations - Tastes better	Food - Organic	Incidence
	614	SCHW09007I	Organic food associations - Fresher	Food - Organic	Incidence
	615	SCHW09008I	Organic food associations - Safer than foods produced by traditional means	Food - Organic	Incidence
	616	SCHW09009I	Organic food associations - More expensive	Food - Organic	Incidence
	617	SCHW09010I	Organic food associations - Shorter shelf-life	Food - Organic	Incidence
	618	SCHW09011I	Organic food purchased [Pst 12 Mths] - Bagged salad (!)	Food - Organic	Incidence
	619	SCHW09012I	Organic food purchased [Pst 12 Mths] - Bread / grains / rice (!)	Food - Organic	Incidence
	620	SCHW09013I	Organic food purchased [Pst 12 Mths] - Cereal (!)	Food - Organic	Incidence
	621	SCHW09014I	Organic food purchased [Pst 12 Mths] - Cheese (!)	Food - Organic	Incidence
	622	SCHW09015I	Organic food purchased [Pst 12 Mths] - Coffee (!)	Food - Organic	Incidence
	623	SCHW09016I	Organic food purchased [Pst 12 Mths] - Eggs	Food - Organic	Incidence
	624	SCHW09017I	Organic food purchased [Pst 12 Mths] - Fruit	Food - Organic	Incidence
	625	SCHW09018I	Organic food purchased [Pst 12 Mths] - Juices / fruit drinks (^)	Food - Organic	Incidence
	626	SCHW09019I	Organic food purchased [Pst 12 Mths] - Vegetables	Food - Organic	Incidence
	627	SCHW09020I	Organic food purchased [Pst 12 Mths] - Meat	Food - Organic	Incidence
	628	SCHW09021I	Organic food purchased [Pst 12 Mths] - Dairy milk (!)	Food - Organic	Incidence
	629	SCHW09022I	Organic food purchased [Pst 12 Mths] - Pasta (!)	Food - Organic	Incidence
	630	SCHW09023I	Organic food purchased [Pst 12 Mths] - Pre-packaged vegetables (other than bagged salad) (!)	Food - Organic	Incidence
	631	SCHW09024I	Organic food purchased [Pst 12 Mths] - Tea (!)	Food - Organic	Incidence
	632	SCHW09025I	Organic food purchased [Pst 12 Mths] - Yogurt (!)	Food - Organic	Incidence
	633	SCHW09026I	Organic food purchased [Pst 12 Mths] - Fish / seafood (!)	Food - Organic	Incidence
	634	SCHW09027I	Organic food purchased [Pst 12 Mths] - Have purchased organic foods before, but not in the past 12 months	Food - Organic	Incidence
	635	SCHW09028I	Organic food purchased [Pst 12 Mths] - Have never purchased organically grown or produced foods	Food - Organic	Incidence
	636	SCHW09029I	Organic food where purchased [Pst 12 Mths] - Grocery stores (e.g., Real Canadian Superstore, Co-op, Maxi, Etc.)	Food - Organic	Incidence
	637	SCHW09030I	Organic food where purchased [Pst 12 Mths] - Farm/ farmer's market	Food - Organic	Incidence
	638	SCHW09031I	Organic food where purchased [Pst 12 Mths] - Mass merchandiser (e.g. Walmart) (!)	Food - Organic	Incidence
	639	SCHW09032I	Organic food where purchased [Pst 12 Mths] - Warehouse club store (e.g. Costco)	Food - Organic	Incidence
	640	SCHW09033I	Purchased Organic food - Reason - Eliminate or minimize use of chemical pesticides/artificial fertilizers in the production process	Food - Organic	Incidence
	641	SCHW09034I	Purchased Organic food - Reason - Free of genetically engineered and/or modified organisms (GMOs)	Food - Organic	Incidence
	642	SCHW09035I	Purchased Organic food - Reason - Special attention to the safe treatment/welfare of animals (!)	Food - Organic	Incidence
	643	SCHW09036I	Purchased Organic food - Reason - Tastes better	Food - Organic	Incidence
	644	SCHW09037I	Purchased Organic food - Reason - Fresher (!)	Food - Organic	Incidence
	645	SCHW09038I	Purchased Organic food - Reason - Healthier / more nutritious	Food - Organic	Incidence
	646	SCHW09039I	Purchased Organic food - Reason - Less harmful to/protects the environment	Food - Organic	Incidence
	647	SCHW09040I	Purchased Organic food - Reason - Safer than foods produced by traditional means (!)	Food - Organic	Incidence
	648	SCHW09041I	Purchased Organic food - Reason - Like to try new products (^)	Food - Organic	Incidence
	649	SCHW09042I	Purchased Organic food - Reason - Buy it when it's on sale	Food - Organic	Incidence
	650	SCHW09043I	Purchased Organic food - Reason - Buy it when it's the same price or cheaper than the non-organic option	Food - Organic	Incidence
	651	SCHW09044I	Purchased Organic food - Reason - Supports local farmers	Food - Organic	Incidence
	652	SCHW09045I	Purchased Organic food - Reason - Buy it when the non-organic option is not available (!)	Food - Organic	Incidence
	653	SCHW09046I	Purchased Organic food - Reason - Buy it when it looks more visually appealing than the non-organic option (!)	Food - Organic	Incidence
	654	SCHW09047I	Purchase organic foods [Mst Often] - Grocery stores (Real Canadian Superstore, Co-op, Maxi, etc.)	Food - Organic	Incidence
	655	SCHW09048I	Purchase organic foods [Mst Often] - Farm/farmers' market (!)	Food - Organic	Incidence
	656	SCHW09049I	Purchase organic foods [Mst Often] - Warehouse club store (e.g. Costco) (!)	Food - Organic	Incidence
	657	SCFB10001I	Purchase packaged food/beverage [How Oft] - Dairy cheese - Longer than 6 months (!)	Food - Packaged Goods	Incidence
	658	SCFB10002I	Purchase packaged food/beverage [How Oft] - Dairy cheese - Once every 6 months (!)	Food - Packaged Goods	Incidence
	659	SCFB10003I	Purchase packaged food/beverage [How Oft] - Dairy cheese - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	660	SCFB10004I	Purchase packaged food/beverage [How Oft] - Dairy cheese - 1-3 times a month	Food - Packaged Goods	Incidence
	661	SCFB10005I	Purchase packaged food/beverage [How Oft] - Dairy cheese - At least once a week	Food - Packaged Goods	Incidence
	662	SCFB10006I	Purchase packaged food/beverage [How Oft] - Plant-based cheese - Longer than 6 months	Food - Packaged Goods	Incidence
	663	SCFB10007I	Purchase packaged food/beverage [How Oft] - Plant-based cheese - Once every 6 months (^)	Food - Packaged Goods	Incidence
	664	SCFB10008I	Purchase packaged food/beverage [How Oft] - Plant-based cheese - 1-2 times every 3 months (^)	Food - Packaged Goods	Incidence
	665	SCFB10009I	Purchase packaged food/beverage [How Oft] - Plant-based cheese - 1-3 times a month (^)	Food - Packaged Goods	Incidence
	666	SCFB10010I	Purchase packaged food/beverage [How Oft] - Plant-based cheese - At least once a week (^)	Food - Packaged Goods	Incidence
	667	SCFB10011I	Purchase packaged food/beverage [How Oft] - Yogurt (excludes drinkable and Mediterranean/Greek) - Longer than 6 months	Food - Packaged Goods	Incidence
	668	SCFB10012I	Purchase packaged food/beverage [How Oft] - Yogurt (excludes drinkable and Mediterranean/Greek) - Once every 6 months (!)	Food - Packaged Goods	Incidence
	669	SCFB10013I	Purchase packaged food/beverage [How Oft] - Yogurt (excludes drinkable and Mediterranean/Greek) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	670	SCFB10014I	Purchase packaged food/beverage [How Oft] - Yogurt (excludes drinkable and Mediterranean/Greek) - 1-3 times a month	Food - Packaged Goods	Incidence
	671	SCFB10015I	Purchase packaged food/beverage [How Oft] - Yogurt (excludes drinkable and Mediterranean/Greek) - At least once a week (!)	Food - Packaged Goods	Incidence
	672	SCFB10016I	Purchase packaged food/beverage [How Oft] - Drinkable yogurt (e.g., YOP, IÖGO nanö, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	673	SCFB10017I	Purchase packaged food/beverage [How Oft] - Drinkable yogurt (e.g., YOP, IÖGO nanö, etc.) - Once every 6 months (!)	Food - Packaged Goods	Incidence
	674	SCFB10018I	Purchase packaged food/beverage [How Oft] - Drinkable yogurt (e.g., YOP, IÖGO nanö, etc.) - 1-2 times every 3 months (!)	Food - Packaged Goods	Incidence
	675	SCFB10019I	Purchase packaged food/beverage [How Oft] - Drinkable yogurt (e.g., YOP, IÖGO nanö, etc.) - 1-3 times a month (!)	Food - Packaged Goods	Incidence
	676	SCFB10020I	Purchase packaged food/beverage [How Oft] - Drinkable yogurt (e.g., YOP, IÖGO nanö, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	677	SCFB10021I	Purchase packaged food/beverage [How Oft] - Mediterranean/Greek yogurt - Longer than 6 months	Food - Packaged Goods	Incidence
	678	SCFB10022I	Purchase packaged food/beverage [How Oft] - Mediterranean/Greek yogurt - Once every 6 months	Food - Packaged Goods	Incidence
	679	SCFB10023I	Purchase packaged food/beverage [How Oft] - Mediterranean/Greek yogurt - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	680	SCFB10024I	Purchase packaged food/beverage [How Oft] - Mediterranean/Greek yogurt - 1-3 times a month	Food - Packaged Goods	Incidence
	681	SCFB10025I	Purchase packaged food/beverage [How Oft] - Mediterranean/Greek yogurt - At least once a week (!)	Food - Packaged Goods	Incidence
	682	SCFB10026I	Purchase packaged food/beverage [How Oft] - Plant-based beverages (e.g., almond milk, oat milk, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	683	SCFB10027I	Purchase packaged food/beverage [How Oft] - Plant-based beverages (e.g., almond milk, oat milk, etc.) - Once every 6 months (!)	Food - Packaged Goods	Incidence
	684	SCFB10028I	Purchase packaged food/beverage [How Oft] - Plant-based beverages (e.g., almond milk, oat milk, etc.) - 1-2 times every 3 months (!)	Food - Packaged Goods	Incidence
	685	SCFB10029I	Purchase packaged food/beverage [How Oft] - Plant-based beverages (e.g., almond milk, oat milk, etc.) - 1-3 times a month	Food - Packaged Goods	Incidence
	686	SCFB10030I	Purchase packaged food/beverage [How Oft] - Plant-based beverages (e.g., almond milk, oat milk, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	687	SCFB10031I	Purchase packaged food/beverage [How Oft] - Oatmeal/grains (e.g., rye, millet, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	688	SCFB10032I	Purchase packaged food/beverage [How Oft] - Oatmeal/grains (e.g., rye, millet, etc.) - Once every 6 months	Food - Packaged Goods	Incidence
	689	SCFB10033I	Purchase packaged food/beverage [How Oft] - Oatmeal/grains (e.g., rye, millet, etc.) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	690	SCFB10034I	Purchase packaged food/beverage [How Oft] - Oatmeal/grains (e.g., rye, millet, etc.) - 1-3 times a month	Food - Packaged Goods	Incidence
	691	SCFB10035I	Purchase packaged food/beverage [How Oft] - Oatmeal/grains (e.g., rye, millet, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	692	SCFB10036I	Purchase packaged food/beverage [How Oft] - Family cereals (e.g., Cheerios) - Longer than 6 months	Food - Packaged Goods	Incidence
	693	SCFB10037I	Purchase packaged food/beverage [How Oft] - Family cereals (e.g., Cheerios) - Once every 6 months	Food - Packaged Goods	Incidence
	694	SCFB10038I	Purchase packaged food/beverage [How Oft] - Family cereals (e.g., Cheerios) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	695	SCFB10039I	Purchase packaged food/beverage [How Oft] - Family cereals (e.g., Cheerios) - 1-3 times a month	Food - Packaged Goods	Incidence
	696	SCFB10040I	Purchase packaged food/beverage [How Oft] - Family cereals (e.g., Cheerios) - At least once a week (^)	Food - Packaged Goods	Incidence
	697	SCFB10041I	Purchase packaged food/beverage [How Oft] - Kids cereals (Fruit Loops, Lucky Charms, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	698	SCFB10042I	Purchase packaged food/beverage [How Oft] - Kids cereals (Fruit Loops, Lucky Charms, etc.) - Once every 6 months (!)	Food - Packaged Goods	Incidence
	699	SCFB10043I	Purchase packaged food/beverage [How Oft] - Kids cereals (Fruit Loops, Lucky Charms, etc.) - 1-2 times every 3 months (!)	Food - Packaged Goods	Incidence
	700	SCFB10044I	Purchase packaged food/beverage [How Oft] - Kids cereals (Fruit Loops, Lucky Charms, etc.) - 1-3 times a month (!)	Food - Packaged Goods	Incidence
	701	SCFB10045I	Purchase packaged food/beverage [How Oft] - Kids cereals (Fruit Loops, Lucky Charms, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	702	SCFB10046I	Purchase packaged food/beverage [How Oft] - Healthy cereals (Fibre One, Kashi, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	703	SCFB10047I	Purchase packaged food/beverage [How Oft] - Healthy cereals (Fibre One, Kashi, etc.) - Once every 6 months	Food - Packaged Goods	Incidence
	704	SCFB10048I	Purchase packaged food/beverage [How Oft] - Healthy cereals (Fibre One, Kashi, etc.) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	705	SCFB10049I	Purchase packaged food/beverage [How Oft] - Healthy cereals (Fibre One, Kashi, etc.) - 1-3 times a month	Food - Packaged Goods	Incidence
	706	SCFB10050I	Purchase packaged food/beverage [How Oft] - Healthy cereals (Fibre One, Kashi, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	707	SCFB10051I	Purchase packaged food/beverage [How Oft] - Granola/cereal bars (e.g., Nutrigrain) - Longer than 6 months	Food - Packaged Goods	Incidence
	708	SCFB10052I	Purchase packaged food/beverage [How Oft] - Granola/cereal bars (e.g., Nutrigrain) - Once every 6 months	Food - Packaged Goods	Incidence
	709	SCFB10053I	Purchase packaged food/beverage [How Oft] - Granola/cereal bars (e.g., Nutrigrain) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	710	SCFB10054I	Purchase packaged food/beverage [How Oft] - Granola/cereal bars (e.g., Nutrigrain) - 1-3 times a month	Food - Packaged Goods	Incidence
	711	SCFB10055I	Purchase packaged food/beverage [How Oft] - Granola/cereal bars (e.g., Nutrigrain) - At least once a week (^)	Food - Packaged Goods	Incidence
	712	SCFB10056I	Purchase packaged food/beverage [How Oft] - Energy bars/protein bars - Longer than 6 months	Food - Packaged Goods	Incidence
	713	SCFB10057I	Purchase packaged food/beverage [How Oft] - Energy bars/protein bars - Once every 6 months	Food - Packaged Goods	Incidence
	714	SCFB10058I	Purchase packaged food/beverage [How Oft] - Energy bars/protein bars - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	715	SCFB10059I	Purchase packaged food/beverage [How Oft] - Energy bars/protein bars - 1-3 times a month (^)	Food - Packaged Goods	Incidence
	716	SCFB10060I	Purchase packaged food/beverage [How Oft] - Energy bars/protein bars - At least once a week (^)	Food - Packaged Goods	Incidence
	717	SCFB10061I	Purchase packaged food/beverage [How Oft] - Salty snacks (Potato chips, Pretzels, etc.) - Longer than 6 months (!)	Food - Packaged Goods	Incidence
	718	SCFB10062I	Purchase packaged food/beverage [How Oft] - Salty snacks (Potato chips, Pretzels, etc.) - Once every 6 months	Food - Packaged Goods	Incidence
	719	SCFB10063I	Purchase packaged food/beverage [How Oft] - Salty snacks (Potato chips, Pretzels, etc.) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	720	SCFB10064I	Purchase packaged food/beverage [How Oft] - Salty snacks (Potato chips, Pretzels, etc.) - 1-3 times a month	Food - Packaged Goods	Incidence
	721	SCFB10065I	Purchase packaged food/beverage [How Oft] - Salty snacks (Potato chips, Pretzels, etc.) - At least once a week	Food - Packaged Goods	Incidence
	722	SCFB10066I	Purchase packaged food/beverage [How Oft] - Pork rinds/beef jerky - Longer than 6 months	Food - Packaged Goods	Incidence
	723	SCFB10067I	Purchase packaged food/beverage [How Oft] - Pork rinds/beef jerky - Once every 6 months	Food - Packaged Goods	Incidence
	724	SCFB10068I	Purchase packaged food/beverage [How Oft] - Pork rinds/beef jerky - 1-2 times every 3 months (!)	Food - Packaged Goods	Incidence
	725	SCFB10069I	Purchase packaged food/beverage [How Oft] - Pork rinds/beef jerky - 1-3 times a month (^)	Food - Packaged Goods	Incidence
	726	SCFB10070I	Purchase packaged food/beverage [How Oft] - Pork rinds/beef jerky - At least once a week (^)	Food - Packaged Goods	Incidence
	727	SCFB10071I	Purchase packaged food/beverage [How Oft] - Chocolate - Longer than 6 months	Food - Packaged Goods	Incidence
	728	SCFB10072I	Purchase packaged food/beverage [How Oft] - Chocolate - Once every 6 months	Food - Packaged Goods	Incidence
	729	SCFB10073I	Purchase packaged food/beverage [How Oft] - Chocolate - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	730	SCFB10074I	Purchase packaged food/beverage [How Oft] - Chocolate - 1-3 times a month	Food - Packaged Goods	Incidence
	731	SCFB10075I	Purchase packaged food/beverage [How Oft] - Chocolate - At least once a week	Food - Packaged Goods	Incidence
	732	SCFB10076I	Purchase packaged food/beverage [How Oft] - Candy/gum - Longer than 6 months	Food - Packaged Goods	Incidence
	733	SCFB10077I	Purchase packaged food/beverage [How Oft] - Candy/gum - Once every 6 months	Food - Packaged Goods	Incidence
	734	SCFB10078I	Purchase packaged food/beverage [How Oft] - Candy/gum - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	735	SCFB10079I	Purchase packaged food/beverage [How Oft] - Candy/gum - 1-3 times a month	Food - Packaged Goods	Incidence
	736	SCFB10080I	Purchase packaged food/beverage [How Oft] - Candy/gum - At least once a week (!)	Food - Packaged Goods	Incidence
	737	SCFB10081I	Purchase packaged food/beverage [How Oft] - Fruit snacks (fruit rolls, fruit bars, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	738	SCFB10082I	Purchase packaged food/beverage [How Oft] - Fruit snacks (fruit rolls, fruit bars, etc.) - Once every 6 months	Food - Packaged Goods	Incidence
	739	SCFB10083I	Purchase packaged food/beverage [How Oft] - Fruit snacks (fruit rolls, fruit bars, etc.) - 1-2 times every 3 months (!)	Food - Packaged Goods	Incidence
	740	SCFB10084I	Purchase packaged food/beverage [How Oft] - Fruit snacks (fruit rolls, fruit bars, etc.) - 1-3 times a month (!)	Food - Packaged Goods	Incidence
	741	SCFB10085I	Purchase packaged food/beverage [How Oft] - Fruit snacks (fruit rolls, fruit bars, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	742	SCFB10086I	Purchase packaged food/beverage [How Oft] - Packaged bread products (e.g., buns) - Longer than 6 months (!)	Food - Packaged Goods	Incidence
	743	SCFB10087I	Purchase packaged food/beverage [How Oft] - Packaged bread products (e.g., buns) - Once every 6 months (!)	Food - Packaged Goods	Incidence
	744	SCFB10088I	Purchase packaged food/beverage [How Oft] - Packaged bread products (e.g., buns) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	745	SCFB10089I	Purchase packaged food/beverage [How Oft] - Packaged bread products (e.g., buns) - 1-3 times a month	Food - Packaged Goods	Incidence
	746	SCFB10090I	Purchase packaged food/beverage [How Oft] - Packaged bread products (e.g., buns) - At least once a week	Food - Packaged Goods	Incidence
	747	SCFB10091I	Purchase packaged food/beverage [How Oft] - Packaged Meal Kits (Old El Paso, Hamburger Helper, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	748	SCFB10092I	Purchase packaged food/beverage [How Oft] - Packaged Meal Kits (Old El Paso, Hamburger Helper, etc.) - Once every 6 months	Food - Packaged Goods	Incidence
	749	SCFB10093I	Purchase packaged food/beverage [How Oft] - Packaged Meal Kits (Old El Paso, Hamburger Helper, etc.) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	750	SCFB10094I	Purchase packaged food/beverage [How Oft] - Packaged Meal Kits (Old El Paso, Hamburger Helper, etc.) - 1-3 times a month (!)	Food - Packaged Goods	Incidence
	751	SCFB10095I	Purchase packaged food/beverage [How Oft] - Packaged Meal Kits (Old El Paso, Hamburger Helper, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	752	SCFB10096I	Purchase packaged food/beverage [How Oft] - Frozen Snacks/Appetizers (Pizza Pops, Taco Bites, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	753	SCFB10097I	Purchase packaged food/beverage [How Oft] - Frozen Snacks/Appetizers (Pizza Pops, Taco Bites, etc.) - Once every 6 months	Food - Packaged Goods	Incidence
	754	SCFB10098I	Purchase packaged food/beverage [How Oft] - Frozen Snacks/Appetizers (Pizza Pops, Taco Bites, etc.) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	755	SCFB10099I	Purchase packaged food/beverage [How Oft] - Frozen Snacks/Appetizers (Pizza Pops, Taco Bites, etc.) - 1-3 times a month (!)	Food - Packaged Goods	Incidence
	756	SCFB10100I	Purchase packaged food/beverage [How Oft] - Frozen Snacks/Appetizers (Pizza Pops, Taco Bites, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	757	SCFB10101I	Purchase packaged food/beverage [How Oft] - Spreads (peanut butter, jams/jellies, etc.) - Longer than 6 months	Food - Packaged Goods	Incidence
	758	SCFB10102I	Purchase packaged food/beverage [How Oft] - Spreads (peanut butter, jams/jellies, etc.) - Once every 6 months	Food - Packaged Goods	Incidence
	759	SCFB10103I	Purchase packaged food/beverage [How Oft] - Spreads (peanut butter, jams/jellies, etc.) - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	760	SCFB10104I	Purchase packaged food/beverage [How Oft] - Spreads (peanut butter, jams/jellies, etc.) - 1-3 times a month	Food - Packaged Goods	Incidence
	761	SCFB10105I	Purchase packaged food/beverage [How Oft] - Spreads (peanut butter, jams/jellies, etc.) - At least once a week (^)	Food - Packaged Goods	Incidence
	762	SCFB10106I	Purchase packaged food/beverage [How Oft] - Pudding/fruit sauce - Longer than 6 months	Food - Packaged Goods	Incidence
	763	SCFB10107I	Purchase packaged food/beverage [How Oft] - Pudding/fruit sauce - Once every 6 months	Food - Packaged Goods	Incidence
	764	SCFB10108I	Purchase packaged food/beverage [How Oft] - Pudding/fruit sauce - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	765	SCFB10109I	Purchase packaged food/beverage [How Oft] - Pudding/fruit sauce - 1-3 times a month (!)	Food - Packaged Goods	Incidence
	766	SCFB10110I	Purchase packaged food/beverage [How Oft] - Pudding/fruit sauce - At least once a week (^)	Food - Packaged Goods	Incidence
	767	SCFB10111I	Purchase packaged food/beverage [How Oft] - Juice - Longer than 6 months	Food - Packaged Goods	Incidence
	768	SCFB10112I	Purchase packaged food/beverage [How Oft] - Juice - Once every 6 months	Food - Packaged Goods	Incidence
	769	SCFB10113I	Purchase packaged food/beverage [How Oft] - Juice - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	770	SCFB10114I	Purchase packaged food/beverage [How Oft] - Juice - 1-3 times a month	Food - Packaged Goods	Incidence
	771	SCFB10115I	Purchase packaged food/beverage [How Oft] - Juice - At least once a week	Food - Packaged Goods	Incidence
	772	SCFB10116I	Purchase packaged food/beverage [How Oft] - Pop - Longer than 6 months	Food - Packaged Goods	Incidence
	773	SCFB10117I	Purchase packaged food/beverage [How Oft] - Pop - Once every 6 months	Food - Packaged Goods	Incidence
	774	SCFB10118I	Purchase packaged food/beverage [How Oft] - Pop - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	775	SCFB10119I	Purchase packaged food/beverage [How Oft] - Pop - 1-3 times a month	Food - Packaged Goods	Incidence
	776	SCFB10120I	Purchase packaged food/beverage [How Oft] - Pop - At least once a week	Food - Packaged Goods	Incidence
	777	SCFB10121I	Purchase packaged food/beverage [How Oft] - Coffee/tea - Longer than 6 months	Food - Packaged Goods	Incidence
	778	SCFB10122I	Purchase packaged food/beverage [How Oft] - Coffee/tea - Once every 6 months	Food - Packaged Goods	Incidence
	779	SCFB10123I	Purchase packaged food/beverage [How Oft] - Coffee/tea - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	780	SCFB10124I	Purchase packaged food/beverage [How Oft] - Coffee/tea - 1-3 times a month	Food - Packaged Goods	Incidence
	781	SCFB10125I	Purchase packaged food/beverage [How Oft] - Coffee/tea - At least once a week (!)	Food - Packaged Goods	Incidence
	782	SCFB10126I	Purchase packaged food/beverage [How Oft] - Canned soup - Longer than 6 months	Food - Packaged Goods	Incidence
	783	SCFB10127I	Purchase packaged food/beverage [How Oft] - Canned soup - Once every 6 months	Food - Packaged Goods	Incidence
	784	SCFB10128I	Purchase packaged food/beverage [How Oft] - Canned soup - 1-2 times every 3 months	Food - Packaged Goods	Incidence
	785	SCFB10129I	Purchase packaged food/beverage [How Oft] - Canned soup - 1-3 times a month	Food - Packaged Goods	Incidence
	786	SCFB10130I	Purchase packaged food/beverage [How Oft] - Canned soup - At least once a week (^)	Food - Packaged Goods	Incidence
	787	SCFB10131I	Food/beverage packaging [Most Important] - Price per gram	Food - Packaged Goods	Incidence
	788	SCFB10132I	Food/beverage packaging [Most Important] - Quality	Food - Packaged Goods	Incidence
	789	SCFB10133I	Food/beverage packaging [Most Important] - Brand	Food - Packaged Goods	Incidence
	790	SCFB10134I	Food/beverage packaging [Most Important] - Country of origin	Food - Packaged Goods	Incidence
	791	SCFB10135I	Food/beverage packaging [Most Important] - Calories	Food - Packaged Goods	Incidence
	792	SCFB10136I	Food/beverage packaging [Most Important] - Taste	Food - Packaged Goods	Incidence
	793	SCFB10137I	Food/beverage packaging [Most Important] - Flavour/variety	Food - Packaged Goods	Incidence
	794	SCFB10138I	Food/beverage packaging [Most Important] - Food labelling (e.g., nutrition facts, allergens, ingredient list, etc.)	Food - Packaged Goods	Incidence
	795	SCFB10139I	Food/beverage packaging [Most Important] - Product claims (e.g., low in sugar, 50% less salt, low fat, high fibre, etc.)	Food - Packaged Goods	Incidence
	796	SCFB10140I	Food/beverage packaging [Most Important] - Sales/promotions	Food - Packaged Goods	Incidence
	797	SCFB10141I	Food/beverage packaging [Most Important] - Natural/organic	Food - Packaged Goods	Incidence
	798	SCFB10142I	Food/beverage packaging [Most Important] - Pack size	Food - Packaged Goods	Incidence
	799	SCFB10143I	Food/beverage packaging [Most Important] - Expiry/best before date	Food - Packaged Goods	Incidence
	800	SCHW10144I	Beverage consumption - Coffee	Food - Packaged Goods	Incidence
	801	SCHW10145I	Beverage consumption - Tea	Food - Packaged Goods	Incidence
	802	SCHW10146I	Beverage consumption - Regular soft drinks / pop	Food - Packaged Goods	Incidence
	803	SCHW10147I	Beverage consumption - Diet soft drinks / pop	Food - Packaged Goods	Incidence
	804	SCHW10148I	Beverage consumption - Juice / fruit drinks	Food - Packaged Goods	Incidence
	805	SCHW10149I	Beverage consumption - Dairy milk	Food - Packaged Goods	Incidence
	806	SCHW10150I	Beverage consumption - Non-dairy alternative milk	Food - Packaged Goods	Incidence
	807	SCHW10151I	Beverage consumption - Bottled water	Food - Packaged Goods	Incidence
	808	SCHW10152I	Beverage consumption - Tap water	Food - Packaged Goods	Incidence
	809	SCHW10153I	Beverage consumption - Filtered water	Food - Packaged Goods	Incidence
	810	SCHW10154I	Beverage consumption - Drink mixes (e.g., powders, syrups) (!)	Food - Packaged Goods	Incidence
	811	SCHW10155I	Beverage consumption - Juice / fruit drinks made from frozen concentrate	Food - Packaged Goods	Incidence
	812	SCHW10156I	Beverage consumption - Drinkable yogurt	Food - Packaged Goods	Incidence
	813	SCHW10157I	Beverage consumption - Sport drinks	Food - Packaged Goods	Incidence
	814	SCHW10158I	Beverage consumption - Homemade smoothies	Food - Packaged Goods	Incidence
	815	SCHW10159I	Beverage consumption - Kombucha (!)	Food - Packaged Goods	Incidence
	816	SCHW10160I	Beverage consumption - Fresh pressed juice (!)	Food - Packaged Goods	Incidence
	817	SCHW10161I	Beverage consumption - Coconut Water (!)	Food - Packaged Goods	Incidence
	818	SCHW10162I	Packaged Food Purchased [Pst 12 Mths] - Cookies	Food - Packaged Goods	Incidence
	819	SCHW10163I	Packaged Food Purchased [Pst 12 Mths] - Granola bars	Food - Packaged Goods	Incidence
	820	SCHW10164I	Packaged Food Purchased [Pst 12 Mths] - Energy bars/protein bars	Food - Packaged Goods	Incidence
	821	SCHW10165I	Packaged Food Purchased [Pst 12 Mths] - Granola/trail mix	Food - Packaged Goods	Incidence
	822	SCHW10166I	Packaged Food Purchased [Pst 12 Mths] - Cold cereal	Food - Packaged Goods	Incidence
	823	SCHW10167I	Packaged Food Purchased [Pst 12 Mths] - Salty snacks	Food - Packaged Goods	Incidence
	824	SCHW10168I	Packaged Food Purchased [Pst 12 Mths] - Packaged bread/bread products	Food - Packaged Goods	Incidence
	825	SCHW10169I	Packaged Food Purchased [Pst 12 Mths] - Chocolate	Food - Packaged Goods	Incidence
	826	SCHW10170I	Packaged Food Purchased [Pst 12 Mths] - Candy	Food - Packaged Goods	Incidence
	827	SCHW10171I	Packaged Food Purchased [Pst 12 Mths] - Fruit snacks	Food - Packaged Goods	Incidence
	828	SCHW10172I	Packaged Food Purchased [Pst 12 Mths] - Yogurt	Food - Packaged Goods	Incidence
	829	SCHW10173I	Packaged Food Purchased [Pst 12 Mths] - Pudding/applesauce	Food - Packaged Goods	Incidence
	830	SCHW10174I	Packaged Food Purchased [Pst 12 Mths] - Spreads	Food - Packaged Goods	Incidence
	831	SCHW10175I	Packaged Food Purchased [Pst 12 Mths] - Canned food	Food - Packaged Goods	Incidence
	832	SCSB800001	My definition of Sustainability includes - Recyclable or compostable packaging	Sustainability - Definition	Incidence
	833	SCSB800002	My definition of Sustainability includes - Limited energy use	Sustainability - Definition	Incidence
	834	SCSB800003	My definition of Sustainability includes - Zero waste or proper waste management	Sustainability - Definition	Incidence
	835	SCSB800004	My definition of Sustainability includes - Environment friendly	Sustainability - Definition	Incidence
	836	SCSB800005	My definition of Sustainability includes - Use of renewable packaging	Sustainability - Definition	Incidence
	837	SCSB800006	My definition of Sustainability includes - Pollution free	Sustainability - Definition	Incidence
	838	SCSB800007	My definition of Sustainability includes - Less greenhouse gas emissions	Sustainability - Definition	Incidence
	839	SCSB800008	My definition of Sustainability includes - Zero deforestation	Sustainability - Definition	Incidence
	840	SCSB800009	My definition of Sustainability includes - Sustainable sourcing of raw materials such as water, land etc.	Sustainability - Definition	Incidence
	841	SCSB800010	My definition of Sustainability includes - Use of less or biodegradable plastic (or bio-plastics)	Sustainability - Definition	Incidence
	842	SCSB800011	My definition of Sustainability includes - Made from renewable or recycled source material	Sustainability - Definition	Incidence
	843	SCSB800012	My definition of Sustainability includes - Reduce amount of packaging	Sustainability - Definition	Incidence
	844	SCSB800013	My definition of Sustainability includes - Clean production technologies	Sustainability - Definition	Incidence
	845	SCSB800014	My definition of Sustainability includes - Eco friendly shipping practices	Sustainability - Definition	Incidence
	846	SCSB800015	My definition of Sustainability includes - Safe, Non-Toxic Dyes	Sustainability - Definition	Incidence
	847	SCSB800016	My definition of Sustainability includes - Ethically sourced labor	Sustainability - Definition	Incidence
	848	SCSB800017	My definition of Sustainability includes - Full transparency for the consumer	Sustainability - Definition	Incidence
	849	SCSB800018	My definition of Sustainability includes - Company meets green-standards (government laws, climate change policies etc.)	Sustainability - Definition	Incidence
	850	SCSB800019	My definition of Sustainability includes - Limited consumption of animal products	Sustainability - Definition	Incidence
	851	SCSB800020	My definition of Sustainability includes - Repurposing items you already own	Sustainability - Definition	Incidence
	852	SCSB800022	My definition of Sustainability includes - None of the above (!)	Sustainability - Definition	Incidence
	853	SCHW12001I	Food supply concerns - Safety of the food supply in Canada - Very concerned	Sustainability - General	Incidence
	854	SCHW12002I	Food supply concerns - Safety of the food supply in Canada - Somewhat concerned	Sustainability - General	Incidence
	855	SCHW12003I	Food supply concerns - Safety of the food supply in Canada - Not at all concerned	Sustainability - General	Incidence
	856	SCHW12004I	Food supply concerns - Safety of domestic foods grown/produced and processed in Canada - Very Concerned	Sustainability - General	Incidence
	857	SCHW12005I	Food supply concerns - Safety of domestic foods grown/produced and processed in Canada - Somewhat concerned	Sustainability - General	Incidence
	858	SCHW12006I	Food supply concerns - Safety of domestic foods grown/produced and processed in Canada - Not at all concerned	Sustainability - General	Incidence
	859	SCHW12007I	Food supply concerns - Safety of imported foods - Very concerned	Sustainability - General	Incidence
	860	SCHW12008I	Food supply concerns - Safety of imported foods - Somewhat concerned	Sustainability - General	Incidence
	861	SCHW12009I	Food supply concerns - Safety of imported foods - Not at all concerned	Sustainability - General	Incidence
	862	SCHW12010I	Food supply concerns - Humane treatment of animals (cows, free-range chickens, etc.) - Very concerned	Sustainability - General	Incidence
	863	SCHW12011I	Food supply concerns - Humane treatment of animals (cows, free-range chickens, etc.) - Somewhat concerned	Sustainability - General	Incidence
	864	SCHW12012I	Food supply concerns - Humane treatment of animals (cows, free-range chickens, etc.) - Not at all concerned	Sustainability - General	Incidence
	865	SCHW410503	Food supply concerns - The rising prices of foods - Very concerned	Sustainability - General	Incidence
	866	SCHW410502	Food supply concerns - The rising prices of foods - Somewhat concerned	Sustainability - General	Incidence
	867	SCHW410501	Food supply concerns - The rising prices of foods - Not at all concerned (^)	Sustainability - General	Incidence
	868	SCHW12013I	Food supply - Avoiding - Farm-raised salmon / fish	Sustainability - General	Incidence
	869	SCHW12014I	Food supply - Avoiding - Tilapia	Sustainability - General	Incidence
	870	SCHW12015I	Food supply - Avoiding - Tuna	Sustainability - General	Incidence
	871	SCHW12016I	Food supply - Avoiding - Regular eggs (eggs that are not organic, not free-range) (!)	Sustainability - General	Incidence
	872	SCHW12017I	Food supply - Avoiding - Processed meats (sliced meats / bologna, hot dogs, etc.)	Sustainability - General	Incidence
	873	SCHW12018I	Food supply - Avoiding - Processed dairy (processed cheese, spreadable cheese, yogurt, etc.)	Sustainability - General	Incidence
	874	SCHW12019I	Food supply - Avoiding - Bacon	Sustainability - General	Incidence
	875	SCHW12020I	Food supply - Avoiding - Imported beef (non-Canadian beef)	Sustainability - General	Incidence
	876	SCHW12021I	Food supply - Avoiding - Products containing genetically engineered and/or modified organisms (GMOs)	Sustainability - General	Incidence
	877	SCHW12022I	Food supply - Avoiding - Produce grown outside of North America	Sustainability - General	Incidence
	878	SCHW12023I	Food supply - Avoiding - Products made/packaged outside of North America	Sustainability - General	Incidence
	879	SCHW12024I	Food supply - Avoiding - Meat raised with hormones / antibiotics	Sustainability - General	Incidence
	880	SCSB12025I	Most concerning topic - Climate change	Sustainability - General	Incidence
	881	SCSB12026I	Most concerning topic - Plastic waste	Sustainability - General	Incidence
	882	SCSB12027I	Most concerning topic - Water pollution	Sustainability - General	Incidence
	883	SCSB12028I	Most concerning topic - Water shortages	Sustainability - General	Incidence
	884	SCSB12029I	Most concerning topic - Air pollution	Sustainability - General	Incidence
	885	SCSB12030I	Most concerning topic - Waste of food	Sustainability - General	Incidence
	886	SCSB12031I	Most concerning topic - Landfill waste	Sustainability - General	Incidence
	887	SCSB12032I	Most concerning topic - Deforestation	Sustainability - General	Incidence
	888	SCSB12033I	Most concerning topic - Waste of water	Sustainability - General	Incidence
	889	SCSB12034I	Most concerning topic - Usage of insecticides/ fertilizers	Sustainability - General	Incidence
	890	SCSB12035I	Most concerning topic - Extinction of species	Sustainability - General	Incidence
	891	SCSB12036I	Most concerning topic - Animal welfare (Animal mistreatment/testing prevention)	Sustainability - General	Incidence
	892	SCSB12037I	Most concerning topic - Ozone layer	Sustainability - General	Incidence
	893	SCSB12038I	Most concerning topic - Electronic waste	Sustainability - General	Incidence
	894	SCSB12039I	Most concerning topic - Battery waste	Sustainability - General	Incidence
	895	SCSB12040I	Most concerning topic - Aluminium waste (!)	Sustainability - General	Incidence
	896	SCSB12041I	Most concerning topic - Mass livestock farming	Sustainability - General	Incidence
	897	SCSB12042I	Most concerning topic - Plant Based Foods/meat alternatives (!)	Sustainability - General	Incidence
	898	SCSB12043I	Most concerning topic - None of the above (!)	Sustainability - General	Incidence
	899	SCSB12044I	Sustainable lifestyle [Importance] - Very important	Sustainability - General	Incidence
	900	SCSB12045I	Sustainable lifestyle [Importance] - Somewhat important	Sustainability - General	Incidence
	901	SCSB12058I	Sustainability factors considered when eating meat - Treatment of the animals	Sustainability - General	Incidence
	902	SCSB12059I	Sustainability factors considered when eating meat - Fair trade practices in the livestock industry	Sustainability - General	Incidence
	903	SCSB12060I	Sustainability factors considered when eating meat - Health concerns associated with eating meat	Sustainability - General	Incidence
	904	SCSB12061I	Sustainability factors considered when eating meat - Impact of inorganic cattle farming	Sustainability - General	Incidence
	905	SCSB13001I	Aware of organizations that contribute to sustainability/environment by making major changes to their businesses - Yes	Sustainability - Brand & Business	Incidence
	906	SCSB13002I	Aware of organizations that contribute to sustainability/environment by making major changes to their businesses - No	Sustainability - Brand & Business	Incidence
	907	SCSB13003I	Actions required for a company to be called sustainable - Reduce production waste/reintroducing it into manufacturing cycle	Sustainability - Brand & Business	Incidence
	908	SCSB13004I	Actions required for a company to be called sustainable - Reduce the amount of CO2 emitted	Sustainability - Brand & Business	Incidence
	909	SCSB13005I	Actions required for a company to be called sustainable - Use sustainable packaging materials	Sustainability - Brand & Business	Incidence
	910	SCSB13006I	Actions required for a company to be called sustainable - Reduce the packaging of products	Sustainability - Brand & Business	Incidence
	911	SCSB13007I	Actions required for a company to be called sustainable - Reduce the amount of plastic in packaging	Sustainability - Brand & Business	Incidence
	912	SCSB13008I	Actions required for a company to be called sustainable - Reduce the amount of energy used in the production process	Sustainability - Brand & Business	Incidence
	913	SCSB13009I	Actions required for a company to be called sustainable - Be very efficient, eliminate material waste	Sustainability - Brand & Business	Incidence
	914	SCSB13010I	Actions required for a company to be called sustainable - Reduce the amount of water used in the production cycle	Sustainability - Brand & Business	Incidence
	915	SCSB13011I	Actions required for a company to be called sustainable - Only use sustainable suppliers	Sustainability - Brand & Business	Incidence
	916	SCSB13012I	Actions required for a company to be called sustainable - Produce close to the markets where products are sold	Sustainability - Brand & Business	Incidence
	917	SCSB13013I	Actions required for a company to be called sustainable - Only use local suppliers	Sustainability - Brand & Business	Incidence
	918	SCSB13014I	Actions required for a company to be called sustainable - Only use locally sourced materials/ingredients	Sustainability - Brand & Business	Incidence
	919	SCSB13015I	Actions required for a company to be called sustainable - Reduce transport of raw materials/end product distribution	Sustainability - Brand & Business	Incidence
	920	SCSB13016I	Actions required for a company to be called sustainable - Be active in charitable engagements	Sustainability - Brand & Business	Incidence
	921	SCSB13017I	Recently seen advertisement for organization promoting its sustainable practices/environment friendly initiatives - Yes (!)	Sustainability - Brand & Business	Incidence
	922	SCSB13018I	Recently seen advertisement for organization promoting its sustainable practices/environment friendly initiatives - No	Sustainability - Brand & Business	Incidence
	923	SCSB13019I	Think brands need to include more info in their ads about what they are doing to make their products more sustainable - Yes	Sustainability - Brand & Business	Incidence
	924	SCSB13020I	Think brands need to include more info in their ads about what they are doing to make their products more sustainable - No	Sustainability - Brand & Business	Incidence
	925	SCSB13021I	Would buy a new brand if it was more sustainable/better for the environment - Yes, if price and quality are the same	Sustainability - Brand & Business	Incidence
	926	SCSB13022I	Would buy a new brand if it was more sustainable/better for the environment - Yes, if price is less and quality is the same	Sustainability - Brand & Business	Incidence
	927	SCSB13023I	Would buy a new brand if it was more sustainable/better for the environment - Yes, even if price is more, but quality is the same (!)	Sustainability - Brand & Business	Incidence
	928	SCSB13024I	Would buy a new brand if it was more sustainable/better for the environment - No	Sustainability - Brand & Business	Incidence
	929	SCSB13025I	Are brand values important to you, as in what a brand stands for - Yes	Sustainability - Brand & Business	Incidence
	930	SCSB13026I	Are brand values important to you, as in what a brand stands for - No	Sustainability - Brand & Business	Incidence
	931	SCSB13027I	Brand values I look for in a brand - Environment-friendly	Sustainability - Brand & Business	Incidence
	932	SCSB13028I	Brand values I look for in a brand - Against animal testing	Sustainability - Brand & Business	Incidence
	933	SCSB630007	Brand values I look for in a brand - Social impact (i.e., charity, community upliftment, etc.)	Sustainability - Brand & Business	Incidence
	934	SCSB630008	Brand values I look for in a brand - Best value	Sustainability - Brand & Business	Incidence
	935	SCSB630009	Brand values I look for in a brand - 0% waste production	Sustainability - Brand & Business	Incidence
	936	SCSB630010	Brand values I look for in a brand - Organic/natural ingredients	Sustainability - Brand & Business	Incidence
	937	SCSB630011	Brand values I look for in a brand - Locally sourced ingredients	Sustainability - Brand & Business	Incidence
	938	SCSB630012	Brand values I look for in a brand - Allergy-friendly (!)	Sustainability - Brand & Business	Incidence
	939	SCSB630013	Brand values I look for in a brand - Vegetarian/vegan (^)	Sustainability - Brand & Business	Incidence
	940	SCSB630014	Brand values I look for in a brand - 100% recycled packaging	Sustainability - Brand & Business	Incidence
	941	SCSB630015	Brand values I look for in a brand - Plastic-free packaging	Sustainability - Brand & Business	Incidence
	942	SCSB630016	Brand values I look for in a brand - Established product certification logos	Sustainability - Brand & Business	Incidence
	943	SCSB630017	Brand values I look for in a brand - None of the above (^)	Sustainability - Brand & Business	Incidence
	944	SCSB840114	The packaging protects the products well - Important	Sustainability - Brand & Business	Incidence
	945	SCSB840170	The packaging protects the products well - Less Important	Sustainability - Brand & Business	Incidence
	946	SCSB840214	The packaging is easy to open - Important	Sustainability - Brand & Business	Incidence
	947	SCSB840270	The packaging is easy to open - Less Important	Sustainability - Brand & Business	Incidence
	948	SCSB840314	The packaging is recyclable - Important	Sustainability - Brand & Business	Incidence
	949	SCSB840370	The packaging is recyclable - Less Important	Sustainability - Brand & Business	Incidence
	950	SCSB840414	The packaging is portable - Important	Sustainability - Brand & Business	Incidence
	951	SCSB840470	The packaging is portable - Less Important	Sustainability - Brand & Business	Incidence
	952	SCSB840514	Product is easy to store  - Important	Sustainability - Brand & Business	Incidence
	953	SCSB840570	Product is easy to store  - Less Important	Sustainability - Brand & Business	Incidence
	954	SCSB840614	Product is reusable - Important	Sustainability - Brand & Business	Incidence
	955	SCSB840670	Product is reusable - Less Important	Sustainability - Brand & Business	Incidence
	956	SCSB840714	Uses less material/is light weight - Important	Sustainability - Brand & Business	Incidence
	957	SCSB840770	Uses less material/is light weight - Less Important	Sustainability - Brand & Business	Incidence
	958	SCSB840814	The packaging is visually appealing - Important (!)	Sustainability - Brand & Business	Incidence
	959	SCSB840870	The packaging is visually appealing - Less Important	Sustainability - Brand & Business	Incidence
	960	SCSB840914	The packaging is organic - Important	Sustainability - Brand & Business	Incidence
	961	SCSB840970	The packaging is organic - Less Important	Sustainability - Brand & Business	Incidence
	962	SCSB841014	Products are manufactured using energy efficient methods such as renewable energy, even if it compromises the quality or increases the price - Important	Sustainability - Brand & Business	Incidence
	963	SCSB841070	Products are manufactured using energy efficient methods such as renewable energy, even if it compromises the quality or increases the price - Less Important	Sustainability - Brand & Business	Incidence
	964	SCSB841114	Products have been tested on animals - Important	Sustainability - Brand & Business	Incidence
	965	SCSB841170	Products have been tested on animals - Less Important	Sustainability - Brand & Business	Incidence
	966	SCSB841214	Reduced reliance on e commerce/deliveries since it increases fuel consumption and carbon footprint - Important	Sustainability - Brand & Business	Incidence
	967	SCSB841270	Reduced reliance on e commerce/deliveries since it increases fuel consumption and carbon footprint - Less Important	Sustainability - Brand & Business	Incidence
	968	SCSB841314	Electric powered vehicles used to deliver products - Important	Sustainability - Brand & Business	Incidence
	969	SCSB841370	Electric powered vehicles used to deliver products - Less Important	Sustainability - Brand & Business	Incidence
	970	SCSB841414	Products are based on sustainable farming practices like reduced water usage, soil conservation, regenerative farming, etc., even though priced at premium rates - Important	Sustainability - Brand & Business	Incidence
	971	SCSB841470	Products are based on sustainable farming practices like reduced water usage, soil conservation, regenerative farming, etc., even though priced at premium rates - Less Important	Sustainability - Brand & Business	Incidence
	972	SCSB810101	Concern of Sustainability options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - Very concerned (!)	Sustainability - Options	Incidence
	973	SCSB810102	Concern of Sustainability options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - Somewhat concerned	Sustainability - Options	Incidence
	974	SCSB810103	Concern of Sustainability options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - Neutral	Sustainability - Options	Incidence
	975	SCSB810104	Concern of Sustainability options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - Less concerned (^)	Sustainability - Options	Incidence
	976	SCSB810105	Concern of Sustainability options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - Not concerned at all (^)	Sustainability - Options	Incidence
	977	SCSB810201	Concern of Sustainability options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - Very concerned (^)	Sustainability - Options	Incidence
	978	SCSB810202	Concern of Sustainability options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - Somewhat concerned (!)	Sustainability - Options	Incidence
	979	SCSB810203	Concern of Sustainability options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - Neutral (!)	Sustainability - Options	Incidence
	980	SCSB810204	Concern of Sustainability options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - Less concerned (^)	Sustainability - Options	Incidence
	981	SCSB810205	Concern of Sustainability options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - Not concerned at all (^)	Sustainability - Options	Incidence
	982	SCSB810301	Concern of Sustainability options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - Very concerned (!)	Sustainability - Options	Incidence
	983	SCSB810302	Concern of Sustainability options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - Somewhat concerned	Sustainability - Options	Incidence
	984	SCSB810303	Concern of Sustainability options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - Neutral	Sustainability - Options	Incidence
	985	SCSB810304	Concern of Sustainability options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - Less concerned (^)	Sustainability - Options	Incidence
	986	SCSB810305	Concern of Sustainability options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - Not concerned at all (!)	Sustainability - Options	Incidence
	987	SCSB810401	Concern of Sustainability options - Hair care products (e.g. shampoo, conditioner) - Very concerned (^)	Sustainability - Options	Incidence
	988	SCSB810402	Concern of Sustainability options - Hair care products (e.g. shampoo, conditioner) - Somewhat concerned	Sustainability - Options	Incidence
	989	SCSB810403	Concern of Sustainability options - Hair care products (e.g. shampoo, conditioner) - Neutral	Sustainability - Options	Incidence
	990	SCSB810404	Concern of Sustainability options - Hair care products (e.g. shampoo, conditioner) - Less concerned (^)	Sustainability - Options	Incidence
	991	SCSB810405	Concern of Sustainability options - Hair care products (e.g. shampoo, conditioner) - Not concerned at all (!)	Sustainability - Options	Incidence
	992	SCSB810501	Concern of Sustainability options - Oral care products (e.g. toothpaste, mouthwash) - Very concerned (^)	Sustainability - Options	Incidence
	993	SCSB810502	Concern of Sustainability options - Oral care products (e.g. toothpaste, mouthwash) - Somewhat concerned	Sustainability - Options	Incidence
	994	SCSB810503	Concern of Sustainability options - Oral care products (e.g. toothpaste, mouthwash) - Neutral	Sustainability - Options	Incidence
	995	SCSB810504	Concern of Sustainability options - Oral care products (e.g. toothpaste, mouthwash) - Less concerned (!)	Sustainability - Options	Incidence
	996	SCSB810505	Concern of Sustainability options - Oral care products (e.g. toothpaste, mouthwash) - Not concerned at all (!)	Sustainability - Options	Incidence
	997	SCSB810601	Concern of Sustainability options - Skin care products (e.g. moisturizer) - Very concerned (^)	Sustainability - Options	Incidence
	998	SCSB810602	Concern of Sustainability options - Skin care products (e.g. moisturizer) - Somewhat concerned	Sustainability - Options	Incidence
	999	SCSB810603	Concern of Sustainability options - Skin care products (e.g. moisturizer) - Neutral	Sustainability - Options	Incidence
	1000	SCSB810604	Concern of Sustainability options - Skin care products (e.g. moisturizer) - Less concerned (^)	Sustainability - Options	Incidence
	1001	SCSB810605	Concern of Sustainability options - Skin care products (e.g. moisturizer) - Not concerned at all (^)	Sustainability - Options	Incidence
	1002	SCSB810701	Concern of Sustainability options - Cosmetics (e.g. make up, lipstick) - Very concerned (^)	Sustainability - Options	Incidence
	1003	SCSB810702	Concern of Sustainability options - Cosmetics (e.g. make up, lipstick) - Somewhat concerned (!)	Sustainability - Options	Incidence
	1004	SCSB810703	Concern of Sustainability options - Cosmetics (e.g. make up, lipstick) - Neutral (!)	Sustainability - Options	Incidence
	1005	SCSB810704	Concern of Sustainability options - Cosmetics (e.g. make up, lipstick) - Less concerned (^)	Sustainability - Options	Incidence
	1006	SCSB810705	Concern of Sustainability options - Cosmetics (e.g. make up, lipstick) - Not concerned at all (^)	Sustainability - Options	Incidence
	1007	SCSB810901	Concern of Sustainability options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - Very concerned (!)	Sustainability - Options	Incidence
	1008	SCSB810902	Concern of Sustainability options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - Somewhat concerned	Sustainability - Options	Incidence
	1009	SCSB810903	Concern of Sustainability options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - Neutral	Sustainability - Options	Incidence
	1010	SCSB810904	Concern of Sustainability options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - Less concerned (!)	Sustainability - Options	Incidence
	1011	SCSB810905	Concern of Sustainability options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - Not concerned at all (!)	Sustainability - Options	Incidence
	1012	SCSB811001	Concern of Sustainability options - Dairy products (e.g. milk, cheese) - Very concerned (!)	Sustainability - Options	Incidence
	1013	SCSB811002	Concern of Sustainability options - Dairy products (e.g. milk, cheese) - Somewhat concerned	Sustainability - Options	Incidence
	1014	SCSB811003	Concern of Sustainability options - Dairy products (e.g. milk, cheese) - Neutral	Sustainability - Options	Incidence
	1015	SCSB811004	Concern of Sustainability options - Dairy products (e.g. milk, cheese) - Less concerned (!)	Sustainability - Options	Incidence
	1016	SCSB811005	Concern of Sustainability options - Dairy products (e.g. milk, cheese) - Not concerned at all (!)	Sustainability - Options	Incidence
	1017	SCSB811101	Concern of Sustainability options - Vegan products (e.g. tofu) - Very concerned (^)	Sustainability - Options	Incidence
	1018	SCSB811102	Concern of Sustainability options - Vegan products (e.g. tofu) - Somewhat concerned (^)	Sustainability - Options	Incidence
	1019	SCSB811103	Concern of Sustainability options - Vegan products (e.g. tofu) - Neutral (^)	Sustainability - Options	Incidence
	1020	SCSB811104	Concern of Sustainability options - Vegan products (e.g. tofu) - Less concerned (^)	Sustainability - Options	Incidence
	1021	SCSB811105	Concern of Sustainability options - Vegan products (e.g. tofu) - Not concerned at all (^)	Sustainability - Options	Incidence
	1022	SCSB811201	Concern of Sustainability options - Fresh produce (e.g. fruits, vegetables) - Very concerned	Sustainability - Options	Incidence
	1023	SCSB811202	Concern of Sustainability options - Fresh produce (e.g. fruits, vegetables) - Somewhat concerned	Sustainability - Options	Incidence
	1024	SCSB811203	Concern of Sustainability options - Fresh produce (e.g. fruits, vegetables) - Neutral	Sustainability - Options	Incidence
	1025	SCSB811204	Concern of Sustainability options - Fresh produce (e.g. fruits, vegetables) - Less concerned (!)	Sustainability - Options	Incidence
	1026	SCSB811205	Concern of Sustainability options - Fresh produce (e.g. fruits, vegetables) - Not concerned at all (!)	Sustainability - Options	Incidence
	1027	SCSB811301	Concern of Sustainability options - Meat (e.g. chicken, beef, pork, turkey etc.) - Very concerned (!)	Sustainability - Options	Incidence
	1028	SCSB811302	Concern of Sustainability options - Meat (e.g. chicken, beef, pork, turkey etc.) - Somewhat concerned	Sustainability - Options	Incidence
	1029	SCSB811303	Concern of Sustainability options - Meat (e.g. chicken, beef, pork, turkey etc.) - Neutral	Sustainability - Options	Incidence
	1030	SCSB811304	Concern of Sustainability options - Meat (e.g. chicken, beef, pork, turkey etc.) - Less concerned (!)	Sustainability - Options	Incidence
	1031	SCSB811305	Concern of Sustainability options - Meat (e.g. chicken, beef, pork, turkey etc.) - Not concerned at all (!)	Sustainability - Options	Incidence
	1032	SCSB811401	Concern of Sustainability options - Fish - Very concerned (!)	Sustainability - Options	Incidence
	1033	SCSB811402	Concern of Sustainability options - Fish - Somewhat concerned	Sustainability - Options	Incidence
	1034	SCSB811403	Concern of Sustainability options - Fish - Neutral	Sustainability - Options	Incidence
	1035	SCSB811404	Concern of Sustainability options - Fish - Less concerned (^)	Sustainability - Options	Incidence
	1036	SCSB811405	Concern of Sustainability options - Fish - Not concerned at all (^)	Sustainability - Options	Incidence
	1037	SCSB811501	Concern of Sustainability options - Plant Based Meat Alternatives - Very concerned (^)	Sustainability - Options	Incidence
	1038	SCSB811502	Concern of Sustainability options - Plant Based Meat Alternatives - Somewhat concerned (^)	Sustainability - Options	Incidence
	1039	SCSB811503	Concern of Sustainability options - Plant Based Meat Alternatives - Neutral (^)	Sustainability - Options	Incidence
	1040	SCSB811504	Concern of Sustainability options - Plant Based Meat Alternatives - Less concerned (^)	Sustainability - Options	Incidence
	1041	SCSB811505	Concern of Sustainability options - Plant Based Meat Alternatives - Not concerned at all (^)	Sustainability - Options	Incidence
	1042	SCSB811701	Concern of Sustainability options - Carbonated/Non-Carbonated Beverages - Very concerned (^)	Sustainability - Options	Incidence
	1043	SCSB811702	Concern of Sustainability options - Carbonated/Non-Carbonated Beverages - Somewhat concerned	Sustainability - Options	Incidence
	1044	SCSB811703	Concern of Sustainability options - Carbonated/Non-Carbonated Beverages - Neutral	Sustainability - Options	Incidence
	1045	SCSB811704	Concern of Sustainability options - Carbonated/Non-Carbonated Beverages - Less concerned (!)	Sustainability - Options	Incidence
	1046	SCSB811705	Concern of Sustainability options - Carbonated/Non-Carbonated Beverages - Not concerned at all (!)	Sustainability - Options	Incidence
	1047	SCSB811801	Concern of Sustainability options - Breakfast Cereals - Very concerned (^)	Sustainability - Options	Incidence
	1048	SCSB811802	Concern of Sustainability options - Breakfast Cereals - Somewhat concerned	Sustainability - Options	Incidence
	1049	SCSB811803	Concern of Sustainability options - Breakfast Cereals - Neutral	Sustainability - Options	Incidence
	1050	SCSB811804	Concern of Sustainability options - Breakfast Cereals - Less concerned (!)	Sustainability - Options	Incidence
	1051	SCSB811805	Concern of Sustainability options - Breakfast Cereals - Not concerned at all (!)	Sustainability - Options	Incidence
	1052	SCSB811901	Concern of Sustainability options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - Very concerned (^)	Sustainability - Options	Incidence
	1053	SCSB811902	Concern of Sustainability options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - Somewhat concerned	Sustainability - Options	Incidence
	1054	SCSB811903	Concern of Sustainability options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - Neutral	Sustainability - Options	Incidence
	1055	SCSB811904	Concern of Sustainability options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - Less concerned (!)	Sustainability - Options	Incidence
	1056	SCSB811905	Concern of Sustainability options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - Not concerned at all (!)	Sustainability - Options	Incidence
	1057	SCSB812001	Concern of Sustainability options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - Very concerned (^)	Sustainability - Options	Incidence
	1058	SCSB812002	Concern of Sustainability options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - Somewhat concerned	Sustainability - Options	Incidence
	1059	SCSB812003	Concern of Sustainability options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - Neutral	Sustainability - Options	Incidence
	1060	SCSB812004	Concern of Sustainability options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - Less concerned (!)	Sustainability - Options	Incidence
	1061	SCSB812005	Concern of Sustainability options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - Not concerned at all (!)	Sustainability - Options	Incidence
	1062	SCSB812301	Concern of Sustainability options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - Very concerned (^)	Sustainability - Options	Incidence
	1063	SCSB812302	Concern of Sustainability options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - Somewhat concerned (!)	Sustainability - Options	Incidence
	1064	SCSB812303	Concern of Sustainability options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - Neutral (!)	Sustainability - Options	Incidence
	1065	SCSB812304	Concern of Sustainability options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - Less concerned (^)	Sustainability - Options	Incidence
	1066	SCSB812305	Concern of Sustainability options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - Not concerned at all (^)	Sustainability - Options	Incidence
	1067	SCSB812401	Concern of Sustainability options - Garbage Bags - Very concerned (!)	Sustainability - Options	Incidence
	1068	SCSB812402	Concern of Sustainability options - Garbage Bags - Somewhat concerned	Sustainability - Options	Incidence
	1069	SCSB812403	Concern of Sustainability options - Garbage Bags - Neutral	Sustainability - Options	Incidence
	1070	SCSB812404	Concern of Sustainability options - Garbage Bags - Less concerned (^)	Sustainability - Options	Incidence
	1071	SCSB812405	Concern of Sustainability options - Garbage Bags - Not concerned at all (^)	Sustainability - Options	Incidence
	1072	SCSB812501	Concern of Sustainability options - Food storage / Containers - Very concerned (^)	Sustainability - Options	Incidence
	1073	SCSB812502	Concern of Sustainability options - Food storage / Containers - Somewhat concerned (!)	Sustainability - Options	Incidence
	1074	SCSB812503	Concern of Sustainability options - Food storage / Containers - Neutral (!)	Sustainability - Options	Incidence
	1075	SCSB812504	Concern of Sustainability options - Food storage / Containers - Less concerned (^)	Sustainability - Options	Incidence
	1076	SCSB812505	Concern of Sustainability options - Food storage / Containers - Not concerned at all (^)	Sustainability - Options	Incidence
	1077	SCSB812601	Concern of Sustainability options - Parchment papers / Wax papers / Plastic wraps - Very concerned (^)	Sustainability - Options	Incidence
	1078	SCSB812602	Concern of Sustainability options - Parchment papers / Wax papers / Plastic wraps - Somewhat concerned	Sustainability - Options	Incidence
	1079	SCSB812603	Concern of Sustainability options - Parchment papers / Wax papers / Plastic wraps - Neutral	Sustainability - Options	Incidence
	1080	SCSB812604	Concern of Sustainability options - Parchment papers / Wax papers / Plastic wraps - Less concerned (^)	Sustainability - Options	Incidence
	1081	SCSB812605	Concern of Sustainability options - Parchment papers / Wax papers / Plastic wraps - Not concerned at all (^)	Sustainability - Options	Incidence
	1082	SCSB812701	Concern of Sustainability options - Clothing & Shoes - Very concerned (^)	Sustainability - Options	Incidence
	1083	SCSB812702	Concern of Sustainability options - Clothing & Shoes - Somewhat concerned	Sustainability - Options	Incidence
	1084	SCSB812703	Concern of Sustainability options - Clothing & Shoes - Neutral	Sustainability - Options	Incidence
	1085	SCSB812704	Concern of Sustainability options - Clothing & Shoes - Less concerned (^)	Sustainability - Options	Incidence
	1086	SCSB812705	Concern of Sustainability options - Clothing & Shoes - Not concerned at all (!)	Sustainability - Options	Incidence
	1087	SCSB812801	Concern of Sustainability options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - Very concerned (^)	Sustainability - Options	Incidence
	1088	SCSB812802	Concern of Sustainability options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - Somewhat concerned	Sustainability - Options	Incidence
	1089	SCSB812803	Concern of Sustainability options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - Neutral	Sustainability - Options	Incidence
	1090	SCSB812804	Concern of Sustainability options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - Less concerned (^)	Sustainability - Options	Incidence
	1091	SCSB812805	Concern of Sustainability options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - Not concerned at all (^)	Sustainability - Options	Incidence
	1092	SCSB812901	Concern of Sustainability options - Lighting (e.g., bulb, lamp, etc.) - Very concerned (^)	Sustainability - Options	Incidence
	1093	SCSB812902	Concern of Sustainability options - Lighting (e.g., bulb, lamp, etc.) - Somewhat concerned (!)	Sustainability - Options	Incidence
	1094	SCSB812903	Concern of Sustainability options - Lighting (e.g., bulb, lamp, etc.) - Neutral (!)	Sustainability - Options	Incidence
	1095	SCSB812904	Concern of Sustainability options - Lighting (e.g., bulb, lamp, etc.) - Less concerned (^)	Sustainability - Options	Incidence
	1096	SCSB812905	Concern of Sustainability options - Lighting (e.g., bulb, lamp, etc.) - Not concerned at all (^)	Sustainability - Options	Incidence
	1097	SCSB813001	Concern of Sustainability options - Electronics - Very concerned (^)	Sustainability - Options	Incidence
	1098	SCSB813002	Concern of Sustainability options - Electronics - Somewhat concerned (!)	Sustainability - Options	Incidence
	1099	SCSB813003	Concern of Sustainability options - Electronics - Neutral (!)	Sustainability - Options	Incidence
	1100	SCSB813004	Concern of Sustainability options - Electronics - Less concerned (^)	Sustainability - Options	Incidence
	1101	SCSB813005	Concern of Sustainability options - Electronics - Not concerned at all (^)	Sustainability - Options	Incidence
	1102	SCSB820101	Amount of Sustainable options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - Many (!)	Sustainability - Options	Incidence
	1103	SCSB820102	Amount of Sustainable options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - Some	Sustainability - Options	Incidence
	1104	SCSB820103	Amount of Sustainable options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - A few	Sustainability - Options	Incidence
	1105	SCSB820104	Amount of Sustainable options - Laundry care products (e.g. fabric softener, stain remover, dryer sheets) - None (^)	Sustainability - Options	Incidence
	1106	SCSB820201	Amount of Sustainable options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - Many (^)	Sustainability - Options	Incidence
	1107	SCSB820202	Amount of Sustainable options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - Some (!)	Sustainability - Options	Incidence
	1108	SCSB820203	Amount of Sustainable options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - A few	Sustainability - Options	Incidence
	1109	SCSB820204	Amount of Sustainable options - Female hygiene products (e.g. tampons, sanitary wipes/towelettes) - None (!)	Sustainability - Options	Incidence
	1110	SCSB820301	Amount of Sustainable options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - Many (!)	Sustainability - Options	Incidence
	1111	SCSB820302	Amount of Sustainable options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - Some	Sustainability - Options	Incidence
	1112	SCSB820303	Amount of Sustainable options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - A few	Sustainability - Options	Incidence
	1113	SCSB820304	Amount of Sustainable options - Home care products (e.g. dishwashing liquid, automatic dishwasher detergent, kitchen cleaner, bathroom cleaner, etc.) - None (!)	Sustainability - Options	Incidence
	1114	SCSB820401	Amount of Sustainable options - Hair care products (e.g. shampoo, conditioner) - Many (^)	Sustainability - Options	Incidence
	1115	SCSB820402	Amount of Sustainable options - Hair care products (e.g. shampoo, conditioner) - Some	Sustainability - Options	Incidence
	1116	SCSB820403	Amount of Sustainable options - Hair care products (e.g. shampoo, conditioner) - A few	Sustainability - Options	Incidence
	1117	SCSB820404	Amount of Sustainable options - Hair care products (e.g. shampoo, conditioner) - None (!)	Sustainability - Options	Incidence
	1118	SCSB820501	Amount of Sustainable options - Oral care products (e.g. toothpaste, mouthwash) - Many (^)	Sustainability - Options	Incidence
	1119	SCSB820502	Amount of Sustainable options - Oral care products (e.g. toothpaste, mouthwash) - Some	Sustainability - Options	Incidence
	1120	SCSB820503	Amount of Sustainable options - Oral care products (e.g. toothpaste, mouthwash) - A few	Sustainability - Options	Incidence
	1121	SCSB820504	Amount of Sustainable options - Oral care products (e.g. toothpaste, mouthwash) - None	Sustainability - Options	Incidence
	1122	SCSB820601	Amount of Sustainable options - Skin care products (e.g. moisturizer) - Many (^)	Sustainability - Options	Incidence
	1123	SCSB820602	Amount of Sustainable options - Skin care products (e.g. moisturizer) - Some	Sustainability - Options	Incidence
	1124	SCSB820603	Amount of Sustainable options - Skin care products (e.g. moisturizer) - A few	Sustainability - Options	Incidence
	1125	SCSB820604	Amount of Sustainable options - Skin care products (e.g. moisturizer) - None (^)	Sustainability - Options	Incidence
	1126	SCSB820701	Amount of Sustainable options - Cosmetics (e.g. make up, lipstick) - Many (^)	Sustainability - Options	Incidence
	1127	SCSB820702	Amount of Sustainable options - Cosmetics (e.g. make up, lipstick) - Some (!)	Sustainability - Options	Incidence
	1128	SCSB820703	Amount of Sustainable options - Cosmetics (e.g. make up, lipstick) - A few (!)	Sustainability - Options	Incidence
	1129	SCSB820704	Amount of Sustainable options - Cosmetics (e.g. make up, lipstick) - None (^)	Sustainability - Options	Incidence
	1130	SCSB820801	Amount of Sustainable options - Baby care products (e.g. diapers, creams) - Many (^)	Sustainability - Options	Incidence
	1131	SCSB820802	Amount of Sustainable options - Baby care products (e.g. diapers, creams) - Some (^)	Sustainability - Options	Incidence
	1132	SCSB820803	Amount of Sustainable options - Baby care products (e.g. diapers, creams) - A few (^)	Sustainability - Options	Incidence
	1133	SCSB820804	Amount of Sustainable options - Baby care products (e.g. diapers, creams) - None (^)	Sustainability - Options	Incidence
	1134	SCSB820901	Amount of Sustainable options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - Many (!)	Sustainability - Options	Incidence
	1135	SCSB820902	Amount of Sustainable options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - Some	Sustainability - Options	Incidence
	1136	SCSB820903	Amount of Sustainable options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - A few	Sustainability - Options	Incidence
	1137	SCSB820904	Amount of Sustainable options - Household paper (Bathroom Tissue, Paper Towels, Facial Tissue) - None (!)	Sustainability - Options	Incidence
	1138	SCSB821001	Amount of Sustainable options - Dairy products (e.g. milk, cheese) - Many	Sustainability - Options	Incidence
	1139	SCSB821002	Amount of Sustainable options - Dairy products (e.g. milk, cheese) - Some	Sustainability - Options	Incidence
	1140	SCSB821003	Amount of Sustainable options - Dairy products (e.g. milk, cheese) - A few	Sustainability - Options	Incidence
	1141	SCSB821004	Amount of Sustainable options - Dairy products (e.g. milk, cheese) - None	Sustainability - Options	Incidence
	1142	SCSB821101	Amount of Sustainable options - Vegan products (e.g. tofu) - Many (^)	Sustainability - Options	Incidence
	1143	SCSB821102	Amount of Sustainable options - Vegan products (e.g. tofu) - Some (^)	Sustainability - Options	Incidence
	1144	SCSB821103	Amount of Sustainable options - Vegan products (e.g. tofu) - A few (^)	Sustainability - Options	Incidence
	1145	SCSB821104	Amount of Sustainable options - Vegan products (e.g. tofu) - None (^)	Sustainability - Options	Incidence
	1146	SCSB821201	Amount of Sustainable options - Fresh produce (e.g. fruits, vegetables) - Many	Sustainability - Options	Incidence
	1147	SCSB821202	Amount of Sustainable options - Fresh produce (e.g. fruits, vegetables) - Some	Sustainability - Options	Incidence
	1148	SCSB821203	Amount of Sustainable options - Fresh produce (e.g. fruits, vegetables) - A few	Sustainability - Options	Incidence
	1149	SCSB821204	Amount of Sustainable options - Fresh produce (e.g. fruits, vegetables) - None (!)	Sustainability - Options	Incidence
	1150	SCSB821301	Amount of Sustainable options - Meat (e.g. chicken, beef, pork, turkey etc.) - Many (!)	Sustainability - Options	Incidence
	1151	SCSB821302	Amount of Sustainable options - Meat (e.g. chicken, beef, pork, turkey etc.) - Some	Sustainability - Options	Incidence
	1152	SCSB821303	Amount of Sustainable options - Meat (e.g. chicken, beef, pork, turkey etc.) - A few	Sustainability - Options	Incidence
	1153	SCSB821304	Amount of Sustainable options - Meat (e.g. chicken, beef, pork, turkey etc.) - None	Sustainability - Options	Incidence
	1154	SCSB821401	Amount of Sustainable options - Fish - Many (^)	Sustainability - Options	Incidence
	1155	SCSB821402	Amount of Sustainable options - Fish - Some	Sustainability - Options	Incidence
	1156	SCSB821403	Amount of Sustainable options - Fish - A few	Sustainability - Options	Incidence
	1157	SCSB821404	Amount of Sustainable options - Fish - None (!)	Sustainability - Options	Incidence
	1158	SCSB821501	Amount of Sustainable options - Plant Based Meat Alternatives - Many (^)	Sustainability - Options	Incidence
	1159	SCSB821502	Amount of Sustainable options - Plant Based Meat Alternatives - Some (^)	Sustainability - Options	Incidence
	1160	SCSB821503	Amount of Sustainable options - Plant Based Meat Alternatives - A few (^)	Sustainability - Options	Incidence
	1161	SCSB821504	Amount of Sustainable options - Plant Based Meat Alternatives - None (^)	Sustainability - Options	Incidence
	1162	SCSB821701	Amount of Sustainable options - Carbonated/Non-Carbonated Beverages - Many (^)	Sustainability - Options	Incidence
	1163	SCSB821702	Amount of Sustainable options - Carbonated/Non-Carbonated Beverages - Some	Sustainability - Options	Incidence
	1164	SCSB821703	Amount of Sustainable options - Carbonated/Non-Carbonated Beverages - A few	Sustainability - Options	Incidence
	1165	SCSB821704	Amount of Sustainable options - Carbonated/Non-Carbonated Beverages - None	Sustainability - Options	Incidence
	1166	SCSB821801	Amount of Sustainable options - Breakfast Cereals - Many (!)	Sustainability - Options	Incidence
	1167	SCSB821802	Amount of Sustainable options - Breakfast Cereals - Some	Sustainability - Options	Incidence
	1168	SCSB821803	Amount of Sustainable options - Breakfast Cereals - A few	Sustainability - Options	Incidence
	1169	SCSB821804	Amount of Sustainable options - Breakfast Cereals - None (!)	Sustainability - Options	Incidence
	1170	SCSB821901	Amount of Sustainable options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - Many (^)	Sustainability - Options	Incidence
	1171	SCSB821902	Amount of Sustainable options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - Some	Sustainability - Options	Incidence
	1172	SCSB821903	Amount of Sustainable options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - A few	Sustainability - Options	Incidence
	1173	SCSB821904	Amount of Sustainable options - Ready to Eat Foods (e.g. rotisserie chicken, pizza, fries, salad, etc.) - None (!)	Sustainability - Options	Incidence
	1174	SCSB822001	Amount of Sustainable options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - Many (!)	Sustainability - Options	Incidence
	1175	SCSB822002	Amount of Sustainable options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - Some	Sustainability - Options	Incidence
	1176	SCSB822003	Amount of Sustainable options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - A few	Sustainability - Options	Incidence
	1177	SCSB822004	Amount of Sustainable options - Sweet & Savory Spreads (e.g. jams, honey, butter, cream cheese, hummus, etc.) - None (!)	Sustainability - Options	Incidence
	1178	SCSB822301	Amount of Sustainable options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - Many (!)	Sustainability - Options	Incidence
	1179	SCSB822302	Amount of Sustainable options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - Some	Sustainability - Options	Incidence
	1180	SCSB822303	Amount of Sustainable options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - A few (!)	Sustainability - Options	Incidence
	1181	SCSB822304	Amount of Sustainable options - Dairy Alternatives (e.g. plant based butter, soy milk, almond milk, etc.) - None (^)	Sustainability - Options	Incidence
	1182	SCSB822401	Amount of Sustainable options - Garbage Bags - Many (^)	Sustainability - Options	Incidence
	1183	SCSB822402	Amount of Sustainable options - Garbage Bags - Some	Sustainability - Options	Incidence
	1184	SCSB822403	Amount of Sustainable options - Garbage Bags - A few	Sustainability - Options	Incidence
	1185	SCSB822404	Amount of Sustainable options - Garbage Bags - None (!)	Sustainability - Options	Incidence
	1186	SCSB822501	Amount of Sustainable options - Food storage / Containers - Many (^)	Sustainability - Options	Incidence
	1187	SCSB822502	Amount of Sustainable options - Food storage / Containers - Some (!)	Sustainability - Options	Incidence
	1188	SCSB822503	Amount of Sustainable options - Food storage / Containers - A few (!)	Sustainability - Options	Incidence
	1189	SCSB822504	Amount of Sustainable options - Food storage / Containers - None (^)	Sustainability - Options	Incidence
	1190	SCSB822601	Amount of Sustainable options - Parchment papers / Wax papers / Plastic wraps - Many (^)	Sustainability - Options	Incidence
	1191	SCSB822602	Amount of Sustainable options - Parchment papers / Wax papers / Plastic wraps - Some	Sustainability - Options	Incidence
	1192	SCSB822603	Amount of Sustainable options - Parchment papers / Wax papers / Plastic wraps - A few	Sustainability - Options	Incidence
	1193	SCSB822604	Amount of Sustainable options - Parchment papers / Wax papers / Plastic wraps - None (!)	Sustainability - Options	Incidence
	1194	SCSB822701	Amount of Sustainable options - Clothing & Shoes - Many (^)	Sustainability - Options	Incidence
	1195	SCSB822702	Amount of Sustainable options - Clothing & Shoes - Some	Sustainability - Options	Incidence
	1196	SCSB822703	Amount of Sustainable options - Clothing & Shoes - A few	Sustainability - Options	Incidence
	1197	SCSB822704	Amount of Sustainable options - Clothing & Shoes - None (!)	Sustainability - Options	Incidence
	1198	SCSB822801	Amount of Sustainable options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - Many (^)	Sustainability - Options	Incidence
	1199	SCSB822802	Amount of Sustainable options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - Some	Sustainability - Options	Incidence
	1200	SCSB822803	Amount of Sustainable options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - A few	Sustainability - Options	Incidence
	1201	SCSB822804	Amount of Sustainable options - Pet care (e.g., pet foods, pet treats, pet accessories, etc.) - None (!)	Sustainability - Options	Incidence
	1202	SCSB822901	Amount of Sustainable options - Lighting (e.g., bulb, lamp, etc.) - Many (^)	Sustainability - Options	Incidence
	1203	SCSB822902	Amount of Sustainable options - Lighting (e.g., bulb, lamp, etc.) - Some (!)	Sustainability - Options	Incidence
	1204	SCSB822903	Amount of Sustainable options - Lighting (e.g., bulb, lamp, etc.) - A few (!)	Sustainability - Options	Incidence
	1205	SCSB822904	Amount of Sustainable options - Lighting (e.g., bulb, lamp, etc.) - None (^)	Sustainability - Options	Incidence
	1206	SCSB823001	Amount of Sustainable options - Electronics - Many (^)	Sustainability - Options	Incidence
	1207	SCSB823002	Amount of Sustainable options - Electronics - Some (^)	Sustainability - Options	Incidence
	1208	SCSB823003	Amount of Sustainable options - Electronics - A few (!)	Sustainability - Options	Incidence
	1209	SCSB823004	Amount of Sustainable options - Electronics - None (^)	Sustainability - Options	Incidence
	1210	SCDS14001I	Groceries - Topics important to you when shopping - Topics important to you when shopping - No GMOs	Sustainability - Purchase	Incidence
	1211	SCDS14002I	Groceries - Topics important to you when shopping - Low/no carbohydrates	Sustainability - Purchase	Incidence
	1212	SCDS14003I	Groceries - Topics important to you when shopping - Buy local products	Sustainability - Purchase	Incidence
	1213	SCDS14004I	Groceries - Topics important to you when shopping - No added sugar/sugar reduction	Sustainability - Purchase	Incidence
	1214	SCDS14005I	Groceries - Topics important to you when shopping - Free from artificial ingredients	Sustainability - Purchase	Incidence
	1215	SCDS14006I	Groceries - Topics important to you when shopping - Foods that provide function benefit (e.g., contains probiotics) (!)	Sustainability - Purchase	Incidence
	1216	SCDS14007I	Groceries - Topics important to you when shopping - Fair trade	Sustainability - Purchase	Incidence
	1217	SCDS14008I	Groceries - Topics important to you when shopping - Carbon footprint of shipping and transporting foods long distances (!)	Sustainability - Purchase	Incidence
	1218	SCDS14009I	Groceries - Topics important to you when shopping - None of the above	Sustainability - Purchase	Incidence
	1219	SCFB14010I	Buying Local Products - Very important	Sustainability - Purchase	Incidence
	1220	SCFB14011I	Buying Local Products - Somewhat important	Sustainability - Purchase	Incidence
	1221	SCFB14012I	Buying Local Products - Neutral	Sustainability - Purchase	Incidence
	1222	SCFB14013I	Buying Local Products - Not important (!)	Sustainability - Purchase	Incidence
	1223	SCFB14014I	What do you consider 'Made Locally' - Made in Canada	Sustainability - Purchase	Incidence
	1224	SCFB14015I	What do you consider 'Made Locally' - Made and designed in Canada	Sustainability - Purchase	Incidence
	1225	SCFB14016I	What do you consider 'Made Locally' - Made in my province	Sustainability - Purchase	Incidence
	1226	SCFB14017I	What do you consider 'Made Locally' - Made/produced in my city/community	Sustainability - Purchase	Incidence
	1227	SCFB14018I	How can you tell if a product is 'Made Locally' - The package has a label indicating the product is local	Sustainability - Purchase	Incidence
	1228	SCFB14019I	How can you tell if a product is 'Made Locally' - Check the address where the product is manufactured/grown/produced	Sustainability - Purchase	Incidence
	1229	SCFB14020I	How can you tell if a product is 'Made Locally' - Ask the sales person/store staff	Sustainability - Purchase	Incidence
	1230	SCFB14021I	How can you tell if a product is 'Made Locally' - Pay attention to the seasonality of what is being offered	Sustainability - Purchase	Incidence
	1231	SCFB14022I	How can you tell if a product is 'Made Locally' - Buy from the local farm/market directly	Sustainability - Purchase	Incidence
	1232	SCSB14023I	Travel longer distance to a shop that sells sustainable products [How Often] - Always (^)	Sustainability - Purchase	Incidence
	1233	SCSB14024I	Travel longer distance to a shop that sells sustainable products [How Often] - Often (^)	Sustainability - Purchase	Incidence
	1234	SCSB14025I	Travel longer distance to a shop that sells sustainable products [How Often] - Sometimes	Sustainability - Purchase	Incidence
	1235	SCSB14026I	Travel longer distance to a shop that sells sustainable products [How Often] - Very rarely	Sustainability - Purchase	Incidence
	1236	SCSB14027I	Travel longer distance to a shop that sells sustainable products [How Often] - Never	Sustainability - Purchase	Incidence
	1237	SCSB14028I	Travel longer distance to a shop that sells sustainable products [How Often] - Don't know/not apply (!)	Sustainability - Purchase	Incidence
	1238	SCSB14029I	Visit different shops to get all products [How Often] - Always (!)	Sustainability - Purchase	Incidence
	1239	SCSB14030I	Visit different shops to get all products [How Often] - Often	Sustainability - Purchase	Incidence
	1240	SCSB14031I	Visit different shops to get all products [How Often] - Sometimes	Sustainability - Purchase	Incidence
	1241	SCSB14032I	Visit different shops to get all products [How Often] - Very rarely	Sustainability - Purchase	Incidence
	1242	SCSB14033I	Visit different shops to get all products [How Often] - Never (!)	Sustainability - Purchase	Incidence
	1243	SCSB14034I	Visit different shops to get all products [How Often] - Don't know/not apply (^)	Sustainability - Purchase	Incidence
	1244	SCSB14035I	Buy more local products/locally produced products [How Often] - Always (!)	Sustainability - Purchase	Incidence
	1245	SCSB14036I	Buy more local products/locally produced products [How Often] - Often	Sustainability - Purchase	Incidence
	1246	SCSB14037I	Buy more local products/locally produced products [How Often] - Sometimes	Sustainability - Purchase	Incidence
	1247	SCSB14038I	Buy more local products/locally produced products [How Often] - Very rarely (!)	Sustainability - Purchase	Incidence
	1248	SCSB14039I	Buy more local products/locally produced products [How Often] - Never (^)	Sustainability - Purchase	Incidence
	1249	SCSB14040I	Buy more local products/locally produced products [How Often] - Don't know/not apply (^)	Sustainability - Purchase	Incidence
	1250	SCSB14041I	Environmental considerations when buying products [Most Important] - Contributing to my/my family's health/well-being	Sustainability - Purchase	Incidence
	1251	SCSB14042I	Environmental considerations when buying products [Most Important] - Saving money	Sustainability - Purchase	Incidence
	1252	SCSB14043I	Environmental considerations when buying products [Most Important] - Doing the right thing for future generations	Sustainability - Purchase	Incidence
	1253	SCSB14044I	Environmental considerations when buying products [Most Important] - Helping to limit water usage	Sustainability - Purchase	Incidence
	1254	SCSB14045I	Environmental considerations when buying products [Most Important] - Limiting the household waste I am producing	Sustainability - Purchase	Incidence
	1255	SCSB14046I	Environmental considerations when buying products [Most Important] - Supporting an environmentally-responsible company	Sustainability - Purchase	Incidence
	1256	SCSB14047I	Environmental considerations when buying products [Most Important] - Supporting a company with the same values as me	Sustainability - Purchase	Incidence
	1257	SCSB14048I	Environmental considerations when buying products [Most Important] - Supporting a company that drives social change (!)	Sustainability - Purchase	Incidence
	1258	SCSB14049I	Environmental considerations when buying products [Most Important] - Helping to limit air pollution	Sustainability - Purchase	Incidence
	1259	SCSB14050I	Environmental considerations when buying products [Most Important] - Helping to limit landfill wastes	Sustainability - Purchase	Incidence
	1260	SCSB14051I	Environmental considerations when buying products [Most Important] - Helping to limit ocean pollution	Sustainability - Purchase	Incidence
	1261	SCSB14052I	Environmental considerations when buying products [Most Important] - Limiting my carbon footprint	Sustainability - Purchase	Incidence
	1262	SCSB14053I	Environmental considerations when buying products [Most Important] - Limiting my energy use	Sustainability - Purchase	Incidence
	1263	SCSB14054I	Environmental considerations when buying products [Most Important] - Helping to protect endangered species/habitats	Sustainability - Purchase	Incidence
	1264	SCSB14055I	Environmental considerations when buying products [Most Important] - Helping general animal welfare	Sustainability - Purchase	Incidence
	1265	SCSB14056I	Environmental considerations when buying products [Most Important] - Do not think about the environment (!)	Sustainability - Purchase	Incidence
	1266	SCSB14057I	Seen as barriers to the sustainability-conscious lifestyle - They are more expensive than regular products	Sustainability - Purchase	Incidence
	1267	SCSB14058I	Seen as barriers to the sustainability-conscious lifestyle - They are not always available/in stock	Sustainability - Purchase	Incidence
	1268	SCSB14059I	Seen as barriers to the sustainability-conscious lifestyle - Not every brand has a sustainable product alternative	Sustainability - Purchase	Incidence
	1269	SCSB14060I	Seen as barriers to the sustainability-conscious lifestyle - The variety of products available is limited	Sustainability - Purchase	Incidence
	1270	SCSB14061I	Seen as barriers to the sustainability-conscious lifestyle - The efficacy of regular products is superior	Sustainability - Purchase	Incidence
	1271	SCSB14062I	Seen as barriers to the sustainability-conscious lifestyle - Sustainability is a marketing tactic; there is no real benefit	Sustainability - Purchase	Incidence
	1272	SCSB14063I	Seen as barriers to the sustainability-conscious lifestyle - Sustainable products are not available everywhere	Sustainability - Purchase	Incidence
	1273	SCSB14085I	Always choose a Canadian made/grown/origin product/brand/or service - If price and quality are the same	Sustainability - Purchase	Incidence
	1274	SCSB14086I	Always choose a Canadian made/grown/origin product/brand/or service - If price is less and quality is the same	Sustainability - Purchase	Incidence
	1275	SCSB14087I	Always choose a Canadian made/grown/origin product/brand/or service - Even if price is more but quality is the same	Sustainability - Purchase	Incidence
	1276	SCSB14088I	Always choose a Canadian made/grown/origin product/brand/or service - Irrespective of the price and quality (!)	Sustainability - Purchase	Incidence
	1277	SCSB14090I	Product certification logo [Influence Purchase] - Canada Organic - Likely to buy	Sustainability - Purchase	Incidence
	1278	SCSB14091I	Product certification logo [Influence Purchase] - Fairtrade Certified - Likely to buy	Sustainability - Purchase	Incidence
	1279	SCSB14092I	Product certification logo [Influence Purchase] - Forest Stewardship Council - Likely to buy (!)	Sustainability - Purchase	Incidence
	1280	SCSB14093I	Product certification logo [Influence Purchase] - Rainforest Alliance Certified - Likely to buy	Sustainability - Purchase	Incidence
	1281	SCSB14094I	Product certification logo [Influence Purchase] - Certified Naturally Grown - Likely to buy (!)	Sustainability - Purchase	Incidence
	1282	SCSB14095I	Product certification logo [Influence Purchase] - Non-GMO - Likely to buy	Sustainability - Purchase	Incidence
	1283	SCSB14096I	Product certification logo [Influence Purchase] - USDA Organic - Likely to buy	Sustainability - Purchase	Incidence
	1284	SCSB15001I	Avoid buying plastic products [How Often] - Never (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1285	SCSB15002I	Avoid buying plastic products [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1286	SCSB15003I	Avoid buying plastic products [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1287	SCSB15004I	Avoid buying plastic products [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1288	SCSB15005I	Avoid buying plastic products [How Often] - Always (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1289	SCSB15006I	Avoid buying plastic products [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1290	SCSB15007I	Use a refillable drinking bottle when going out [How Often] - Always	Sustainability - Reduce, Reuse, Recycle	Incidence
	1291	SCSB15008I	Use a refillable drinking bottle when going out [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1292	SCSB15009I	Use a refillable drinking bottle when going out [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1293	SCSB15010I	Use a refillable drinking bottle when going out [How Often] - Very rarely (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1294	SCSB15011I	Use a refillable drinking bottle when going out [How Often] - Never (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1295	SCSB15012I	Use a refillable drinking bottle when going out [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1296	SCSB15013I	Avoid meat in order to protect the environment [How Often] - Always (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1297	SCSB15014I	Avoid meat in order to protect the environment [How Often] - Often (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1298	SCSB15015I	Avoid meat in order to protect the environment [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1299	SCSB15016I	Avoid meat in order to protect the environment [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1300	SCSB15017I	Avoid meat in order to protect the environment [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1301	SCSB15018I	Avoid meat in order to protect the environment [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1302	SCSB15019I	Walk, cycle or use public transport to reduce car-related emissions [How Often] - Always (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1303	SCSB15020I	Walk, cycle or use public transport to reduce car-related emissions [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1304	SCSB15021I	Walk, cycle or use public transport to reduce car-related emissions [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1305	SCSB15022I	Walk, cycle or use public transport to reduce car-related emissions [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1306	SCSB15023I	Walk, cycle or use public transport to reduce car-related emissions [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1307	SCSB15024I	Walk, cycle or use public transport to reduce car-related emissions [How Often] - Don't know/not apply (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1308	SCSB15031I	Bring a reusable bag/ basket when buying groceries/drugstore products [How Often] - Always	Sustainability - Reduce, Reuse, Recycle	Incidence
	1309	SCSB15032I	Bring a reusable bag/ basket when buying groceries/drugstore products [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1310	SCSB15033I	Bring a reusable bag/ basket when buying groceries/drugstore products [How Often] - Sometimes (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1311	SCSB15034I	Bring a reusable bag/ basket when buying groceries/drugstore products [How Often] - Very rarely (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1312	SCSB15035I	Bring a reusable bag/ basket when buying groceries/drugstore products [How Often] - Never (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1313	SCSB15036I	Bring a reusable bag/ basket when buying groceries/drugstore products [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1314	SCSB15037I	Use personal care products with reusable packaging [How Often] - Always (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1315	SCSB15038I	Use personal care products with reusable packaging [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1316	SCSB15039I	Use personal care products with reusable packaging [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1317	SCSB15040I	Use personal care products with reusable packaging [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1318	SCSB15041I	Use personal care products with reusable packaging [How Often] - Never (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1319	SCSB15042I	Use personal care products with reusable packaging [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1320	SCSB15043I	Avoid buying products/services from companies I feel are unethical [How Often] - Always	Sustainability - Reduce, Reuse, Recycle	Incidence
	1321	SCSB15044I	Avoid buying products/services from companies I feel are unethical [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1322	SCSB15045I	Avoid buying products/services from companies I feel are unethical [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1323	SCSB15046I	Avoid buying products/services from companies I feel are unethical [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1324	SCSB15047I	Avoid buying products/services from companies I feel are unethical [How Often] - Never (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1325	SCSB15048I	Avoid buying products/services from companies I feel are unethical [How Often] - Don't know/not apply (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1326	SCSB15049I	Buy products/packaging that can be recycled [How Often] - Always	Sustainability - Reduce, Reuse, Recycle	Incidence
	1327	SCSB15050I	Buy products/packaging that can be recycled [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1328	SCSB15051I	Buy products/packaging that can be recycled [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1329	SCSB15052I	Buy products/packaging that can be recycled [How Often] - Very rarely (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1330	SCSB15053I	Buy products/packaging that can be recycled [How Often] - Never (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1331	SCSB15054I	Buy products/packaging that can be recycled [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1332	SCSB15055I	Buy less products overall [How Often] - Always (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1333	SCSB15056I	Buy less products overall [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1334	SCSB15057I	Buy less products overall [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1335	SCSB15058I	Buy less products overall [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1336	SCSB15059I	Buy less products overall [How Often] - Never (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1337	SCSB15060I	Buy less products overall [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1338	SCSB15061I	Avoid single use products [How Often] - Always (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1339	SCSB15062I	Avoid single use products [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1340	SCSB15063I	Avoid single use products [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1341	SCSB15064I	Avoid single use products [How Often] - Very rarely (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1342	SCSB15065I	Avoid single use products [How Often] - Never (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1343	SCSB15066I	Avoid single use products [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1344	SCSB15067I	Make my own homecare/body care products [How Often] - Always (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1345	SCSB15068I	Make my own homecare/body care products [How Often] - Often (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1346	SCSB15069I	Make my own homecare/body care products [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1347	SCSB15070I	Make my own homecare/body care products [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1348	SCSB15071I	Make my own homecare/body care products [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1349	SCSB15072I	Make my own homecare/body care products [How Often] - Don't know/not apply (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1350	SCSB15073I	Grow my own produce/garden [How Often] - Always	Sustainability - Reduce, Reuse, Recycle	Incidence
	1351	SCSB15074I	Grow my own produce/garden [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1352	SCSB15075I	Grow my own produce/garden [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1353	SCSB15076I	Grow my own produce/garden [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1354	SCSB15077I	Grow my own produce/garden [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1355	SCSB15078I	Grow my own produce/garden [How Often] - Don't know/not apply (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1356	SCSB15079I	Overall behaviour regarding sustainable products has changed over time - Buying more than I did 5 years ago	Sustainability - Reduce, Reuse, Recycle	Incidence
	1357	SCSB15080I	Overall behaviour regarding sustainable products has changed over time - Buying more than I did 1 year ago	Sustainability - Reduce, Reuse, Recycle	Incidence
	1358	SCSB15081I	Overall behaviour regarding sustainable products has changed over time - No change	Sustainability - Reduce, Reuse, Recycle	Incidence
	1359	SCSB15082I	Consumption of meat/poultry [Household] - Yes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1360	SCSB15083I	Consumption of meat/poultry [Household] - No (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1361	SCSB15084I	Buy meat from retailer who claim their cattle are grass fed and produce less greenhouse - Yes, for the same price	Sustainability - Reduce, Reuse, Recycle	Incidence
	1362	SCSB15085I	Buy meat from retailer who claim their cattle are grass fed and produce less greenhouse - Yes, I would pay a higher price	Sustainability - Reduce, Reuse, Recycle	Incidence
	1363	SCSB15086I	Buy meat from retailer who claim their cattle are grass fed and produce less greenhouse - No, quality of meat is not the same	Sustainability - Reduce, Reuse, Recycle	Incidence
	1364	SCSB15087I	Packaging - Willing to use bio-degradable plastic/environmentally-favourable plastic - Agree	Sustainability - Reduce, Reuse, Recycle	Incidence
	1365	SCSB15088I	Packaging - Willing to use bio-degradable plastic/environmentally-favourable plastic - Neutral	Sustainability - Reduce, Reuse, Recycle	Incidence
	1366	SCSB15089I	Packaging - Willing to use bio-degradable plastic/environmentally-favourable plastic - Disagree (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1367	SCSB15090I	Packaging - Pay a premium for product made with recyclable material if quality remains the same - Agree	Sustainability - Reduce, Reuse, Recycle	Incidence
	1368	SCSB15091I	Packaging - Pay a premium for product made with recyclable material if quality remains the same - Neutral	Sustainability - Reduce, Reuse, Recycle	Incidence
	1369	SCSB15092I	Packaging - Pay a premium for product made with recyclable material if quality remains the same - Disagree	Sustainability - Reduce, Reuse, Recycle	Incidence
	1370	SCSB15093I	Packaging - Prefer products made with recycled material even if the product quality reduces because of it - Agree	Sustainability - Reduce, Reuse, Recycle	Incidence
	1371	SCSB15094I	Packaging - Prefer products made with recycled material even if the product quality reduces because of it - Neutral	Sustainability - Reduce, Reuse, Recycle	Incidence
	1372	SCSB15095I	Packaging - Prefer products made with recycled material even if the product quality reduces because of it - Disagree	Sustainability - Reduce, Reuse, Recycle	Incidence
	1373	SCSB15096I	Packaging - Would be willing to recycle packaging in return for store credit - Agree	Sustainability - Reduce, Reuse, Recycle	Incidence
	1374	SCSB15097I	Packaging - Would be willing to recycle packaging in return for store credit - Neutral	Sustainability - Reduce, Reuse, Recycle	Incidence
	1375	SCSB15098I	Packaging - Would be willing to recycle packaging in return for store credit - Disagree (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1376	SCSB15099I	Packaging - Willing to recycle some packaging material in store recycle bins if not suitable for home recycle bins - Agree	Sustainability - Reduce, Reuse, Recycle	Incidence
	1377	SCSB15100I	Packaging - Willing to recycle some packaging material in store recycle bins if not suitable for home recycle bins - Neutral	Sustainability - Reduce, Reuse, Recycle	Incidence
	1378	SCSB15101I	Packaging - Willing to recycle some packaging material in store recycle bins if not suitable for home recycle bins - Disagree (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1379	SCSB271801	Persuade/influence others to consider environmental impacts [How Often] - Always (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1380	SCSB271802	Persuade/influence others to consider environmental impacts [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1381	SCSB271803	Persuade/influence others to consider environmental impacts [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1382	SCSB271804	Persuade/influence others to consider environmental impacts [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1383	SCSB271805	Persuade/influence others to consider environmental impacts [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1384	SCSB271806	Persuade/influence others to consider environmental impacts [How Often] - Don't know/not apply (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1385	SCSB272001	Look for an alternative product that is more committed to the environment [How Often] - Always (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1386	SCSB272002	Look for an alternative product that is more committed to the environment [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1387	SCSB272003	Look for an alternative product that is more committed to the environment [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1388	SCSB272004	Look for an alternative product that is more committed to the environment [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1389	SCSB272005	Look for an alternative product that is more committed to the environment [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1390	SCSB272006	Look for an alternative product that is more committed to the environment [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1391	SCSB272201	Check label of a product to make sure it did not contain certain chemicals [How Often] - Always	Sustainability - Reduce, Reuse, Recycle	Incidence
	1392	SCSB272202	Check label of a product to make sure it did not contain certain chemicals [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1393	SCSB272203	Check label of a product to make sure it did not contain certain chemicals [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1394	SCSB272204	Check label of a product to make sure it did not contain certain chemicals [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1395	SCSB272205	Check label of a product to make sure it did not contain certain chemicals [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1396	SCSB272206	Check label of a product to make sure it did not contain certain chemicals [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1397	SCSB272301	Research online if an organization/brand is concerned about sustainability [How Often] - Always (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1398	SCSB272302	Research online if an organization/brand is concerned about sustainability [How Often] - Often (!)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1399	SCSB272303	Research online if an organization/brand is concerned about sustainability [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1400	SCSB272304	Research online if an organization/brand is concerned about sustainability [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1401	SCSB272305	Research online if an organization/brand is concerned about sustainability [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1402	SCSB272306	Research online if an organization/brand is concerned about sustainability [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1403	SCSB272401	Check a product to make sure it was not tested on animals [How Often] - Always	Sustainability - Reduce, Reuse, Recycle	Incidence
	1404	SCSB272402	Check a product to make sure it was not tested on animals [How Often] - Often	Sustainability - Reduce, Reuse, Recycle	Incidence
	1405	SCSB272403	Check a product to make sure it was not tested on animals [How Often] - Sometimes	Sustainability - Reduce, Reuse, Recycle	Incidence
	1406	SCSB272404	Check a product to make sure it was not tested on animals [How Often] - Very rarely	Sustainability - Reduce, Reuse, Recycle	Incidence
	1407	SCSB272405	Check a product to make sure it was not tested on animals [How Often] - Never	Sustainability - Reduce, Reuse, Recycle	Incidence
	1408	SCSB272406	Check a product to make sure it was not tested on animals [How Often] - Don't know/not apply (^)	Sustainability - Reduce, Reuse, Recycle	Incidence
	1409	SCFB16001I	Snack - Not approved by child's school - Chocolate/chocolate pieces/bars (^)	Health - Personal	Incidence
	1410	SCFB16002I	Snack - Not approved by child's school - Candy/licorice (!)	Health - Personal	Incidence
	1411	SCFB16003I	Snack - Not approved by child's school - No guidance is provided on which snacks are acceptable	Health - Personal	Incidence
	1412	SCHW16004I	Level of concern - Weight - Very concerned	Health - Personal	Incidence
	1413	SCHW16005I	Level of concern - Weight - Somewhat concerned	Health - Personal	Incidence
	1414	SCHW16006I	Level of concern - Weight - Not very concerned	Health - Personal	Incidence
	1415	SCHW16007I	Level of concern - Weight - Not concerned at all	Health - Personal	Incidence
	1416	SCHW16008I	Level of concern - Potential Future Physical Health - Very concerned	Health - Personal	Incidence
	1417	SCHW16009I	Level of concern - Potential Future Physical Health - Somewhat concerned	Health - Personal	Incidence
	1418	SCHW16010I	Level of concern - Potential Future Physical Health - Not Very concerned	Health - Personal	Incidence
	1419	SCHW16011I	Level of concern - Potential Future Physical Health - Not concerned at all (!)	Health - Personal	Incidence
	1420	SCHW16012I	Level of concern - Stress - Very concerned	Health - Personal	Incidence
	1421	SCHW16013I	Level of concern - Stress - Somewhat concerned	Health - Personal	Incidence
	1422	SCHW16014I	Level of concern - Stress - Not Very concerned	Health - Personal	Incidence
	1423	SCHW16015I	Level of concern - Stress - Not concerned at all	Health - Personal	Incidence
	1424	SCHW16016I	Level of concern - Risk of COVID-19 exposure - Very concerned	Health - Personal	Incidence
	1425	SCHW16017I	Level of concern - Risk of COVID-19 exposure - Somewhat concerned	Health - Personal	Incidence
	1426	SCHW16018I	Level of concern - Risk of COVID-19 exposure - not Very concerned	Health - Personal	Incidence
	1427	SCHW16019I	Level of concern - Risk of COVID-19 exposure - not concerned at all	Health - Personal	Incidence
	1428	SCHW16020I	Level of concern - Mental Health - Very concerned	Health - Personal	Incidence
	1429	SCHW16021I	Level of concern - Mental Health - Somewhat concerned	Health - Personal	Incidence
	1430	SCHW16022I	Level of concern - Mental Health - Not Very concerned	Health - Personal	Incidence
	1431	SCHW16023I	Level of concern - Mental Health - Not concerned at all	Health - Personal	Incidence
	1432	SCHW16024I	Potential health problems - Measures taken - Drinking water more often	Health - Personal	Incidence
	1433	SCHW16025I	Potential health problems - Measures taken - Incorporating more plant-based proteins (!)	Health - Personal	Incidence
	1434	SCHW16026I	Food allergy/sensitivity - Milk/Dairy/Lactose Intolerance	Health - Personal	Incidence
	1435	SCHW16027I	Food allergy/sensitivity - Fish/shellfish (e.g. salmon, tuna, shrimp, lobster, crab, etc.) (!)	Health - Personal	Incidence
	1436	SCHW16028I	Food allergy/sensitivity - Wheat/Flour/Gluten (Celiac) (!)	Health - Personal	Incidence
	1437	SCHW16029I	Food allergy/sensitivity - Food additives (e.g. MSG, sulphites, etc.) (!)	Health - Personal	Incidence
	1438	SCHW16030I	Food allergy/sensitivity - Fruit/ vegetables (^)	Health - Personal	Incidence
	1439	SCHW16031I	Food allergy/sensitivity - No food allergies in the household	Health - Personal	Incidence
	1440	SCHW16032I	Does anyone in your household suffer from any chronic medical/health conditions - Yes	Health - Personal	Incidence
	1441	SCHW16033I	Does anyone in your household suffer from any chronic medical/health conditions - No	Health - Personal	Incidence
	1442	SCHW16034I	Check label/packaging for food sensitivity/allergy - May contain milk / milk products (!)	Health - Personal	Incidence
	1443	SCHW16035I	Check label/packaging for food sensitivity/allergy - May contain shellfish (!)	Health - Personal	Incidence
	1444	SCHW16036I	Check label/packaging for food sensitivity/allergy - MSG-free	Health - Personal	Incidence
	1445	SCHW16037I	Check label/packaging for food sensitivity/allergy - GMO-free product	Health - Personal	Incidence
	1446	SCHW16038I	Check label/packaging for food sensitivity/allergy - May contain sulphites (!)	Health - Personal	Incidence
	1447	SCHW16039I	Check label/packaging for food sensitivity/allergy - Gluten-free (!)	Health - Personal	Incidence
	1448	SCHW16040I	Physical activity level - I engage in physical activity everyday	Health - Personal	Incidence
	1449	SCHW16041I	Physical activity level - I engage in physical activity a few times a week	Health - Personal	Incidence
	1450	SCHW16042I	Physical activity level - I engage in physical activity once a week	Health - Personal	Incidence
	1451	SCHW16043I	Physical activity level - I engage in physical activity a few times a month (!)	Health - Personal	Incidence
	1452	SCHW16044I	Physical activity level - I engage in physical activity infrequently	Health - Personal	Incidence
	1453	SCHW16045I	Physical activity level - I do not engage in any physical activity (!)	Health - Personal	Incidence
	1454	SCHW16046I	Physical activity type - Walking	Health - Personal	Incidence
	1455	SCHW16047I	Physical activity type - Running/ Jogging (!)	Health - Personal	Incidence
	1456	SCHW16048I	Physical activity type - Hiking (!)	Health - Personal	Incidence
	1457	SCHW16049I	Physical activity type - Weight Lifting/ Strength Training	Health - Personal	Incidence
	1458	SCHW16050I	Physical activity type - Yoga (!)	Health - Personal	Incidence
	1459	SCHW16051I	Physical activity type - Outdoor Biking/ Cycling (!)	Health - Personal	Incidence
	1460	SCHW16052I	Physical activity type - Indoor Biking/ Cycling (!)	Health - Personal	Incidence
	1461	SCHW16053I	Physical activity type - Other	Health - Personal	Incidence
	1462	SCHW16054I	Legally consume cannabis [Nxt 12 Mths] - Likely	Health - Personal	Incidence
	1463	SCHW16055I	Legally consume cannabis [Nxt 12 Mths] - Somewhat likely (!)	Health - Personal	Incidence
	1464	SCHW16056I	Legally consume cannabis [Nxt 12 Mths] - Not Likely	Health - Personal	Incidence
	1465	SCHW16057I	Legally consume cannabis [Nxt 12 Mths] - Reasons - Treat a chronic pain condition (!)	Health - Personal	Incidence
	1466	SCHW16058I	Legally consume cannabis [Nxt 12 Mths] - Reasons - Sleep	Health - Personal	Incidence
	1467	SCHW16059I	Legally consume cannabis [Nxt 12 Mths] - Reasons - Holistic health (relaxation, relieve stress, general wellness) (!)	Health - Personal	Incidence
	1468	SCHW16060I	Are you willing to answer a few questions about cannabis - Yes	Health - Personal	Incidence
	1469	SCHW16061I	Are you willing to answer a few questions about cannabis - No	Health - Personal	Incidence
	1470	SCHW16062I	Legally consumer cannabis - YES	Health - Personal	Incidence
	1471	SCHW16063I	Legally consumer cannabis - NO	Health - Personal	Incidence
	1472	SCHW16064I	Health self-assessment - Very Healthy (!)	Health - Personal	Incidence
	1473	SCHW16065I	Health self-assessment - Healthy	Health - Personal	Incidence
	1474	SCHW16066I	Health self-assessment - Somewhat Healthy	Health - Personal	Incidence
	1475	SCHW16067I	Health self-assessment - Less Healthy	Health - Personal	Incidence
	1476	SCHW16068I	Health matters - Losing weight - I am still figuring it out and I need some help (!)	Health - Personal	Incidence
	1477	SCHW16069I	Health matters - Losing weight - I know the tips/solutions, but I have not acted on it	Health - Personal	Incidence
	1478	SCHW16070I	Health matters - Losing weight - I took some actions but didn't work well	Health - Personal	Incidence
	1479	SCHW16071I	Health matters - Losing weight - I have taken actions and see some positive changes	Health - Personal	Incidence
	1480	SCHW16072I	Health matters - Minimizing potential physical health problems - I am still figuring it out and I need some help	Health - Personal	Incidence
	1481	SCHW16073I	Health matters - Minimizing potential physical health problems - I know the tips/solutions, but I have not acted on it	Health - Personal	Incidence
	1482	SCHW16074I	Health matters - Minimizing potential physical health problems - I took some actions but didn't work well (!)	Health - Personal	Incidence
	1483	SCHW16075I	Health matters - Minimizing potential physical health problems - I have taken actions and see some positive changes	Health - Personal	Incidence
	1484	SCHW16076I	Health matters - Reducing stress - I am still figuring it out and I need some help	Health - Personal	Incidence
	1485	SCHW16077I	Health matters - Reducing stress - I know the tips/solutions, but I have not acted on it	Health - Personal	Incidence
	1486	SCHW16078I	Health matters - Reducing stress - I took some actions but didn't work well	Health - Personal	Incidence
	1487	SCHW16079I	Health matters - Reducing stress - I have taken actions and see some positive changes	Health - Personal	Incidence
	1488	SCHW16080I	Health matters - Minimizing risk of COVID-19 exposure - I am still figuring it out and I need some help (^)	Health - Personal	Incidence
	1489	SCHW16081I	Health matters - Minimizing risk of COVID-19 exposure - I know the tips/solutions, but I have not acted on it (!)	Health - Personal	Incidence
	1490	SCHW16082I	Health matters - Minimizing risk of COVID-19 exposure - I took some actions but didn't work well (!)	Health - Personal	Incidence
	1491	SCHW16083I	Health matters - Minimizing risk of COVID-19 exposure - I have taken actions and see some positive changes	Health - Personal	Incidence
	1492	SCHW16084I	Health matters - Avoiding mental health problem - I am still figuring it out and I need some help (!)	Health - Personal	Incidence
	1493	SCHW16085I	Health matters - Avoiding mental health problem - I know the tips/solutions, but I have not acted on it (!)	Health - Personal	Incidence
	1494	SCHW16086I	Health matters - Avoiding mental health problem - I took some actions but didn't work well (!)	Health - Personal	Incidence
	1495	SCHW16087I	Health matters - Avoiding mental health problem - I have taken actions and see some positive changes	Health - Personal	Incidence
	1496	SCHW16088I	Mental health problems [Concerned] - Measures taken - I am excising more to stimulate a healthy mind	Health - Personal	Incidence
	1497	SCHW16089I	Mental health problems [Concerned] - Measures taken - I am eating more balanced diet	Health - Personal	Incidence
	1498	SCHW16090I	Mental health problems [Concerned] - Measures taken - I am getting adequate sleep	Health - Personal	Incidence
	1499	SCHW16091I	Mental health problems [Concerned] - Measures taken - I am doing more mental exercises through learning and problem-solving	Health - Personal	Incidence
	1500	SCHW16092I	Mental health problems [Concerned] - Measures taken - I am more proactive to connect with other people	Health - Personal	Incidence
	1501	SCHW16093I	Mental health problems [Concerned] - Measures taken - I am practising mindfulness more (e.g., meditating, attention to the present moment, etc.)	Health - Personal	Incidence
	1502	SCHW16094I	Mental health problems [Concerned] - Measures taken - Consult mental health provider/psychologist (!)	Health - Personal	Incidence
	1503	SCHW16095I	Mental health problems [Concerned] - Measures taken - Talk to my friends or family members	Health - Personal	Incidence
	1504	SCHW16096I	Mental health problems [Concerned] - Measures taken - Nothing effectively reduces my mental health concerns so far (!)	Health - Personal	Incidence
	1505	SCHW17001I	Reduced intake [Pst 3 Mths] - Animal products (meat, eggs, and dairy) (!)	Health - Diets	Incidence
	1506	SCHW17002I	Reduced intake [Pst 3 Mths] - Artificial sweeteners/sugar substitutes	Health - Diets	Incidence
	1507	SCHW17003I	Reduced intake [Pst 3 Mths] - Caffeine	Health - Diets	Incidence
	1508	SCHW17004I	Reduced intake [Pst 3 Mths] - Calories	Health - Diets	Incidence
	1509	SCHW17005I	Reduced intake [Pst 3 Mths] - Carbohydrates	Health - Diets	Incidence
	1510	SCHW17006I	Reduced intake [Pst 3 Mths] - Cholesterol	Health - Diets	Incidence
	1511	SCHW17007I	Reduced intake [Pst 3 Mths] - Gluten (!)	Health - Diets	Incidence
	1512	SCHW17009I	Reduced intake [Pst 3 Mths] - Salt/sodium	Health - Diets	Incidence
	1513	SCHW17010I	Reduced intake [Pst 3 Mths] - Saturated fat	Health - Diets	Incidence
	1514	SCHW17011I	Reduced intake [Pst 3 Mths] - Sugar	Health - Diets	Incidence
	1515	SCHW17012I	Reduced intake [Pst 3 Mths] - Trans fat	Health - Diets	Incidence
	1516	SCHW17013I	Reduced intake [Pst 3 Mths] - Unsaturated fat (!)	Health - Diets	Incidence
	1517	SCHW17014I	Reduced intake [Pst 3 Mths] - Dairy products (e.g. milk, cheese, butter, yogurt, ice cream, etc.)	Health - Diets	Incidence
	1518	SCHW17016I	Increased intake - Protein - Beef	Health - Diets	Incidence
	1519	SCHW17017I	Increased intake - Protein - Pork	Health - Diets	Incidence
	1520	SCHW17018I	Increased intake - Protein - Chicken	Health - Diets	Incidence
	1521	SCHW17019I	Increased intake - Protein - Turkey	Health - Diets	Incidence
	1522	SCHW17020I	Increased intake - Protein - Fish / seafood	Health - Diets	Incidence
	1523	SCHW17021I	Increased intake - Protein - Protein powder (!)	Health - Diets	Incidence
	1524	SCHW17022I	Increased intake - Protein - Cheese	Health - Diets	Incidence
	1525	SCHW17023I	Increased intake - Protein - Yogurt	Health - Diets	Incidence
	1526	SCHW17024I	Increased intake - Protein - Beans	Health - Diets	Incidence
	1527	SCHW17025I	Increased intake - Protein - Plant-based proteins (!)	Health - Diets	Incidence
	1528	SCHW17026I	Increased intake - Protein - Peanuts / tree nuts / seeds	Health - Diets	Incidence
	1529	SCHW17027I	Increased intake - Protein - Eggs	Health - Diets	Incidence
	1530	SCHW17028I	Increased intake - Protein - Protein bars (!)	Health - Diets	Incidence
	1531	SCHW17029I	Increased intake - Protein - Dairy milk	Health - Diets	Incidence
	1532	SCHW17030I	Increased intake - Protein - Cottage cheese (!)	Health - Diets	Incidence
	1533	SCHW17031I	Increased intake - Protein - Non-dairy alternative beverages (e.g. almond milk, soy milk) (!)	Health - Diets	Incidence
	1534	SCHW17032I	Diet Restriction - Gluten-free (!)	Health - Diets	Incidence
	1535	SCHW17033I	Diet Restriction - Refined sugar-free (!)	Health - Diets	Incidence
	1536	SCHW17034I	Diet Restriction - Low sodium / salt	Health - Diets	Incidence
	1537	SCHW17035I	Diet Restriction - Low fat (!)	Health - Diets	Incidence
	1538	SCHW17036I	Diet Restriction - Dairy-free / lactose-free (!)	Health - Diets	Incidence
	1539	SCHW17037I	Diet Restriction - Intermittent fasting / time-restricted eating (!)	Health - Diets	Incidence
	1540	SCHW17038I	Diet influence - Low sodium/salt - Due to a health condition (!)	Health - Diets	Incidence
	1541	SCHW17040I	Followed diet [Any Length of Time] - Gluten-Free (!)	Health - Diets	Incidence
	1542	SCHW17041I	Followed diet [Any Length of Time] - Refined Sugar-Free (^)	Health - Diets	Incidence
	1543	SCHW17042I	Followed diet [Any Length of Time] - Low Sodium/Salt	Health - Diets	Incidence
	1544	SCHW17043I	Followed diet [Any Length of Time] - Low Fat (!)	Health - Diets	Incidence
	1545	SCHW17044I	Followed diet [Any Length of Time] - Dairy-Free/Lactose-Free (!)	Health - Diets	Incidence
	1546	SCHW17046I	Followed diet [Any Length of Time] - Intermittent fasting/time-restricted eating (!)	Health - Diets	Incidence
	1547	SCFB18001I	Nutrition Facts [Look] - Dairy cheese - Often	Health - Nutrition	Incidence
	1548	SCFB18002I	Nutrition Facts [Look] - Dairy cheese - Sometimes	Health - Nutrition	Incidence
	1549	SCFB18003I	Nutrition Facts [Look] - Yogurt (excludes drinkable yogurt and Mediterranean/Greek yogurt) - Often	Health - Nutrition	Incidence
	1550	SCFB18004I	Nutrition Facts [Look] - Yogurt (excludes drinkable yogurt and Mediterranean/Greek yogurt) - Sometimes	Health - Nutrition	Incidence
	1551	SCFB18005I	Nutrition Facts [Look] - Drinkable yogurt (e.g., YOP, IÖGO nanö, etc.) - Often (!)	Health - Nutrition	Incidence
	1552	SCFB18006I	Nutrition Facts [Look] - Drinkable yogurt (e.g., YOP, IÖGO nanö, etc.) - Sometimes (!)	Health - Nutrition	Incidence
	1553	SCFB18007I	Nutrition Facts [Look] - Mediterranean/Greek yogurt - Often	Health - Nutrition	Incidence
	1554	SCFB18008I	Nutrition Facts [Look] - Mediterranean/Greek yogurt - Sometimes	Health - Nutrition	Incidence
	1555	SCFB18009I	Nutrition Facts [Look] - Plant-based beverages (almond milk, oat milk, etc.) - Often	Health - Nutrition	Incidence
	1556	SCFB18010I	Nutrition Facts [Look] - Plant-based beverages (almond milk, oat milk, etc.) - Sometimes	Health - Nutrition	Incidence
	1557	SCFB18011I	Nutrition Facts [Look] - Oatmeal/grains (rye, millet, etc.) - Often	Health - Nutrition	Incidence
	1558	SCFB18012I	Nutrition Facts [Look] - Oatmeal/grains (rye, millet, etc.) - Sometimes	Health - Nutrition	Incidence
	1559	SCFB18013I	Nutrition Facts [Look] - Family cereals (e.g., Cheerios) - Often	Health - Nutrition	Incidence
	1560	SCFB18014I	Nutrition Facts [Look] - Family cereals (e.g., Cheerios) - Sometimes	Health - Nutrition	Incidence
	1561	SCFB18015I	Nutrition Facts [Look] - Kids cereals (e.g., Fruit Loops, Lucky Charms, Nesquik, etc.) - Often (!)	Health - Nutrition	Incidence
	1562	SCFB18016I	Nutrition Facts [Look] - Kids cereals (e.g., Fruit Loops, Lucky Charms, Nesquik, etc.) - Sometimes (!)	Health - Nutrition	Incidence
	1563	SCFB18017I	Nutrition Facts [Look] - Healthy cereals (Special K, Fibre One, Kashi, etc.) - Often	Health - Nutrition	Incidence
	1564	SCFB18018I	Nutrition Facts [Look] - Healthy cereals (Special K, Fibre One, Kashi, etc.) - Sometimes	Health - Nutrition	Incidence
	1565	SCFB18019I	Nutrition Facts [Look] - Granola/Cereal Bars (Nature Valley, Nutrigrain, Quaker Chewy) - Often	Health - Nutrition	Incidence
	1566	SCFB18020I	Nutrition Facts [Look] - Granola/Cereal Bars (Nature Valley, Nutrigrain, Quaker Chewy) - Sometimes	Health - Nutrition	Incidence
	1567	SCFB18021I	Nutrition Facts [Look] - Energy bars/protein bars (e.g., Cliff, Quest, Pure Protein, etc.) - Often	Health - Nutrition	Incidence
	1568	SCFB18022I	Nutrition Facts [Look] - Energy bars/protein bars (e.g., Cliff, Quest, Pure Protein, etc.) - Sometimes (!)	Health - Nutrition	Incidence
	1569	SCFB18023I	Nutrition Facts [Look] - Salty snacks (Potato chips, Pretzels, etc.) - Often	Health - Nutrition	Incidence
	1570	SCFB18024I	Nutrition Facts [Look] - Salty snacks (Potato chips, Pretzels, etc.) - Sometimes	Health - Nutrition	Incidence
	1571	SCFB18025I	Nutrition Facts [Look] - Pork rinds/beef jerky - Often (^)	Health - Nutrition	Incidence
	1572	SCFB18026I	Nutrition Facts [Look] - Pork rinds/beef jerky - Sometimes (!)	Health - Nutrition	Incidence
	1573	SCFB18027I	Nutrition Facts [Look] - Chocolate - Often	Health - Nutrition	Incidence
	1574	SCFB18028I	Nutrition Facts [Look] - Chocolate - Sometimes	Health - Nutrition	Incidence
	1575	SCFB18029I	Nutrition Facts [Look] - Candy/gum - Often	Health - Nutrition	Incidence
	1576	SCFB18030I	Nutrition Facts [Look] - Candy/gum - Sometimes	Health - Nutrition	Incidence
	1577	SCFB18031I	Nutrition Facts [Look] - Fruit snacks (fruit rolls, fruit bars, etc.) - Often (!)	Health - Nutrition	Incidence
	1578	SCFB18032I	Nutrition Facts [Look] - Fruit snacks (fruit rolls, fruit bars, etc.) - Sometimes (!)	Health - Nutrition	Incidence
	1579	SCFB18033I	Nutrition Facts [Look] - Packaged bread products (e.g., buns) - Often	Health - Nutrition	Incidence
	1580	SCFB18034I	Nutrition Facts [Look] - Packaged bread products (e.g., buns) - Sometimes	Health - Nutrition	Incidence
	1581	SCFB18035I	Nutrition Facts [Look] - Packaged Meal Kits (Old El Paso, Hamburger Helper. etc.,) - Often	Health - Nutrition	Incidence
	1582	SCFB18036I	Nutrition Facts [Look] - Packaged Meal Kits (Old El Paso, Hamburger Helper etc.,) - Sometimes	Health - Nutrition	Incidence
	1583	SCFB18037I	Nutrition Facts [Look] - Frozen Snacks/Appetizers (e.g., Pizza Pops, Pogos, Taco Bites, etc.) - Often	Health - Nutrition	Incidence
	1584	SCFB18038I	Nutrition Facts [Look] - Frozen Snacks/Appetizers (e.g., Pizza Pops, Pogos, Taco Bites, etc.) - Sometimes	Health - Nutrition	Incidence
	1585	SCFB18039I	Nutrition Facts [Look] - Spreads (e.g., peanut butter, jams/jellies) - Often	Health - Nutrition	Incidence
	1586	SCFB18040I	Nutrition Facts [Look] - Spreads (e.g., peanut butter, jams/jellies) - Sometimes	Health - Nutrition	Incidence
	1587	SCFB18041I	Nutrition Facts [Look] - Pudding/fruit sauce - Often	Health - Nutrition	Incidence
	1588	SCFB18042I	Nutrition Facts [Look] - Pudding/fruit sauce - Sometimes	Health - Nutrition	Incidence
	1589	SCFB18043I	Nutrition Facts [Look] - Juice - Often	Health - Nutrition	Incidence
	1590	SCFB18044I	Nutrition Facts [Look] - Juice - Sometimes	Health - Nutrition	Incidence
	1591	SCFB18045I	Nutrition Facts [Look] - Pop - Often	Health - Nutrition	Incidence
	1592	SCFB18046I	Nutrition Facts [Look] - Pop - Sometimes	Health - Nutrition	Incidence
	1593	SCFB18047I	Nutrition Facts [Look] - Coffee/tea - Often	Health - Nutrition	Incidence
	1594	SCFB18048I	Nutrition Facts [Look] - Coffee/tea - Sometimes	Health - Nutrition	Incidence
	1595	SCFB18049I	Nutrition Facts [Look] - Canned soup - Often	Health - Nutrition	Incidence
	1596	SCFB18050I	Nutrition Facts [Look] - Canned soup - Sometimes	Health - Nutrition	Incidence
	1597	SCFB18051I	Attitude toward ingredient - Palm oil - Good for your health (!)	Health - Nutrition	Incidence
	1598	SCFB18052I	Attitude toward ingredient - Palm oil - Neutral	Health - Nutrition	Incidence
	1599	SCFB18053I	Attitude toward ingredient - Palm oil - Bad for your health	Health - Nutrition	Incidence
	1600	SCFB18054I	Attitude toward ingredient - Palm oil - Not aware/ Not sure	Health - Nutrition	Incidence
	1601	SCFB18055I	Attitude toward ingredient - Soybean oil - Good for your health	Health - Nutrition	Incidence
	1602	SCFB18056I	Attitude toward ingredient - Soybean oil - Neutral	Health - Nutrition	Incidence
	1603	SCFB18057I	Attitude toward ingredient - Soybean oil - Bad for your health	Health - Nutrition	Incidence
	1604	SCFB18058I	Attitude toward ingredient - Soybean oil - Not aware/ Not sure	Health - Nutrition	Incidence
	1605	SCFB18059I	Attitude toward ingredient - Soya-based protein - Good for your health	Health - Nutrition	Incidence
	1606	SCFB18060I	Attitude toward ingredient - Soya-based protein - Neutral	Health - Nutrition	Incidence
	1607	SCFB18061I	Attitude toward ingredient - Soya-based protein - Bad for your health	Health - Nutrition	Incidence
	1608	SCFB18062I	Attitude toward ingredient - Soya-based protein - Not aware/ Not sure	Health - Nutrition	Incidence
	1609	SCFB18063I	Attitude toward ingredient - Shortening - Good for your health (^)	Health - Nutrition	Incidence
	1610	SCFB18064I	Attitude toward ingredient - Shortening - Neutral	Health - Nutrition	Incidence
	1611	SCFB18065I	Attitude toward ingredient - Shortening - Bad for your health	Health - Nutrition	Incidence
	1612	SCFB18066I	Attitude toward ingredient - Shortening - Not aware/ Not sure	Health - Nutrition	Incidence
	1613	SCFB18067I	Attitude toward ingredient - Monosodium Glutamate (MSG) - Good for your health (^)	Health - Nutrition	Incidence
	1614	SCFB18068I	Attitude toward ingredient - Monosodium Glutamate (MSG) - Neutral	Health - Nutrition	Incidence
	1615	SCFB18069I	Attitude toward ingredient - Monosodium Glutamate (MSG) - Bad for your health	Health - Nutrition	Incidence
	1616	SCFB18070I	Attitude toward ingredient - Monosodium Glutamate (MSG) - Not aware/ Not sure	Health - Nutrition	Incidence
	1617	SCFB18071I	Attitude toward ingredient - Acrylamide - Good for your health (^)	Health - Nutrition	Incidence
	1618	SCFB18072I	Attitude toward ingredient - Acrylamide - Neutral (!)	Health - Nutrition	Incidence
	1619	SCFB18073I	Attitude toward ingredient - Acrylamide - Bad for your health	Health - Nutrition	Incidence
	1620	SCFB18074I	Attitude toward ingredient - Acrylamide - Not aware/ Not sure	Health - Nutrition	Incidence
	1621	SCFB18075I	Attitude toward ingredient - Sodium Nitrite - Good for your health (^)	Health - Nutrition	Incidence
	1622	SCFB18076I	Attitude toward ingredient - Sodium Nitrite - Neutral	Health - Nutrition	Incidence
	1623	SCFB18077I	Attitude toward ingredient - Sodium Nitrite - Bad for your health	Health - Nutrition	Incidence
	1624	SCFB18078I	Attitude toward ingredient - Sodium Nitrite - Not aware/ Not sure	Health - Nutrition	Incidence
	1625	SCFB18079I	Attitude toward ingredient - Artificial sweeteners (sucralose, aspartame) - Good for your health (^)	Health - Nutrition	Incidence
	1626	SCFB18080I	Attitude toward ingredient - Artificial sweeteners (sucralose, aspartame) - Neutral	Health - Nutrition	Incidence
	1627	SCFB18081I	Attitude toward ingredient - Artificial sweeteners (sucralose, aspartame) - Bad for your health	Health - Nutrition	Incidence
	1628	SCFB18082I	Attitude toward ingredient - Artificial sweeteners (sucralose, aspartame) - Not aware/ Not sure (!)	Health - Nutrition	Incidence
	1629	SCFB18083I	Attitude toward ingredient - Natural sweeteners (stevia, Truvia) - Good for your health	Health - Nutrition	Incidence
	1630	SCFB18084I	Attitude toward ingredient - Natural sweeteners (stevia, Truvia) - Neutral	Health - Nutrition	Incidence
	1631	SCFB18085I	Attitude toward ingredient - Natural sweeteners (stevia, Truvia) - Bad for your health	Health - Nutrition	Incidence
	1632	SCFB18086I	Attitude toward ingredient - Natural sweeteners (stevia, Truvia) - Not aware/ Not sure	Health - Nutrition	Incidence
	1633	SCFB18087I	Attitude toward ingredient - Xanthan gum - Good for your health (^)	Health - Nutrition	Incidence
	1634	SCFB18088I	Attitude toward ingredient - Xanthan gum - Neutral	Health - Nutrition	Incidence
	1635	SCFB18089I	Attitude toward ingredient - Xanthan gum - Bad for your health	Health - Nutrition	Incidence
	1636	SCFB18090I	Attitude toward ingredient - Xanthan gum - Not aware/ Not sure	Health - Nutrition	Incidence
	1637	SCFB18091I	Attitude toward ingredient - Yeast extract - Good for your health	Health - Nutrition	Incidence
	1638	SCFB18092I	Attitude toward ingredient - Yeast extract - Neutral	Health - Nutrition	Incidence
	1639	SCFB18093I	Attitude toward ingredient - Yeast extract - Bad for your health (!)	Health - Nutrition	Incidence
	1640	SCFB18094I	Attitude toward ingredient - Yeast extract - Not aware/ Not sure	Health - Nutrition	Incidence
	1641	SCFB18095I	Attitude toward ingredient - Corn starch - Good for your health (!)	Health - Nutrition	Incidence
	1642	SCFB18096I	Attitude toward ingredient - Corn starch - Neutral	Health - Nutrition	Incidence
	1643	SCFB18097I	Attitude toward ingredient - Corn starch - Bad for your health	Health - Nutrition	Incidence
	1644	SCFB18098I	Attitude toward ingredient - Corn starch - Not aware/ Not sure	Health - Nutrition	Incidence
	1645	SCFB18099I	Attitude toward ingredient - Corn syrup - Good for your health (!)	Health - Nutrition	Incidence
	1646	SCFB18100I	Attitude toward ingredient - Corn syrup - Neutral	Health - Nutrition	Incidence
	1647	SCFB18101I	Attitude toward ingredient - Corn syrup - Bad for your health	Health - Nutrition	Incidence
	1648	SCFB18102I	Attitude toward ingredient - Corn syrup - Not aware/ Not sure	Health - Nutrition	Incidence
	1649	SCFB18103I	Attitude toward ingredient - Golden syrup - Good for your health (^)	Health - Nutrition	Incidence
	1650	SCFB18104I	Attitude toward ingredient - Golden syrup - Neutral	Health - Nutrition	Incidence
	1651	SCFB18105I	Attitude toward ingredient - Golden syrup - Bad for your health	Health - Nutrition	Incidence
	1652	SCFB18106I	Attitude toward ingredient - Golden syrup - Not aware/ Not sure	Health - Nutrition	Incidence
	1653	SCHW18107I	Preventative Health Care - Exercising more often	Health - Nutrition	Incidence
	1654	SCHW18108I	Preventative Health Care - Incorporating more fresh fruits and vegetables into diet	Health - Nutrition	Incidence
	1655	SCHW18109I	Preventative Health Care - Incorporating more whole grains into diet	Health - Nutrition	Incidence
	1656	SCHW18110I	Preventative Health Care - Incorporating more fibre into diet	Health - Nutrition	Incidence
	1657	SCHW18111I	Preventative Health Care - Monitoring cholesterol	Health - Nutrition	Incidence
	1658	SCHW18112I	Preventative Health Care - Monitoring vitamin intake	Health - Nutrition	Incidence
	1659	SCHW18113I	Preventative Health Care - Participating in a weight-loss program (!)	Health - Nutrition	Incidence
	1660	SCHW18114I	Preventative Health Care - Reducing intake of carbonated soft drinks	Health - Nutrition	Incidence
	1661	SCHW18115I	Preventative Health Care - Reducing intake of sugar	Health - Nutrition	Incidence
	1662	SCHW18116I	Preventative Health Care - Reducing intake of artificial sweeteners/sugar substitutes	Health - Nutrition	Incidence
	1663	SCHW18117I	Preventative Health Care - Reducing intake of salt/sodium	Health - Nutrition	Incidence
	1664	SCHW18118I	Preventative Health Care - Reducing intake of red meat/processed meats	Health - Nutrition	Incidence
	1665	SCHW18119I	Preventative Health Care - Consuming more natural foods	Health - Nutrition	Incidence
	1666	SCHW18120I	Preventative Health Care - Consuming more organic foods (!)	Health - Nutrition	Incidence
	1667	SCHW18121I	Preventative Health Care - Introducing a more balanced diet	Health - Nutrition	Incidence
	1668	SCHW18122I	Preventative Health Care - Living a balanced lifestyle	Health - Nutrition	Incidence
	1669	SCHW18123I	Reduced intake [Reason] - Sugar - Reducing intake of products containing sugar	Health - Nutrition	Incidence
	1670	SCHW18124I	Reduced intake [Reason] - Sugar - Eliminating products containing sugar from diet	Health - Nutrition	Incidence
	1671	SCHW18125I	Reduced intake [Reason] - Sugar - Using artificial sweeteners in place of sugar (!)	Health - Nutrition	Incidence
	1672	SCHW18126I	Reduced intake [Reason] - Sugar - Using natural sweeteners in place of sugar	Health - Nutrition	Incidence
	1673	SCHW18127I	Reduced intake [Reason] - Sugar - Actively looking for products that have reduced sugar content	Health - Nutrition	Incidence
	1674	SCHW18128I	Reduced intake [Reason] - Sugar - Baking more frequently at home instead of purchasing prepackaged baked goods in the store	Health - Nutrition	Incidence
	1675	SCHW18129I	Which food items is most challenging to reduce in your diet - Caffeine (!)	Health - Nutrition	Incidence
	1676	SCHW18130I	Which food items is most challenging to reduce in your diet - Calories (!)	Health - Nutrition	Incidence
	1677	SCHW18131I	Which food items is most challenging to reduce in your diet - Carbohydrates/Gluten	Health - Nutrition	Incidence
	1678	SCHW18132I	Which food items is most challenging to reduce in your diet - Cholesterol/Trans Fat/Saturated Fat (!)	Health - Nutrition	Incidence
	1679	SCHW18133I	Which food items is most challenging to reduce in your diet - Salt/sodium	Health - Nutrition	Incidence
	1680	SCHW18134I	Which food items is most challenging to reduce in your diet - Sugar	Health - Nutrition	Incidence
	1681	SCHW18135I	Increased intake [Pst 3 Mths] - Calcium	Health - Nutrition	Incidence
	1682	SCHW18136I	Increased intake [Pst 3 Mths] - Fibre	Health - Nutrition	Incidence
	1683	SCHW18137I	Increased intake [Pst 3 Mths] - Fruits	Health - Nutrition	Incidence
	1684	SCHW18138I	Increased intake [Pst 3 Mths] - Iron	Health - Nutrition	Incidence
	1685	SCHW18139I	Increased intake [Pst 3 Mths] - Dairy milk	Health - Nutrition	Incidence
	1686	SCHW18140I	Increased intake [Pst 3 Mths] - Omega 3	Health - Nutrition	Incidence
	1687	SCHW18141I	Increased intake [Pst 3 Mths] - Organic foods (!)	Health - Nutrition	Incidence
	1688	SCHW18142I	Increased intake [Pst 3 Mths] - Potassium	Health - Nutrition	Incidence
	1689	SCHW18143I	Increased intake [Pst 3 Mths] - Probiotic active cultures	Health - Nutrition	Incidence
	1690	SCHW18144I	Increased intake [Pst 3 Mths] - Protein	Health - Nutrition	Incidence
	1691	SCHW18145I	Increased intake [Pst 3 Mths] - Tea	Health - Nutrition	Incidence
	1692	SCHW18146I	Increased intake [Pst 3 Mths] - Vegetables	Health - Nutrition	Incidence
	1693	SCHW18147I	Increased intake [Pst 3 Mths] - Vitamin D	Health - Nutrition	Incidence
	1694	SCHW18148I	Increased intake [Pst 3 Mths] - Water	Health - Nutrition	Incidence
	1695	SCHW18149I	Increased intake [Pst 3 Mths] - Whole grains	Health - Nutrition	Incidence
	1696	SCHW18150I	Increased intake [Pst 3 Mths] - Coconut oil (!)	Health - Nutrition	Incidence
	1697	SCHW18151I	Increased intake [Pst 3 Mths] - Vitamin C	Health - Nutrition	Incidence
	1698	SCHW18152I	Increased intake [Pst 3 Mths] - Zinc (!)	Health - Nutrition	Incidence
	1699	SCHW18153I	Willing to pay more - Probiotic/prebiotic (!)	Health - Nutrition	Incidence
	1700	SCHW18154I	Willing to pay more - Organic (!)	Health - Nutrition	Incidence
	1701	SCHW18155I	Willing to pay more - Foods/beverages that have added vitamins/minerals (!)	Health - Nutrition	Incidence
	1702	SCHW18156I	Willing to pay more - Foods/beverages that promote a specific health benefit (!)	Health - Nutrition	Incidence
	1703	SCHW18157I	Willing to pay more - Foods/beverages that are shown to reduce risk of chronic disease (!)	Health - Nutrition	Incidence
	1704	SCHW18158I	Willing to pay more - Food/beverages that offer 1 serving of vegetables/fruit per serving (!)	Health - Nutrition	Incidence
	1705	SCHW18159I	Willing to pay more - Reduced fat (!)	Health - Nutrition	Incidence
	1706	SCHW18160I	Willing to pay more - Reduced sugar or sugar-free	Health - Nutrition	Incidence
	1707	SCHW18161I	Willing to pay more - Reduced salt/sodium	Health - Nutrition	Incidence
	1708	SCHW18162I	Willing to pay more - Low calorie (!)	Health - Nutrition	Incidence
	1709	SCHW18163I	Willing to pay more - Low carb (!)	Health - Nutrition	Incidence
	1710	SCHW18164I	Willing to pay more - Trans fat free (!)	Health - Nutrition	Incidence
	1711	SCHW18165I	Willing to pay more - No artificial preservatives	Health - Nutrition	Incidence
	1712	SCHW18166I	Willing to pay more - No artificial colours or flavours	Health - Nutrition	Incidence
	1713	SCHW18167I	Willing to pay more - All-natural	Health - Nutrition	Incidence
	1714	SCHW18168I	Reducing intake - Calories - Very concerned	Health - Nutrition	Incidence
	1715	SCHW18169I	Reducing intake - Calories - Somewhat concerned	Health - Nutrition	Incidence
	1716	SCHW18170I	Reducing intake - Calories - Not very concerned	Health - Nutrition	Incidence
	1717	SCHW18171I	Reducing intake - Calories - Not at all concerned	Health - Nutrition	Incidence
	1718	SCHW18172I	Reducing intake - Carbohydrates - Very concerned	Health - Nutrition	Incidence
	1719	SCHW18173I	Reducing intake - Carbohydrates - Somewhat concerned	Health - Nutrition	Incidence
	1720	SCHW18174I	Reducing intake - Carbohydrates - Not very concerned	Health - Nutrition	Incidence
	1721	SCHW18175I	Reducing intake - Carbohydrates - Not at all concerned	Health - Nutrition	Incidence
	1722	SCHW18176I	Reducing intake - Cholesterol - Very concerned	Health - Nutrition	Incidence
	1723	SCHW18177I	Reducing intake - Cholesterol - Somewhat concerned	Health - Nutrition	Incidence
	1724	SCHW18178I	Reducing intake - Cholesterol - Not very concerned	Health - Nutrition	Incidence
	1725	SCHW18179I	Reducing intake - Cholesterol - Not at all concerned	Health - Nutrition	Incidence
	1726	SCHW18180I	Reducing intake - Salt/sodium - Very concerned	Health - Nutrition	Incidence
	1727	SCHW18181I	Reducing intake - Salt/sodium - Somewhat concerned	Health - Nutrition	Incidence
	1728	SCHW18182I	Reducing intake - Salt/sodium - Not very concerned	Health - Nutrition	Incidence
	1729	SCHW18183I	Reducing intake - Salt/sodium - Not at all concerned (!)	Health - Nutrition	Incidence
	1730	SCHW18184I	Reducing intake - Saturated fat - Very concerned	Health - Nutrition	Incidence
	1731	SCHW18185I	Reducing intake - Saturated fat - Somewhat concerned	Health - Nutrition	Incidence
	1732	SCHW18186I	Reducing intake - Saturated fat - Not very concerned	Health - Nutrition	Incidence
	1733	SCHW18187I	Reducing intake - Saturated fat - Not at all concerned (!)	Health - Nutrition	Incidence
	1734	SCHW18188I	Reducing intake - Sugar - Very concerned	Health - Nutrition	Incidence
	1735	SCHW18189I	Reducing intake - Sugar - Somewhat concerned	Health - Nutrition	Incidence
	1736	SCHW18190I	Reducing intake - Sugar - Not very concerned	Health - Nutrition	Incidence
	1737	SCHW18191I	Reducing intake - Sugar - Not at all concerned (!)	Health - Nutrition	Incidence
	1738	SCHW18192I	Reducing intake - Trans fat - Very concerned	Health - Nutrition	Incidence
	1739	SCHW18193I	Reducing intake - Trans fat - Somewhat concerned	Health - Nutrition	Incidence
	1740	SCHW18194I	Reducing intake - Trans fat - Not very concerned	Health - Nutrition	Incidence
	1741	SCHW18195I	Reducing intake - Trans fat - Not at all concerned (!)	Health - Nutrition	Incidence
	1742	SCHW18196I	Reducing intake - Artificial colours and flavours - Very concerned	Health - Nutrition	Incidence
	1743	SCHW18197I	Reducing intake - Artificial colours and flavours - Somewhat concerned	Health - Nutrition	Incidence
	1744	SCHW18198I	Reducing intake - Artificial colours and flavours - Not very concerned	Health - Nutrition	Incidence
	1745	SCHW18199I	Reducing intake - Artificial colours and flavours - Not at all concerned	Health - Nutrition	Incidence
	1746	SCHW18200I	Reducing intake - Preservatives - Very concerned	Health - Nutrition	Incidence
	1747	SCHW18201I	Reducing intake - Preservatives - Somewhat concerned	Health - Nutrition	Incidence
	1748	SCHW18202I	Reducing intake - Preservatives - Not very concerned	Health - Nutrition	Incidence
	1749	SCHW18203I	Reducing intake - Preservatives - Not at all concerned	Health - Nutrition	Incidence
	1750	SCHW18204I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Cookies - Important	Health - Nutrition	Incidence
	1751	SCHW18205I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Cookies - Neutral	Health - Nutrition	Incidence
	1752	SCHW18206I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Cookies - Not Important	Health - Nutrition	Incidence
	1753	SCHW18207I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Granola Bars - Important	Health - Nutrition	Incidence
	1754	SCHW18208I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Granola Bars - Neutral	Health - Nutrition	Incidence
	1755	SCHW18209I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Granola Bars - Not Important (^)	Health - Nutrition	Incidence
	1756	SCHW18210I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Energy Bars/Protein Bars - Important	Health - Nutrition	Incidence
	1757	SCHW18211I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Energy Bars/Protein Bars - Neutral (!)	Health - Nutrition	Incidence
	1758	SCHW18212I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Energy Bars/Protein Bars - Not Important (^)	Health - Nutrition	Incidence
	1759	SCHW18213I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Granola/Trail Mix - Important	Health - Nutrition	Incidence
	1760	SCHW18214I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Granola/Trail Mix - Neutral	Health - Nutrition	Incidence
	1761	SCHW18215I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Granola/Trail Mix - Not Important (^)	Health - Nutrition	Incidence
	1762	SCHW18216I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Cold Cereal - Important	Health - Nutrition	Incidence
	1763	SCHW18217I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Cold Cereal - Neutral	Health - Nutrition	Incidence
	1764	SCHW18218I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Cold Cereal - Not Important (!)	Health - Nutrition	Incidence
	1765	SCHW18219I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Salty Snacks (Potato Chips, Tortilla Chips, Popcorn, etc.,) - Important	Health - Nutrition	Incidence
	1766	SCHW18220I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Salty Snacks (Potato Chips, Tortilla Chips, Popcorn, etc.,) - Neutral	Health - Nutrition	Incidence
	1767	SCHW18221I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Salty Snacks (Potato Chips, Tortilla Chips, Popcorn, etc.,) - Not Important	Health - Nutrition	Incidence
	1768	SCHW18222I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Packaged Bread / Bread Products - Important	Health - Nutrition	Incidence
	1769	SCHW18223I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Packaged Bread / Bread Products - Neutral	Health - Nutrition	Incidence
	1770	SCHW18224I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Packaged Bread / Bread Products - Not Important (!)	Health - Nutrition	Incidence
	1771	SCHW18225I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Chocolate - Important	Health - Nutrition	Incidence
	1772	SCHW18226I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Chocolate - Neutral	Health - Nutrition	Incidence
	1773	SCHW18227I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Chocolate - Not Important	Health - Nutrition	Incidence
	1774	SCHW18228I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Candy - Important (!)	Health - Nutrition	Incidence
	1775	SCHW18229I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Candy - Neutral	Health - Nutrition	Incidence
	1776	SCHW18230I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Candy - Not Important	Health - Nutrition	Incidence
	1777	SCHW18231I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Fruit Snacks (e.g. Gummies, Dried Fruit, etc.,) - Important (!)	Health - Nutrition	Incidence
	1778	SCHW18232I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Fruit Snacks (e.g. Gummies, Dried Fruit, etc.,) - Neutral	Health - Nutrition	Incidence
	1779	SCHW18233I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Fruit Snacks (e.g. Gummies, Dried Fruit, etc.,) - Not Important (^)	Health - Nutrition	Incidence
	1780	SCHW18234I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Yogurt - Important	Health - Nutrition	Incidence
	1781	SCHW18235I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Yogurt - Neutral	Health - Nutrition	Incidence
	1782	SCHW18236I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Yogurt - Not Important (^)	Health - Nutrition	Incidence
	1783	SCHW18237I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Pudding/Apple Sauce - Important	Health - Nutrition	Incidence
	1784	SCHW18238I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Pudding/Apple Sauce - Neutral	Health - Nutrition	Incidence
	1785	SCHW18239I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Pudding/Apple Sauce - Not Important (!)	Health - Nutrition	Incidence
	1786	SCHW18240I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Spreads (Peanut butter, hazelnut spread, etc.,) - Important	Health - Nutrition	Incidence
	1787	SCHW18241I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Spreads (Peanut butter, hazelnut spread, etc.,) - Neutral	Health - Nutrition	Incidence
	1788	SCHW18242I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Spreads (Peanut butter, hazelnut spread, etc.,) - Not Important (!)	Health - Nutrition	Incidence
	1789	SCHW18243I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Canned Foods (Lentils, Fruit, Vegetables, etc.,) - Important	Health - Nutrition	Incidence
	1790	SCHW18244I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Canned Foods (Lentils, Fruit, Vegetables, etc.,) - Neutral	Health - Nutrition	Incidence
	1791	SCHW18245I	Check Nutrition Facts/Ingredients [Pst 12 Mths] - Canned Foods (Lentils, Fruit, Vegetables, etc.,) - Not Important (!)	Health - Nutrition	Incidence
	1792	SCHW18246I	Nutrients most important to include in your diet - Carbohydrates	Health - Nutrition	Incidence
	1793	SCHW18247I	Nutrients most important to include in your diet - Fats	Health - Nutrition	Incidence
	1794	SCHW18248I	Nutrients most important to include in your diet - Fibre	Health - Nutrition	Incidence
	1795	SCHW18249I	Nutrients most important to include in your diet - Vitamins / minerals	Health - Nutrition	Incidence
	1796	SCHW18250I	Nutrients most important to include in your diet - Protein	Health - Nutrition	Incidence
	1797	SCHW18251I	Nutrients most important to include in your diet - Water	Health - Nutrition	Incidence
	1798	SCFB19001I	Influence Purchase Decision - Product claims (low sugar, less salt, low fat, high fibre, etc.) - Least Important (!)	Health - Label Claims	Incidence
	1799	SCFB19002I	Influence Purchase Decision - Product claims (low sugar, less salt, low fat, high fibre, etc.) - Not Important (!)	Health - Label Claims	Incidence
	1800	SCFB19003I	Influence Purchase Decision - Product claims (low sugar, less salt, low fat, high fibre, etc.) - Neutral (!)	Health - Label Claims	Incidence
	1801	SCFB19004I	Influence Purchase Decision - Product claims (low sugar, less salt, low fat, high fibre, etc.) - Important (!)	Health - Label Claims	Incidence
	1802	SCFB19005I	Influence Purchase Decision - Product claims (low sugar, less salt, low fat, high fibre, etc.) - Most Important (!)	Health - Label Claims	Incidence
	1803	SCFB19006I	Product Package Claim [Influences Purchase] - Dairy cheese - Reduced sodium (!)	Health - Label Claims	Incidence
	1804	SCFB19007I	Product Package Claim [Influences Purchase] - Dairy cheese - 0/reduced negative ingredients (i.e., gluten-free) (!)	Health - Label Claims	Incidence
	1805	SCFB19008I	Product Package Claim [Influences Purchase] - Dairy cheese - High protein (!)	Health - Label Claims	Incidence
	1806	SCFB19009I	Product Package Claim [Influences Purchase] - Dairy cheese - Made locally	Health - Label Claims	Incidence
	1807	SCFB19010I	Product Package Claim [Influences Purchase] - Yogurt (excludes drinkable yogurt and Mediterranean/Greek yogurt) - 0 sugar/reduced sugar	Health - Label Claims	Incidence
	1808	SCFB19011I	Product Package Claim [Influences Purchase] - Yogurt (excludes drinkable yogurt and Mediterranean/Greek yogurt) - No artificial sweetener (!)	Health - Label Claims	Incidence
	1809	SCFB19012I	Product Package Claim [Influences Purchase] - Yogurt (excludes drinkable yogurt and Mediterranean/Greek yogurt) - Real fruit/vegetables (^)	Health - Label Claims	Incidence
	1810	SCFB19013I	Product Package Claim [Influences Purchase] - Yogurt (excludes drinkable yogurt and Mediterranean/Greek yogurt) - High protein (!)	Health - Label Claims	Incidence
	1811	SCFB19014I	Product Package Claim [Influences Purchase] - Mediterranean/Greek yogurt - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1812	SCFB19015I	Product Package Claim [Influences Purchase] - Mediterranean/Greek yogurt - No artificial sweetener (!)	Health - Label Claims	Incidence
	1813	SCFB19016I	Product Package Claim [Influences Purchase] - Mediterranean/Greek yogurt - High protein (!)	Health - Label Claims	Incidence
	1814	SCFB19017I	Product Package Claim [Influences Purchase] - Plant-based beverages (e.g., almond milk, oat milk, etc.) - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1815	SCFB19018I	Product Package Claim [Influences Purchase] - Oatmeal/grains (e.g., rye, millet, etc.) - Made with healthy ingredients (e.g., whole grains) (!)	Health - Label Claims	Incidence
	1816	SCFB19019I	Product Package Claim [Influences Purchase] - Oatmeal/grains (e.g., rye, millet, etc.) - High fibre	Health - Label Claims	Incidence
	1817	SCFB19020I	Product Package Claim [Influences Purchase] - Family cereals (e.g., Cheerios) - 0 sugar/reduced sugar	Health - Label Claims	Incidence
	1818	SCFB19021I	Product Package Claim [Influences Purchase] - Family cereals (e.g., Cheerios) - No artificial sweetener (^)	Health - Label Claims	Incidence
	1819	SCFB19022I	Product Package Claim [Influences Purchase] - Family cereals (e.g., Cheerios) - Made with healthy ingredients (e.g., whole grains) (!)	Health - Label Claims	Incidence
	1820	SCFB19023I	Product Package Claim [Influences Purchase] - Family cereals (e.g., Cheerios) - High fibre	Health - Label Claims	Incidence
	1821	SCFB19024I	Product Package Claim [Influences Purchase] - Kids cereals (e.g., Fruit Loops, Lucky Charms, Nesquik, etc.) - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1822	SCFB19025I	Product Package Claim [Influences Purchase] - Healthy cereals (i.e. Fibre One) - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1823	SCFB19026I	Product Package Claim [Influences Purchase] - Healthy cereals (i.e. Fibre One) - Made with healthy ingredients (e.g., whole grains) (!)	Health - Label Claims	Incidence
	1824	SCFB19027I	Product Package Claim [Influences Purchase] - Healthy cereals (i.e. Fibre One) - High fibre	Health - Label Claims	Incidence
	1825	SCFB19028I	Product Package Claim [Influences Purchase] - Granola/cereal bars (e.g., Nutrigrain) - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1826	SCFB19029I	Product Package Claim [Influences Purchase] - Granola/cereal bars (e.g., Nutrigrain) - Made with healthy ingredients (e.g., whole grains) (!)	Health - Label Claims	Incidence
	1827	SCFB19030I	Product Package Claim [Influences Purchase] - Granola/cereal bars (e.g., Nutrigrain) - High fibre (!)	Health - Label Claims	Incidence
	1828	SCFB19031I	Product Package Claim [Influences Purchase] - Energy bars/protein bars (e.g., Cliff, Quest, Pure Protein, etc.) - High protein (!)	Health - Label Claims	Incidence
	1829	SCFB19032I	Product Package Claim [Influences Purchase] - Salty snacks (e.g., Potato chips, Pretzels, Corn snacks, etc.) - Reduced sodium	Health - Label Claims	Incidence
	1830	SCFB19033I	Product Package Claim [Influences Purchase] - Chocolate - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1831	SCFB19034I	Product Package Claim [Influences Purchase] - Chocolate - No artificial sweetener (!)	Health - Label Claims	Incidence
	1832	SCFB19035I	Product Package Claim [Influences Purchase] - Chocolate - Fairtrade certificated (!)	Health - Label Claims	Incidence
	1833	SCFB19036I	Product Package Claim [Influences Purchase] - Candy/gum - 0 sugar/reduced sugar	Health - Label Claims	Incidence
	1834	SCFB19037I	Product Package Claim [Influences Purchase] - Candy/gum - No artificial sweetener (!)	Health - Label Claims	Incidence
	1835	SCFB19038I	Product Package Claim [Influences Purchase] - Fruit snacks (e.g., fruit rolls, fruit bars, etc.) - Real fruit/vegetables (!)	Health - Label Claims	Incidence
	1836	SCFB19039I	Product Package Claim [Influences Purchase] - Packaged bread products (e.g., buns) - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1837	SCFB19040I	Product Package Claim [Influences Purchase] - Packaged bread products (e.g., buns) - 0/reduced negative ingredients (i.e., gluten-free) (!)	Health - Label Claims	Incidence
	1838	SCFB19041I	Product Package Claim [Influences Purchase] - Packaged bread products (e.g., buns) - Made with healthy ingredients (e.g., whole grains)	Health - Label Claims	Incidence
	1839	SCFB19042I	Product Package Claim [Influences Purchase] - Packaged bread products (e.g., buns) - High fibre	Health - Label Claims	Incidence
	1840	SCFB19043I	Product Package Claim [Influences Purchase] - Packaged bread products (e.g., buns) - Non-GMO (^)	Health - Label Claims	Incidence
	1841	SCFB19044I	Product Package Claim [Influences Purchase] - Packaged bread products (e.g., buns) - Made locally (!)	Health - Label Claims	Incidence
	1842	SCFB19045I	Product Package Claim [Influences Purchase] - Packaged Meal Kits (e.g., Old El Paso, Hamburger Helper, Macaroni and Cheese) - Reduced sodium (!)	Health - Label Claims	Incidence
	1843	SCFB19046I	Product Package Claim [Influences Purchase] - Frozen Snacks/Appetizers (e.g., Pizza Pops, Pogos, Taco Bites, etc.) - Reduced sodium (!)	Health - Label Claims	Incidence
	1844	SCFB19047I	Product Package Claim [Influences Purchase] - Spreads (e.g., peanut butter, jams/jellies) - 0 sugar/reduced sugar	Health - Label Claims	Incidence
	1845	SCFB19048I	Product Package Claim [Influences Purchase] - Spreads (e.g., peanut butter, jams/jellies) - No artificial sweetener (!)	Health - Label Claims	Incidence
	1846	SCFB19049I	Product Package Claim [Influences Purchase] - Spreads (e.g., peanut butter, jams/jellies) - Reduced sodium (^)	Health - Label Claims	Incidence
	1847	SCFB19050I	Product Package Claim [Influences Purchase] - Spreads (e.g., peanut butter, jams/jellies) - 0/reduced negative ingredients (i.e., gluten-free) (!)	Health - Label Claims	Incidence
	1848	SCFB19051I	Product Package Claim [Influences Purchase] - Spreads (e.g., peanut butter, jams/jellies) - Real fruit/vegetables (!)	Health - Label Claims	Incidence
	1849	SCFB19052I	Product Package Claim [Influences Purchase] - Spreads (e.g., peanut butter, jams/jellies) - Made with healthy ingredients (e.g., whole grains) (!)	Health - Label Claims	Incidence
	1850	SCFB19053I	Product Package Claim [Influences Purchase] - Pudding/fruit sauce - 0 sugar/reduced sugar (!)	Health - Label Claims	Incidence
	1851	SCFB19054I	Product Package Claim [Influences Purchase] - Pudding/fruit sauce - No artificial sweetener (!)	Health - Label Claims	Incidence
	1852	SCFB19055I	Product Package Claim [Influences Purchase] - Pudding/fruit sauce - Real fruit/vegetables (!)	Health - Label Claims	Incidence
	1853	SCFB19056I	Product Package Claim [Influences Purchase] - Juice - 0 sugar/reduced sugar	Health - Label Claims	Incidence
	1854	SCFB19057I	Product Package Claim [Influences Purchase] - Juice - No artificial sweetener	Health - Label Claims	Incidence
	1855	SCFB19058I	Product Package Claim [Influences Purchase] - Juice - Real fruit/vegetables	Health - Label Claims	Incidence
	1856	SCFB19059I	Product Package Claim [Influences Purchase] - Pop - 0 sugar/reduced sugar	Health - Label Claims	Incidence
	1857	SCFB19060I	Product Package Claim [Influences Purchase] - Pop - No artificial sweetener	Health - Label Claims	Incidence
	1858	SCFB19061I	Product Package Claim [Influences Purchase] - Pop - 0/low calorie (!)	Health - Label Claims	Incidence
	1859	SCFB19062I	Product Package Claim [Influences Purchase] - Coffee/tea - Fairtrade certificated	Health - Label Claims	Incidence
	1860	SCFB19063I	Product Package Claim [Influences Purchase] - Canned soup - Reduced sodium	Health - Label Claims	Incidence
	1861	SCFB19064I	Product Package Claim [High Protein] - Dairy cheese - Is necessary	Health - Label Claims	Incidence
	1862	SCFB19065I	Product Package Claim [High Protein] - Dairy cheese - Not necessary	Health - Label Claims	Incidence
	1863	SCFB19066I	Product Package Claim [High Protein] - Plant-based cheese - Is necessary	Health - Label Claims	Incidence
	1864	SCFB19067I	Product Package Claim [High Protein] - Plant-based cheese - Not necessary	Health - Label Claims	Incidence
	1865	SCFB19068I	Product Package Claim [High Protein] - Yogurt (excludes drinkable and Mediterranean/Greek yogurt) - Is necessary	Health - Label Claims	Incidence
	1866	SCFB19069I	Product Package Claim [High Protein] - Yogurt (excludes drinkable and Mediterranean/Greek yogurt) - Not necessary	Health - Label Claims	Incidence
	1867	SCFB19070I	Product Package Claim [High Protein] - Drinkable yogurt (YOP, IÖGO nanö, etc.) - Is necessary	Health - Label Claims	Incidence
	1868	SCFB19071I	Product Package Claim [High Protein] - Drinkable yogurt (YOP, IÖGO nanö, etc.) - Not necessary	Health - Label Claims	Incidence
	1869	SCFB19072I	Product Package Claim [High Protein] - Mediterranean/Greek yogurt - Is necessary	Health - Label Claims	Incidence
	1870	SCFB19073I	Product Package Claim [High Protein] - Mediterranean/Greek yogurt - Not necessary	Health - Label Claims	Incidence
	1871	SCFB19074I	Product Package Claim [High Protein] - Pork rinds/beef jerky - Is necessary	Health - Label Claims	Incidence
	1872	SCFB19075I	Product Package Claim [High Protein] - Pork rinds/beef jerky - Not necessary	Health - Label Claims	Incidence
	1873	SCFB19076I	Product Package Claim [High Protein] - Protein drinks, shakes, smoothies, or powders - Is necessary	Health - Label Claims	Incidence
	1874	SCFB19077I	Product Package Claim [High Protein] - Protein drinks, shakes, smoothies, or powders - Not necessary (!)	Health - Label Claims	Incidence
	1875	SCFB19078I	Product Package Claim [High Protein] - Instant breakfast drinks, shakes, smoothies, or powders - Is necessary	Health - Label Claims	Incidence
	1876	SCFB19079I	Product Package Claim [High Protein] - Instant breakfast drinks, shakes, smoothies, or powders - Not necessary (!)	Health - Label Claims	Incidence
	1877	SCFB19080I	Product Package Claim [High Protein] - Diabetic nutritional drinks, shakes, smoothies, or powders - Is necessary	Health - Label Claims	Incidence
	1878	SCFB19081I	Product Package Claim [High Protein] - Diabetic nutritional drinks, shakes, smoothies, or powders - Not necessary	Health - Label Claims	Incidence
	1879	SCFB19082I	Product Package Claim [High Protein] - Energy/sports drinks (e.g., Red Bull) - Is necessary	Health - Label Claims	Incidence
	1880	SCFB19083I	Product Package Claim [High Protein] - Energy/sports drinks (e.g., Red Bull) - Not necessary	Health - Label Claims	Incidence
	1881	SCFB19084I	Product Package Claim [High Protein] - Weight Management drinks, shakes, smoothies, or powders - Is necessary	Health - Label Claims	Incidence
	1882	SCFB19085I	Product Package Claim [High Protein] - Weight Management drinks, shakes, smoothies, or powders - Not necessary (!)	Health - Label Claims	Incidence
	1883	SCFB19086I	Product Package Claim [High Protein] - Energy bars/protein bars - Is necessary	Health - Label Claims	Incidence
	1884	SCFB19087I	Product Package Claim [High Protein] - Energy bars/protein bars (Cliff, Quest, Pure Protein, etc.) - Not necessary (!)	Health - Label Claims	Incidence
	1885	SCFB19088I	Product Package Claim [High Protein] - Weight Management Bars - Is necessary	Health - Label Claims	Incidence
	1886	SCFB19089I	Product Package Claim [High Protein] - Weight Management Bars - Not necessary (!)	Health - Label Claims	Incidence
	1887	SCFB19090I	Product Package Claim [High Protein] - Cereal - Is necessary	Health - Label Claims	Incidence
	1888	SCFB19091I	Product Package Claim [High Protein] - Cereal - Not necessary	Health - Label Claims	Incidence
	1889	SCHW19092I	Appealing food package claims - 1 gram of sugar per serving	Health - Label Claims	Incidence
	1890	SCHW19093I	Appealing food package claims - Reduced sugar	Health - Label Claims	Incidence
	1891	SCHW19094I	Appealing food package claims - Refined sugar free	Health - Label Claims	Incidence
	1892	SCHW19095I	Appealing food package claims - Sweetened with stevia	Health - Label Claims	Incidence
	1893	SCHW19096I	Appealing food package claims - Contains real fruit	Health - Label Claims	Incidence
	1894	SCHW19097I	Appealing food package claims - Contains real vegetables	Health - Label Claims	Incidence
	1895	SCHW19098I	Appealing food package claims - Made with healthy ingredient (e.g. chickpeas, cauliflower, sweet potato)	Health - Label Claims	Incidence
	1896	SCHW19099I	Appealing food package claims - Plant-based protein (!)	Health - Label Claims	Incidence
	1897	SCHW19100I	Appealing food package claims - Whole grains	Health - Label Claims	Incidence
	1898	SCHW19101I	Appealing food package claims - Whole wheat	Health - Label Claims	Incidence
	1899	SCHW19102I	Appealing food package claims - Dairy-free (!)	Health - Label Claims	Incidence
	1900	SCHW19103I	Appealing food package claims - Fat-free	Health - Label Claims	Incidence
	1901	SCHW19104I	Appealing food package claims - Gluten-free (!)	Health - Label Claims	Incidence
	1902	SCHW19105I	Appealing food package claims - No artificial colours / flavours	Health - Label Claims	Incidence
	1903	SCHW19106I	Appealing food package claims - Low Carb/ Keto	Health - Label Claims	Incidence
	1904	SCHW19107I	Appealing food package claims - Reduced fat	Health - Label Claims	Incidence
	1905	SCHW19108I	Appealing food package claims - Reduced salt/ sodium	Health - Label Claims	Incidence
	1906	SCHW19109I	Appealing food package claims - No artificial ingredients	Health - Label Claims	Incidence
	1907	SCHW19110I	Appealing food package claims - Vegan/ Plant-Based (!)	Health - Label Claims	Incidence
	1908	SCHW19111I	Appealing food package claims - Low calories	Health - Label Claims	Incidence
	1909	SCHW19112I	Appealing food package claims - High fibre	Health - Label Claims	Incidence
	1910	SCHW19113I	Appealing food package claims - High protein	Health - Label Claims	Incidence
	1911	SCHW19114I	Appealing food package claims - Made in Canada	Health - Label Claims	Incidence
	1912	SCHW19115I	Appealing food package claims - Non-GMO	Health - Label Claims	Incidence
	1913	SCHW20001I	Reduce intake of sweeteners - Avoiding - Ice cream/frozen desserts (!)	Health - Sweeteners	Incidence
	1914	SCHW20002I	Reduce intake of sweeteners - Avoiding - Carbonated soft drinks	Health - Sweeteners	Incidence
	1915	SCHW20003I	Reduce intake of sweeteners - Avoiding - Fruit juice (!)	Health - Sweeteners	Incidence
	1916	SCHW20004I	Reduce intake of sweeteners - Avoiding - Powdered beverages	Health - Sweeteners	Incidence
	1917	SCHW20005I	Reduce intake of sweeteners - Avoiding - Sports/athletic drinks	Health - Sweeteners	Incidence
	1918	SCHW20006I	Reduce intake of sweeteners - Avoiding - Caffeinated energy drinks (e.g., Red Bull, Monster, Rock Star)	Health - Sweeteners	Incidence
	1919	SCHW20007I	Reduce intake of sweeteners - Avoiding - Candy / mints (!)	Health - Sweeteners	Incidence
	1920	SCHW20008I	Reduce intake of sweeteners - Avoiding - Chewing gum (!)	Health - Sweeteners	Incidence
	1921	SCHW20009I	Reduce intake of sweeteners - Avoiding - Coffee sweeteners	Health - Sweeteners	Incidence
	1922	SCHW20010I	Reduce intake of sweeteners - Sweetener attribute considered - Reduced sugar	Health - Sweeteners	Incidence
	1923	SCHW20011I	Reduce intake of sweeteners - Sweetener attribute considered - Sugar-free / unsweetened	Health - Sweeteners	Incidence
	1924	SCHW20012I	Reduce intake of sweeteners - Sweetener attribute considered - Low calorie	Health - Sweeteners	Incidence
	1925	SCHW20013I	Reduce intake of sweeteners - Sweetener attribute considered - Diet	Health - Sweeteners	Incidence
	1926	SCHW20014I	Reduce intake of sweeteners - Sweetener attribute considered - Sweetened with artificial sweetener (e.g., aspartame) (!)	Health - Sweeteners	Incidence
	1927	SCHW20015I	Reduce intake of sweeteners - Sweetener attribute considered - Not sweetened with artificial sweetener	Health - Sweeteners	Incidence
	1928	SCHW20016I	Reduce intake of sweeteners - Sweetener attribute considered - Sweetened with alternative sweeteners (e.g., stevia)	Health - Sweeteners	Incidence
	1929	SCHW20017I	Reduce intake of sweeteners - Sweetener attribute considered - 1% juice/juice blend	Health - Sweeteners	Incidence
	1930	SCHW20018I	Reduce intake of sweeteners - Sweetener attribute considered - No added sugar	Health - Sweeteners	Incidence
	1931	SCHW20019I	Reduce intake of sweeteners - Sweetener attribute considered - Cane Sugar (!)	Health - Sweeteners	Incidence
	1932	SCHW20020I	Feelings toward sweeteners - Aspartame - Healthy choice (^)	Health - Sweeteners	Incidence
	1933	SCHW20022I	Feelings toward sweeteners - Aspartame - Use frequently (^)	Health - Sweeteners	Incidence
	1934	SCHW20023I	Feelings toward sweeteners - Aspartame - Avoid as much as possible	Health - Sweeteners	Incidence
	1935	SCHW20024I	Feelings toward sweeteners - Aspartame - Love the taste (^)	Health - Sweeteners	Incidence
	1936	SCHW20025I	Feelings toward sweeteners - Aspartame - Heard that it is unhealthy	Health - Sweeteners	Incidence
	1937	SCHW20026I	Feelings toward sweeteners - Aspartame - Check ingredients to avoid it	Health - Sweeteners	Incidence
	1938	SCHW20027I	Feelings toward sweeteners - Aspartame - Considered an all-natural alternative sweetener (^)	Health - Sweeteners	Incidence
	1939	SCHW20028I	Feelings toward sweeteners - Aspartame - Don't know what this sweetener is (!)	Health - Sweeteners	Incidence
	1940	SCHW20029I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Healthy choice (!)	Health - Sweeteners	Incidence
	1941	SCHW20030I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Use frequently (!)	Health - Sweeteners	Incidence
	1942	SCHW20031I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Avoid as much as possible	Health - Sweeteners	Incidence
	1943	SCHW20032I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Love the taste (^)	Health - Sweeteners	Incidence
	1944	SCHW20033I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Heard that it is unhealthy	Health - Sweeteners	Incidence
	1945	SCHW20034I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Check ingredients to avoid it	Health - Sweeteners	Incidence
	1946	SCHW20035I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Considered an all-natural alternative sweetener (!)	Health - Sweeteners	Incidence
	1947	SCHW20036I	Feelings toward sweeteners - Splenda (Sucralose-Based Sweetener) - Don't know what this sweetener is (!)	Health - Sweeteners	Incidence
	1948	SCHW20037I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Healthy choice (^)	Health - Sweeteners	Incidence
	1949	SCHW20038I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Use frequently (^)	Health - Sweeteners	Incidence
	1950	SCHW20039I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Avoid as much as possible	Health - Sweeteners	Incidence
	1951	SCHW20040I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Love the taste (^)	Health - Sweeteners	Incidence
	1952	SCHW20041I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Heard that it is unhealthy	Health - Sweeteners	Incidence
	1953	SCHW20042I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Check ingredients to avoid it	Health - Sweeteners	Incidence
	1954	SCHW20043I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Considered an all-natural alternative sweetener (^)	Health - Sweeteners	Incidence
	1955	SCHW20044I	Feelings toward sweeteners - Sweet 'N Low (Saccharin-Based Sweetener) - Don't know what this sweetener is	Health - Sweeteners	Incidence
	1956	SCHW20045I	Feelings toward sweeteners - Stevia - Healthy choice	Health - Sweeteners	Incidence
	1957	SCHW20046I	Feelings toward sweeteners - Stevia - Use frequently (!)	Health - Sweeteners	Incidence
	1958	SCHW20047I	Feelings toward sweeteners - Stevia - Avoid as much as possible	Health - Sweeteners	Incidence
	1959	SCHW20048I	Feelings toward sweeteners - Stevia - Love the taste (^)	Health - Sweeteners	Incidence
	1960	SCHW20049I	Feelings toward sweeteners - Stevia - Heard that it is unhealthy (!)	Health - Sweeteners	Incidence
	1961	SCHW20050I	Feelings toward sweeteners - Stevia - Check ingredients to avoid it (!)	Health - Sweeteners	Incidence
	1962	SCHW20051I	Feelings toward sweeteners - Stevia - Considered an all-natural alternative sweetener	Health - Sweeteners	Incidence
	1963	SCHW20052I	Feelings toward sweeteners - Stevia - Don't know what this sweetener is	Health - Sweeteners	Incidence
	1964	SCHW20053I	Feelings toward sweeteners - High-Fructose Corn Syrup - Healthy choice (^)	Health - Sweeteners	Incidence
	1965	SCHW20054I	Feelings toward sweeteners - High-Fructose Corn Syrup - Use frequently (^)	Health - Sweeteners	Incidence
	1966	SCHW20055I	Feelings toward sweeteners - High-Fructose Corn Syrup - Avoid as much as possible	Health - Sweeteners	Incidence
	1967	SCHW20056I	Feelings toward sweeteners - High-Fructose Corn Syrup - Love the taste (^)	Health - Sweeteners	Incidence
	1968	SCHW20057I	Feelings toward sweeteners - High-Fructose Corn Syrup - Heard that it is unhealthy	Health - Sweeteners	Incidence
	1969	SCHW20058I	Feelings toward sweeteners - High-Fructose Corn Syrup - Check ingredients to avoid it	Health - Sweeteners	Incidence
	1970	SCHW20059I	Feelings toward sweeteners - High-Fructose Corn Syrup - Considered an all-natural alternative sweetener (^)	Health - Sweeteners	Incidence
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	2174	SCSB23153I	Packaging - Materials I consider environment friendly - Biodegradable plastic	Psychographics - Sustainability	Incidence
	2175	SCSB23154I	Packaging - Materials I consider environment friendly - Bio-sourced plastic	Psychographics - Sustainability	Incidence
	2176	SCSB23155I	Packaging - Materials I consider environment friendly - Plastic collected from ocean/ beach	Psychographics - Sustainability	Incidence
	2177	SCSB23156I	Packaging - Materials I consider environment friendly - Social plastic (recycled plastic activating poor communities)	Psychographics - Sustainability	Incidence
	2178	SCSB23157I	Packaging - Materials I consider environment friendly - Natural material (bamboo, eucalyptus)	Psychographics - Sustainability	Incidence
	2179	SCSB23158I	Packaging - Materials I consider environment friendly - No packaging at all	Psychographics - Sustainability	Incidence
	2180	SCSB23159I	Packaging - Packaging changes reduce the product quality by making it more susceptible to damage/leaks - Strongly agree (^)	Psychographics - Sustainability	Incidence
	2181	SCSB23160I	Packaging - Packaging changes reduce the product quality by making it more susceptible to damage/leaks - Agree	Psychographics - Sustainability	Incidence
	2182	SCSB23161I	Packaging - Packaging changes reduce the product quality by making it more susceptible to damage/leaks - Neutral	Psychographics - Sustainability	Incidence
	2183	SCSB23162I	Packaging - Packaging changes reduce the product quality by making it more susceptible to damage/leaks - Disagree	Psychographics - Sustainability	Incidence
	2184	SCSB23163I	Packaging - Packaging changes reduce the product quality by making it more susceptible to damage/leaks - Strongly disagree (!)	Psychographics - Sustainability	Incidence
	2185	SCSB23164I	Packaging - Packaging changes allow the companies to profit more because they reduce the cost of packaging - Strongly agree (!)	Psychographics - Sustainability	Incidence
	2186	SCSB23165I	Packaging - Packaging changes allow the companies to profit more because they reduce the cost of packaging - Agree	Psychographics - Sustainability	Incidence
	2187	SCSB23166I	Packaging - Packaging changes allow the companies to profit more because they reduce the cost of packaging - Neutral	Psychographics - Sustainability	Incidence
	2188	SCSB23167I	Packaging - Packaging changes allow the companies to profit more because they reduce the cost of packaging - Disagree (!)	Psychographics - Sustainability	Incidence
	2189	SCSB23168I	Packaging - Packaging changes allow the companies to profit more because they reduce the cost of packaging - Strongly disagree (^)	Psychographics - Sustainability	Incidence
	2190	SCSB23169I	Packaging - Packaging changes are not a big innovation; every company is doing it - Strongly agree (^)	Psychographics - Sustainability	Incidence
	2191	SCSB23170I	Packaging - Packaging changes are not a big innovation; every company is doing it - Agree	Psychographics - Sustainability	Incidence
	2192	SCSB23171I	Packaging - Packaging changes are not a big innovation; every company is doing it - Neutral	Psychographics - Sustainability	Incidence
	2193	SCSB23172I	Packaging - Packaging changes are not a big innovation; every company is doing it - Disagree	Psychographics - Sustainability	Incidence
	2194	SCSB23173I	Packaging - Packaging changes are not a big innovation; every company is doing it - Strongly disagree (!)	Psychographics - Sustainability	Incidence
	2195	SCSB23174I	Packaging - I will start buying more of such brand/product if price and quality are the same - Strongly agree	Psychographics - Sustainability	Incidence
	2196	SCSB23175I	Packaging - I will start buying more of such brand/product if price and quality are the same - Agree	Psychographics - Sustainability	Incidence
	2197	SCSB23176I	Packaging - I will start buying more of such brand/product if price and quality are the same - Neutral	Psychographics - Sustainability	Incidence
	2198	SCSB23177I	Packaging - I will start buying more of such brand/product if price and quality are the same - Disagree (^)	Psychographics - Sustainability	Incidence
	2199	SCSB23178I	Packaging - I will start buying more of such brand/product if price and quality are the same - Strongly disagree (^)	Psychographics - Sustainability	Incidence
	2200	SCSB23179I	Packaging - I will start buying more of such brand/product even if its priced higher than my usual brand - Strongly agree (^)	Psychographics - Sustainability	Incidence
	2201	SCSB23180I	Packaging - I will start buying more of such brand/product even if its priced higher than my usual brand - Agree	Psychographics - Sustainability	Incidence
	2202	SCSB23181I	Packaging - I will start buying more of such brand/product even if its priced higher than my usual brand - Neutral	Psychographics - Sustainability	Incidence
	2203	SCSB23182I	Packaging - I will start buying more of such brand/product even if its priced higher than my usual brand - Disagree	Psychographics - Sustainability	Incidence
	2204	SCSB23183I	Packaging - I will start buying more of such brand/product even if its priced higher than my usual brand - Strongly disagree	Psychographics - Sustainability	Incidence
	2205	SCSB23196I	Attitude - Sustainable Products - Laundry care products - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2206	SCSB23197I	Attitude - Sustainable Products - Laundry care products - Not willing to pay more	Psychographics - Sustainability	Incidence
	2207	SCSB23198I	Attitude - Sustainable Products - Female hygiene products (e.g. tampons, sanitary wipes) - Willing to pay at least 10% more (!)	Psychographics - Sustainability	Incidence
	2208	SCSB23199I	Attitude - Sustainable Products - Female hygiene products (e.g. tampons, sanitary wipes) - Not willing to pay more	Psychographics - Sustainability	Incidence
	2209	SCSB23200I	Attitude - Sustainable Products - Home care products - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2210	SCSB23201I	Attitude - Sustainable Products - Home care products - Not willing to pay more	Psychographics - Sustainability	Incidence
	2211	SCSB23202I	Attitude - Sustainable Products - Hair care products - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2212	SCSB23203I	Attitude - Sustainable Products - Hair care products - Not willing to pay more	Psychographics - Sustainability	Incidence
	2213	SCSB23204I	Attitude - Sustainable Products - Oral care products - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2214	SCSB23205I	Attitude - Sustainable Products - Oral care products - Not willing to pay more	Psychographics - Sustainability	Incidence
	2215	SCSB23206I	Attitude - Sustainable Products - Skin care products - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2216	SCSB23207I	Attitude - Sustainable Products - Skin care products - Not willing to pay more	Psychographics - Sustainability	Incidence
	2217	SCSB23208I	Attitude - Sustainable Products - Cosmetics - Willing to pay at least 10% more (!)	Psychographics - Sustainability	Incidence
	2218	SCSB23209I	Attitude - Sustainable Products - Cosmetics - Not willing to pay more (!)	Psychographics - Sustainability	Incidence
	2219	SCSB23210I	Attitude - Sustainable Products - Household paper (Bathroom, Paper Towels, Facial Tissue) - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2220	SCSB23211I	Attitude - Sustainable Products - Household paper (Bathroom, Paper Towels, Facial Tissue) - Not willing to pay more	Psychographics - Sustainability	Incidence
	2221	SCSB23212I	Attitude - Sustainable Products - Dairy products - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2222	SCSB23213I	Attitude - Sustainable Products - Dairy products - Not willing to pay more	Psychographics - Sustainability	Incidence
	2223	SCSB23214I	Attitude - Sustainable Products - Vegan products (e.g. tofu) - Willing to pay at least 10% more (^)	Psychographics - Sustainability	Incidence
	2224	SCSB23215I	Attitude - Sustainable Products - Vegan products (e.g. tofu) - Not willing to pay more (!)	Psychographics - Sustainability	Incidence
	2225	SCSB23216I	Attitude - Sustainable Products - Fresh produce - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2226	SCSB23217I	Attitude - Sustainable Products - Fresh produce - Not willing to pay more	Psychographics - Sustainability	Incidence
	2227	SCSB23218I	Attitude - Sustainable Products - Meat - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2228	SCSB23219I	Attitude - Sustainable Products - Meat - Not willing to pay more	Psychographics - Sustainability	Incidence
	2229	SCSB23220I	Attitude - Sustainable Products - Fish - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2230	SCSB23221I	Attitude - Sustainable Products - Fish - Not willing to pay more	Psychographics - Sustainability	Incidence
	2231	SCSB23222I	Attitude - Sustainable Products - Plant Based Meat Alternatives - Willing to pay at least 10% more (^)	Psychographics - Sustainability	Incidence
	2232	SCSB23223I	Attitude - Sustainable Products - Plant Based Meat Alternatives - Not willing to pay more (^)	Psychographics - Sustainability	Incidence
	2233	SCSB23226I	Attitude - Sustainable Products - Carbonated/Non-Carbonated Beverages - Willing to pay at least 10% more (!)	Psychographics - Sustainability	Incidence
	2234	SCSB23227I	Attitude - Sustainable Products - Carbonated/Non-Carbonated Beverages - Not willing to pay more	Psychographics - Sustainability	Incidence
	2235	SCSB23228I	Attitude - Sustainable Products - Breakfast Cereals - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2236	SCSB23229I	Attitude - Sustainable Products - Breakfast Cereals - Not willing to pay more	Psychographics - Sustainability	Incidence
	2237	SCSB23230I	Attitude - Sustainable Products - Ready to Eat Foods - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2238	SCSB23231I	Attitude - Sustainable Products - Ready to Eat Foods - Not willing to pay more	Psychographics - Sustainability	Incidence
	2239	SCSB23232I	Attitude - Sustainable Products - Sweet Spreads (peanut butter, jams, honey etc.) - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2240	SCSB23233I	Attitude - Sustainable Products - Sweet Spreads (peanut butter, jams, honey etc.) - Not willing to pay more	Psychographics - Sustainability	Incidence
	2241	SCSB23238I	Attitude - Sustainable Products - Dairy Alternatives (soy milk, almond milk, etc.) - Willing to pay at least 10% more (!)	Psychographics - Sustainability	Incidence
	2242	SCSB23239I	Attitude - Sustainable Products - Dairy Alternatives (soy milk, almond milk, etc.) - Not willing to pay more	Psychographics - Sustainability	Incidence
	2243	SCSB23240I	Attitude - Sustainable Products - Garbage Bags - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2244	SCSB23241I	Attitude - Sustainable Products - Garbage Bags - Not willing to pay more	Psychographics - Sustainability	Incidence
	2245	SCSB23242I	Attitude - Sustainable Products - Food storage / Containers - Willing to pay at least 10% more (!)	Psychographics - Sustainability	Incidence
	2246	SCSB23243I	Attitude - Sustainable Products - Food storage / Containers - Not willing to pay more	Psychographics - Sustainability	Incidence
	2247	SCSB23244I	Attitude - Sustainable Products - Parchment papers / Wax papers / Plastic wraps - Willing to pay at least 10% more (!)	Psychographics - Sustainability	Incidence
	2248	SCSB23245I	Attitude - Sustainable Products - Parchment papers / Wax papers / Plastic wraps - Not willing to pay more	Psychographics - Sustainability	Incidence
	2249	SCSB23246I	Attitude - Sustainable Products - Clothing & Shoes - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2250	SCSB23247I	Attitude - Sustainable Products - Clothing & Shoes - Not willing to pay more	Psychographics - Sustainability	Incidence
	2251	SCSB23248I	Attitude - Sustainable Products - Pet care (foods/treats/accessories, etc.) - Willing to pay at least 10% more	Psychographics - Sustainability	Incidence
	2252	SCSB23249I	Attitude - Sustainable Products - Pet care (foods/treats/accessories, etc.) - Not willing to pay more	Psychographics - Sustainability	Incidence
	2253	SCSB23250I	Attitude - Sustainable Products - Lighting (bulb, lamp, etc.) - Willing to pay at least 10% more (!)	Psychographics - Sustainability	Incidence
	2254	SCSB23251I	Attitude - Sustainable Products - Lighting (bulb, lamp, etc.) - Not willing to pay more	Psychographics - Sustainability	Incidence
	2255	SCSB793012	Attitude - Sustainable Products - Electronics - Willing to pay at least 10% more (^)	Psychographics - Sustainability	Incidence
	2256	SCSB793003	Attitude - Sustainable Products - Electronics - Not willing to pay more (!)	Psychographics - Sustainability	Incidence
	2257	SCFB24001I	Statements - Natural' is 'healthier' and 'safer' - Strongly agree (!)	Psychographics - Health	Incidence
	2258	SCFB24002I	Statements - Natural' is 'healthier' and 'safer' - Agree	Psychographics - Health	Incidence
	2259	SCFB24003I	Statements - Natural' is 'healthier' and 'safer' - Neutral	Psychographics - Health	Incidence
	2260	SCFB24004I	Statements - Natural' is 'healthier' and 'safer' - Disagree	Psychographics - Health	Incidence
	2261	SCFB24005I	Statements - Natural' is 'healthier' and 'safer' - Strongly disagree (!)	Psychographics - Health	Incidence
	2262	SCFB24006I	Statements - Natural' is 'healthier' and 'safer' - Don't know (^)	Psychographics - Health	Incidence
	2263	SCFB24007I	Statements - I am getting added value when I purchase 'Natural' foods and beverages - Strongly agree (^)	Psychographics - Health	Incidence
	2264	SCFB24008I	Statements - I am getting added value when I purchase 'Natural' foods and beverages - Agree	Psychographics - Health	Incidence
	2265	SCFB24009I	Statements - I am getting added value when I purchase 'Natural' foods and beverages - Neutral	Psychographics - Health	Incidence
	2266	SCFB24010I	Statements - I am getting added value when I purchase 'Natural' foods and beverages - Disagree	Psychographics - Health	Incidence
	2267	SCFB24011I	Statements - I am getting added value when I purchase 'Natural' foods and beverages - Strongly disagree (!)	Psychographics - Health	Incidence
	2268	SCFB24012I	Statements - I am getting added value when I purchase 'Natural' foods and beverages - Don't know (!)	Psychographics - Health	Incidence
	2269	SCFB24013I	Statements - Will pay a higher price for 'Natural' foods and beverages compared to non-natural - Strongly agree (^)	Psychographics - Health	Incidence
	2270	SCFB24014I	Statements - Will pay a higher price for 'Natural' foods and beverages compared to non-natural - Agree	Psychographics - Health	Incidence
	2271	SCFB24015I	Statements - Will pay a higher price for 'Natural' foods and beverages compared to non-natural - Neutral	Psychographics - Health	Incidence
	2272	SCFB24016I	Statements - Will pay a higher price for 'Natural' foods and beverages compared to non-natural - Disagree	Psychographics - Health	Incidence
	2273	SCFB24017I	Statements - Will pay a higher price for 'Natural' foods and beverages compared to non-natural - Strongly disagree	Psychographics - Health	Incidence
	2274	SCFB24018I	Statements - Will pay a higher price for 'Natural' foods and beverages compared to non-natural - Don't know (^)	Psychographics - Health	Incidence
	2275	SCFB24019I	Statements - Product claims such as '100% Natural' or 'All Natural' are ambiguous to me - Strongly agree	Psychographics - Health	Incidence
	2276	SCFB24020I	Statements - Product claims such as '100% Natural' or 'All Natural' are ambiguous to me - Agree	Psychographics - Health	Incidence
	2277	SCFB24021I	Statements - Product claims such as '100% Natural' or 'All Natural' are ambiguous to me - Neutral	Psychographics - Health	Incidence
	2278	SCFB24022I	Statements - Product claims such as '100% Natural' or 'All Natural' are ambiguous to me - Disagree (!)	Psychographics - Health	Incidence
	2279	SCFB24023I	Statements - Product claims such as '100% Natural' or 'All Natural' are ambiguous to me - Strongly disagree (^)	Psychographics - Health	Incidence
	2280	SCFB24024I	Statements - Product claims such as '100% Natural' or 'All Natural' are ambiguous to me - Don't know (^)	Psychographics - Health	Incidence
	2281	SCFB24025I	Statements - I am skeptical about a 'Natural' claim on food and beverage product packaging - Strongly agree	Psychographics - Health	Incidence
	2282	SCFB24026I	Statements - I am skeptical about a 'Natural' claim on food and beverage product packaging - Agree	Psychographics - Health	Incidence
	2283	SCFB24027I	Statements - I am skeptical about a 'Natural' claim on food and beverage product packaging - Neutral	Psychographics - Health	Incidence
	2284	SCFB24028I	Statements - I am skeptical about a 'Natural' claim on food and beverage product packaging - Disagree (!)	Psychographics - Health	Incidence
	2285	SCFB24029I	Statements - I am skeptical about a 'Natural' claim on food and beverage product packaging - Strongly disagree (^)	Psychographics - Health	Incidence
	2286	SCFB24030I	Statements - I am skeptical about a 'Natural' claim on food and beverage product packaging - Don't know (^)	Psychographics - Health	Incidence
	2287	SCFB24031I	Statements - 'Natural' food offers advantages in terms of health or safety over processed food - Strongly agree (!)	Psychographics - Health	Incidence
	2288	SCFB24032I	Statements - 'Natural' food offers advantages in terms of health or safety over processed food - Agree	Psychographics - Health	Incidence
	2289	SCFB24033I	Statements - 'Natural' food offers advantages in terms of health or safety over processed food - Neutral	Psychographics - Health	Incidence
	2290	SCFB24034I	Statements - 'Natural' food offers advantages in terms of health or safety over processed food - Disagree (!)	Psychographics - Health	Incidence
	2291	SCFB24035I	Statements - 'Natural' food offers advantages in terms of health or safety over processed food - Strongly disagree (!)	Psychographics - Health	Incidence
	2292	SCFB24036I	Statements - 'Natural' food offers advantages in terms of health or safety over processed food - Don't know (^)	Psychographics - Health	Incidence
	2293	SCHW24037I	Store should offer healthier alternative - Cookies - Important	Psychographics - Health	Incidence
	2294	SCHW24038I	Store should offer healthier alternative - Cookies - Neutral	Psychographics - Health	Incidence
	2295	SCHW24039I	Store should offer healthier alternative - Cookies - Not Important	Psychographics - Health	Incidence
	2296	SCHW24040I	Store should offer healthier alternative - Granola Bars - Important	Psychographics - Health	Incidence
	2297	SCHW24041I	Store should offer healthier alternative - Granola Bars - Neutral	Psychographics - Health	Incidence
	2298	SCHW24042I	Store should offer healthier alternative - Granola Bars - Not Important (^)	Psychographics - Health	Incidence
	2299	SCHW24043I	Store should offer healthier alternative - Energy Bars/Protein Bars - Important	Psychographics - Health	Incidence
	2300	SCHW24044I	Store should offer healthier alternative - Energy Bars/Protein Bars - Neutral (!)	Psychographics - Health	Incidence
	2301	SCHW24045I	Store should offer healthier alternative - Energy Bars/Protein Bars - Not Important (^)	Psychographics - Health	Incidence
	2302	SCHW24046I	Store should offer healthier alternative - Granola/Trail Mix - Important	Psychographics - Health	Incidence
	2303	SCHW24047I	Store should offer healthier alternative - Granola/Trail Mix - Neutral	Psychographics - Health	Incidence
	2304	SCHW24048I	Store should offer healthier alternative - Granola/Trail Mix - Not Important (^)	Psychographics - Health	Incidence
	2305	SCHW24049I	Store should offer healthier alternative - Cold Cereal - Important	Psychographics - Health	Incidence
	2306	SCHW24050I	Store should offer healthier alternative - Cold Cereal - Neutral	Psychographics - Health	Incidence
	2307	SCHW24051I	Store should offer healthier alternative - Cold Cereal - Not Important	Psychographics - Health	Incidence
	2308	SCHW24052I	Store should offer healthier alternative - Salty Snacks (Potato Chips, Tortilla Chips, Popcorn, etc.,) - Important	Psychographics - Health	Incidence
	2309	SCHW24053I	Store should offer healthier alternative - Salty Snacks (Potato Chips, Tortilla Chips, Popcorn, etc.,) - Neutral	Psychographics - Health	Incidence
	2310	SCHW24054I	Store should offer healthier alternative - Salty Snacks (Potato Chips, Tortilla Chips, Popcorn, etc.,) - Not Important	Psychographics - Health	Incidence
	2311	SCHW24055I	Store should offer healthier alternative - Packaged Bread/Bread Products - Important	Psychographics - Health	Incidence
	2312	SCHW24056I	Store should offer healthier alternative - Packaged Bread/Bread Products - Neutral	Psychographics - Health	Incidence
	2313	SCHW24057I	Store should offer healthier alternative - Packaged Bread/Bread Products - Not Important	Psychographics - Health	Incidence
	2314	SCHW24058I	Store should offer healthier alternative - Chocolate - Important	Psychographics - Health	Incidence
	2315	SCHW24059I	Store should offer healthier alternative - Chocolate - Neutral	Psychographics - Health	Incidence
	2316	SCHW24060I	Store should offer healthier alternative - Chocolate - Not Important	Psychographics - Health	Incidence
	2317	SCHW24061I	Store should offer healthier alternative - Candy - Important (!)	Psychographics - Health	Incidence
	2318	SCHW24062I	Store should offer healthier alternative - Candy - Neutral	Psychographics - Health	Incidence
	2319	SCHW24063I	Store should offer healthier alternative - Candy - Not Important	Psychographics - Health	Incidence
	2320	SCHW24064I	Store should offer healthier alternative - Fruit Snacks (e.g. Gummies, Dried Fruit, etc.,) - Important (!)	Psychographics - Health	Incidence
	2321	SCHW24065I	Store should offer healthier alternative - Fruit Snacks (e.g. Gummies, Dried Fruit, etc.,) - Neutral	Psychographics - Health	Incidence
	2322	SCHW24066I	Store should offer healthier alternative - Fruit Snacks (e.g. Gummies, Dried Fruit, etc.,) - Not Important (^)	Psychographics - Health	Incidence
	2323	SCHW24067I	Store should offer healthier alternative - Yogurt - Important	Psychographics - Health	Incidence
	2324	SCHW24068I	Store should offer healthier alternative - Yogurt - Neutral	Psychographics - Health	Incidence
	2325	SCHW24069I	Store should offer healthier alternative - Yogurt - Not Important	Psychographics - Health	Incidence
	2326	SCHW24070I	Store should offer healthier alternative - Pudding/Apple Sauce - Important	Psychographics - Health	Incidence
	2327	SCHW24071I	Store should offer healthier alternative - Pudding/Apple Sauce - Neutral	Psychographics - Health	Incidence
	2328	SCHW24072I	Store should offer healthier alternative - Pudding/Apple Sauce - Not Important (!)	Psychographics - Health	Incidence
	2329	SCHW24073I	Store should offer healthier alternative - Spreads (Peanut butter, hazelnut spread, etc.,) - Important	Psychographics - Health	Incidence
	2330	SCHW24074I	Store should offer healthier alternative - Spreads (Peanut butter, hazelnut spread, etc.,) - Neutral	Psychographics - Health	Incidence
	2331	SCHW24075I	Store should offer healthier alternative - Spreads (Peanut butter, hazelnut spread, etc.,) - Not Important	Psychographics - Health	Incidence
	2332	SCHW24076I	Store should offer healthier alternative - Canned Foods (Lentils, Fruit, Vegetables, etc.,) - Important	Psychographics - Health	Incidence
	2333	SCHW24077I	Store should offer healthier alternative - Canned Foods (Lentils, Fruit, Vegetables, etc.,) - Neutral	Psychographics - Health	Incidence
	2334	SCHW24078I	Store should offer healthier alternative - Canned Foods (Lentils, Fruit, Vegetables, etc.,) - Not Important	Psychographics - Health	Incidence
	2335	SCPL28001I	Feelings toward store brands - Difficult for me to find store brand products in my primary grocery store - Agree (!)	Psychographics - Private Label	Incidence
	2336	SCPL28003I	Feelings toward store brands - Difficult for me to find store brand products in my primary grocery store - Neutral	Psychographics - Private Label	Incidence
	2337	SCPL28002I	Feelings toward store brands - Difficult for me to find store brand products in my primary grocery store - Disagree	Psychographics - Private Label	Incidence
	2338	SCPL28004I	Feelings toward store brands - Do not feel comfortable serving store brand products to my guests - Agree	Psychographics - Private Label	Incidence
	2339	SCPL28006I	Feelings toward store brands - Do not feel comfortable serving store brand products to my guests - Neutral	Psychographics - Private Label	Incidence
	2340	SCPL28005I	Feelings toward store brands - Do not feel comfortable serving store brand products to my guests - Disagree	Psychographics - Private Label	Incidence
	2341	SCPL28007I	Feelings toward store brands - Do not think store brands are suitable for products where quality really matters - Agree	Psychographics - Private Label	Incidence
	2342	SCPL28009I	Feelings toward store brands - Do not think store brands are suitable for products where quality really matters - Neutral	Psychographics - Private Label	Incidence
	2343	SCPL28008I	Feelings toward store brands - Do not think store brands are suitable for products where quality really matters - Disagree	Psychographics - Private Label	Incidence
	2344	SCPL28010I	Feelings toward store brands - Generally, store brand's cheap-looking packaging puts me off from buying them - Agree	Psychographics - Private Label	Incidence
	2345	SCPL28012I	Feelings toward store brands - Generally, store brand's cheap-looking packaging puts me off from buying them - Neutral	Psychographics - Private Label	Incidence
	2346	SCPL28011I	Feelings toward store brands - Generally, store brand's cheap-looking packaging puts me off from buying them - Disagree	Psychographics - Private Label	Incidence
	2347	SCPL28013I	Feelings toward store brands - I always buy the same name brands I know and trust - Agree	Psychographics - Private Label	Incidence
	2348	SCPL28015I	Feelings toward store brands - I always buy the same name brands I know and trust - Neutral	Psychographics - Private Label	Incidence
	2349	SCPL28014I	Feelings toward store brands - I always buy the same name brands I know and trust - Disagree	Psychographics - Private Label	Incidence
	2350	SCPL28016I	Feelings toward store brands - I just Do not know enough about store brands to want to try them - Agree (!)	Psychographics - Private Label	Incidence
	2351	SCPL28018I	Feelings toward store brands - I just Do not know enough about store brands to want to try them - Neutral	Psychographics - Private Label	Incidence
	2352	SCPL28017I	Feelings toward store brands - I just Do not know enough about store brands to want to try them - Disagree	Psychographics - Private Label	Incidence
	2353	SCPL28019I	Feelings toward store brands - Important to me to always get the best price on a product - Agree	Psychographics - Private Label	Incidence
	2354	SCPL28021I	Feelings toward store brands - Important to me to always get the best price on a product - Neutral	Psychographics - Private Label	Incidence
	2355	SCPL28020I	Feelings toward store brands - Important to me to always get the best price on a product - Disagree (^)	Psychographics - Private Label	Incidence
	2356	SCPL28022I	Feelings toward store brands - Ingredient quality is more important than a brand name - Agree	Psychographics - Private Label	Incidence
	2357	SCPL28024I	Feelings toward store brands - Ingredient quality is more important than a brand name - Neutral	Psychographics - Private Label	Incidence
	2358	SCPL28023I	Feelings toward store brands - Ingredient quality is more important than a brand name - Disagree (^)	Psychographics - Private Label	Incidence
	2359	SCPL28025I	Feelings toward store brands - Like trying new products - Agree	Psychographics - Private Label	Incidence
	2360	SCPL28027I	Feelings toward store brands - Like trying new products - Neutral	Psychographics - Private Label	Incidence
	2361	SCPL28026I	Feelings toward store brands - Like trying new products - Disagree	Psychographics - Private Label	Incidence
	2362	SCPL28028I	Feelings toward store brands - Name brand products are worth the extra price - Agree	Psychographics - Private Label	Incidence
	2363	SCPL28030I	Feelings toward store brands - Name brand products are worth the extra price - Neutral	Psychographics - Private Label	Incidence
	2364	SCPL28029I	Feelings toward store brands - Name brand products are worth the extra price - Disagree	Psychographics - Private Label	Incidence
	2365	SCPL28031I	Feelings toward store brands - Often compare the prices of my primary store with store brand products in other stores - Agree	Psychographics - Private Label	Incidence
	2366	SCPL28033I	Feelings toward store brands - Often compare the prices of my primary store with store brand products in other stores - Neutral	Psychographics - Private Label	Incidence
	2367	SCPL28032I	Feelings toward store brands - Often compare the prices of my primary store with store brand products in other stores - Disagree	Psychographics - Private Label	Incidence
	2368	SCPL28034I	Feelings toward store brands - Only purchase store brand if my preferred name brand is not available - Agree	Psychographics - Private Label	Incidence
	2369	SCPL28036I	Feelings toward store brands - Only purchase store brand if my preferred name brand is not available - Neutral	Psychographics - Private Label	Incidence
	2370	SCPL28035I	Feelings toward store brands - Only purchase store brand if my preferred name brand is not available - Disagree	Psychographics - Private Label	Incidence
	2371	SCPL28037I	Feelings toward store brands - Some store brand products are higher quality than name brand products - Agree	Psychographics - Private Label	Incidence
	2372	SCPL28039I	Feelings toward store brands - Some store brand products are higher quality than name brand products - Neutral	Psychographics - Private Label	Incidence
	2373	SCPL28038I	Feelings toward store brands - Some store brand products are higher quality than name brand products - Disagree	Psychographics - Private Label	Incidence
	2374	SCPL28040I	Feelings toward store brands - Store brand products are a good alternative to name brands - Agree	Psychographics - Private Label	Incidence
	2375	SCPL28042I	Feelings toward store brands - Store brand products are a good alternative to name brands - Neutral	Psychographics - Private Label	Incidence
	2376	SCPL28041I	Feelings toward store brands - Store brand products are a good alternative to name brands - Disagree (^)	Psychographics - Private Label	Incidence
	2377	SCPL28043I	Feelings toward store brands - Store brands are usually an extremely good value for the money - Agree	Psychographics - Private Label	Incidence
	2378	SCPL28045I	Feelings toward store brands - Store brands are usually an extremely good value for the money - Neutral	Psychographics - Private Label	Incidence
	2379	SCPL28044I	Feelings toward store brands - Store brands are usually an extremely good value for the money - Disagree (^)	Psychographics - Private Label	Incidence
	2380	SCPL28046I	Feelings toward store brands - Store brands are usually just as good as name brands - Agree	Psychographics - Private Label	Incidence
	2381	SCPL28048I	Feelings toward store brands - Store brands are usually just as good as name brands - Neutral	Psychographics - Private Label	Incidence
	2382	SCPL28047I	Feelings toward store brands - Store brands are usually just as good as name brands - Disagree (!)	Psychographics - Private Label	Incidence
	2383	SCPL28049I	Feelings toward store brands - Store brands should always have the stores name on the product - Agree	Psychographics - Private Label	Incidence
	2384	SCPL28051I	Feelings toward store brands - Store brands should always have the stores name on the product - Neutral	Psychographics - Private Label	Incidence
	2385	SCPL28050I	Feelings toward store brands - Store brands should always have the stores name on the product - Disagree	Psychographics - Private Label	Incidence
	2386	SCPL28052I	Feelings toward store brands - These days, the quality of most store brands is as good as that of name brands - Agree	Psychographics - Private Label	Incidence
	2387	SCPL28054I	Feelings toward store brands - These days, the quality of most store brands is as good as that of name brands - Neutral	Psychographics - Private Label	Incidence
	2388	SCPL28053I	Feelings toward store brands - These days, the quality of most store brands is as good as that of name brands - Disagree (!)	Psychographics - Private Label	Incidence
	2389	SCPL28055I	Feelings toward store brands - They are just as good as name brand ones because they are often made by the same manufacturers - Agree	Psychographics - Private Label	Incidence
	2390	SCPL28057I	Feelings toward store brands - They are just as good as name brand ones because they are often made by the same manufacturers - Neutral	Psychographics - Private Label	Incidence
	2391	SCPL28056I	Feelings toward store brands - They are just as good as name brand ones because they are often made by the same manufacturers - Disagree (!)	Psychographics - Private Label	Incidence
	2392	SCPL28058I	Feelings toward store brands - They are meant for people who are on tight budget and can't afford name brands - Agree	Psychographics - Private Label	Incidence
	2393	SCPL28060I	Feelings toward store brands - They are meant for people who are on tight budget and can't afford name brands - Neutral	Psychographics - Private Label	Incidence
	2394	SCPL28059I	Feelings toward store brands - They are meant for people who are on tight budget and can't afford name brands - Disagree	Psychographics - Private Label	Incidence
	2395	SCPL28061I	Feelings toward store brands - Willing to pay the same or more for it than a name brand product, if I really like it - Agree	Psychographics - Private Label	Incidence
	2396	SCPL28063I	Feelings toward store brands - Willing to pay the same or more for it than a name brand product, if I really like it - Neutral	Psychographics - Private Label	Incidence
	2397	SCPL28062I	Feelings toward store brands - Willing to pay the same or more for it than a name brand product, if I really like it - Disagree	Psychographics - Private Label	Incidence
	2398	SCPL28064I	Feelings toward store brands - Would buy more if a larger variety of products was available - Agree	Psychographics - Private Label	Incidence
	2399	SCPL28066I	Feelings toward store brands - Would buy more if a larger variety of products was available - Neutral	Psychographics - Private Label	Incidence
	2400	SCPL28065I	Feelings toward store brands - Would buy more if a larger variety of products was available - Disagree (!)	Psychographics - Private Label	Incidence
	2401	SCPL28067I	Feelings toward store brands - Would try more store brand products if they came with a money-back guarantee - Agree	Psychographics - Private Label	Incidence
	2402	SCPL28069I	Feelings toward store brands - Would try more store brand products if they came with a money-back guarantee - Neutral	Psychographics - Private Label	Incidence
	2403	SCPL28068I	Feelings toward store brands - Would try more store brand products if they came with a money-back guarantee - Disagree	Psychographics - Private Label	Incidence
	2404	SCPL12501	Concern - Prices increased for everyday items [Nxt 12 Mths] - Not concerned at all (^)	Psychographics - Private Label	Incidence
	2405	SCPL12502	Concern - Prices increased for everyday items [Nxt 12 Mths] - A little concerned (^)	Psychographics - Private Label	Incidence
	2406	SCPL12503	Concern - Prices increased for everyday items [Nxt 12 Mths] - Somewhat concerned	Psychographics - Private Label	Incidence
	2407	SCPL12504	Concern - Prices increased for everyday items [Nxt 12 Mths] - Very concerned	Psychographics - Private Label	Incidence
	2408	SCPL12505	Concern - Prices increased for everyday items [Nxt 12 Mths] - Extremely concerned	Psychographics - Private Label	Incidence


