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About CLHIA and Proof Inc.
e proof ..

ACIC/A P,
Canadian Life and Health Integrated marketing
Insurance Association communications agency
Non-profit association with member Developing creative communications
companies accounting for nearly 100% and digital solutions for clients, Proof
of Canada’s life and health insurance operates across a variety of sectors
sector. throughout North America.
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The Challenge:
Insurance Fraud

Health and dental benefits plan
abuse and fraudulent activity has
caused disruption in Canada and

urgent action is needed to address

this serious issue.

We have seen more high-profile
examples in the media recently.
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Fraud = Fraud:
Campaign Objectives

Discourage working Canadians from
becoming involved in fraudulent
activities by educating them on the
consequences and how to recognize,
refuse and report suspected fraud.

Grow awareness and increase the
understanding of the seriousness
and impact of insurance fraud.
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Research Intensive Process to Campaign Launch

Research: Creative

Research: Launch

Analytics & Surveys Development Focus Groups Campaign

5M CLHIA records 3 Creative territories for testing
53K Flagged claims 6 Focus Groups to test perceptions
4 At-risk segments defined

2,000 Surveys to at-risk population
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Research Findings
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|dentify our Target Population

A subset of the Canadian population has been identified as being at risk of becoming involved
in fraudulent insurance claims. This subset has been defined by four unique segments.

®® At-Risk
—
Total Canada o0 Population: 9,690,874

i+l

Population: 35,860,488 Rest of Canada

Population: 26,169,614
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Personas: A Deeper Dive
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EDUCATION AND OCCUPATION
AGE OF MAINTAINER AND HH COMPOSITION

%OFHHS B Custom Segment
Canada

[ ]
Segment 2: s IRoctrion
I insales arservice (105)

a high school certificate or equivalent (100)
a university degree or above (114)

2.0 33 in business or finance (118)

[ ]
Demographics = arer A 3i0¢
’ 15-24 25-34 35-44 45-54 55-64 65-74 75+ | §

o work by @ 3 4%work at
O 60.0%have children at home (148) (102) home (82)

Lif@StYIE and Values ﬂﬁégi (120)

SPORTS & LEISURE OPTICKS NUMERIS 2017 i Segment

% of Pop 12+, attended/visited past year m Custom Segment = Canada
‘ 9.7 7 5
v’ 35-54 year old decision-makers Y BN B Bl R
5200K+
Health/Fitness Zoos/ Bar/
/ . . Club Movies Caoncerts Agquariums Nightclub
Social lifestyles (114
. N Rent
KEY SOCIAL VALUES sociAL VALUES2017 M (54)
v Ostentatious consumers STRONG VALUES WEAK VALUES 713%(212)
o~ — p— 13 o |a - N of dwellings were built
vertising as Stimulus ttraction to Nature after 1991
Penchantfor Risk | 126 82 | Brand Apathy
Ostentatious Consumption | 124 84 | Utilitarian Consumerism SITY: HIGH
Status via Home | 122 85 | Discriminating Consumerism on'is of a visible minority (236)
Multiculturalism | 122 89 | Rejection of Orderliness i to Canada (183)
@ANNUAL Y7 O UTEnE e, T ||||.|[:)[::l-|f'iesJ Pakistan, China
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Segment 2:
Media Consumption
Habits

v Highly active online
v Twitter and Instagram

v" Content creators
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MEDIA HIGHLIGHTS TOP NEWSPAPER SECTIONS %  INDEX

% of Pop 12+ Internd
v | I | Moviey  TOP MAGAZINE PUBLICATIONS %  INDEX
§L Radio | I | Sports Canadian Living 3.8 108
o - T ) .8 121
(& rews L | TOP TV PROGRAMS % INDEX 0 111
mag. || | Situation Comedies 282 105 |5 104
Reality Shows 22.1 113 1 133
Internet | ﬂ Baseball {whenin season) 19.8 109

ﬁfr] Direct |

| Cartoons 13.8 109

SOCIAL MEDIA PLATFORMS

% of Pop 18+ who currently use

li Facebook 79.8% (98)
m LinkedIn 49.2% (129)
D Twitter 34.9% (128)
r@ Instagram 35.2% (134)
2 voutube 81.4% (106)

@ Pinterest 36.2% (102)

Basketball (wheninseason) 12.8 145

FOLLOWING/UNFOLLOWING BRANDS ON SOCIAL MEDIA

% of Pop 18+, Reasons tafollow brands on social media
Get coupons and discounts

45.8(108)

Enter contests 39.7(98)

Be the first to hear brand news 24.8(117)
Provide feedback about products 19.1{111)
Make suggestions for new 10.6(130)
Share brand-related stories 9.4(121)

% of Pop 18+, Reasans tadisengage with brands on social media
37.4(97)
23.1(117)

14.3 (109)

Too many messages
Mot enough value

Stopped purchasing products
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Creative Territories for Testing
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Concept 1:
When you Commit, it’s a Crime.



Health and dental

-

IS a crime.

benefits fraud

When you falsely submit a claim under your
spouse’s name, or a spa treatment under your
therapeutic massage allowance—when you or
your healthcare provider lies on insurance claim
forms—you are stealing. And it’s a real problem,
that raises insurance premiums and reduces

benefits for everyone. For more, visit Fraud.ca

WHEN YOU COMMIT,
IT’S A CRIME.



Concept 2:
The Wrong Crowd.



They won a trophy,
but lost their jobs.

Committing health and dental
benefits fraud with others is a crime.

Proud of their victory, these guys still have plenty to be
ashamed of. Together, they've been ripping off their health

and dental benefits—cheating on insurance claims forms
with the help of crooked healthcare workers. Some think
“everyone’s doing it,” but they're wrong; and if they're
caught, they could lose their jobs, their benefits, and even
face prosecution. Why? Because people who commit fraud
are criminals. Learn more about the consequences

at BenefitsFraud.ca

Don’t fall in with

the wrong crowd.




Concept 3:
Real Crime. Real Consequences.



You work hard; that's why your workplace provides
certain perks. When you commit fraud on your
health and dental insurance, you may not think it's
serious. But it's a real crime—one that can cost
you your job. It can also raise insurance premiums
across your organization, and reduce benefits. In
fact, this kind of fraud costs Canadians up to
hundreds of millions a year. Most of all, it's wrong.

REALCRIME.

REALCONSEQUENCES.CA




Final Creatives
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EN FR Ii

. e Frlaud=lFraud
Website

PLAY ViBED

BENEFITS FRAUD COULD LEAVE YOU WITH A PERMANENT CRIMINAL RECORD.

The good news? You're in the right place o you wamt to learn how to recograze it, refuse it and report it

WHAT IS BENEFITS FRAUD? CONSEQUENCES OF WHAT CAN YOU DO?
BENEFITS FRAUD

Health and dental benefas fraud You can help fight ben

Getting caught committing benefils
reportng mesuse whe

Loarn Mare.

| could happern
Leam More Learn More

B
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Social Media

e Fraud = Fraud . e Fraud = Fraud o
opon sored ::‘rv nsored

>l

Benefits fraud is a real crime, one that can cost
you your reputation, your job, and even your
freedom. It’s just not worth it.

It's a crime to commit health and dental benefits
fraud. Learn how to spot the signs.

FRAUDISFRAUD.CA

What does fraud look like? | LEARN MORE |

Real crime, real consequences.

Ow ¥ 649 590 Comments 261 Shares

Fraud » Fravd
Sporsored - @

It you commit benefits traud, you're putting averything at risk. Visit our
site to leam the real consequences of health and dental benefits fraud
in the workplace.

| 4 LEARN THE PRICE
v OF BENEFITS FRAUD.
BENEFITS FRAUD S
CAN COST YOU..
-
fnal crime, real consequences. Flomi crime. res consequences. st crime. resl consequances. Viait traudistraud.ca

Real crime, resl consaquences

) Uke ) Commaent A Share

www.fraudisfraud.ca
Real crime, real
consequences.

LEARN MORE |

O% % 12K 861 Comments 749 Shares

B
EA

SO SEE ) CONNECT »DO

#EAUC2019




Digital
Video
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Campaign Results
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Exceptional Campaign Results Achieved

. . . e Fraud = Fraud
1. Strategic media plan effectively Sponsored - @
13 rgeted key au d ie NCes. It's a crime to commit health and dental benefits

fraud. Learn how to spot the signs.

L
2. Exceeded projected exposure metrics
and surpassed industry averages for - -
clicks to site and video views. ' ;
3. Significant uptick in awareness of the e
I i FRAUDISFRAUD.CA
seriousness of benefits fraud after Ve naa trmst ook s [E=AERE]
Camp ai gn exposu re. Real crime, real consequences.

O = i 649 590 Comments 261 Shares
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Strategic Media Plan Surpassed All Projected
Exposure Metrics

KPIs Goal Results % Surpassed
Impressions 18M 26M+ 143%
Video Views 1.5M AM+ 276%
Clicks to Website 78k 154k+ 197%

99K+ unique visitors to website

Other

] 7K+ engagements on social media
Metrics:

Media coverage through CBC and Insurance Journal
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Fraud=Fraud campaign had a real and
significant impact

Nielsen Brand Lift Study

60.0% O Control M Exposed

[MM) One Question Survey T e om |
50.0%

I 1
! !
What are the consequences you would face if you i .
were discovered falsifying your health or dental : :
benefits? 40.0% | l
SELECT OME ANSWER 33.3% : :
1
Mo significant conseguences (2.g. @ warning) 30.0% : 296 5% |
' | - 24.1%
Moderate consequences (e.g. repayment of . : 18.8 I . 0
fraudulent claims) 20.0% 1359% 163% | ; )
. 1 H
Serious conseguences (e.g. loss of o H : D Iffe re n Ce
10.0% T
employment) 6.1% : i
! I
!E:trgmely SEMioUS conseguences (e.g. 0.0% i !
imprisonment) Mo significant Moderate : Serious Extremely serious|
consegquences consequences i consequences consequences |
Powered Bv Nielsen {e.g. awamning) (e.g.repaymentof ; (e.g.loss of (eg. 1
View Privacy Policy Vote For Results fraudulent claims) | employment) imprisonment) i
RS-

Those exposed to the creative messaging were 24.1% more likely to understand
there are serious consequences to benefits fraud.
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Year Two
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Scale Up in 2019 to Reach a Larger Share of
our Target Audience

o Continue with the current creative strategy and platform “real crime,
real consequences”.

e Expand earned, owned and paid media activities to reach more
working Canadians.

e LEARN MORE ABOUT
Rk 3 L THE DANGERS OF
WITH BENERITS REAL CRIME BENEFITS FRAUD.

FRAUD, YOU COULD
LOSE EVERYTHING.

REAL CONSEQUENCES.

e Fraud=Fraud
real crime, real consequences.
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Hero Assets - Video

(1 Tube|

l REAL CRIME. REAL CORSEQUENCES.

-
Fravad s Feaxd
e
2>

- | Skip Ad»

00:31
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Ad buys:

Premium deals:

THE
GLOBE
AND
MAIL%

TORONTO
>> STAR
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DON'T COMMIT
EEALTH AND DENTAL
ENEFITS FRAUD.

HEALTH AND DENTAL BENEFITS FRAUD

cOULD COST YOU EVERYTHING.

your benefits. Your job. Your freedom.

real crime. real consequences:

e fraudisfraud.c2
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Looking Ahead
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Questions?

\OA®);

Shannon DelLenardo

Director, Anti-Fraud and
Electronic Claims

CLHIA
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|OA®;

Josh Cobden

Executive Vice President

Proof Inc.
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