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Pre-pandemic growth was increasing as a result of
Immigration

1.6% Population growth in Canada from 2001-2019
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Growth declined in 2019-2020 due to pandemic

Population Growth in Canada from 2001-2020
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Net international migration was increasing pre-
pandemic as a result of increased immigration targets
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Covid-19 had a big impact on both immigration
and non-permanent residents

Change in Components of Growth

B April- Sept. 2019  m April- Sept. 2020

193,996 193,758
183,255 180,262
157,761
148,164 )
137,633 145,270
I I -
Births Deaths Net Permanent Immigration Inter-Provincial Movers

Covid-19 deaths

April - Sept
9,231

Source: Statistics Canada, Table: 17-10-0040-01, 17-10-0059-01 and 17-10-0020-01
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April - September 2020, growth was close to zero

2.0% Six Months of Population Growth
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Initial drop in employment close to 3M;
in January still about 1M down

Employed Population, Canada (‘000)
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Young and old are slow to return to pre-COVID
employment

Index of Year Over Year Employment Rate, Canada

April 2019 to April 2020 Jan 2020 to Jan 2021
110 W Males M Females 110 B Males M Females
99
100 100 97 g6 98 97 98
94
89 89
90 - 87 86 87 86 90
82
79
80 80
70 68 70
61
60 . 60
50 50
All ages 15-24 25-44 45-64 65+ All ages 15-24 25-44 45-64 65+

Source: Statistics Canada, Labour Force Survey, Table 14-10-0017-01 w
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Unemployment more than doubled: 1.19M to 2.67M;
now 1.95M

Unemployment Rate, Canada
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Source: Statistics Canada, Labour Force Survey, Table 14-10-0017-01
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Additional 1.5M left labour force by April 2020

Labour Force Participation Rate, Canada
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Source: Statistics Canada, Labour Force Survey, Table 14-10-0017-01
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Participation rates still lower for young and old

Change in Labour Force Participation, Jan. 2020 - Jan. 2021

B Males M Females

1.2%

15-24 25-44 - 0.4% 65+
I
o B
-0.2% -0.4% 45-64

-0.9% -0.9%

15+
I

-1.2%

-0.7%

-5.0%

Source: Statistics Canada, Labour Force Survey Table: 14-10-0017-01
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Employment levels return quicker in Atlantic region

Drop in Employment January 2020 to January 2021, Canada

M Jan. 2020- Jan. 2021  m April 2019- April 2020

New Brunswick

-12.8%
Nova Scotia 14.8%
Newfoundland and Labrador 175%
British Columbia 16.7%
Alberta 15.7%
Prince Edward Island 11.8%
Saskatchewan 19 5%
Canada -15.0%
Manitoba 12.6%
Ontario 12.7%
Quebec g 39,

Source: Statistics Canada, Labour Force Survey Table 14-10-0017-02

ENVIRONICS

©2021 Environics Analytics



Little difference between immigrants & Canadian born

Drop in Employment Rate Year Over Year (3 month moving average)
B April 2019 to April 2020 B Jan. 2020 to Jan. 2021

: Canadian :
Total Population Immigrants
Born
I -2.0%
-2.6%
-3.0%
-8.0%
-8.3%
Source: Statistics Canada, Labour Force Survey Table 14-10-0067-01 0 -89%
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Finance and insurance did not decline in employment

Percent Change in Employment April 2019 to April 2020 and Jan. 2020 to Jan. 2021
(Industries Fully Recovered)

April 2019 to April 2020 Jan. 2020 to Jan. 2021

8.3% ,
_ ° Finance and Insurance

-2.9%

-3.0%

-5.9%

-8.7%

-9.4%

-17.2%

-17.8%

Source: Statistics Canada, Labour Force Survey Table 14-10-0022-01

Professional, Scientific and Technical Services

Public Administration

Utilities

Educational Services

Wholesale Trade

Manufacturing

Mining, Quarrying, Oil and Gas Extraction
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Ten groups still have lower employment than a year ago

Percent Change in Employment April 2019 to April 2020 and Jan. 2020 to Jan. 2021

April 2019 to April 2020
-6.9%

-7.2%

-14.9%

-15.0%

-15.7%

-19.8%

-20.5%

-22.4%

-22.9%

-24.6%

-49.0%

Source: Statistics Canada, Labour Force Survey Table 14-10-0017-02

(Industries fully recovered)

Health Care and Social Assistance

Agriculture
Transportation and Warehousing
Total, All Industries
Business, Building and Other Support Services
Real Estate, Rental and Leasing
Construction

Retail Trade

Information, Culture and Recreation

Other Services (Except Public Administration)

Accommodation and Food Services

-32.1%

Jan. 2020 to Jan. 2021
-1.0%

-10.3%

-5.7%

-4.4%

-7.3%

-9.1%

-4.2%

-10.2%

-14.5%

-8.6%
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Smaller establishments = largest drop in employment

Drop in Employment Year Over Year by Establishment Size
M April 2019 to April 2020  HJan. 2020 to Jan. 2021
Establishment Size
Less than 20 20-99 100-500 More than 500

+2.2%

3.1%

3.4%

7.2% -6.7%

-8.7%

-18.8%

Source: Statistics Canada, Labour Force Survey Table 14-10-0067-01

-27.8%
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Low wage earners saw highest drop in employment

Drop in Employment Year Over Year by Hourly Wage

MW April 2019 to April 2020 B January 2020 to January 2021

8.2%
Total Part-Time Total Full-Time Less than $12.00- $20.00-
Employees Employees $12.00 $19.99 $29.99 2 3% .
. - . 1IN
$30.00 or
-1.2% -1.2% More

-6.6%

-13.5%
-16.1% -15.6%

-24.4%

_ 0
135 1% 33.6%

-41.2%

Source: Statistics Canada, Labour Force Survey Table 14-10-0113-01
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Little change in working from home since June

Proportion (%) of Non-Absent Workers Working from Home in 2020

41.6%
37.9%

31.0%

28.4% 27 4% 28.6%

26.4% 25 6% 26.1%

April June July

Sept. Oct.

Source: Statistics Canada, Daily Jan. 8, 2021
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Small change in working from home April-December
except for educational services

Proportion (%) of Non-Absent Workers Working from Home
B Apr-20 M Dec-20
8%

82%
63%
56%
33%
I B I

Professional, Scientific & Finance/ Insurance/ Real Public Administration Educational Services Accommodation & Food
Technical Services Estate/ Rental & Leasing Services

76%

68% 67%
64.6

Source: Statistics Canada, Daily Jan. 8, 2021
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Retail sales initially dropped 34%, recovered by June

- Index of Retail Trade Sales (Jan 2019=100)
Seasonally Adjusted
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Source: Statistics Canada, Table: 20-10-0008-01
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Retail sales above pre-pandemic levels in most
provinces, but slightly down in Toronto

13.6%

Year Over Year Percent Change in Retail Sales
Nov. 2019 to Nov. 2020, by Province/CMA 11.1% 11.2%

10.1% 10-3%
9.0%
g T 7.5%  7.5%
cou  63% g
4.6% I

0.6%
© & N &
<O 9 & &
Source: Statistics Canada, Table 20-10-0008-01 @ A’b
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Retail sales in November by category

Year Over Year Percent Change in Retail Sales by type of store
November 2019 to November 2020

8.1 | -« e stations
13.9% | o . Clothing Accessories

Beer/ Wine/ Liquor stores

11.2%

12.1%

Home Furnishings Stores

General Merchandise Stores 12.7%

Specialty Food Stores 13.1%

Supermarkets and Other Grocery (Except Convenience) Stores 13.3%

Health and Personal Care Stores 13.8%

Convenience Stores 14.2%

Electronics and Appliance Stores 23.2%

Furniture Stores

23.7%

Building Material and Garden Equipment and Supplies Dealers 28.0%

Source: Statistics Canada, Retail Trade Survey Table: 20-10-0008-02
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Sales of commodities by category

Change in Monthly Retail Sales by Commodity, Nov. 2019 - Nov. 2020

I /0.2%
I /7%
B 0.7%
B : 3%
B c6%
B s 4%
| WA
B so%
1%
| 0.2%
-0.8% |
-4.0% I
-12.4% R
-14.1% R
-17.1% R
-24.5% ([ NG
-25.3% I

Source: Statistics Canada, Retail Commodity Survey Table: 20-10-0017-01

I o1.19aninabis Products

Sporting and Leisure Products (Except Publications, Audio/ Video Recordings.
Hardware, Tools, Renovation and Lawn and Garden Products
Recreational Vehicles

Home Furniture, Furnishings, Housewares, Appliances and Electronics
Home Health Products

Miscellaneous Products

Food

Soft Drinks and Alcoholic Beverages

Infant Care, Personal and Beauty Products

Motor Vehicles

Motor Vehicle Parts, Accessories and Supplies

Publications

Jewellery/ Watches, Luggage and Briefcases

Footwear

Clothing

Automotive and Household Fuels

Audio and Video Recordings and Game Software
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Receipts from food stores and drinking
establishments dropped 60%; still down by 30%

Index of Receipts from Food Services and Drinking Places Change in Receipts, Nov. 2019 - Nov. 2020
Drinking Places
100 Full-Service  Limited-Service Special Food (Alcoholic
Total Restaurants Eating Places Services Beverages)
20 0.0%

-10.0%
70 -10.8%
60 69 -20.0%
50

-30.0%
40 32.0%
0 39 -40.0%

-60.0%

0

20 50 0% -45.1%
10
[o)
-60.1% -61.9%

Jan-20
Jun-20
Jul-20

Feb-20

-70.0%

Nov-19
Dec-19
Mar-20
Apr-20
May-20
Aug-20
Sep-20
Oct-20
Nov-20

Source: Statistics Canada, Monthly Survey of Food Services, 21-10-0019-01
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E-commerce vs in-store retail sales

Index of E-commerce and In-Store Sales 242

250 = F-COmmerce e=|n-Store

E-commerce as percent of total
200 Feb. 2020 3.7%
April 2020 10.4%

Nov. 2020 7.7%

198

150
108
100
8
50
0

IR IR R N N S N
Source: Statistics Canada, Monthly Retail Trade Survey \’bo <<Q\/o @'b V‘Q @’Z;\ \\)Q \0 VQQO (?Q/Q Q(’ $O QQ/ \’bo <<é0 @’b VQ @’ﬁ
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E-commerce increases highest for building material,
garden equipment and supplies

Increase in E-Commerce Sales Feb. 2020 - Sept. 2020, Canada

77%
63% 61%
. . ]

Building Material, Garden  Furniture and Home  Food and Beverage Stores Total Retail Trade Sporting Goods, Hobby,  Clothing and Clothing
Equipment and Supplies Furnishings Stores Book and Music Stores Accessories Stores
Dealers

140%

98%

Source: Statistics Canada, Monthly Retail Trade Survey w
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Mental Health
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Mental health worse than pre-pandemic

Mental Health Compared to Pre-Pandemic, Percent of Population Reporting Mental Health
October 2020 Somewhat or Much Worse than Before
Pandemic, October 2020
® About the Same ® Much or Somewhat Better m Somewhat or Much Worse W Male M Female

45.1%
38.3%
35.3% 35.3%
32.29
& . 30.4%
[0)
27.8% 26.5% 28.1%
24.3%
20.4%
16.6% I
Total, 12+ 12-17 18-34 35-49 50-64 65+

Source: Statistics Canada, Canadian Community Health Survey w
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Economic growth down 18% followed by slow increase

Index of Real Gross Domestic Product at Constant Prices
(Jan 2019=100)

110

102.3
100 98.8

90

80 84.2

70
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Source: Statistics Canada, Labour Force Survey, Table 14-10-0017-01
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Aggregate household disposable income, consumption
and savings in Q2 and Q3 2020
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Household Disposable Income
Index*

Source: Statistics Canada, National Accounts, Table 36-10-0112-01
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Sales of goods generally up but service sales down

Change in Household Consumption Expenditure Q3 2019 - Q3 2020

I 1% Recreation and Culture Products
B 0.9% Pharmaceutical Products

] Furnishings, Household Equip. and Other Goods & Services Related to the Dwelling/ Property
B 7% Alcoholic Beverages, Tobacco and Cannabis
B : 3% Food and Non-alcoholic Beverages
B /0% Housing, Water, Electricity, Gas and Other Fuels
[ WA Vehicle Purchases
B 16% Insurance and Financial Services
-0.4% | Cable, Satellite and Other Program Distribution Services
-0.4% | Communications
-3.7% Total
-43% R Miscellaneous Goods and Services
-5.3% N Education
-7.8% N Clothing and Footwear
-23.7% Vehicle Fuel and Lubricants
-25.2% I Health Services
-26.6% G Food, Beverage and Accommodation Services
-39.9% IHNIIINIEGEEEEEE. Games of Chance
-42. 8% s Other Recreation and Culture Services
o s Air, Urban and Other Transportation

Source: Statistics Canada, National Accounts, Table 36-10-0124-01
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A Look Ahead
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Annual immigration levels for next three years to
increase by 50,000 per year

Assumptions for Future Permanent Resident Immigration

W 2019 Report M 2020 Report

440,000
420,000 421,000
420,000 411,000

400,000 400,000 401,000

380,000 280,000

361,000
360,000 351,000 360,000
341,000

340,000 340,000

320,000 320,000

300,000 300,000

2020 2021 2022 2021 2022 2023

Source: Annual Report of Immigration
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Comfort level in activities points to gradual return

Once the governments lift the protective measures put in place to fight COVID-19,
which of the following would you be comfortable doing?

Going to bars, lounges, night clubs, pubs 31%

Travelling to the United States 32%

Attending large gatherings such as sporting events, concerts, or festivals 34%

Flying on an airplane 37%

Using public transit (buses, subways, tramways, etc.) 42%

Going to the gym or other fitness facilities 47%

Going to schools and daycares 60%

Dining in restaurants 65%

Shopping at the mall 71%

Going back to your workplace/office 74%

Allowing in-home renovations 79%

Source: Association of Canadian Studies, Survey Feb. 6

ENVIRONICS

ANALYTICS

©2021 Environics Analytics



75% of population willing to take vaccine

Percent of Persons Very Likely or Somewhat Likely to Get Vaccine, October 2020

B Males B Females
85.4%
761% 3 cop 76.3% 77.0%  756% 754% 7499 77.5%
I I 68'8% I I I | 666? I I I
I |
Total, 12+ 12-17 18-34 35-49 50-64 65+

Source: Statistics Canada, Canadian Community Health Survey w
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Data to better understand the diversity
of the population and assist on the road to recovery

* PRIZM segmentation

* |dentifies 67 segments of the Canadian population and their distinct characteristics; each tied to

consumer behaviour, financial situation, social values and much more

e Mobile Movement data

* |dentify who's visiting your locations, how often, and where they live and work

* Vulnerability Indices (Social, Financial, Frailty)

* |dentify the most vulnerable amidst the pandemic from the point of view of their financial

situation, health conditions and social isolation

ENVIRONICS
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Questions?

G20}

Doug Norris

Senior Vice President and Chief Demographer
Environics Analytics

inquiries@environicsanalytics.com

L 4
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