
A group of people standing in front of a building

AI-generated content may be incorrect.

A person and person standing in front of a house

AI-generated content may be incorrect.

A group of people holding tennis rackets

AI-generated content may be incorrect.

A person and person holding drinks by a pool

AI-generated content may be incorrect.

A group of people sitting at a table

AI-generated content may be incorrect.

A person and person sitting at a table with coffee cups

AI-generated content may be incorrect.

A person and person looking at a group of people

AI-generated content may be incorrect.

A family at a picnic table

AI-generated content may be incorrect.

A group of people sitting at a table

AI-generated content may be incorrect.

A family sitting at a table

AI-generated content may be incorrect.

A person and a child meditating in a room

AI-generated content may be incorrect.

A cartoon of a group of people eating

AI-generated content may be incorrect.

A group of people sitting at a table with food and drinks

AI-generated content may be incorrect.

A person and person standing next to a dog

AI-generated content may be incorrect.

A cartoon of a family walking in front of a basketball court

AI-generated content may be incorrect.

A group of people at an outdoor event

AI-generated content may be incorrect.

A group of people standing in front of a food truck

AI-generated content may be incorrect.

A family walking down the street with shopping bags

AI-generated content may be incorrect.

A child playing basketball with a group of people watching

AI-generated content may be incorrect.

A person holding a phone and a drink

AI-generated content may be incorrect.

An old person and person walking in a garden

AI-generated content may be incorrect.

A group of people standing in front of a crowd

AI-generated content may be incorrect.

An old person and person sitting on a bench looking at airplanes flying in the sky

AI-generated content may be incorrect.

A person holding a bag and a child standing in front of a house

AI-generated content may be incorrect.

A family with their arms raised

AI-generated content may be incorrect.

A group of people sitting in chairs outside a house

AI-generated content may be incorrect.

A person person and two children walking on a street

AI-generated content may be incorrect.

A group of people sitting at a table

AI-generated content may be incorrect.

A person and person sitting on a couch

AI-generated content may be incorrect.

A family sitting at a table eating

AI-generated content may be incorrect.

A family walking outside a store

AI-generated content may be incorrect.

A group of people standing at a train station

AI-generated content may be incorrect.

A family standing in front of a house

AI-generated content may be incorrect.

A family ice skating on a snowy area

AI-generated content may be incorrect.

A person holding a microphone and speaking to a group of people

AI-generated content may be incorrect.

A family walking with a dog

AI-generated content may be incorrect.

A family fishing in a boat

AI-generated content may be incorrect.

A cartoon of a family walking in front of a door

AI-generated content may be incorrect.

A family riding bicycles in a city

AI-generated content may be incorrect.

A group of people standing in front of a building

AI-generated content may be incorrect.

A person and person gardening

AI-generated content may be incorrect.

A person and person getting into a car with a baby

AI-generated content may be incorrect.

A person and person holding rakes

AI-generated content may be incorrect.

A group of people sitting on a couch

AI-generated content may be incorrect.

A person knitting on a computer

AI-generated content may be incorrect.

A person and person sitting on a chair outside a house

AI-generated content may be incorrect.

A group of people looking at their phones

AI-generated content may be incorrect.

A person pushing a tractor with a person in the back

AI-generated content may be incorrect.

A person and person driving a car

AI-generated content may be incorrect.

A person and person wearing cowboy hats and standing next to a person playing a guitar

AI-generated content may be incorrect.

An old person reading a newspaper

AI-generated content may be incorrect.

A screenshot of a cartoon of a person talking to another person

AI-generated content may be incorrect.

A cartoon of two women jogging

AI-generated content may be incorrect.

A person and person standing next to each other

AI-generated content may be incorrect.

A group of people sitting at a table

AI-generated content may be incorrect.

A group of people playing football

AI-generated content may be incorrect.

A person and a child in a grocery store

AI-generated content may be incorrect.

A person and person planting a flower

AI-generated content may be incorrect.

A person and person hiking on a path

AI-generated content may be incorrect.

A person and a child skating on a snowy area

AI-generated content may be incorrect.

A person lifting weights on a bench in a gym

AI-generated content may be incorrect.

An old person sitting in a chair watching tv

AI-generated content may be incorrect.

A person and person fishing

AI-generated content may be incorrect.

A group of men playing video games

AI-generated content may be incorrect.

A person watching a video on a television

AI-generated content may be incorrect.

A family standing in front of a house

AI-generated content may be incorrect.

A person sewing on a sewing machine

AI-generated content may be incorrect.

A purple circle with a green triangle in it

AI-generated content may be incorrect.

Click each PRIZM segment icon to see more information.

https://environicsanalytics.com/en-ca/data/segmentation/prizm
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The A-List is Canada’s wealthiest segment, consisƟng of well-educated
middle-aged and older families and couples. Earning over $500,000
annually from white-collar occupaƟons, they reside in exclusive
neighbourhoods across major urban centres, providing stately homes and
quick commutes to their jobs and all the city offers. The A-List places
importance on philanthropy, social responsibility, and ecological
concerns. In their leisure Ɵme, A-List residents enjoy high-culture events
like symphonies and theatre and outdoor sports such as skiing and
golfing, reflecƟng a lifestyle that balances sophisƟcaƟon with acƟve
living.

This PRIZM® segment represents 0.7% of Canada's populaƟon and 0.6% of households.
Very wealthy, cosmopolitan, middle-aged and older families and couples01 - The A-List

How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

01 - The A-List
Step 1: Select a Category*

PRIZM® segment

Who They AreOverview
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Single Detached

Own

30.9%

2025 © Environics AnalyƟcs | All Rights Reserved

$592K

University

White Collar

Car

55 - 64

4+

49.8%

10+

EducaƟon & OccupaƟonHousehold & Family

This PRIZM® segment represents 0.7% of Canada's populaƟon and 0.6% of households.
Very wealthy, cosmopolitan, middle-aged and older families and couples

Dwellings Diversity

01 - The A-List

Maintainer age

Household size

Children at home

Age of children at home

Household income

EducaƟon

OccupaƟon

Commute method

Dwelling type

Tenure

Households moved into a
new residence in the past
year

Diversity

Official language

Immigrants to Canada (since
2022)

Low

English

4.6%

How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

01 - The A-List
Step 1: Select a Category*

PRIZM® segment

Overview Who They Are
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1. Buy in bulk for less packaging

2. Pay more for "clean" products

3. Make effort to recycle

1 "I prefer people who, whatever happens, do their duty."

2 "I like being in a large crowd."

3 "I consider myself to be a member of a religious faith."

2025 © Environics AnalyƟcs | All Rights Reserved

AdverƟsing

Appearance

Brand

Enjoyment

PresƟge

Price & UƟlity

Purchase InfluencesKey Mindsets

Green Living Psychographics

Environment

Diversity & Inclusion

Technology Adopter

Early Adopter

Peer Influencer

Status Seeker

Low                                                                                                    High    Low                                                                                                                  High

Green Lifestyle Healthy Lifestyle

1. Monitor vitamin intake

2. Monitor cholesterol

3. Minimize health problems Ab.
.

Ab.
.

Ab.
.

Step 2: Select an individual segment or a group

01 - The A-List

01 - The A-List Very wealthy, cosmopolitan, middle-aged and older families and couples
This PRIZM® segment represents 0.7% of Canada's populaƟon and 0.6% of households.

PRIZM® segment
Step 1: Select a Category*

Overview GlossaryHow to Reach ThemWhat They DoHow They ThinkWho They Are
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1. Coffee/donut shops
2. Greek Abc

Abc
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FinancialLeisure

Food & Drink AutomoƟve

Low                                                                                                         High

Restaurants Visited

Shopping

Leisure AcƟviƟes
1. Baseball game

2. Football game .

.

Online Gambling

Low                                                                    High

Products Purchased
1. InternaƟonal news
2. Tech news .

.1. Computer soŌware
2. Flowers

Canadian Tire              Costco                     IKEA

High

Low

     Clicks       Bricks                  Clicks      Bricks                Clicks      Bricks

Financial Products Held
1. Bonds
2. ETFs

Mobile Wallet

Online Banking

Low                                                 High

Online Food Ordering Method

Meal kit (e.g. Chef's Plate)

Delivery app (e.g. UberEats)

Projected EV Purchase Next Year

Electric

Gasoline Hybrid

Plug-in Hybrid

Premium EV

Standard EV

Low                                             High

1. Porsche
2. Land Rover
3. BMW A..

A..
A..

Electric/Hybrid Vehicle Ownership

Owned

Plan to buy next year

Low                                                 High

Selected
Banners*

Automobiles Purchased*

01 - The A-List

Overview Who They Are How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

01 - The A-List

Very wealthy, cosmopolitan, middle-aged and older families and couples
This PRIZM® segment represents 0.7% of Canada's populaƟon and 0.6% of households.

PRIZM® segment

Websites Browsed*

Step 1: Select a Category*
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Preferred Streaming Services

Internet Usage Influencer Impact

Online AcƟviƟes

TradiƟonal Channels

Low                                                      High

Preferred Social Media

Preferred Categories Browsed in 2024

Likely to Be Influenced by:

 Low                                                    High

Trusted InformaƟon Sources

50 100 150

Television

Radio

Newspaper

Magazine

Direct

Low                                                      High
50 100 150

Television

Radio

Printed Newspaper

Printed Magazine

News Website

News App

Social Media

Low                                               High

1. Access professional sports
2. Online magazines
3. Restaurant guides .

.

.

1. Real estate
2. Careers
3. Sports .

.

.

Privacy &
Compliance

"I am very comfortable sharing
my personal informaƟon with

social media sites."

Low                                                               High

LinkedInWhatsApp,Health and fitness sites,

Apple TV+
Crave,TV services (e.g. Rogers Ignite/Bell Alt),

Celebrity
Online Product Review

50 100 150

• accepƟng opinion
• considering recommendaƟon
• Influencer when purchasing

Online influencer when:

Overview Who They Are How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

01 - The A-List

01 - The A-List Very wealthy, cosmopolitan, middle-aged and older families and couples
This PRIZM® segment represents 0.7% of Canada's populaƟon and 0.6% of households.

U1

M1

PRIZM® segment
Step 1: Select a Category*



Methodology

Benchmark: Canada

Slider bar and dot colour indicate a score range that can be used to determine how a PRIZM® segment
“behaves” compared to the Canadian average for a specific variable.

AddiƟonal Info

For more details about the 67 lifestyles and to look up your PRIZM® segment, visit:
hƩps://prizm.environicsanalyƟcs.com/

PRIZM® DefiniƟons: hƩps://environicsanalyƟcs.com/docs/default-source/prizm-handbook/PRIZM-Defi-
niƟons.pdf

For more informaƟon, contact us at: hƩps://environicsanalyƟcs.com/en-ca/contact-us

For more informaƟon about our products and services, please visit our website:

• EA Products & Databases: hƩps://environicsanalyƟcs.com/en-ca/data
• Community Site (for database and soŌware informaƟon): hƩps://community.environicsanalyt-
ics.com/hc/en-us/secƟons/360006982352-Canadian-Data

Sources & Copyright

EA databases used: PRIZM®, DemoStats, OpƟcks Powered by Vividata, OpƟcks Powered by Numeris,
OpƟcks Social Powered by AskingCanadians™, OpƟcks Mobile Powered by AskingCanadians™, OpƟcks
eShopper Powered by AskingCanadians™, SocialValues, WealthScapes, AutoView NVR, ClickScapes,
EVTrends, MobileScapes, ShopperChoice

Copyright ©2025 Environics AnalyƟcs

PRIZM® is a product of Environics AnalyƟcs Group Ltd. This document may not be copied or reproduced
without permission.

We acquire and distribute StaƟsƟcs Canada files in accordance with the Government of Canada’s Open
Data Policy. No informaƟon on any individual or household was made available to us by StaƟsƟcs Canada.

PRIZM® is a trademark of Claritas (U.S.) and is used with permission. Sources of data presented include
Environics AnalyƟcs, Environics Research Group, StaƟsƟcs Canada, Vividata, Numeris, Equifax Canada,
AskingCanadians™, TomTom and Experian (all used with permission).

Ranks are based on highest index in descending order with a minimum of 5% composiƟon. Maintain Age
has a minimum of 10% composiƟon and Automobile Purchased has a minimum of 2% composiƟon.

Social Group defines the urbanity of the PRIZM® segment ranging from Urban (U), Urban Fringe (F),
Suburban (S), Town (T) and Rural (R). The lower the social group number, the greater the affluence.
Urban segments are found in large- and medium-sized ciƟes. Urban Fringe segments reflect
once-suburban areas that, over the last 30 years, have been absorbed by urban sprawl. Suburban
segments tend to consist of communiƟes located on the outskirts of ciƟes and can oŌen be found in the
core neighbourhoods of smaller ciƟes and larger towns. Town neighbourhoods are found in smaller
towns across the country. Rural neighbourhoods reflect areas that are smaller than towns and include
very small towns, villages, hamlets, and rural farms and isolated areas.

Lifestage Group divides the PRIZM® segments into Young (Y), Family (F) and Mature (M). They are then
further subdivided: The Young group is divided into three subgroups according to the presence of
singles, couples or starter families. Families are split into three sets based on the age of children: the
very young, tweens, teens and twenty-somethings. The Mature group is divided into two based on the
age of maintainers and the presence of children at home.

Overview Who They Are How They Think What They Do How to Reach Them Glossary

Step 1: Select a Category*

PRIZM® segment
Step 2: Select an individual segment or a group

01 - The A-List

01 - The A-List Very wealthy, cosmopolitan, middle-aged and older families and couples
This PRIZM® segment represents 0.7% of Canada's populaƟon and 0.6% of households.

U1

M1
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Wealthy & Wise represents a segment of older, affluent families and
couples who enjoy high living standards and reside in presƟgious
neighbourhoods across Canada’s large ciƟes. With household incomes
that significantly exceed the naƟonal average, Wealthy & Wise own
luxury homes and demonstrate a strong commitment to educaƟon, as
evidenced by their higher rates of advanced degrees. Their acƟve
lifestyles include a variety of cultural and recreaƟonal acƟviƟes, from
aƩending live performances to engaging in fitness pursuits. This segment
strongly emphasizes authenƟcity and environmental stewardship, making
them ideal candidates for campaigns that spotlight social impact and
meaningful experiences.

This PRIZM® segment represents 1.1% of Canada's populaƟon and 1.0% of households.
Wealthy, older, urban families and couples02 - Wealthy & Wise

How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

02 - Wealthy & Wise
Step 1: Select a Category*

PRIZM® segment

Who They AreOverview
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Single Detached

Own

27.5%

2025 © Environics AnalyƟcs | All Rights Reserved

$284K

University

White Collar

Car

75+

4+

50.3%

10+

EducaƟon & OccupaƟonHousehold & Family

This PRIZM® segment represents 1.1% of Canada's populaƟon and 1.0% of households.
Wealthy, older, urban families and couples

Dwellings Diversity

02 - Wealthy & Wise

Maintainer age

Household size

Children at home

Age of children at home

Household income

EducaƟon

OccupaƟon

Commute method

Dwelling type

Tenure

Households moved into a
new residence in the past
year

Diversity

Official language

Immigrants to Canada (since
2022)

Low

English

3.7%

How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

02 - Wealthy & Wise
Step 1: Select a Category*

PRIZM® segment

Overview Who They Are
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1. Reduce car-related emissions

2. Buy organic

3. Buy Canadian products

1
"OŌen worked as a volunteer for a commiƩee aimed at improving an aspect of life
in your neighbourhood or municipality."

2 "I have made plans for those I love aŌer I die."

3 "I am willing to pay more for brand-name products."

2025 © Environics AnalyƟcs | All Rights Reserved

AdverƟsing

Appearance

Brand

Enjoyment

PresƟge

Price & UƟlity

Purchase InfluencesKey Mindsets

Green Living Psychographics

Environment

Diversity & Inclusion

Technology Adopter

Early Adopter

Peer Influencer

Status Seeker

Low                                                                                                    High    Low                                                                                                                  High

Green Lifestyle Healthy Lifestyle

1. Monitor vitamin intake

2. Live balanced lifestyle

3. Monitor cholesterol Ab.
.

Ab.
.

Ab.
.

Step 2: Select an individual segment or a group

02 - Wealthy & Wise

02 - Wealthy & Wise Wealthy, older, urban families and couples
This PRIZM® segment represents 1.1% of Canada's populaƟon and 1.0% of households.

PRIZM® segment
Step 1: Select a Category*

Overview GlossaryHow to Reach ThemWhat They DoHow They ThinkWho They Are
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1. Coffee/donut shops
2. High-quality restaurant Abc

Abc

2025 © Environics AnalyƟcs | All Rights Reserved

FinancialLeisure

Food & Drink AutomoƟve

Low                                                                                                         High

Restaurants Visited

Shopping

Leisure AcƟviƟes
1. Baseball game

2. Photography .

.

Online Gambling

Low                                                                    High

Products Purchased
1. InternaƟonal news
2. Tech news .

.1. Flowers
2. Computer soŌware

Canadian Tire              Costco                     IKEA

High

Low

     Clicks       Bricks                  Clicks      Bricks                Clicks      Bricks

Financial Products Held
1. Bonds
2. RRIF

Mobile Wallet

Online Banking

Low                                                 High

Online Food Ordering Method

Meal kit (e.g. Chef's Plate)

Delivery app (e.g. UberEats)

Projected EV Purchase Next Year

Electric

Gasoline Hybrid

Plug-in Hybrid

Premium EV

Standard EV

Low                                             High

1. Porsche
2. Volvo
3. BMW A..

A..
A..

Electric/Hybrid Vehicle Ownership

Owned

Plan to buy next year

Low                                                 High

Selected
Banners*

Automobiles Purchased*

02 - Wealthy & Wise

Overview Who They Are How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

02 - Wealthy & Wise

Wealthy, older, urban families and couples
This PRIZM® segment represents 1.1% of Canada's populaƟon and 1.0% of households.

PRIZM® segment

Websites Browsed*

Step 1: Select a Category*
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Preferred Streaming Services

Internet Usage Influencer Impact

Online AcƟviƟes

TradiƟonal Channels

Low                                                      High

Preferred Social Media

Preferred Categories Browsed in 2024

Likely to Be Influenced by:

 Low                                                    High

Trusted InformaƟon Sources

50 100 150

Television

Radio

Newspaper

Magazine

Direct

Low                                                      High
50 100 150

Television

Radio

Printed Newspaper

Printed Magazine

News Website

News App

Social Media

Low                                               High

1. Online magazines
2. Restaurant guides
3. Download coupons .

.

.

1. Real estate
2. Careers
3. Sports .

.

.

Privacy &
Compliance

"I am very comfortable sharing
my personal informaƟon with

social media sites."

Low                                                               High

Health and fitness sitesWhatsApp,WeChat,

CBC Gem
TV services (e.g. Rogers Ignite/Bell Alt),
Apple TV+,

Celebrity
Online Product Review

50 100 150

• accepƟng opinion
• considering recommendaƟon
• Influencer when purchasing

Online influencer when:

Overview Who They Are How They Think What They Do How to Reach Them Glossary

Step 2: Select an individual segment or a group

02 - Wealthy & Wise

02 - Wealthy & Wise Wealthy, older, urban families and couples
This PRIZM® segment represents 1.1% of Canada's populaƟon and 1.0% of households.

U1

M1

PRIZM® segment
Step 1: Select a Category*



Methodology

Benchmark: Canada

Slider bar and dot colour indicate a score range that can be used to determine how a PRIZM® segment
“behaves” compared to the Canadian average for a specific variable.

AddiƟonal Info

For more details about the 67 lifestyles and to look up your PRIZM® segment, visit:
hƩps://prizm.environicsanalyƟcs.com/

PRIZM® DefiniƟons: hƩps://environicsanalyƟcs.com/docs/default-source/prizm-handbook/PRIZM-Defi-
niƟons.pdf

For more informaƟon, contact us at: hƩps://environicsanalyƟcs.com/en-ca/contact-us

For more informaƟon about our products and services, please visit our website:

• EA Products & Databases: hƩps://environicsanalyƟcs.com/en-ca/data
• Community Site (for database and soŌware informaƟon): hƩps://community.environicsanalyt-
ics.com/hc/en-us/secƟons/360006982352-Canadian-Data

Sources & Copyright

EA databases used: PRIZM®, DemoStats, OpƟcks Powered by Vividata, OpƟcks Powered by Numeris,
OpƟcks Social Powered by AskingCanadians™, OpƟcks Mobile Powered by AskingCanadians™, OpƟcks
eShopper Powered by AskingCanadians™, SocialValues, WealthScapes, AutoView NVR, ClickScapes,
EVTrends, MobileScapes, ShopperChoice

Copyright ©2025 Environics AnalyƟcs

PRIZM® is a product of Environics AnalyƟcs Group Ltd. This document may not be copied or reproduced
without permission.

We acquire and distribute StaƟsƟcs Canada files in accordance with the Government of Canada’s Open
Data Policy. No informaƟon on any individual or household was made available to us by StaƟsƟcs Canada.

PRIZM® is a trademark of Claritas (U.S.) and is used with permission. Sources of data presented include
Environics AnalyƟcs, Environics Research Group, StaƟsƟcs Canada, Vividata, Numeris, Equifax Canada,
AskingCanadians™, TomTom and Experian (all used with permission).

Ranks are based on highest index in descending order with a minimum of 5% composiƟon. Maintain Age
has a minimum of 10% composiƟon and Automobile Purchased has a minimum of 2% composiƟon.

Social Group defines the urbanity of the PRIZM® segment ranging from Urban (U), Urban Fringe (F),
Suburban (S), Town (T) and Rural (R). The lower the social group number, the greater the affluence.
Urban segments are found in large- and medium-sized ciƟes. Urban Fringe segments reflect
once-suburban areas that, over the last 30 years, have been absorbed by urban sprawl. Suburban
segments tend to consist of communiƟes located on the outskirts of ciƟes and can oŌen be found in the
core neighbourhoods of smaller ciƟes and larger towns. Town neighbourhoods are found in smaller
towns across the country. Rural neighbourhoods reflect areas that are smaller than towns and include
very small towns, villages, hamlets, and rural farms and isolated areas.

Lifestage Group divides the PRIZM® segments into Young (Y), Family (F) and Mature (M). They are then
further subdivided: The Young group is divided into three subgroups according to the presence of
singles, couples or starter families. Families are split into three sets based on the age of children: the
very young, tweens, teens and twenty-somethings. The Mature group is divided into two based on the
age of maintainers and the presence of children at home.

Overview Who They Are How They Think What They Do How to Reach Them Glossary

Step 1: Select a Category*

PRIZM® segment
Step 2: Select an individual segment or a group

02 - Wealthy & Wise

02 - Wealthy & Wise Wealthy, older, urban families and couples
This PRIZM® segment represents 1.1% of Canada's populaƟon and 1.0% of households.

U1

M1
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Additional Info

For more details about the 67 l ifestyles and to look up your PRIZM® segment, visit :  
https://prizm.environicsanalytics.com/  

PRIZM® Definit ions: https://environicsanalytics.com/docs/default -source/prizm-
handbook/PRIZM-Definitions.pdf 

For more information contact us at:  https://go.environicsanalytics.com/Contact -Us 

For more information about our products and services, please visit our website:

• EA Products & Databases: https://environicsanalytics.com/en-ca/data 
• Community Site (for database and software information):  

https://community.environicsanalytics.com/hc/en -us/sections/360006982352-
Canadian-Data 

Sources & Copyright

EA databases used: PRIZM®, DemoStats, Opticks Powered by Vividata, Opticks 
Powered by Numeris, Opticks Social  Powered by AskingCanadians , Opticks Mobile 
Powered by AskingCanadians , Opticks eShopper Powered by AskingCanadians , 
SocialValues, WealthScapes, AutoView NVR, ClickScapes, EVTrends, MobileScapes, 
ShopperChoice

Copyright ©2025 Environics Analytics

PRIZM® is a product of  Environics Analytics Group Lt.  This document may not be copied 
or reproduced without permission.

We acquire and distr ibute Statist ics Canada f i les in accordance with the Government of  
Canada’s Open Data Policy.  No information on any individual or household was made 
available to us by Statist ics Canada.

PRIZM® is a trademark of  Claritas (U.S. )  and is used with permission.  Sources of  data 
presented include Environics Analytics,  Environics Research Group, Statist ics Canada, 
Vividata, Numeris,  Equifax Canada, AskingCanadians , TomTom and Experian (al l  used 
with permission).
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https://prizm.environicsanalytics.com/
https://environicsanalytics.com/docs/default-source/prizm-handbook/PRIZM-Definitions.pdf
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Additional Info

For more details about the 67 l ifestyles and to look up your PRIZM® segment, visit :  
https://prizm.environicsanalytics.com/  

PRIZM® Definit ions: https://environicsanalytics.com/docs/default -source/prizm-
handbook/PRIZM-Definitions.pdf 

For more information contact us at:  https://go.environicsanalytics.com/Contact -Us 

For more information about our products and services, please visit our website:

• EA Products & Databases: https://environicsanalytics.com/en-ca/data 
• Community Site (for database and software information):  

https://community.environicsanalytics.com/hc/en -us/sections/360006982352-
Canadian-Data 

Sources & Copyright

EA databases used: PRIZM®, DemoStats, Opticks Powered by Vividata, Opticks 
Powered by Numeris, Opticks Social  Powered by AskingCanadians , Opticks Mobile 
Powered by AskingCanadians , Opticks eShopper Powered by AskingCanadians , 
SocialValues, WealthScapes, AutoView NVR, ClickScapes, EVTrends, MobileScapes, 
ShopperChoice

Copyright ©2025 Environics Analytics

PRIZM® is a product of  Environics Analytics Group Lt.  This document may not be copied 
or reproduced without permission.

We acquire and distr ibute Statist ics Canada f i les in accordance with the Government of  
Canada’s Open Data Policy.  No information on any individual or household was made 
available to us by Statist ics Canada.

PRIZM® is a trademark of  Claritas (U.S. )  and is used with permission.  Sources of  data 
presented include Environics Analytics,  Environics Research Group, Statist ics Canada, 
Vividata, Numeris,  Equifax Canada, AskingCanadians , TomTom and Experian (al l  used 
with permission).
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