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Economic Landscape in Canada

What are the major trends impacting 
household finances?
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Key Economic Events and Forces 

2020 

Pandemic Impact 
• Economic shutdown
• Emergency benefits rollout
• Interest rates plummet

2021 

Recovery Phase 
• Housing prices surge
• Supply chain bottlenecks
• Labor shortages emerge

2022 

Global Pressures 
• Housing market peaks 
• Energy price shocks
• Aggressive rate hikes begin
• Inflation Surges

2023 

Policy Adaptation 
• Rate-driven affordability stress
• Immigration surge
• Regional growth divides
• Debt service strain

2024 

Market Adjustment 
• Mortgage renewal pain
• Immigration Sentiment 

Reversal
• Stock Market Growth

2025 and beyond 

Structural Shifts 
• Political Uncertainty
• AI disruption effects
• Climate policy costs
• Demographic pressures
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Wage Growth and Inflation
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The Best Macroeconomic View For Insights 
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Distribution of Financial and Liquid Assets Across Age Groups
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Exploring the distribution of Liquid Assets Within Age Groups

Liquid Assets, Household Age 35 to 45

<20k 20k to 50k 50k to 100k 100k to 250k 250k to 500k

500k to 750k 750k to 1mil 1mil to 2mil >2mil

Liquid Assets, Household Age 65 to 75

<20k 20k to 50k 50k to 100k 100k to 250k 250k to 500k

500k to 750k 750k to 1mil 1mil to 2mil >2mil
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Mapped: Wealthy Boomers vs Wealthy Millenials 

Households 35-45 with >750k Liquid Assets Households 65-75 with >750k Liquid Assets



Millennials are now larger than Boomers and soon Gen Z will also 
surpass Boomers and later Gen Z will surpass Millennials
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Transfer of Wealth in Canada
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How do we approach Wealth Transfer

Ability to quantify the inheritance opportunity by number of households and dollars in 
given year

Incidence and Value Scores to compare markets and donors

Actionable at the 6-digital postal code

Privacy friendly and exclusive data that integrates with EA’s suite of products 

Primary source – Survey of Financial Security modeled to the six-digit postal 
code using our Econometric & Demographic models, Age by Income, Urbanity, 
Tax filer, PRIZM plus custom data from Statistics Canada 
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Who will receive an inheritance in the coming year?

Receives Inheritance: 119
Amount per Household: $234,798

Receives Inheritance: 101
Amount per Household: $251,606

Receives Inheritance: 141
Amount per Household: $83,971
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Who are these households?

The A-List Downtown Verve Vie de Rêve

Size in market
Total Households

91,711 193,581 169,114

Age of Maintainer Middle-Aged - Older
45+

Younger - Middle-Aged
25 - 54

Middle-Aged
45-64

Household Size 3+
Persons

1 to 2
Persons

3+
Persons

Total Households with Children at 
Home
Average: 42.5%

49.7% 36.5% 52.5%

Housing Status

Average Household
Income
Average: $132.6K

$575K $182K $192K

Donation Cause Religion & Health Religion & Health Health & Social Services

Reasons for Giving
Tax Credit, Religious 

Reasons
Tax Credit, Asked by 
someone they know

Personally Affected, Asked 
by someone they know

Total Charitable Contributions
Per Household

$15,062 $1,858 $698

Owners OwnersRenters



The A-List in Toronto by FSA
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Downtown Verve in Vancouver by FSA



Vie de Rêve in Montréal by FSA
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Case Study
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Fundraisers want to know…

What does my 
pipeline look like, 
and do I need to 

invest in an 
acquisition 
strategy?  

What is the 
capacity of those in 

my pipeline?

How do I prioritize 
my pipeline, and 

help my team focus 
on the best 
prospects?
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Case Study: Hospital Foundation

Business Challenge:

• Prior to kicking off a new fundraising campaign, there needed to be a clear view of the pipeline  

• Following questions needed to be answered:

• Do we have enough in our pipeline to raise over $150 million dollars?

• Programmatically do we have enough in each fundraising area? 

• Do we need to invest, and where? Acquisition? People? Is there a difference in giving by Ethnic groups?

• How do we layer financial data on top of the data we already have? (Demographics, Behaviours, and Attitudes)

Insights We Already Knew:

Demographics Behaviours Attitudes

Understanding key generational 
differences

Analyze existing patterns in online/offline 
engagement behaviours and preferences

Identifying motivational drivers than can 
impact messaging, imagery and call-to-action
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Case Study: Results

Overall:

• Identified and ranked top Major Gift and Mid-Level prospects for Development team/officers

• Have subdivided the two fundraising groups into ethnic groupings that specific Development 
team/officers are responsible for. 

• Can be tracked year over year and mapped to overall Fundraising Campaign

• Can adapt the rankings and align to funding area requests 

DonorRank Results:

• MG Prospects: 110+ new identified

• Mid-Level Prospects: 300+ new identified
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Case Study: Hospital Foundation

Case Study Key Takeaways:

• The pipeline was healthy and didn’t require a big acquisition push

• There were lots of mid-level and major gift donor prospects flying under the radar

• The team was focusing on the wrong donor prospects and areas
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Capacity Data Meets Donor Data - DonorRank

Capacity

Prospect

Scoring

• A custom capacity ranking tool for donors. 

• Evaluates affinity, capacity, propensity to 
give in the market, and shared values of 
donors.

• Can be customized to identify Major Gift, 
Mid-Level, Annual Gift, and Planned Giving 
leads.

• Wealth data can be appended.

• It is an easy-to-use tool in an excel file
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DonorRank in Action
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DonorRank in Action
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Key Webinar Takeaways

• Most of the country’s wealth resides in the older Canadians.

• Millennials are currently the largest population within Canada, and Boomers will continue 
to decline in the coming years.

• Transfer of wealth is happening before and after people pass.

• Who is likely to receive that wealth, and how much wealth is being transferred, can be 
shown by segment and region.

• Donor prospects continue to fly under the radar within organizations. 



Thank You

www.environicsanalytics.com
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