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What 2023 DemoStats Includes

2023 estimates for 764 variables

o Population, family and household
structure, immigrants, racialized
population groups, languages spoken,
labour force participation, income and
others

* Projections of 497 variables for 2026, 2028
and 2033

 Historical estimates for 2018

« DemoStats variables are available at

o The six-digit postal code level
(FSALDUSs) for current-year estimates

o Dissemination area (DA) level and
higher levels for future-year
projections
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What's New

* |ncorporates many trends observed in 2021 Census

* Based on 2021 Census Geography

o Changes to boundaries of CMA/CA, Census Subdivisions, Dissemination areas
-No changes to Census Division boundaries

o 6 new Census Metropolitan Areas

o Fredericton, N.B., Drummondville, Que, Red Deer, Alberta
o Chilliwack, Kamloops and Nanaimo, British Columbia

o 5 new CAs; 3 dropped and 3 amalgamated into CMAs

Source: 2021 and 2016 Censuses
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Methodology

* It employs a variety of data sources, including the latest census, postcensal estimates from
Statistics Canada, immigration statistics from IRCC and economic indicators data such as

building permits

« DemoStats is benchmarked to the most recent Statistics Canada population estimates and
innovative methods and models are used for estimating and projecting the population
characteristics

* Including demographic, econometric and geographic models

ENVIRONICS
ANALYTICS
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Recent Trends Shaping Population Change

* Population Growth
o High levels of immigration
o Interprovincial migration to Alberta and the Maritimes

o In Toronto, Montreal and Vancouver migration churn shows high international
migration but negative internal migration, slowing the population growth in these
areas

o Growth in smaller urban areas

* Population aging continues

* Increasing cultural diversity

ENVIRONICS
ANALYTICS
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Immigration Now Accounts for Nearly All of Population Growth; Record Levels in 2022

Components of Annual Population Growth in Canada, 1992 to 2022
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Source: Statistics Canada, Centre for Demography
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Nearly Half the Population Live in 6 Largest Urban Areas;
12 Urban Areas with 500,000 or More Population

Population Distribution, 2023 Canada’s Largest Markets, 2023
15.5 Toronto 6,798,000
% o Rural Montréal 4,470,000
Vancouver 2,838,000
26.4 Small Urban Calgary 1,620,000
35 Other CMAs Ottawa - Gatineau 1,582,000
W 6 Largest CMAs* Edmonton 1,534,000
Winnipeg 889,000
Québec 862,700
Hamilton 838,000
. ! Kitchener - Cambridge - Waterloo 622,000
Percent of London 574,000
Population Halifax 503,000

B+l Canada Population 39,234,000

Source: Environics Analytics, 2023 DemoStats
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Growth Spreading Out; Slower Growth in Largest Urban Areas

Projected Percent Population Growth 2023-2028

Barrie
Oshawa
Kamloops
Calgary
Nanaimo
Guelph
Moncton
Kelowna
Regina
Kitchener - Cambridge - Waterloo
Edmonton
Toronto
Vancouver
Montréal

Source: Environics Analytics, 2023 DemoStats
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Some Smaller Urban Areas Are also Growing Rapidly

Projected Percent Population Growth 2023-2028

Squamish, British Columbia
Prince Albert, Saskatchewan
Salmon Arm, British Columbia
Canmore, Alberta

Kenora, Ontario
Cowansville, Quebec
Woodstock, Ontario
Tillsonburg, Ontario
Camrose, Alberta
Charlottetown, P.E.I.
Winkler, Manitoba

Collingwood, Ontario

Source: Environics Analytics, 2023 DemoStats
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Although Canada is Growing, Some Areas Have a Declining Population

14

Percent Population Change 2018-2023
Canada - By Census Division
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High Growth at Older Ages but Declines at Some Ages

Projected Population Change by Age, 2023-2028, Canada
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Source: DemoStats 2023
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An Aging Population and a Widening Gap Between Young and Old

Percent of Population

B Age 0-14 = Age 65+

21.2 22-0

19.3
17.1

2018 2023 2028 2033

Source: Statistics Canada, Population Estimates and Projections
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The Older Population Accounts for an Increasing Share of Income and Expenditures

Share of Total Aggregate Income of Total Population 1976-2020
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Approximately 40 Percent of Households Have Children At Home

Types of Households, 2023 Other
One-parent 4.0%
10.6%

One-person
28.8%

Couple

with

children :
29.0% Couple without

children
27.6%

Source: Environics Analytics, 2023 DemoStats
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Two Streams of Immigration to Canada: Permanent and Non-Permanent

Components of Annual Immigration to Canada, 2011 to 2022

700,000 -
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Source: Statistics Canada, Centre for Demography
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India Accounted for 27 Percent of Permanent Residents in 2022

Number of Permanent Residents by Country of Birth, (Top 6 in 2022) Canada

140,000 -
120,000 -
100,000 - —India
80,000 - ——China

—Philippines
60,000 -

Nigeria
40,000 1 I —France
/ —”
20,000 - — Afghanistan
O /

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Source: IRCC
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South Asian, West Asian and Arab Populations Were Fastest Growing

Percent Population Growth 2018-2023

South Asian
West Asian
Arab

Filipino

Black

Korean
Japanese

Latin American
Chinese

Other

Southeast Asian

Source: Environics Analytics, 2023 DemoStats
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Racialized Population Groups Number 10 Million

Total Population of Racialized Population Groups

2023 10,017 (‘000)

South Asian 2,615
Chinese 1,947

Black

Filipino

Arab

Latin American

Southeast Asian

West Asian

Korean

Japanese

Other

Source: Statistics Canada 2022 Projections of Diversity Analytics Reference Scenario
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DemoStats Locates Population Groups at a Neighbourhood Level

Dominant Racialized Group with at Ieést 25% or More of the Population ENVIRONICS
Vancouver CMA by Dissemination Area ANALYTICS
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DemoStats Locates Population Groups at a Neighbourhood Level
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Dominant Racialized Group with at If—:-ast 2.5% or More of the Population ENVIRONICS
Toronto CMA by Dissemination Area ANA

Lake Ontario
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Some Smaller Urban Areas Have High Average Incomes

Percent of Households with Income Over $200,000, 2023

Source: Environics Analytics, 2023 DemoStats
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Squamish
Canmore

Toronto

Calgary

Oshawa

Okotoks

Ottawa - Gatineau
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Centre Wellington
Barrie
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What's Ahead

* High population growth, but growth spreading out
« Continued aging but highest increases shift to oldest age groups
* Increasing cultural diversity in larger urban areas

* More generally increasing diversity across many demographic dimensions

26 © 2023 Environics Analytics
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2023 PRIZM®

Danny Heuman
Chief Analytics Officer
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The Evolution of PRIZM®

PRIZMY
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Great Data Make a Great System
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Inputs Into this Year’s PRIZM®

Census 2021

e
ez Al
G

Urbanity 2021

&

3

ot

\\a«ﬁc
e

i

2023

Geography

..'m\

Census 2021

wn
—
(D)
N
]
o
+

SocialValues

2023

(7))
o
Z
o
x
>
Z<
W=

© 2023 Environics Analytics

30


https://environicsanalytics.com/en-ca/data/psychographic/socialvalues

Rigorous Development Methodology

31

Evaluate, adjust
and repeat

Create maps
and reports

Exhaustive
review of
available data

Select themes
and variables

Develop and
assign weights

Use clustering
algorithms
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PRIZM® At a Glance

6/

Unique Segments

G PRIZM®

14 19

Francophone Segments

/72,507

Diverse Segments Postal Codes in Canada

Socio Economic Status

Indicator (SESI)

. Segment Name

o Segment Picture

Social Group

32

Lifestage Group

Urban School-Age
® Elite Families o

Younger and middle-aged,
high-income city dwellers

© 2023 Environics Analytics
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Size of Segments

Largest Segments
PRIZM Household % of Total

Count
12 - Eat, Play, Love 481,240 3.05
41 - Down to Earth 438,868 2.79
29 - C'est Tiguidou 415,621 2.64

Urban Older Families " School-Age
Elite & Empty Nests Town Mix Families

Urban, middle-income, families and Very wealthy cosmopolitan families Middle-income town homeowners
singles primarily of Asian descent and couples

Smallest Segments

PRIZM Household % of Total
Count

|
Young Very Young M Older Upper-Middle " ~

Urban Singles k‘mjr Middle Families & Suburban Mldl?aI;iAIiii @
Core & Couples Empty Nests Francophone - S I a n Ve n u eS ) A

Younger urban singles with Older, middle-income rural couples Middle-income Quebec suburbanites
high levels of university degrees and families

01 - The A-List 91,374 .58
37 - Keep on Trucking 60,844 39
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Change in PRIZM®

Percent Change™ in Households 2022 - 2023

10.3% 10.8% 13.6%

OV s secure

High-Income P Young Very Young
Young . . Older Older Families H
SYAl Suburban i Y 3 S6 M1 (U] Urban singles NG
. Diversity Families Suburban & Empty Nests Core & Couples

Multi-ethnic younger Older, middle-income singles and couples Younger urban singles with
and middle-aged suburbanites high levels of university degrees

(0) o 8 (o)
24.2% 20.1% 18.6%
High-I Old Y Very Y
urban T Families & Urban “Voingles Town Mix School-Age
Fringe Empty Nests Mix & Couples amilies

Older, successful city dwellers Younger, single urban renters Middle-income town homeowners

*Remember, this includes both the change in
geography and new Census 2021 data
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Urbanity Change - 2023
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What You Can do With PRIZM®

PRIZM® is the cornerstone of data to help understand groups of
people (consumers, residents, donors, members, etc.)

Profiling geographic areas to compare demand
Understand Canadians for better precision targeting
Help create successful engagement strategies

W

Assists with media planning and execution
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PRIZM®: A Common Language from Insights to Activation and Measurement

PRIZM Insights

PRIZM® Profile | Trade Area

Trade Area: Tororio, O
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Consumer/Audience Segmentation

Member / Audience
Segmentation

WHO WHAT WHY WHERE WHEN

Q

Membership / .0’ *
CRM DATA +* T Targeted
EA Market or Mobile |, i Marketing
Movement Data ‘00

*

*
\ ) “' 5 EEREERER
= .‘_..o"_ EEEEN .. .
o €gmentation Habits Demographics
o” . Psychographics
e ‘." Digital Media Channels Y gLiiPesters GROW
Media Habits o — EXISTING AND

.\
Wy o Where are my consumers from? .,0’ r O NEW
oy Find others like them? MEMBERSHIP /

Craft targeted AUDIENCE BASE
campaign and omni-
channel strategy

09,

Comprehensive Data Sets
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2023 SocialValues

Rupen Seoni
Chief Revenue Officer
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What is SocialValues?

40

SocialValues describes the hearts and
minds of target customers all across the
country.

A key input into PRIZM, SocialValues
helps you tailor messaging to be more
effective by appealing to what really
matters to target audiences.

@ SocialValues
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PRIZM® Profile of Projected EV Buyers in 2023-2024
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Two Target Groups

Green Ideals Green Tech
Household income: $169K Household income: $159K
White collar mix of families and couples, mix of apartments and houses in cities White collar families with older kids, multicultural and suburban

GALLERY

Strong SocialValues: Strong SocialValues:
Community Involvement *  Ostentatious Consumption
* Duty * Importance of Brand
*  Ecological Concern *  Advertising as Stimulus
* Ecological Lifestyle *  Consumption Evangelism
 Legacy *  Enthusiasm for Technology

»  Skepticism Toward Advertising
42 © 2023 Environics Analytics ENVIRONICS



EV Target Groups for Projected Buyers 2023-2024 — Toronto Area
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Our Next Data Release — June 1, 2023

Confirmed Scope

« Opticks Powered by AskingCanadians (Mobile, Social, eShopper)
* Opticks Powered by Numeris

* MoverStats

« NewToCanada

« Out & About CA (2023 Workspace)

* ShoppingCentres CA

« Opticks Powered by Vividata

« Opticks Powered by Vividata (Gender)

« VistorView CA (2023 Workspace)
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Thank you!

Reminder: A recording of this session and slides will be
emailed to all registrants and available on our website
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Questions?

Jan Kestle Dr. Doug Norris Danny Heuman Rupen Seoni
President Chief Demographer Chief Analytics Officer Chief Revenue Officer
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