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Eat, Play, Love represents a dynamic group of young, urban singles and couples concentrated primarily in major Canadian
cities like Toronto and Vancouver. Living predominantly in high-rise condos, they are culturally engaged, often attending
film festivals, concerts, and sporting events. With a high rate of university graduates and careers in business, science, and
the arts, they value authenticity, personal connection, and originality. This segment frequently participates in fitness
activities, travels extensively, and promotes sustainability through their consumption patterns. Their openness to new
ideas and technologies reflects a forward-thinking mindset and a desire to stay meaningfully connected to the evolving
world around them.

Indieville is a culturally rich urban segment, primarily situated in major cities across the country. It is home to young and
middle-aged singles, many of whom are first- or second-generation Canadians. Many in this segment have a high level of
educational attainment, particularly in creative and professional fields. Housing typically includes older low-rise
apartments and duplexes, fostering a communal living environment. Residents embrace active lifestyles, often favouring
fitness activities like yoga and Pilates, and engage in arts and culture events such as concerts and film festivals. Their
passion for fashion, music, and cultural exploration is complemented by a practical approach to spending, reflecting a
lifestyle that values creativity, self-expression, and conscious living.

Social Networkers represent some of Canada’s youngest households, predominantly living in larger urban centres.
Reflecting a rich tapestry of cultures and backgrounds, residents tend to have mixed levels of education and often rent in
high-rise apartments. With a large proportion of singles and many under the age of 25, they are known for their vibrant
social lives, frequenting bars, nightclubs, and cultural events, while also maintaining a commitment to fitness and health
through regular participation in gyms and recreational sports. They value ethical consumption and are guided by strong
social and cultural beliefs, showing a clear inclination toward multiculturalism and personal expression. Despite earning
moderate incomes from entry-level jobs, this segment maintains an engaged, optimistic outlook and a lifestyle fueled by
connection, identity, and self-discovery.

Downtown Verve captures young to middle-aged urban families, couples, and some singles, predominantly residing in
cities like Toronto, Calgary, and Vancouver. Characterized by their educational achievements and high-income levels,
this segment effortlessly blends work and play into their everyday lives. Downtown Verve are advocates for ecological
lifestyles, ethical consumerism, and culture sampling, making them open to experiences that align with their values.
Regularly participating in various recreational activities - from fitness classes to cultural events - they seek meaningful
experiences that enhance their sense of community and individualism.

Came From Away encompasses a culturally diverse segment largely situated in Toronto's high-rise neighbourhoods.
Most residents are younger or middle-aged, foreign-born, and speak non-official languages. These singles and lone-
parent families typically earn low incomes from service-sector jobs and often rent apartments. Their lifestyle leans
toward health consciousness, as reflected in their active participation in fitness activities, and they frequently take
advantage of affordable local offerings such as sports programs and city attractions. This segment also demonstrates
strong digital engagement, frequently using mobile devices to stay connected, share interests, and access information -
reflecting a socially connected, resourceful, and city-savvy way of life.
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The A-List

Wealthy & Wise
Asian Sophisticates
Turbo Burbs
First-Class Families
Downtown Verve
Mature &Secure
Multiculture-ish
Boomer Bliss

Asian Achievement
Modern Suburbia
Eat, Play, Love

Vie de Réve
Kick-Back Country
South Asian Enterprise
Savvy Seniors

Asian Avenues
Multicultural Corners
Family Mode

New Asian Heights
Scenic Retirement
Indieville

Mid-City Mellow
All-Terrain Families
Suburban Sports
Country Traditions
Diversité Nouvelle
Latte Life

C'est Tiguidou

South Asian Society
Metro Melting Pot
Diverse & Determined
New Country
Familles Typiques
Vie Dynamique
Middle-Class Mosaic
Keep on Trucking
Stressed in Suburbia
Evolution Urbaine
Les Enerjeunes
Down to Earth
Banlieues Tranquilles
Happy Medium
UnGrand Cru
Slow-Lane Suburbs
Patrimoine Rustique
Social Networkers
Agri-Biz
Backcountry Boomers
Country & Western
On Their Own Again
Friends & Roomies
Silver Flats

Vie au Village
Enclaves Multiethniques
Jeunes Biculturels
Juggling Acts

Old Town Roads

La Vie Simple

Value Villagers
Came From Away
Suburban Recliners
Amants de la Nature
Midtown Movers
Agés & Traditionnels
Indigenous Families
Just Getting By
Total

Benchmark: Canada

Count %  Base Count Base % % Pen
15,704 3.87 97,704 0.60 16.07
1,214 0.30 129,453 080 094
0 0.00 121,957 075 0.00

0 0.00 101,558 062 0.00

0 0.00 214,826 132 000
35,699 879 198,765 122 17.96
2,944 0.72 299,104 184 098
0 0.00 260,260 160  0.00

0 0.00 252,891 155  0.00

0 0.00 110,190 0.68  0.00

0 0.00 398,392 245 000
171,850  42.33 414,998 255 4141
0 0.00 153,828 094 000

0 0.00 244,634 150 0.00

0 0.00 186,862 115 000

0 0.00 366,208 225 000
1,525 0.38 81,595 050 187
897 0.22 396,773 244 023

0 0.00 344,808 212 000
12,480 307 136,354 084 915
0 0.00 317,763 195 000
70,288  17.31 291,834 179 24.08
0 0.00 287,727 177 000

0 0.00 172,212 106 0.00

0 0.00 334,046 205 000

0 0.00 205,162 126 000

0 0.00 165,405 101 000
14,181 349 182,271 112 778
0.00 304,817 187  0.00

1,328 0.33 114,349 070 116
494 0.12 413,246 254 012

0 0.00 296,794 182 000

0 0.00 213,886 131 000

0 0.00 251,003 154 000

0 0.00 205,818 126 000

99 0.02 197,091 121 005

0 0.00 103,086 0.63  0.00

0 0.00 358,735 220 000

0 0.00 139,770 086 0.00

0 0.00 255,167 157  0.00

0 0.00 280,426 172 000

0 0.00 84,384 052 000

0 0.00 259,030 159 000

0 0.00 175,158 107  0.00

0 0.00 248,162 152 000

0 0.00 135,679 083 0.00
39,289 9.68 348,955 214 1126
0 0.00 207,672 127 000

0.00 317,395 195 000

0 0.00 303,307 186 0.00
15,780 3.89 363,566 223 434
406 0.10 477,620 293 009

0 0.00 145,409 089 0.00

0 0.00 368,011 226 000

0 0.00 87,392 054  0.00

0 0.00 150,389 092 000

0 0.00 330,839 203 000

0 0.00 243,859 150 0.00

0 0.00 317,664 195 000

0.00 195,816 120 000

21,409 5.27 263,425 162 813
0 0.00 325,553 200 000

0 0.00 241,920 149 000

0 0.00 183,321 113 000

0 0.00 301,939 185 0.00

0 0.00 194,752 120 000

423 0.10 415,092 255 010

406,010 100.00 16,288,077
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Report Details

Name: Segmentation - Top 5 & Distribution
Date / Time: 5/29/2025 1:36:33 PM
Workspace Vintage: 2025
Trade Area
Name Level Geographies
SPOTLIGHT - 5 km NA
Benchmark
Name Level Geographies
Canada Canada Canada
DataSource
Product Provider Copyright
PRIZM® Bases Environics Analytics | Statistics Canada | ©2025 Environics Analytics. PRIZM is a
Equifax registered trademark of Claritas, LLC. used
under license.
(https://spotlightcanada.com/Spotlight/About/1/
Segmentation System
Product Provider Copyright
PRIZM® Environics Analytics ©2025 Environics Analytics, PRIZM is a

registered trademark of Claritas, LLC.
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