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Diversity in Canada
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Visible Minorities in Canada

Indigenous
Multiple  E— 9M Canadians identify as a
Other . visible minority
Japanese * South Asian —2.5M
Korean s * Chinese —1.8M
West Asian I e Black—-1.6M
Arab I * Indigenous — 1.6M
Southeast Asian  IEEEGEG—_———— * Filipino — 860k
Latin American IE———— * Arab — 700k
Filipino .
Black
South Asian
Chinese =
0 500 000 1 000 000 1 500 000 2 000 000 2 500 000 3 000 000
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There’s Diversity Within the Diversity
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HOUSEHOLD POPULATION

Acculturation 1,349,781

VISIBLE MINORITY POPULATION

o 284,940

m@ % comp: 211
Index: 82

VISIBLE MINORITY CHINESE
€D 29,052
E] % comp: 2.2
Index: 43
. I VISIBLE MINORITY SOUTH ASIAN
— |-

5
0
Traditionalists Transitions Newcomers Bicultural Fusion Next Gen  Unassigned €o) 65,586
E] % comp: 4.9
W Chinese % M South Asian % Index:70
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Some Limitations
Persist

e Limited access to data about LGBTQ?2
communities

* Limited access to data about on-
reserve Indigenous populations

* Primary research is still required for
many gender/identity-specific areas
of study

e Access to these data will remain
limited for a few more years
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2021 Federal Budget

Support for visible minorities,
including black-owned businesses

e Support for LGBTQ2 communities

e Support for women, including
women entrepreneurs

e Support for small businesses
e Digital Main Street
e Canada Digital Adoption Program

With these programs will come the research and
data requirements in order to operationalize and
evaluate.

KEY RECOMMENDATION:

Establish your analytics roadmaps now to
measure and manage these performance
indicators.
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Diversity Wins

* QOrganizations with 1/3 or more
women executives outperform
those with fewer

 Differential of up to 48% in
outperformance

e Ethnically and culturally diverse
organizations were 36% more
profitable

Source: McKinsey.com — Diversity Wins: How Inclusion Matters

Higher
profitability

Increased
customer /
citizen

satisfaction

Increased
diversity

\Yi[e]¢<
creativity
and
innovation

Higher
employee
morale
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Proactive Engagement

Quality of NG Quality of
s input /

relationship

stakeholders fe e d b adC k
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Public Consultations and Engagement:
Ensuring Inclusive Representation

Challenge

Public, stakeholder and community engagement initiatives face

challenges in collecting truly representative feedback from the
communities that organizations aim to serve/support
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City of London — Key Stats

POPULATION MEDIAN MAINTAINER AGE MARITAL STATUS FAMILY STATUS* TENURE AVERAGE HOUSEHOLD INCOME

419,004

52.9% Q. 19.0%
HOUSEHOLDS \ %

Index: 94 Index: 112
Index: 96
175,858

Married/Common-Law Total Lone-Parent Families $90 750
]

HOUSEHOLD SIZE POPULATION BY AGE AGE OF CHILDREN AT HOME Index: 81

Count

Oto 4 20,9689 5.0 100

5t0 9 22426 54 103
10 to 14 22749 54 100
15to 19 24355 58 a7
200 24 20,062 6.9 108 WEALTH*
2510 29 33822 1[5
30to 34 31,385 75 107 " n
351to 30 28,757 69 103 ¢ N
40 to 44 26,074 6.2 a7 @ Lo
45 to 49 24898 59 a3
50 to 54 25862 62 92 Net Worth Mortgage Debt
55 to 50 20380 7.0 a5
60 to 64 26,320 6.3 a5
65 to 69 22292 53 a7 $470,559 $204!643
TOto 74 18,374 44 a5 s - -e
TEto 79 13,0147 31 a8 Index 68 nde 76
&0 to 84 8864 21 a6
a5+ 10,418 25 105

1 Person 2 Persons 3 Persons 4 Persons &+ Perzons Oto 4 Stod 10to 14 1510 18 2010 24 25+

M Trade area W Benchmarkc M Trade Area W Benchmark

Benchmark: Ontario
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Lifestyle Types

PRIZM Captures:

O
(D Aging population

€QD : .
EN Cultural diversity

Diverse lifestyles

@‘ Emerging lifestyles
[% Evolving household types

M4W  Unigueness of each 6-digit postal code
3H1
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Lifestyle Types Present in London

45 of the 67 lifestyle types are

present in London, including:

4 multicultural segments

e 5fringe segments

4 |ow-income segments

 5veryyoung segments (<29)

5 mature segments (>54)

 Aswell as suburban families,
urbanites, low-income seniors and
more

12
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Lifestyle Types Present in London

Public Consultation Target Groups
. 1 Affluent, Open-Space Families
Mature Families & Empty Nesters

Middle-Class Suburbia
Older Affluence

Young, Diverse Families

Younger, Educated Singles & Couples

2
3
4
5 Struggling Empty Nesters
6
7
8

Younger, lower-income Families

PRIZM
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Public
Consultation
Target Groups

1 Affluent, Open-
Space Families

2 Mature Families &
Empty Nesters

3 Middle-class
Suburbia

4 Older Affluence
5 Struggling Empty
Nesters

6 Young, Diverse
Families

7 Younger, Educated
Singles & Couples

8 Younger, lower-
income Families

Demographics
Pop / Hhld Inc.

2,720 / S120k
Older

28,511 / S70k
Mature

72,420 / S113k
Middle-age

78,970 / $138k
Older
30,369 / $59k

Mature

31,112 / S101k
Young

68,736 / S59k
Very young

59,599 / $62k
Young

Psychographics

Attraction to nature

Technology anxiety

Social Darwinism

Effort toward health

Fulfillment through
work
Social Darwinism

Pursuit of novelty

Attraction to nature

Media

Radio / TV
Country / DIY

TV / Internet
Suspense / Gambling

Radio / Internet
Sports / Reading

Radio / Newspaper
Sports / Travel
Newspaper / Direct

Lifestyle / Newsletters

Radio / Direct
Religious / Coupons

Magazine / Direct
NOW / Coupons

TV / Internet
Soaps / Gambling

Social Media

Read Facebook Feed

Read Facebook Feed

Instagram, LinkedIn

LinkedIn

Twitter, Snapchat

LinkedIn, Snapchat,
Whatsapp

All major SM
platforms

Snapchat, Twitter

Tech-
Savviness

Low

Low

Medium

Medium

Low

High

High

Medium

How to Engage

Phone, In-Person

Phone, In-Person

Online, In-Person

Online, Phone

In-Person, Mail

Online

Online

In-Person, Mail

14
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Public
Consultation
Target Groups

1 Affluent, Open-
Space Families

2 Mature Families &
Empty Nesters

3 Middle-class
Suburbia

4 Older Affluence

Demographics
Pop / Hhld Inc.

2,720 / S120k
Older

28,511 / S70k
Mature

72,420 / $113k
Middle-age

78,970 / S138k
Older

Psychographics

Attraction to nature

Technology anxiety

Social Darwinism

Effort toward health

Media

Radio / TV
Country / DIY

TV / Internet
Suspense / Gambling

Radio / Internet
Sports / Reading

Radio / Newspaper
Sports / Travel

Social Media

Read Facebook Feed

Read Facebook Feed

Instagram, LinkedIn

LinkedIn

Tech-
Savviness

How to Engage

Phone, In-Person

Phone, In-Person

Online, In-Person

Online, Phone

5 Struggling Empty 30,369 / S59k Fulfillment through  Newspaper / Direct Twitter, Snapchat Low In-Person, Mail
Nesters Mature work Lifestyle / Newsletters

6 Young, Diverse 31,112 / S101k Social Darwinism Radio / Direct LinkedIn, Snapchat, Online
Families Young Religious / Coupons Whatsapp

7 Younger, Educated 68,736 / $59k Pursuit of novelty Magazine / Direct All major SM High Online
Singles & Couples Very young NOW / Coupons platforms

8 Younger, lower-
income Families

59,599 / S62k
Young

Attraction to nature

TV / Internet
Soaps / Gambling

Snapchat, Twitter

In-Person, Mail

15
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Locating Visible Minority Business Owners

Challenge

In the absence of Personally Identifiable Information, it is virtually

impossible to reach out directly to businesses based on ethnicity or
race of the owner/operator

ENVIRONICS
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Richmond
Hill
Pickering

~ South Asian in Toronto

4 l 4
o
" L\ Toronto, ON (C)
a01 TORONTO
a0 s
409 * ™
o
-
= -

a2 T

Legend

2020 Total Visible Mino...
0- 160
160-573

B s:-1606

B 1606-3932




Richmond
Hill

Pickering

" Black in Toronto

Toronto, ON (C)
TORONTO

Legend
2020 Total Visible Mino...
0-127
127 -420
B s0-1010
B 1010-3051




Correlate Your Findings

vvvvvvvvv

Leverage geography to find the concentrations
of the attributes you are interested in targeting
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Find the Overlap

Richmond

+ High correlations of vis-min and business Hil
- owners (self-employed)

Toronto, ON (C}
TORONTO

4km 42
3 mi

Mississauaga

Legend

Pickering 1 1 glll.loB?JE!RBTA

UPSCALE YOUNG MIDDLE-AGE
sz SUBURBAN FAMILIES Y3 FAMILIES F3
DIVERSITY
Multi-ethnic younger Diverse, middle-income city dwellers
and middle-aged suburbanites

36 wosaic

by

Black Owned businesses ...
0-212
212-545
B 551250

SCHOOL-AGE URBAN MIDDLE-AGE
. 1,250-3,277 FAMILIES OLDER FAMILIES

D Area of Interest Midscale, younger and middle-aged Middle-income urban homeowners
city dwellers

©7006-2021 TomTom
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Then, Dig into the Data

11

MODERN
SUBURBIA

UPSCALE YOUNG
SUBURBAN FAMILIES
DIVERSITY

Multi-ethnic younger
and middle-aged suburbanites

32

DIVERSE
& DETERMINED

MIDSCALE SCHOOL-AGE
URBAN FAMILIES
FRINGE

Midscale, younger and middle-aged

city dwellers

31

METRO
MELTING POT

MIDSCALE MIDDLE-AGE
URBAN FAMILIES
FRINGE

Diverse, middle-income city dwellers

36

MIDDLE-CLASS
MOSAIC

URBAN MIDDLE-AGE
OLDER FAMILIES

Middle-income urban homeowners

POPULATION

996,101

HOUSEHOLDS

178,383

HOUSEHOLD SIZE

2 Persons 4 Persons

1 Person 2 Persons
] Target Group B Benchmark

MEDIAN MAINTAINER AGE

955

Index: 109

POPULATION BY AGE

MARITAL STATUS

Married/Common-Law

49.9%

Index: 100

FAMILY STATUS™

% 2Irfl-e.xj|1 :)f)

Total Lone-Parent Families

AGE OF CHILDREN AT HOME

Oto 4
5i09
10to 14
1510 19
20to 24
251029
30to 34
3510 39
40 to 44
45to 49
50to 54
5510 59
G0 to 64
65 to 69
T0to74
75t0 79
B0to B4
85+

5+ Persons

27,027 49 101
25,504 46 104
27,082

36,537

38,205

38,285 6.9 83
39,514 7.1

40,246 7.2 28
38,648 7.0 95
36,531 6.6 102
38,702 7.0 108
41,320 74

35,148 6.3 109
27,168 49 103
21,841 39 101
15,048 29 107
13,259

15,046

Oto 4

22
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They are Proud of...

s Being Canadian

° CommunityLife

The Canadian democratic system

The Canadian healthcare system

The Canadian social security system

23
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But They have Faced Discrimination

o CommunityLife

65%
0 21% have faced discrimination in the workplace

Have faced discrimination based on: o
* Ethnicity or culture ZOA) have faced it in a retail or commercial space
* Race or skin colour
* Appearance
* Religion

ENVIRONICS

ANALYTICS
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Despite the Discrimination, Trust in Gov't

Comfortable sharing with government agencies:

* Age, gender or marital status

* Attitudes, like opinions on products/services

* Home or cell phone number
* Home address
* Health or disability status

71%
63%
65%
67%
57/%

STRONG SOCIAL VALUES @

CONFIDENCE IN ADVERTISING

ACTIVE GOVERNMENT

CONSUMPTION EVANGELISM

NATIONAL PRIDE

NORTH AMERICAN DREAM

25
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Media Preferences

i 81 49 - - ag 40 - 54 89 FACEBOOK LINKEDIN
8 RADIO Listeners: 81.4% I;I TELEVISION Viewers: 88.1% ['EE NEWSPAPER Readers: 21 8% n m
73.8% currently use 49 4% currently use
1 3 Hours/Week™ 1 81 Minutes/Day™ 1 .OHoursteek*
Top Activities (Daily) Top Activities (Weekly)

Top Formats™ Top Program Types™ Top Sections Read™

- . 0% 10%

5% 55 55
%

Read your Wiew a job Search and
Read news feed CmtLike othar  Waich videos newsfaed posting raview giher

Ethnic/Multi-cultural All Mews Today's Courtry shews Classifieds Real estate Automotive users’ posts profiles
B Target Group M Benchmark B Target Group M Benchmark B Target Group M Benchmark W Target Group M Benchmark B Target Group M Benchmark

Daytime soap/serial Homs Cartoons
dramas rengvation/decoration

MAGAZINE readers 1o.5% (©) | INTERNET Hsers ST % DIRECT/OUTDOOR & SNAPCHAT u TWITTER

)
8Minutes.’Day* 266Minutesa‘Day* 1 3MinIDay commuting one-way by car* 15.9% currently use 31.9% currently use

Top Activities (Weekly) Top Activities (Daily)
Top Genres™* Top Activities™ Top DM Formats Used™

T% &%

Place/respond to an  Watch other online free Download music™P3

online c_:Iassiﬁed streaming videos files (free or paid) Flyers inseried into 3 Coupons Flyers insarted into 2
Fashian Travel Gardening sdverbzemant V commUNty newsoaper daily newspapar Recsive Send diract text Sand Read tweets  Watch videos  Send/Receive

| | Target Group W Benchmark | | Target Group W Benchmark

B Target Group M Benchmark photosividecs | messages  photosivideos Direct Mzgs
| | Target Group M Benchmark V | | Target Group B Benchmark
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An Internal Look:
HR & Diversity

Challenge

Large employers need privacy-compliant, effective ways to measure
the level of diversity in their organizations
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SampleCo Inc., in Calgary, AB

M1
F1

M1
Fz
¥3

dEZagA2aaddaaazsEarsgn

M2

F1

M1
F2
M2
Mi
M2
M2
F2

F3

M1

Y2
F1

5 Y2

F1

M2
Y2
M2

The A-List
Weakihy & Wise
Drwmicm Vv
Tirbo Burks
Firsi-Ciass Familes
Buamer Blizs
Muificubiure-ish
Modern Suéurhia
Asian Sophizicales
Mature & Secue
MuiScuiftural Carmers
Farmily Mode

Al Tesrain Families
Suburban Sparts
Wick-Back Country
Caurtiry Traditiars
Mew Cauniry

Ve iz River

Clest Tiguidou
Farmilles Typigues
Siressed in Suburbia
Happy Medium
Asian Achievement
Herw Aian Heights
Diversite: Nouvelle
Sy Seriars

Mitt City Mellow
Mitkdle-Class Masaic
O Their Dwn Again
South Asian Society
Metray Melting Pat
Diverse & Determined
Dawn b Earth

Agri Biz
Backeourtry Boamers

t, Flay, Lowe
Indievile
Le= Enefjeunes
Social Networkers
Enclaves Multiethniques
Kieep an Trucking
Ol Town Roads
Incigencus Famifes
Scenic Retirement
Slow-Lane Suburbs
Siver Flals
Suburkan Recines
South Asian Enterarize
Asian Avenues
Came Fram Away
Mititawn Movers

Viss Dyrasmigue
Banieues Tranguiles
La Ve Sirnple
Patimaine Rusique
Wi o Willagee
Armants de L Nature
Laste Lifie

Frients & Roomies
Jupgling Acts

Vahe Vilagers

Just Galfing By
Evolutian Urbaine
Un Grand Cru
Jeunes Biculirets
Agis & Tradiannels
Total

cooeiilfldiccocccBacllvonnocccdeodlliocesRBoma

2074

174

207

0.53
053
0.00

.00
0.00
100.00

5374
118419
170905

14,303
G7.820
100,560
5343
BBBER
13,755

T

2546

6819

1558551

0.00
0.00

0.00
0.00
0.00
1.44
AES

045
054
0.00

0.00
0.00
100.00

0z

137

147
118

100
100

100
100

2,074 employees
Represented by 37 PRIZM segments

Benchmarked against Calgary CMA

Note: this list of postal codes is random and does not represent any specific organization.

azm

28
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Demographics | DemoStats Highlights DemoStats

% Base %  Index Y Base % Index
Age of Household Maintainer Knowledge of Official Language
15t0 24 247 262 94 English Only a0.21 90 44 100
2510 34 17.86 17.82 100 French Only 0.08 0.09 g0
3510 44 23.60 22.81 104 English And French 7.76 73 106
4510 54 2067 20.09 103 Meither English Mor French 1.96 217 a0
55 to 64 18.06 18.44 a8 Immigration Status
65 to 74 10.84 11.47 a5 Mon-Immigrant Population 64.70 65.06 90
Mon-Immigrant: Born in province of residence 40 57 40.31 101
Size of Household Mon-Immigrant: Born outside province of residence 2413 24.74 9a
1 Person 22.60 23.54 96 Immigrant Population 31.57 31.22 101
2 Persons 32.05 32.45 99 Visible Minority Status
3 Persons 17.11 16.84 102 Total Visible Minorities 40.08 39.98 100
4 Perzons 17.83 1650 108 Chinese 7.83 6.64 S
5 or More Persons 10.40 10.57 98 South Asian 11.05 11.72 94
Household Type Elack 5.00 5.25 95
Total Family Households 71.70 70.21 102 Filipino 5.26 5.65 93
One-Family Households 69.33 67.60 103 Latin American 274 2.47 [T
Multiple-Family Households 2.37 2.61 91 Southeast Asian 1.56 1.97 88
MNon-Family Households 2830 29.79 95 Arab 2.09 2.34 a9
One-Person Households 22.79 2377 96 West Asian 1.26 1.22 103
Two-0Or-More-Ferson Households 5.51 6.02 92 Korean 1.13 0.86
Marital Status Japanese 0.38 0.34
Married Or Living With A Common-Law Partner 61.24 59.74 102 Mother Tongue*
Single (Never Legally Married) 27.94 28.50 93 English 65.67 65.58 100
Separated 224 2.41 93 French 1.59 1.62 98
Divorced 555 583 93 Total Non-Official 2958 2963 100
Widowed 3.03 332 91 Tagalog 3.25 3.63 a9
Children at Home Cantonese 2.74 2.46
Percent: Households with Children at Home 4570 4419 103 Mandarin 2587 2.08
Age of Children at Home Spanish 2.50 2.26
Total Number Of Children At Home 100.00 100.00 100 Panjabi 2.34 317 T4
Oto4 19.88 19.27 103 Arabic 1.47 159 qz
5to B 2013 19.67 102 Urdu 1.37 1.34 103
1010 14 18.47 18.23 101 Persian 0.92 0.81
1510 19 16.98 17.11 99 Korean 0.89 0.67
20t0 24 12.31 12.34 100 Russian 0.83 0.73
25 and Qver 12.22 13.37 91
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SampleCo Inc., in Calgary, AB

Over-Represented Segments

The A-List A
Ul M1 o0z ‘Wealthy & Wise 15 554

O FIRST-CLASS O 6 DOWNTOWN

U1 F1 06 Dowlown Vesve 125 &0 FAMILIES VERVE
S1 F3 04 TirboSurks ® 1T
S1 F2 05 First-Class Famifes [T AT
S1 M1 08 Boamer Blizs 70w GALLERY
52 F2 0B MuSculiureish 13 B2 118,419
22 YD 11 Mlodem Buburbia 43 207 170,905
F1 F2 03 Asian SophisScales 2 e 14,303
FI M1 Q7 Mature & Secue 162 78 67620
FI F2 16 MuScubural Comers 142 BES 100,560
53 F3 15 Family Mode M 0% 53430
83 YD 24 Al Terrain Famiies 7 o0& 66,864
51 F3 25 Suburban Spars 13 06 13,755
R1 F3 14 Hick-Back County 1 00s 7704
R1 F3 26 Courtry Traditions 1 00s 2548
R1 F3 33 New Cauwiry o oo 6819
24 F2 13 Viede Rive o am a
S4 F3 28 ClestTigudou o am a
S4 F3 34 Familles Typigues o oo a
SE F3 36 Stressed in Sububia 42 2 20,554
S5 F3 43 Happy Medum o oo a5
F2 F2 10 Asian Achisvemant 4 01a 2413
F2 Y2 20 Mew Asian Heights o am 281
F2 F3 27 Diversité Nouvele a o 305 SUBURBAN LARGE URBAN SCHOOL-AGE URBAN OLDER FAMILIES
U2 M1 18 Sawey Seniars 18 588 55730 51 ELITE DIVERSE F2 U 1 ELITE FAMILIES F1 U2 OLDER & EMPTY NESTS M 1
Uz M1 23 Mid-City Mellow 134 646 62222 FAMILIES
U2 F3 36 Mickdle Class Masaic 201 9Es 141,904 — - -
U2 M2 51 On Their Own Again & o0z 10,478 Large, well-off suburban families Younger and middle-aged Older and mature city homeowners
F3 F2 30 Soulh Asian Society 5 oM TA upscale city dwellers
F3 F3 31 Meta Meling Pat 4 0da 1880
Fi F1 32 Diverse & Determined g2 A 68208
SR s Under-Represented Segments
R2 F3 46 AgriSiz o am 1772
R? M2 48 Backcouriry Boamers o oo ]
R2 M2 50 Courdry & Westem o am 2182
U3 Y1 12 Eat, Play Love F= I R 17,100
U3 ¥2 22 Inchevile 78 am 37765
v oEragos o om o SUBURBAN SOUTH ASIAN CAME FROM
US Fi 55 Enchwes Mulliethriques o oo a SPORTS SOCIETY AWAY
T1 Fi 37 Heepan Trucking 0 am Q
T1 M1 58 Ok Town Roads o am 282
T1 F2 86 Indigencus Famiies o am =
S6 M2 21 Scenic Reliremen 2 o 1031
SE M1 45 ShwLlene Suburbs 2 ade 1308
S6 M2 55 SiverFlals 0 am 267
SE M2 82 Suburban Reciners 5 02 1382
U$ F2 15 South Asan Enterriss = 140 1135
U4 F3 17 Asian Avenues o oo a
US F3 81 Came From Away & om 8430
U4 F3 84 Midiawn Mavers s 26s 53.135
ST M1 35 Vs Dyramique o om 9 000 000 100
a
a
a
a
a
41
2
8
1
1
a
a
a
a

ST F1 42 Banfeuss Tranguiles 0 X

ST F1 59 LaVie Simple 000 0 om0 100

R3 M1 26 Pasimaine Russigue 000 0 o 00 100

R3 F3 §4 Ve au Village 0.00 0 0l 000 100

R3 M1 83 Amants de b Nalre 000 0 om0 100

US Y1 26 LeteLife 156 mam 144 08 1W

US ¥2 52 Friends & Roamies 347 56412 363 013 8

US ¥2 57 JuggingActs 125 13272 085 020 147

US F1 80 VakeVilagers " 053 BIBE 045 016 11

US ¥2 87  Just Gatsing By 1 083 B4% 0S4 013 @

UE F1 38 Evolition Urbaine 000 0 o om0 10 UPPER-MIDDLE MIDDLE-AGE MIDSCALE LARGE URBAN MIDDLE-AGE

U6 M2 44  Un Grand Cru 000 0 o om 100 53 SUBURBIA FAMILIES F3 F3 URBAN DIVERSE F2 U4 DIVERSITY FAMILIES F3

UE ¥2 56  JeunesBioulirels 0.00 0 oo 000 00 FriNEE FAMILIES

HE Mz Es 1".;: & Tracannes 201 _mgﬁ | 555,35? _mg'ﬁ g'ig }g Upper-middle-income, younger Middle-aged, middle-income Multi-ethnic. middle-aged urban renters
: : : ) and middle-aged suburbanites Seouth Asian families
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Over-Represented Segments

O FIRST-CLASS O 6 DOWNTOWN

VERVE

FAMILIES

GALLERY

Y
SUBURBAN LARGE URBAN SCHOOLAGE URBAN OLDER FAMILIES
ELITE F[;Ixﬁ!llgg ELITE FAMILIES OLDER & EMPTY MNESTS

Under-Represented Segments

2 5 SUBURBAN 3 O SOUTH ASIAN CAME FROM

SPORTS SOCIETY AWAY

UPPER-MIDDLE MIDDLE-AGE MIDSCALE LARGE URBAN MIDDLE-AGE
SUBURBIA FAMILIES URBAN DIVERSE DIVERSITY FAMILIES
FRINGE FAMILIES

Large, well-off suburban families Younger and middle-aged Qlder and mature city homeowners
upscale city dwellers

Median maintainer age: 53
Married: 60.3%
University degree: 37.5%
Visible minority presence:  25.9%
Avg hhld income: S154,925

Upper-middle-incame, younger Middle-aged, middle-income Multi-ethnic, middle-aged urban renters
and middle-aged suburbanites South Asian families

Median maintainer age: 44
Married: 57.5%
University degree: 25.9%
Visible minority presence:  45.6%
Avg hhld income: $103,762

31

 siviEove: [
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Over-Represented Segments

O FIRST-CLASS

O 6 DOWNTOWN

FAMILIES VERVE

GALLERY

X
SUBURBAN LARGE URBAN SCHOOLAGE URBAN
ELITE DIVERSE ELITE FAMILIES OLDER
FAMILIES

OLDER FAMILIES
& EMPTY MNESTS

Under-Represented Segments

25

UPPER-MIDDLE MIDDLE-AGE
SUBURBIA FAMILIES

30

MIDSCALE
URBAN
FRINGE

LARGE
DIVERSE
FAMILIES

SOUTH ASIAN
SOCIETY

CAME FROM
AWAY

URBAN MIDDLE-AGE
DIVERSITY FAMILIES

Large, well-off suburban families Younger and middle-aged

upscale city dwellers

Count % Base Count
Labour Force by Occupation
Management 13,270 8.59 95.015
Business Finance Administration 19,470 12.61 154 117
Sciences 12221 7.8 90,424
Heailth 7,945 515 65,365
Education, Gov't, Religion, Social 13,160 8.52 a7.011
Art, Culture, Recreation, Sport 3776 2. 44 23385
Sales and Service 21,400 13.86 200,475
Trades and Transport 11.260 7.29 120,800
Matural Resources and Agriculture 1,529 099 11,724
Manufacturing and Utilities 1.339 0.90 19,756

Benchmark: Calgary

Qlder and mature city homeowners

Base % % Pen Index

7.54
12.22
77
5138
7.69
1.85
15.90
953
0.93
1.57

Upper-middle-incame, younger
and middle-aged suburbanites

Labour Force by Occupation

13.97[ 114  Management
1263 103 Businass Finance Administration
13510810  sciences
1216 ] Health
13.57 Education, Gov't, Religion, Social
16.15 Art, Culture, Recreation, Sport
10.67 a7 Sales and Service

932 76 Trades and Transport
13.04 106 Matural Resources and Agriculture

7.03 T4 Manufacturing and Utilities

Middle-aged, middle-income
South Asian families

Count

1,365
2,947
1,621
1,037
1,593

360
5,107
3,408

250

547

% Base Count

529
11.43
6.28
402
6.18
1.40
19.80
13.21
0.97
212

Multi-ethnic, middle-aged urban renters

Base % % Pen Index

95,015 754 144
154,117 1222 191
90.424 717 179
65,365 518 159
97,011 769 164
23385 185 1.54
200,475 15.90  2.55
120,800 9.58 2.82
11,724 0.93 213
19,756 1.57  2.77 435
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Closing Thoughts

e Diversity, equity and inclusion are being solidified as core components
for research, policy and communications exercises
* Build your capacity now to measure and manage these new data points

* Leverage multiple sources that can be linked together, and correlate
e Use primary research for high-value questions

e Using privacy-compliant analytics as a preliminary tool can be a very
effective approach to developing refined and actionable D&
Initiatives
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Questions?

G20}

Nader Shureih

Vice President, Business Development — Public Sector
Environics Analytics

nader.shureih@environicsanalytics.com

y @EnvironicsA

34

©2021 Environics Analytics

ENVIRONICS
ANALYTICS




	Slide Number 1
	Slide Number 2
	Slide Number 3
	There’s Diversity Within the Diversity
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	In the absence of PII, correlate
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34

