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The CPG Landscape

Inflation affecting 
shopper budgets and 

how private labels 
increase competition

Improved in-store 
experience and 

product 
personalization

Focus on local options 
with an emphasis on 

“made in Canada”

Growing 
opportunities for 

alternative
grocery options

Trends sourced from PwC, Oracle and GroceryDive articles
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Today’s Topics

How to obtain a holistic view of a brand or category beyond first-party data

How the increased availability of more brands and products in ENVISION 
enables a deeper understanding of the CPG market 

How to reduce time invested in running reports by utilizing the new tools in 
ENVISION, which provide metrics on buyers and dollars
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Homescan® Profiles Supports CPG Initiatives

A holistic way of understanding your brand, your competitors' brands, the category or 
market in terms of:

  Potential buying households

  Potential dollars  

from a market level to a store trade area and down to a postal code
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What is Homescan® Profiles?

Built from Nielsen's Homescan® panel that captures what 
consumers are purchasing and how much they are 

spending at the household level.

Data are aggregated and then modelled down to the 
Postal Code level for a privacy-by-design data solution.
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How Can Homescan® Profiles Help your Business

Leverage Homescan® Profiles in conjunction with PRIZM® or other EA datasets to get the 
complete picture of your customers and how they fit into markets and categories of 
interest.

Sample questions Homescan® Profiles can answer

✓ Who is buying my brand?

✓ Where is the greatest potential for my products?

✓ What other categories are my brand buyers likely to buy?

✓ How do our consumers differ from our competitors?

✓ Where should I allocate my media spend?
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Homescan® Profiles Use Cases

A premium cheese brand wants to know who is 
buying their product, and how their customer differ 

from those buying competitive brands.

Homescan® Profiles allows the cheese brand to 
understand who buys the category, their product 

and competitive products to understand if and 
where target audiences overlap to drive volume 

and share.

A media agency is looking to find the right audience 
for a CPG brand.  That audience will  already be 

buying the category, the brand and/or competitor 
brands.

Homescan® Profiles allow the agency to identify 
the optimal PRIZM segments, best FSAs or create 

custom audiences from the data to drive  their 
brand awareness, performance and conquesting 

campaigns.
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Why Enhance the Product?

User feedback was 
telling us it was time 

for a change.
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User Feedback

I don’t have a good 
understanding of smaller 
players in my category
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More Data Now Available to Users

2,200+ 
new variables added 

Including nearly 700 new brands
and 1,500 new Brand and Category variables 

73
new categories added 

Including among others, 5 new categories in Baby Care,
4 new categories in Pet Needs and 12 new categories in 

OTC

Allowing users to:

✓ expand understand smaller players in 
their market or category

✓ better qualify purchase behaviours of 
their target buyers

✓ Get a fuller picture of aisles shopped

✓ Know more about what else your 
customers are likely to buy
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What Does this Mean for our Premium Cheese Brand?

A premium cheese brand wants to know 
who is buying their product, and how their 

customer differ from those buying 
competitive brands.

Homescan® Profiles allows the cheese 
brand to profile who buys both their 
product and competitive products to 

understand if and where target audiences 
overlap to drive volume and share.
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What Does this Mean for our Premium Cheese Brand?

$454 Million
77%

$62 Million
10%

$76 Million
13%

Total Dollars Natural Cheese

Large Brands
Small Brands
Unqualified

16
new brands added to Natural Cheese Aisle

$62M
in additional dollars are accounted for

87%
total dollar coverage of Natural Cheese Aisle
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User Feedback

Homescan reporting is 
complex and time 

consuming



© Environics Analytics 202315

Introducing the New Homescan Suite of Tools

Simpler Faster

Variables selection simplified by only 
needing to choose a single variable and 
receiving both buyer and dollar details

New labels on standard report outputs 
allow for easy interpretation of your 

results.

Get to answers faster by having the full 
view in one report, removing the need 
for extensive consolidation of reports 

outside of ENVISION

To avoid disruption in any workflows, Homescan® Profiles is still accessible through standard tools
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Introducing the New Homescan Suite of Tools

To avoid disruption in any workflows, Homescan® Profiles is still accessible through standard tools

Simpler Faster

Variables selection simplified by only 
needing to choose a single variable and 
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Running the New Tools: Ranking Variables
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Single Selection Within Variable Tree

Variable shows up twice 
in list, once each for 

buyers (B) and dollars (D)
Variable shows up only 
once as a dollar metric 

(D) however returns both 
buyer and dollar details

Standard Tools New Homescan Tools



© Environics Analytics 202319

Ranking Aisle Variables for Toronto CMA

Household counts provided standard on the Trade Area and Target Group Reports
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Ranking Aisle Variables for Toronto CMA

Improved labels catering to the Homescan® Profiles data and consistent across all reports 
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Ranking Aisle Variables for Toronto CMA

Inclusion of Buyer Households and Dollars Spent in a combined report
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Ranking Aisle Variables for Toronto CMA

Inclusion of new normalized metrics: Dollars per Buyer Household
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Ranking Aisle Variables for Toronto CMA
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Running to New Tools: Ranking Areas
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Top 20 Census Metropolitan Areas for Balderson Cheese 

Improved labels catering to the Homescan® Profiles data and consistent across all reports 



Inclusion of Buyer Households and Dollars Spent in a combined report
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Top 20 Census Metropolitan Areas for Balderson Cheese 
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Top 20 Census Metropolitan Areas for Balderson Cheese 

Inclusion of new normalized metrics: Dollars per Buyer Household



© Environics Analytics 202328

Top 20 Census Metropolitan Areas for Balderson Cheese 
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Profile - Homescan Tool

Inclusion of buyer metrics within a Homescan Profiles ® PRIZM ® Profiles
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More Really is More

Use Homescan® Profiles as a holistic way of understanding your brand, 
competition, category or market in terms of potential buyers and potential 
dollars spent.

Over 2,200 added variables provide a wider view into what is being 
purchased and who are smaller players in your category.

Leverage new reporting tools in ENVISION catered to the Homescan® 
Profiles product to reduce the time it takes to get to answers.



Question?

support@environicsanalytics.com
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Account Management team
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Thank You

www.environicsanalytics.com
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