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Outline of presentation

e Key trends
e Growth
* Aging
e Cultural Diversity
* Households
* Women

e The Generations

 Examples of how the new PRIZM captures the trends
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Continued population growth but

also more areas in decline
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Recent increase in growth due to higher immigration

Population growth in Canada from 2002-2019
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Source: Statistics Canada, Population estimates
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Recent changes in growth due to downturn in resource
sector

Population growth in Canada
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Source: Statistics Canada, Population estimates
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Future growth expected to slowly decline due to
aging population

Population growth in Canada from 2002-2019
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Source: Statistics Canada, Population estimates and Projections
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2019 DemoStats
Percent Population Change 2014 - 2019
Canada - By Census Division
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Source: 2016 Census. Boundary Files, 2016 Census. Statistics Canada Catalogue no. 92-160-X.
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High growth of seniors population will continue

2002-2019
65.2%

B Under age 65
B Age 65+

2019-2036

Population growth from 2002-2036

Source: Statistics Canada, Population Estimates and projections
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High growth of seniors population will continue

Percent of population 65+

ny,

2002

12.6%
° 2002-2019

65.2%
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2019
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\ 2019-2036
2036

23.4%

Population growth from 2002-2036

Source: Statistics Canada, Population Estimates and projections
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Continued growth of retirement communities

Areas with higher rates of in-migration of seniors

British Columbia

Nanaimo Carleton Place
Pentict Joliette
enticton Cobourg
Campbell River
Woodstock
Chilliwack Saint-Georges
Owen Sound
Courtenay
Belleville
Duncan ] o
Victoriaville
Kelowna Collingwood

Source: Statistics Canada, Population estimates
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Slower growth and some declines expected for
younger age groups

Projected population growth in Canada from 2019-2029

Under 15
15-24
25-34
35-44
45-54
55-64 -8.0%
65-74

75+ 51.8%

Source: Statistics Canada, 2019 Population projections
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Persons

Recent increase in number of permanent resident
Immigrants

Number of permanent resident immigrants to Canada, 2001-2019
350,000

300,000

250,000
200,000 Immigrants as
Percent of Total
150,000 Population
2001: 18.4%
100,000 2011: 20.6%
2019: 22.8%
50,000
0
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* Based on first 8 months
Source: Immigration, Refugees and Citizenship Canada
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Also increases for temporary residents

Non Permanent Residents in Canada, 2008-2018
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Source: Immigration, Refugees and Citizenship Canada
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Increase in immigration to areas other than Toronto,
Montreal and Vancouver

0.0 Percent of permanent resident immigrants to CMAs

45.0%
9 40.0%
v 35.0%
-

.% 30.0% —Qther

g 25.0% —Toronto

5 20.0% —\/ancouver

/ e ——
15.00% [ Montreal
—— \<
o 10.0%
5.0%
0.0%

ercent

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019*

*Estimate based on first 8 months
Source: Immigration, Refugees and Citizenship Canada
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Recent increase in immigrants from India

Permanent residents by top source countries, 2001-2019
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Source: Immigration, Refugee and Citizenship Canada * based on first 8 months
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The minority is now a majority in Toronto and

Vancouver

Visible Minority Population by CMA in 2019

Toronto, ON
Vancouver, BC

Calgary, AB

Abbotsford - Mission, BC
Edmonton, AB
Winnipeg, MB

Montréal, QC

Canada

Ottawa - Gatineau, ON/QC
Windsor, ON

Regina, SK

Kitchener - Cambridge - Waterloo, ON
Saskatoon, SK

Oshawa, ON

Hamilton, ON
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Source: Environics Analytics, 2019 Demostats
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Concentration of the visible minority population
will further increase

Projected concentration of visible minority population in 2036

Toronto 66%
Vancouver 62%
Calgary 49%
Winnipeg 46%
Abbotsford - Mission 43%
Edmonton 42%
Ottawa - Gatineau 38%
Montréal 37%
Saskatoon 35%
Canada 34%
Windsor 34%
Kitchener - Cambridge - Waterloo 33%
Hamilton 27%
Guelph 26%
Regina 25%
Oshawa 25%
London 23%

Source: Statistics Canada, Diversity projections
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The Indigenous population is also rapidly growing

Population growth, 2001-2016

41.7%
50.2%

30.7%
12.6%
J B
Non Indigenous Indigenous Inuit Metis First Nations
Population 2016
34,460 1,674 609 292 45
('000)

Source: Statistics Canada 2001 and 2016 Census
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Most future growth from visible minority and
indigenous populations

Projected population growth from 2019-2036

61.0%
ki Total Pop growth: 19.0%
3.0%
I
Visible Minority Indigenous Other

Source: Statistics Canada projections (calculations by author)
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Smaller but more diverse families and
households
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Fewer than 40 percent of households have children

Types of Households, 2016

Mo a5 Couple
on-tamily One-person without
or more 28.2% children
persons 25.8%
4.1%
Other\
3.6%\

Multigenerational
household
2.9%

2016 Total Households: 14,072,080

Source: Statistics Canada, 2016
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Growth likely to be in multigeneration and empty

nest couples

Types of Households, 2016

Mo a5 Couple
on-tamily One-person without
or more 28.2% children
persons 25.8%
4.1%
Other\
3.6%\

Multigenerational
household
2.9%

2016 Total Households: 14,072,080

Source: Statistics Canada, 2016
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Change in Number of Households 2011-2016
%

Multigenerational :
One-person

Non-family 2+ persons 7.2
Couple without children 6.9
Total
Other census family 5.6

Lone-parent
Couple with children
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Approximately 40% of women aged 20 and over are
not living in a couple

Percent of Women Not Married or Common-law, Canada, 2018 Percent of Women Living Alone
90% 85 and over 54%
80%

0% 80-84
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B 409 70-74

°
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0% 20-49

20to24 30to34 40to44 50to54 60to64 70to/74 80tos4

Source: Statistics Canada, Demographic Estimates
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Most women now in the labour force

Labour Force Participation Rates of Men and
Women Aged 25 to 54, Canada
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Source: Statistics Canada Labour Force Survey
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Education levels have steadily increased, and
women are now more highly educated

Labour Force Participation Rates of Men and Percent of Population aged 25-54 with
Women Aged 25 to 54, Canada Postsecondary Degree or Diploma, Canada
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Source: Statistics Canada Labour Force Survey
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Median income up for females; little change for males

Index of Median Income (2016S), Canada
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Source: Statistics Canada, Income Survey
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Women have an increasing share of total income

Index of Median Income (2016S), Canada Share of Total Income for Women, Canada
Males == Females
130 1976
25.4%
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Source: Statistics Canada, Income Survey
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Gender wage gap has slowly declined

Gender wage gap between men and women aged 25-54 from 1998-2018

25%

20%

15%
10%
5%
0%

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Source: Statistics Canada, "The Gender Wage Gap in Canada", Rachelle Pelletier, Martha Patterson and Melissa Moyser, October 2019
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Major gains in female representation in
professional occupations

Representation of Women in Management and Professional occupations, Canada, 2016

50.0% 47.1%

% of Population

25-34 35-44 45-54 55-64

Source: Statistics Canada 2016 Census
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Women now a majority in professional occupations
except Natural and Applied sciences and Management

Representation of Women in Management and Professional occupations, age 25-54, Canada, 2016

50.0%
45.0%
40.0%
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% of Population
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47.1% 0.0% 20.0% 40.0% 60.0% 80.0%

Educational Services

Health (except nursing)
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Business and Finance

Total

Management

gl
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Source: Statistics Canada 2016 Census
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Canada’s Population 2019

600,000

500,000

400,000

300,000

500,000 GEN Z MILLENNIALS BEN X BOOMERS PRE-BOOMERS

’ UNDER 24 AGES 24 - 39 AGES 40 - 53 AGES 54 - 73 AGES 74+
100,000 | | | | | |
<1 5 10 15 20 25 30 35 40 45 50 55 60 65 70 75 80 85

90 95 100+
Age

Source: Statistics Canada population estimates
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The Millennials

8.3M aged 24-39 in 2019

Diverse group in transition

 Families as well as singles and
couples

e Homeowners and renters
Highly educated
Culturally diverse, many second
generation
High use of technology

Source: Statistics Canada, 2016 Census
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m Couple no children
®m Family with children
® One person

household

® 2+ non-family

Home Owners
54%
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Family situation determines where Millennials live

Population aged 25-39 in the GTA, 2016

Not living in Census family

B Suburbs m City

Source: Statistics Canada, 2016 Census
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Family situation determines where Millennials live

Population aged 25-39 in the GTA, 2016

Not living in Census family Couple with no children

B Suburbs m City

Source: Statistics Canada, 2016 Census

SEE »CONNECT >*DO #EAUC2019




Family situation determines where Millennials live

Population aged 25-39 in the GTA, 2016

Not living in Census family Couple with no children Couple with children

B Suburbs m City

Source: Statistics Canada, 2016 Census
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2016 Dollars (S)

Millennials had higher household incomes at age 30-34

B Millennials ™ Gen X Young Boomers

$83,197

$65,523 $64,800

Median Household Income age 30-34
adjusted for household size*

*Households with mortgage
Source: Statistics Canada, Economic Well-being across generations of young Canadians: Are Millennials Better or Worse Off by Andrew Heisz and
Elizabeth Richards. Data from Survey of Financial Security, 1999 and 2016 and Assets and Debt Survey, 1984.
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2016 Dollars (S)

But housing was more expensive and mortgages higher

B Millennials ™ Gen X Young Boomers

$65,523 $64,800 $329,000

Median value of home S182,441

$137,723

$218,000

Median mortgage $117,481

Median Household Income age 30-34 $67,802

adjusted for household size*

*Households with mortgage
Source: Statistics Canada, Economic Well-being across generations of young Canadians: Are Millennials Better or Worse Off by Andrew Heisz and
Elizabeth Richards. Data from Survey of Financial Security, 1999 and 2016 and Assets and Debt Survey, 1984.
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2016 Dollars (S)

With the result that Millennials had much higher debt

B Millennials ™ Gen X Young Boomers

2016 Dollars (S)

$83,197

$65,523 $64,800 $329,000

Median value of home S182,441

$137,723

$218,000

Median mortgage S117,481

Median Household Income age 30-34 $67,802

adjusted for household size*

*Households with mortgage
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Income Ratio

Dept :

2.16

0.8

Debt to after tax income HHLD ages 25-
34

Source: Statistics Canada, Economic Well-being across generations of young Canadians: Are Millennials Better or Worse Off by Andrew Heisz and
Elizabeth Richards. Data from Survey of Financial Security, 1999 and 2016 and Assets and Debt Survey, 1984.
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Generation X
6.8M aged 40-53 in 2019

* Highly educated
e Established in labour market
* Peak earning years

e Focus on balancing family/work
lives

e Retirement on the horizon

Source: Statistics Canada, 2016 Census
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2.5%

m Couple no children
m Family with children
® One person

household

m 2+ non-family

Home Owners
/2%
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The Boomers
9.3M aged 54-73 in 2019

 Alarge diverse cohort

* Younger Boomers still employed
with older children at home
 Older Boomers mostly retired as
single or empty nest couple

e Compared to older generation
 Smaller and more complex families

* More educated
 Longer life expectancy

Source: Statistics Canada, 2016 Census
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2.7%

m Couple no
children

m Family with
children

m One person
household

B 2+ non-family

Home Owners
76%
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The Pre-Boomers L.7%

m Couple no
children

3.1M aged 74 and over in 2019

m Family with
children

 Many still in good health

m One person
household
* |ncreasingly, health conditions

pegin to affect mobility and
IVing arrangements

B 2+ non-family

* Nearly half live alone

Home Owners
/2%

Source: Statistics Canada, 2016 Census
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THE

LONGEVITY
ECONOMY

UNLOCKING THE WORLD’S

FASTEST-GROWING,

MOST MISUNDERSTOOD MARKET

JOSEPH F.COUGHLIN

FOUNDER AND DIRECTOR OF THE MIT AGELAB
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“The baby boomers will act as a sorting
mechanism in the longevity economy,
ruthlessly separating the companies that
solve their real demands from those acting on

a tired, false idea of oldness”

“Speaking generally, female consumers will

define the future of old age through their
personal experiences, insights and economic

demand”
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Older households aged 65 and over account for 17
percent of spending; households 55-64 an additional 21
percent

Percent of total household expenditures, 2017

W Under 30

M 30-39

W 40-54

W 55-64

W 65 and over

AAAAAA

EA Source: Statistics Canada, 2017 Survey of Household Spending
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Older households age 65 and over will increase their
share of spending to nearly 25 percent

Percent of total household expenditures, 2017 Share of total expenditures, households 65+
30%
559 24.3%
|
Under 30 0% 1y
W 30-39 =270
W 40-54 15% 13.9%
W 55-64
o
M 65 and over 10%
5%
0%
2010 2017 2036

Source: Statistics Canada, Survey of Household Spending 2010 and 2017; Environics Analytics projection 2036
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Above average increase in expenditures shows where
seniors are spending more

Percent increase in average expenditures, 2010-2017, Canada
Total Households Age 65 +
Gifts of money and support payments 75%
Tobacco products and alcoholic beverages
Recreation
Personal care
Other accommodation
Owned living quarters

Food purchased from restaurants

Charitable contributions

Total expenditure m 25%
Household furnishings and equipment m 25%

Source: Statistics Canada, 2010 and 2017 Survey of Household Spending
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Summary

 Alarger but more diverse consumer base makes marketing more challenging

 Population growth

* Age

e Cultural Diversity

* |Income and Wealth

e Social values and consumer preferences

« The good news is that more data and better analytic techniques are available to
better understand customers and find new ones
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Younger Segments

=

5 12

L1 Highly-educated singles in

i §  downtown condos in Toronto,

L Montreal

..

; Young families in Alberta, 4

Newfoundland and Saskatchewan

== Well educated young singles in
downtown Montreal and Quebec
City

.. Ay

Families who recently moved to
newer suburbs
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Older Age Segments

Savvy senior home owners, many
in condos, in larger urban areas
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Seniors aglng in place in rural
communities

P S

Low income singles living alone
in larger urban area

Empty nest couples and singles in
scenic retirement communities
‘ Tty ; = g n’l ‘,

SEE »CONNECT >*DO #EAUC2019




Cultural Diversity

£ N

First and second generation South Asian
families in Toronto and Vancouver

, = \
T e 7 AN

“Asian Sophisticates”, a high income and wealth
population, mostly Chinese in Toronto and Vancouver
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Cultural Diversity

Moderate concentration of immigrants, many
recent, in areas other than Montreal, Toronto

and Vancouver -
\TERTY /I eSSy S (E

Emerging multicultural neighbourhoods in
suburban Montreal

55
“Enclaves Multiethniques” is a mix of
recent and longer-term immigrants in

downtown Montreal
NS A W " .
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Questions?

G20}

Doug Norris

SVP, Chief Demographer

Environics Analytics
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