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We acknowledge the land of where our head office 
resides is the traditional territory of many nations 

including the Mississaugas of the Credit, the 
Anishnabeg, the Chippewa, the Haudenosaunee and 

the Wendat peoples and is now home to many diverse 
First Nations, Inuit and Métis peoples. We also 

acknowledge that Toronto is covered by Treaty 13 
with the Mississaugas of the Credit.

Land Acknowledgement



Welcome and Housekeeping

• All participants, other than the speakers, are muted.

• This session is being recorded.

• We will share the recording and presentation afterwards.

• Please use the Q&A panel for questions.
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The Opportunity is Now
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OUTCOMES

Media Measurement &        
Partner Collaboration

DATA

Over 40,000 Variables 
at the 6-digit Postal Code Level

INSIGHTS

Purpose-Built Insights Platform & 
Custom Analytics Projects

ACTIVATION

1st & 3rd Party Data Audience 
Activation in All Media Channels 

/L

Going from Data and Insights to Activation and Outcomes



Embedded 
Expertise

Get to 
Insights 

faster

Data    
Insights 

Activation 
Measurement

Be 
Innovative
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Guiding Principles of ENVISION
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Who Uses It?
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Software to Unlock the Value of Your Data
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The Power of Our Data

Two of our most-used databases, for good reason

• Consumer demographics you don't have  

• Geographic market profiles

• Create targetable segments 

• Create 360° view of consumers

• Find lookalikes 
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DemoStats – Why it Matters

Population

Immigration

Diversity

Education & Work

Households

Income

Housing

Trends

2026 Demographics

Projections for 10 years

Higher Geographic Precision
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DemoStats – What’s New for 2026

• Updated estimates and projections: 2021, 2026, 2029, 2031, 2036

• Improved cohort component model that includes immigration policy changes

• Adjusted period of immigration calculations to align with IRCC

• New and improved reports in ENVISION
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DemoStats – Population Growth is Slowing

+4.0%
2026-2031

41.4 M
2026

43.1 M
2031
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DemoStats – Population Growth is Slowing

+4.0%
2026-2031

41.4 M
2026

43.1 M
2031

+4.0%
2026-2031

+9.5%
2026-2031
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DemoStats – Age Cohorts are Changing

Canada 15 min Walk Time – EA Office
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DemoStats – Visible Minorities

Canada Winnipeg



© Environics Analytics 202619



PRIZM - Overview

• 67 lifestyle segments – every postal code assigned

• Updated assignments based on latest 
multidimensional data

• Build & personify relevant consumer segments

• Find lookalikes in your database

• Score the best geographic locations to find them

• Reach them in media
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Best Customers
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New PRIZM Segment Explorer

Look up your postal code
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360° View of Target Consumers

Best Customers

Personify
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Actionable Target Segments

Best Customers
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Activate Your Targets in Digital Media

Programmatic | PRIZM

Reach your 
audience

Best Customers



New MobileScapes
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MobileScapes - What Is It?

• Comprehensive mobile movement database powered by cellular network data. 

• Modelled by an expert team of spatial data scientists. 

• Data are de-identified, normalized, aggregated and/or anonymized.

• Accurate and representative movement profiles of the Canadian population.

• Transforms signals into metrics that help researchers understand patterns at the location level.

• Estimates the volume, time and duration of visits to 130,000+ locations.

• Links visit data to EA consumer information so those visiting are described not just counted.

Questions It Can Answer

Who is visiting our locations, and what PRIZM 
lifestyle segments do they belong to?

How does traffic trend week over week and 
year over year?

Where are my current audiences coming from?

How does my PRIZM profile of visits compare 
to my competitor’s?
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The Evolution of MobileScapes

New MobileScapes  (2026)

The Next Generation product built on Cell Network Data with advanced modelling techniques

MobileScapes 3.x (2024-2026)

Weighted App data with integrated cell network data for improved results

MobileScapes 2.x (2020-2024) 

Weighted App data from multiple providers

MobileScapes 1.0 (2018-2020) 

Unweighted App data from a single provider



A New MobileScapes Experience – Better Data. Clearer Insights.
We moved from a GPS-app-based model to cellular network data for greater stability and broader coverage.

New MobileScapes — Cellular Network–Powered

•  Always-on coverage — no app download required

•  Advanced volume-estimation modelling separates signal from noise, delivering stable month-to-month and year-over-year trendlines

•  Dedicated signal-quality correction automatically handles infrastructure changes that previously caused data gaps

•  Data anomalies reduced — the smoothest, most reliable trending data MobileScapes has ever produced

•  Privacy by Design (ISO 31700) certified — All data de-identified before it reaches EA

Built for Stability.  Cellular network data provides a consistently large, always-on sample — eliminating the supplier-driven volatility and delivering the smoothest, most 
reliable trending data to date.

Fewer Anomalies
Smoother trends and more reliable
visit counts at every location

130K+ geofences
Curated points of interest
across every province and territory

Weekly  updates
Consistent refresh cycle with
3 years of historical data

Quality First: A small number of locations are temporarily suppressed where visit estimates don't yet meet our quality bar. These will be released as models continue to improve.
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New MobileScapes - Available Features

Pre-aggregated data to EA geofences

ENVISION map-centric UI

Map Pop-up with Location Attributes

Postal Code extract file (“Customer File”)

Hex Surface for CMAs



1. How much foot traffic does a specific location or geofence receive?

2. What is the overall level of foot traffic within the surrounding trade area?

3. Which neighbourhoods are driving visits to my location?

4. What are the PRIZM profiles of visitors to my location or my competitors?

5. Export a postal code list of estimated visits to use elsewhere in ENVISION
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New MobileScapes - What questions can I answer?
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New MobileScapes - What is coming next in Q2?

Summary Report with 
top PRIZM and 
Demographics

Related Visits Report

FootFall Dashboard 
(embedded in ENVISION)

© Environics Analytics 2026



Demo
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Thank You

www.environicsanalytics.com
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