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York Region: Overview
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York Region: Overview
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Highest concentration of
technology companies in
Canada

4,300 Information and
Communications
Technology (ICT) companies

One of the most diverse
communities in Ontario
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York Region: Business Community
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York Small Business Enterprise Centre
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Who We Are
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Our Clients

 |ndividuals and businesses with less than 10
employees

| 20% 19%

e 58% female, 42% male
19%

 55% of clients are over 40 years old

e 80% of clients are “main street” and 20%
professional & scientific/manufacturing

e 70% Business to Consumer focused
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Challenges and Opportunities
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Our Clients’ Challenges
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Our Clients’ Challenges
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What We Did
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Utilized multiple resources
York Region Open Data platform
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The Solution

Worked with Environics
Analytics to develop a solution

Provided controlled access and
training

Used the data to inform their

marketing plans and business
plans
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Client Selection
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Who's Using the Tool?

Manufacturing 4%

| Retail Trade 4%

Y Finance and Insurance 4%

Professional, Scientific
/ . .
and Technical Services

4%

Accomodation and
food services Administrative

18% 9%

Educational services

/
Arts. entertainment 1 8%
and recreation
47 Heglthcare and
(o} social assistance

26%
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Client Experience
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Looking Ahead

e (Collect data on individual client outcomes
e Build on client successes
 Expand to more clients

* Explore opportunities for business to business data sets
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Questions?
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Jonathan Wheatle

Manager, Strategic Economic Initiatives

The Regional Municipality of York
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York Region
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